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RECEPTION STILL STRONG FOR STREAMING TV
UBS PREDICTS SUBS WILL TRIPLE BY 2020
   Consumers may be unplugging one form of television 
but they’re plugging into another, and as they do, live 
streaming TV services continue to proliferate.  “Like the 
music and publishing industries before it, the TV industry 
is beginning to see the impact the internet can have on a 
market when new entrants focus on a large opportunity,”   
UBS analyst John Hodulik says.  Streaming TV providers 
currently have 5.5 million subscribers or about 5% of the 
pay TV market.  That’s twice as many as a year ago.  But 
Hodulik says that growth is the “tip of the iceberg.”  
  In a new report UBS estimates streaming 
TV will grow to roughly a 16% share by 2020 
when it is estimated subscriber numbers 
will hit 15 million. That will force content and 
distribution providers to rethink how they’re 
doing business.  Hodulik predicts competition 
from online TV services will lead some to offer an ala carte 
offering where consumers are able to pick and choose 
from a lineup of channels they’re willing to pay for.  That 
could spell trouble for low-rated niche cable channels.   
   Hodulik says it’s not surprising to see cable TV companies 
like Comcast and Charter join the fray and offer their own 
streaming TV services as they try to hold onto some of their 
customers.   But he says they’re being “cautious” for now 
to avoid “cannibalizing” their high-margin traditional cable 
businesses.  Often, they’re only offered when a customer 
calls to convert to a broadband-only household.   Hodulik 
says with about 500,000 subscribers to their skinny 
streaming bundles, the cable companies have a lot of 
catching up to do.  And he says their efforts will only work 
to add even more momentum to the streaming TV market.
  UBS says Sling TV is the largest live streaming video 
provider today, followed by DTV Now which is bundled 
with AT&T Wireless.  But YouTube TV and Hulu are 
quickly growing.   The good news for broadcast TV is each 
carries local stations.
   All eyes are now on Apple and what it plans to do with 
its Apple TV service.  Speaking at this week’s SXSW 
conference in Austin, Apple SVP Eddy Cue said they are 
“all in” on TV and their focus remains on being a distributor 
of other companies’ content.  It will be a 
less-is-more approach.  “We’re not after 
quantity, we’re after quality,” Cue said.  
But he said they’re also taking a slow 
approach to producing original content 
for Apple TV like Netflix does. “We don’t 
know anything about making television,” 
Cue said.  
 He added Apple is unlikely to buy Netflix 
outright even though the company 
certainly has the cash if it were to decide 
to buy itself a bigger piece of the TV 
business.

ADVERTISER NEWS
   Dick’s Sporting Goods CEO Ed Stack said it’s “too 
early to tell” how the company’s decision to pull assault 
rifles from stores will affect the company’s financial 
performance over the long term, but it won’t be good. 
“The announcement we made two weeks ago is not going 
to be positive from a traffic and sales standpoint,” Stack 
told analysts and investors Tuesday during a conference 
call. The company was one of the first major retailers to 
take support gun age restrictions, raising the minimum age 
for purchase to 21, following a deadly school shooting in 

Parkland, Florida. Walmart, Kroger and other 
retailers followed shortly thereafter with similar 
decisions....Stitch Fix reports second-quarter 
net revenue rose 24.4% to $295.9 million from 
a year ago.  And since the second quarter of 
last year, the subscription apparel company 

