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POLITICAL AD SPENDING JUST WARMING UP
SOME PREDICT RECORD $$ FOR MID TERMS
   Nothing has broadcasters more energized than the 
flood of political dollars expected to roll-in this year.  The 
electoral map is a big reason.  There’s a growing number of 
competitive House, Senate and governor’s races according 
to political experts, who also point out fundraising is going 
gang-busters.  So TV’s early-year takeaway is the category 
is sure to spike in the coming months.
  Nexstar Media Group CEO Perry Sook is so optimistic 
about 2018 he’s expecting “record levels” 
of political ad spending in 2018.   “Political 
is ahead of expectations,” Sook said, telling 
analysts he expects Nexstar will book more 
than $200 million by Election Day.
  Sinclair Broadcast Group COO Steven 
Marks expects they’ll book $8 million in political 
revenue during first quarter—four-times what 
the company billed in Q1 of 2017.  Even more noteworthy is 
what Marks thinks Sinclair will get through November.  “We 
are very optimistic for the 2018 political season and expect 
our political revenues to be $140 million to $150 million for 
the year,” he predicted.
  Tegna’s political billings in Q1 are on par with four years 
ago but cautioned investors last week not to read that much 
into that.   “The prospects for political advertising tied to 
the 2018 midterm elections continue to look very good,” 
CEO David Lougee explained. “There’s unprecedented 
voter engagement for the upcoming midterm elections and 
there’s a corresponding record level of fundraising.”  Not to 
mention plenty of “very competitive races” plus redistricting 
has Democrats ready to spend more than in the past, 
Lougee added.
  Campaign teams are digging deeper into “big data” in 
2018 trying to better target their spending.  To satisfy that 
appetite local TV groups are introducing new products.  
E.W. Scripps just launched MarketPredict which it says 
analyzes rich data sets from multiple sources to provide 
live, predictive data modeling for campaigns and agencies. 
  “It’s early, but we believe there will be more money in the 
cycle across the industry this year than there was in 2014,” 
Scripps local media president Brian Lawlor told analysts.   
He said Q1 political billings “look about the same” but the 
real money will come in during Q2 and Q3.  “There is much 
at stake for both parties so we have every reason to believe 
it will be a very strong year,” he predicted.  But like most 
TV executives Lawlor said that it always comes down to 
whether the races in your markets are competitive.   
  Borrell Associates forecasts political ad spending will hit 
a record $8.5 billion this year.  That’s up 2.5% compared to 
the last mid-term elections in 2014 and if achieved it would 
be a record for a non-presidential year.  More than half the 
dollars spent next year will be on television with $3.36 billion 
or a 39.5% share of what’s spent going to TV according to 
Borrell. 

ADVERTISER NEWS
  Bloomberg says Walmart will start offering prepared 
meals at its stores for the first time, a move that could help 
the nation’s biggest grocer sell more food while siphoning 
customers from restaurant chains. Ten different meals are 
now available in 250 stores, and the program will expand 
to 2,000 locations by year’s end. The company is also 
introducing four $15 meal-kit options in stores, expanding 
a business that had previously only been offered online 

through outside vendors....The committee 
advising Nordstrom’s board has received a 
proposal from the Nordstrom family for $50 a 
share to take the retailer private. CNBC says 
the committee deemed the offer inadequate. 
Nordstrom family members own 31.2 percent 
of Nordstrom and have been working to take 
the retailer private since last year...Amazon 