grew its active client count by 588,000 or 30.6% to 2.5 
million....Those long check-out lines have been noticed by 
management at Macy’s. Fortune.com says as part of Macy’s 
ongoing efforts to improve its business and build on its first 
quarter of comparable sales growth in three years over the 
holidays, the retailer is testing out mobile checkout at some 
stores, with a plan to offer the service at 450 of its 650 or 
so Macy’s stores. A customer would use his or her Macy’s 
shopping app to scan items, ring up the bill and pay it and 
then go to an express line at a service center…Toys R Us is 
in the process of drafting the court motion for its liquidation 
plan, a source told CNBC on Tuesday. The retailer could file 
as soon as today, making the motion official. A liquidation 
will most likely result in the closing of all 800 stores in the 
U.S. after more than half a century in business.….Fooddive 
says Kellogg and PepsiCo’s Frito-Lay division were sued 
over false advertising, according to Bakery and Snacks. A 
California couple claims the packaging on Pringles and 
Lay’s Salt and Vinegar chips give the impression that 
consumers are buying an “all natural” snack instead of one 
that uses artificial flavors. A recent study from Response 
Media found 98% of shoppers want transparency in their 
packaged food.
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NETWORK NEWS
   Fox chairman and CEO Gary Newman said at the INTV 
conference in Jerusalem that the network is entertaining 
plans for a reboot of Buffy The Vampire Slayer. He said, 
“It’s something we talk about frequently. Joss Whedon is 
one of the greatest creators we’ve ever worked for. When 
Joss decides it’s time, we’ll do it.” The trailblazing series 
starred Sarah Michelle Gellar, David Boreanaz, Alyson 
Hannigan, Charisma Carpenter, Anthony Stewart Head, 
Seth Green, and James Masters. It recently celebrated its 
20th-anniversary last year, after originally running for seven 
seasons, five on the WB and two on 
UPN……Leslie Bibb has been tapped 
to star in the ABC comedy pilot Man of 
the House. The multi-camera project 
revolves around divorced sisters who 
decide to move in together to raise their 
kids under one roof. The only son is left 
to figure out what manhood means in a 
world where he’s surrounded by females. 
Bibb joins previously announced 
actress Alyson Hannigan in the lead 
roles……NBC has renewed The Wall 
for a 20-episode third season. The primetime gameshow 
produced by LeBron James, Maverick Carter, Andrew 
Glassman, and host Chris Hardwick premiered in 2016. 
In the game, contestants compete in each episode for a 
grand prize of more than $12 million. In its second season, 
The Wall averaged a 1.2 adult 18-49 rating and 6 million 
total viewers, according to Nielsen Live +7 ratings……
Nina Dobrev of CW’s The Vampire Diaries is returning to 
television as the lead in the CBS multi-camera pilot Fam. 
The project is about a woman whose younger half-sister 
comes to live with her and her fiancé to escape their train 
wreck of a father. Fam is from writer Corinne Kingsbury, 
Aaron Kaplan and Dana Honor of Kapital Entertainment 
and CBS TV Studios. Dobrev joins previously announced 
cast members, Brian Stokes Mitchell and Sheryl Lee 
Ralph……Vincent Kartheiser has been cast as the 
male lead in the upcoming Fox drama pilot from David 
Elliot and Danny Strong. The pilot is set in a law firm 
that specializes in wrongful convictions that is led by 
a fierce female attorney, played by Rachelle Lefever. 
Kartheiser will star in the series as the intrepid, scrappy, 
and endearing investigator for the firm. He’s best known 
for his portrayal of Pete Campbell in the Emmy-winning 
AMC series Mad Men. He also played Connor in Angel 
opposite David Boreanaz. Other television credits include 
Casual, Genius, and Saints & Strangers. Patricia 
Riggen will direct the pilot…….ABC, People Magazine, 
and Time Inc. have announced a new project that hopes 
to repeat the rating success of The Story of Diana. The 
Story of the Royals will be a four-hour television event 
featuring the captivating lives of the British Royal Family. 
The event, which will air over two nights in August, will 
showcase key figures who represent four generations of 
the crown: Queen Elizabeth II, Prince Charles, Prince 
William, and Prince George. The Story of the Royals will 
capture the most current and comprehensive interviews 
with palace insiders, as well as royal experts and longtime 
People contributors.

AVAILS
   KRIS Communications is looking for a Director of Sales 
for our Corpus Christi Broadcast group. Are you capable 
of more and want to be well compensated for delivering 
results for both the company and your clients? Here’s your 
chance! This rare opening with KRIS Communications, 
the leading broadcaster in the Coastal Bend, oversees 
the sales operation for 5 TV stations (NBC, CBS, CW, 
Telemundo, and KDF) and co-manages the sales of our full 
service digital agency including two local news websites. 
A minimum of 3 years of media sales management is 

required.  Get more details and learn 
how to apply HERE.
  WDVM in the Washington DC market 
is seeking a Local Sales Manager. 
Position requires an individual with 
creativity, leadership skills, high energy 
and the ability to hire, train and motivate 
the sales team. The ideal candidate will 
also be an excellent negotiator with 
the ability to manage multiple sales 
projects and lead by example. Multi-
platform sales experience and a solid 

understanding of WO, Matrix and strata a plus. If you are 
ready to take the next step in broadcast television sales, 
send cover letter and resume to: dbiser@localdvm.com.  
EOE.

See your ad here tomorrow! CLICK HERE for details.

DONE DEALS
   Sinclair Broadcast Group, Inc. has named Larry 
Strumwasser General Manager of KSNV (NBC and 
Estrella) and KVCW (CW) in Las Vegas. Strumwasser 
joined Sinclair in 2016 at General Manager of WCGV 
(MNT) and WVTV (CW) in Milwaukee. Prior to that he 
was EVP Broadcast Sales and Business Development for 
WorldLink Ventures since 2013. He was also the General 
Manager of Media Factor, a division of BizFi, a financial 
funding company that provided advertising budgets for 
small and mid-sized businesses. He also served in sales 
positions with MMT Sales as Vice President, and Director 
of Sales for the Post-Newsweek station group, in addition 
to management positions at TeleRep and WPXN (Pax-TV) 
in New York City.