is reportedly talking with big banks about creating a 
“checking-account-like product” for its customers. It 
wouldn’t be Amazon’ s first foray into the financial field. 
Seven years ago, Amazon launched a lending program 
for small businesses. Amazon acquired Whole Foods in 
August, and is planning to build its own delivery service to 
compete with UPS and FedEx. Amazon is also weighing 
entering into the health and prescription drugs business....
Coke has rolled out two soda flavors — Georgia Peach 
and California Raspberry. The company announced that 
it was “returning to its artisanal roots” with the debut of 
these 12-ounce bottled products, which it says contain 
natural peach flavor from Georgia-grown peaches and 
natural raspberry flavor from California-grown raspberries. 
Fooddive says Coke hopes to capitalize on the growing 
popularity of craft sodas and “unique local flavor.” Coke 
said its R&D team worked with nearly 9,500 consumers 
and explored more than 30 flavor options before launching 
these two products...Before you sign that 60-month 
note for your new SUV, you might want to know about 
this option: Bentley Motors has unveiled the Bentley 
Bentayga Hybrid. It’s the first Bentley to run on hybrid 
power. Pricing has yet to be announced. Deliveries will 
begin this fall....Target is spending $250 million to remodel 
stores in its hometown of Minneapolis. It’s the largest 
investment the company is making in any single market 
this year as part of a $1 billion-plus effort to refurbish 
about 325 stores. The improvements include more self 
checkout lanes, new produce bins and grocery displays 
and an elevated beauty department.... Rite Aid has now 
transferred 1,651 stores to Walgreens Boots Alliance as 
part of a larger deal with the nation’s largest pharmacy 
chain, says Forbes.com. In all, Walgreens is buying 1,932 
stores and three distributions centers from Rite Aid for 
nearly $4.4 billion in cash. As of last Friday, Rite Aid said 
it has received “cash proceeds of $3.6 billion, which the 
company continues to use to reduce debt.” The remaining 
more than 2,500 Rite Aids including its EnvisionRx PBM 
are being sold to grocery store giant Albertsons.
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NETWORK NEWS
   The Academy Awards telecast on ABC Sunday night is 
on track to deliver another multi-year low in the overnight 
ratings. The Oscars posted an 18.9 rating and a 32 share 
in the metered-market households, down about 16 percent 
from last year’s 22.4 rating and a 36 share. Nielsen’s fast 
nationals show the telecast was also down 16 percent in total 
viewers vs. last year’s 29.07 million……. NBC announced 
this week that Stephanie March will return to Law & 
Order: SVU this season. March will return in her role as 
Assistant District Attorney Alexandra Cabot in an episode 
slated to air in April……Academy Award 
nominee Demain Bichir will be cast in 
the male lead role in the ABC drama pilot 
Grand Hotel. It will be the first broadcast 
TV role for Bichir. He will play Gonzalo 
Cardenas, described as the handsome 
and charismatic owner of the Grand 
Riviera Hotel in Miami Beach. Bichir will 
play opposite Roselyn Sanchez, who 
will play Gonzalo’s wife Gigi. Grand Hotel 
is executive produced by actress Eva 
Longoria……Another ABC pilot has 
added Will Patton as a series regular. Patton will play Guy, 
the father of lead character Jimmy Hill (Toby Kebbell) in 
Salvage. The two have a strained relationship due to Guy’s 
questionable understanding of right and wrong……Actress 
Jessica Alba is set to executive produce and star in NBC’s 
upcoming Bad Boys spinoff pilot. Alba will star opposite 
Gabrielle Union in the untitled drama. Union will reprise 
her character Syd Burnett from the Bad Boys 2 film as a 
former DEA agent that is now with the LAPD. Alba will play 
her partner, Nancy McKenna, an Iraq and Afghanistan war 
military police veteran……The NBC drama pilot Suspicion 
has cast Derek Luke in the lead role. The project, based 
on the book by Joseph Finder, revolves around a man 
who is coerced into becoming an informant for the FBI 
after accepting a loan from his millionaire neighbor. Luke 
most recently appeared in the popular Netflix series 13 
Reasons Why. His other TV credits include the remake 
of Roots, Empire, and The Americans.  He is perhaps 
best known for his starring role in the film Antwone Fisher 
opposite Denzel Washington……The Magnum P.I. 
reboot at CBS has cast Perdita Weeks as Higgins. Weeks 
will play Juliet Higgins, the property manager for the large 
Hawaiian estate of writer Robin Masters. Her character 
is described as commanding, confident, and tough, who 
uses sarcasm to deflect emotion and it hard to get to know. 
The role of Higgins was played by John Hillerman in the 
original Magnum P.I. Jay Hernandez will take over the role 
of Magnum that was originally played by Tom Selleck……
Variety is reporting that Taran Killam, Leighton Meester, 
and Brad Garrett are set to star in the ABC comedy 
pilot Single Parents. The single-camera project revolves 
around three single parents who lean on one another as 
they raise their children and pursue romantic relationships. 
Killam is a former cast member of NBC’s Saturday Night 
Live, Meester was in the cast of CW’s Gossip Girl, and 
Garrett was a three-time Emmy winner for his role on CBS’ 
Everybody Loves Raymond.

AVAILS
   Hearst Television in Tampa, WMOR-TV and This TV 
Tampa Bay, has an opportunity for highly motivated, 
driven National Sales Manager. A minimum of four years’ 
experience, preferred, with a proven track record in share 
growth and revenue generation. Must be creative and have 
the ability to establish non-traditional revenue both locally 
and nationally. Five years broadcast sales management 
experience and college degree preferred. CLICK HERE to 
apply. EOE
   WAVY-TV10 and WVBT FOX43 in the Norfolk, VA, 

market seeks a results-driven Account 
Executive. Responsibilities include 
managing agency business, new 
business generation, client relationship 
building, proposal preparation and 
presentation to a diverse customer 
base. The ideal candidate will be a 
people person who is responsible for 
developing large-scale new business 
clients and growing digital revenue.  
Must have a minimum 2 years of media 
sales experience, a winning attitude 

and a desire to succeed. To be considered for this job you 
must apply HERE. No calls. Pre-employment background 
& DMV check.

See your ad here tomorrow! CLICK HERE for details.

DONE DEALS
   Raycom Media has named Chris Conroy Vice President 
and General Manager of KFVS (CBS) and WQWQ (CW) 
in Cape Girardeau, Missouri. Previously he was Vice 
President and General Manager of KAIT, Raycom’s ABC 
affiliate in Jonesboro, Arkansas. He took over that position 
in 2014. Conroy is a 30-year broadcast veteran who 
started his career in his hometown of Fort Walton, Florida. 
He went on to a successful career at television stations 
in New Orleans, Atlanta, Birmingham, and Memphis.... 
Mark Mendenhall has been named Vice President and 
General Manager of WECT, Raycom Media’s NBC affiliate 
in Wilmington, North Carolina. Previously, Mendenhall 
served as WECT’s General Sales Manager. Prior to that 
he was the station’s National Sales Manager. He was an 
Account Executive at WLFL in Raleigh, North Carolina 
prior to joining WECT....James Pitaro has been named 
President of ESPN and Co-Chair, Disney Media Networks.

YOUTUBE MOST POPULAR ‘SOCIAL MEDIA’?
  Mediapost reports on a new survey from the Pew Research 
Center that backs up the notion that YouTube is not only 
the most popular free source of video on the internet, but is 
also one of the most popular social media communities as 
well -- its influence matched only by Facebook.
  However, the survey also showed younger consumers 
increasingly turning to newer social media companies to 
supplement their internet usage -- particularly Snapchat 
and Instagram.
  The Pew survey found that 73% of respondents across all 
age groups use YouTube, compared to 68% for Facebook. 
Instagram (35%), Pinterest (29%) and Snapchat (27%) 
rounded out the top five.
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Your Doctor

Please show up 15 minutes 
early to your 8 o’clock 

appointment, so your blood 
pressure can be elevated 

from anger when we  
finally take it at 9.
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AUTO LOAN INTEREST RATES RISE
   Interest rates on new vehicle loans are at their highest 
point in eight years, according to analysts at Edmunds. The 
annual percentage rate (APR) on new financed vehicles 
averaged 5.2% in February, compared to 4.9% in 2017 
and 4.4% five years ago. Edmunds says a decrease in the 
number of loans in the 2-3% APR bracket and an increase 
in loans in the 4-7% range drove the rise in the average.
   Because this shift is happening in the mid-range of APRs, 
Edmunds says it means car buyers who qualify can still find 
deals, and the market isn’t facing a flood of subprime buyers. 
The percentage of loans with interest 
rates between 0% and 2% appeared 
to remain steady at 22% in February, 
compared to 21% in February 2017. On 
the opposite end, the number of loans 
with interest rates above 7% appeared 
steady at 19% in February, compared to 
18% in February 2017.
   “We’re starting to see a trickle-down 
effect from the rate increases happening 
at the federal level,” said Jessica 
Caldwell, Edmunds executive director 
of industry analysis. “The Fed rate hikes directly affect 
unsubsidized loan rates offered by third-party lending 
institutions such as credit unions and banks, and as a 
result we’re seeing loans that were formerly between 2 
and 3 percent being pushed up into higher APR brackets. 
Additionally, dealerships can match these independent loan 
rates brought in by shoppers.”
   Edmunds analysts say that higher interest rates and near-
record high lease returns could also be a contributing factor 
toward lease penetration levels hitting an all-time high of 
33.5% in February.
   “Car shoppers tend to have tunnel vision when it comes 
to their monthly payments,” said Caldwell. As average 
transaction prices and interest rates rise, she expects to 
see more consumers explore the option of leasing.