ACCOUNT ACTIONS
  Campbell Soup has selected Publicis Groupe to handle 
creative and media work after a competitive review. The 
holding company will field Campbell’s U.S. retail work, 
Canadian and Asia-Pacific creative, along with its digital, 
technology and consumer promotion business. 
   AdAge.com writes that this marks the end of the relationship 
between BBDO and Campbell, which dates back to 1954, 
making it one of the longest client-agency relationships in 
the ad business.
  Included in Publicis’ scope will be Campbell’s flagship 
soup, Chunky soup, Well Yes! soup, V8 beverages, Pace 
salsa, Prego sauces, Swanson broth, Spaghetti-O’s 
pasta in the U.S. retail portfolio. Campbell was the nation’s 
133rd-largest advertiser in the U.S. with $321 million in 
spending in 2016, according to the Ad Age Datacenter.
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Conan O’Brien

Marvel announced that 
there will be a Black Panther 
sequel. Marvel’s CEO said, 
“It was a difficult decision 

but ultimately we decided to 
make another billion dollars.”
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WHAT HAPPENS WHEN AN AUTO DEALER STOPS 
ADVERTISING ON TELEVISION?
  Strong Automotive is a full-service Automotive 
Advertising Agency, with automotive accounts across the 
nation.  President John Paul Strong said recently he found 
out what happens when a dealer drops their TV advertising.
  “I had a dealership step away from their traditional 
television advertising last September.  They had a long 
running television presence in their market, but went dark 
for a month.  Our digital team studied their website traffic 
to see if it had any immediate or long-term effects.  We 
wanted to know what happened to a 
dealership’s website traffic when they 
turn off traditional advertising.”
 The dealership in question was a Toyota 
store in a mid-size market.  

Here’s what happened:
--Organic search website traffic dropped 
  14% compared to the previous month
--Direct traffic - people typing their 
   brand name directly into their browser 
   also dropped by 14%
--Searches for their name fell by 20%
--Sales dropped by 17%

What happened in October when they added back traditional 
TV advertising?
--Organic search traffic increased by 11% when 
   compared to September
--Direct traffic rebounded by 13%
--Brand name searches increased by 28%
--Sales increased by 11%

  Strong says the results show for advertising to be most 
effective, “there must be a combination of elements that will 
create brand awareness and drive the most traffic to your 
dealership.”  (strongautomotive.com)

THIS AND THAT
  A cashless society? Not so fast. Even though more people 
now use cards, mobile phones or even facial recognition 
technology to pay for things, hard cash is showing no signs 
of dying out, central bankers said. Cash in circulation has 
actually risen in recent years, from 7 percent of GDP in 2000 
to 9 percent in 2016. Still, debit and credit card payments 
are rising as well, from 13 percent of GDP in 2000 to 25 
percent in 2016. People hold more cards and are using them 
for more and smaller transactions, says a Reuters report... 
In the crowded fast-casual pizza space, two chains appear 
to have emerged as dominant leaders. Seattle-based 
MOD Pizza, the older of the two, founded in 2008 reported 
sales of $275 million for 2017, up by 81 percent over the 
previous year. MOD opened 110 restaurants in ‘17, giving 
them a total of 302. They reported an increase in same-store 
sales of 5.2 percent. Blaze, founded in 2012 in Irvine, CA, 
reported a 51 percent increase in sales to $279 million from 
252 restaurants in fiscal 2017....National CineMedia, the in-
theater advertising company, took in fewer ad dollars during 
the last three months of 2017. Ad dollars decreased 1.3% to 
$140.7 million from $142.5 million. The loss was partly due 
to smaller audiences.

NEW RAV ON THE WAY
   Tell those Toyota dealers to dust off the ad checkbook. 
Toyota wants to compete in the industry’s biggest segment 
with a redesigned, fifth-generation RAV4.
 The RAV4, last redesigned for the 2013 model year, was 
the nation’s best-selling crossover last year, overtaking 
the Honda CR-V, and was the fourth most-popular vehicle 
overall, behind three pickups: the Ford F series, Chevrolet 
Silverado and Ram.
 U.S. sales of the RAV4 totaled 407,594 in 2017.  The 
redesigned RAV debuts at the auto show in New York.

COMPETITIVE INFO
  Still no news from iHeartMedia.  Most 
predict a bankruptcy filing this week 
for the nation’s largest operator of 
radio stations.  But that’s been said for  
several days now.  
  Another major broadcast company 
has reported down Q4 revenue. 
Townsquare Media took a hit of 
-3.7% for fourth quarter 2017 in total 
net revenue for its two divisions, Local 

Marketing Solutions—which includes broadcast and 
digital—and entertainment—which comprises events and 
lifestyle content. Revenues decreased $4.4 million, to 
$114.3 million for the quarter ending Dec. 31, 2017, as 
compared to $118.7 million in the same period last year.
  Townsquare’s assets include 317 radio stations and 325+ 
local websites in 67 markets, as well as digital marketing 
solutions company Townsquare Interactive, digital 
programmatic advertising platform Townsquare Ignite, and 
hundreds of live events.

OUR FINAL STORY ON THE OLYMPICS (REALLY)
  Comcast said 76% of homes on its X1 platform 
watched some type of programming tied to the Olympic 
Winter Games from South Korea, compared to 65% of 
households nationally.  Comcast also said the average X1 
home consumed nearly 10% more Olympic Winter Games 
programming than the national average – 19.3 hours via 
X1 compared to 17.9 hours on a national basis.
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FunnyTweeter.com

My therapist told me to put 
away my phone and spend 

more time with my friends, but 
it’s like: hey, which is it? 

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

http://strongautomotive.com