THIS AND THAT
   Lithia Motors, Inc. has acquired six marquee stores 
from Prestige Family of Fine Cars in Bergen County, New 
Jersey. The dealerships include a BMW, Mini, Mercedes, 
Toyota and two Lexus stores. The group is estimated to 
generate $900 million in annual revenue……According to 
Technavio analysts, the used car market in the U.S. will 
grow at a CAGR of close to 2% from this year through 2022. 
The increased penetration of websites dedicated to selling 
used cars is a major factor driving the market’s growth.... 
Hearst Television has licensed the latest version of Nielsen 
Rhiza, Nielsen’s web-based, media sales and planning 
platform, for use at select Hearst stations. This licensing 
agreement for Rhiza provides Hearst with an intuitive, user-
friendly tool that reveals rich buyer-level information about 
their local markets and consumers....The National Retail 
Federation has lashed out at President Donald Trump 
for his tariffs on steel and aluminum imports. “Make no 
mistake, this is a tax on American families. When costs of 
raw materials like steel and aluminum are artificially driven 
up, all Americans ultimately foot the bill in the form of higher 
prices for everything from canned goods to automobiles,” 
said NRF President & CEO Matthew Shay.

NIELSEN SPEEDS UP OUT-OF-HOME DATA 
   Out-of-Home (OOH) viewing data is now available faster 
for Nielsen subscribers who are willing to pay for the new 
National TV Out-of-Home Preliminary Reporting. Nielsen 
says it allows clients to receive Live+Same Day data for 
a specific telecast on an expedited basis, compared to 
the National TV Out-of-Home Service, which reports 
seven days of viewing at a time. Both of those ratings 
products provide insights into viewing that occurs outside 
of the home—such as in hotels, gyms, or restaurants/
bars. With preliminary reporting just four days after airing, 

Nielsen says these expedited real 
viewing occurrences will enable clients 
to quantify the ratings lift produced by 
linear TV viewing occurring outside of 
the home.
   ESPN was the first subscriber to the 
National OOH service and SVP Cary 
Meyers says the faster data from 
Preliminary Reporting will quantify 
lift more quickly and enable better 
monetization. “Walk into any restaurant, 
health club or friend’s house, and ESPN 

is on the screen,” said Meyers.
   “This expedited delivery of out-of-home audiences is 
valuable, particularly for big live events like our upcoming 
coverage of the 2018 FIFA World Cup,” said Peter 
Leimbach, SVP, FOX Sports Sales Research.

ACCOUNT ACTIONS
   Horizon Media has been awarded media planning and 
buying duties for health insurance giant UnitedHealth 
Group after a review. Previously, the account had been 
partly handled by Periscope. MediaPost reported that 
the company spent $151 million on measured media 
during the first nine months of 2017 according to Kantar 
Media……Adweek reports that Wyndham Hotel Group 
has consolidated its U.S. media planning and buying duties 
with MullenLowe Mediahub. Wyndham, which previously 
used several media agencies, spent $28.3 million on 
measured media in the U.S. in 2016, according to Kantar 
Media.
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FunnyTweeter.com

My husband complained  
that I never do a Sunday roast 

so I’ve spent the last hour 
writing jokes about his bald 
spot, his skinny legs and the 

fact that he can’t grow  
a beard.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


