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WOMEN STILL SPEND MORE TIME WITH TV
DAILY TV VIEWING TOPS FOUR HOURS
   New cross-media analysis from Nielsen shows American 
women age 18+ spend more time with TV than any other 
medium.  In fact they spend an average of 4 hours and 19 
minutes a day in front of the TV.  That’s more than twice 
second-placed smartphones (2:35) or third-placed radio 
(1:41).  Nielsen says smartphones gained an hour of time 
with women between Q2 2016 and Q2 2017 but that’s only 
resulted in TV’s time spent declining 16-minutes 
per day on average.  (See a chart of how each 
media stacks up HERE)  
   “The majority of time is still devoted to traditional 
live TV, but trends do show consumers-especially 
women- are spending more time with digital 
devices,” Nielsen says.  It calculates smartphones 
gained an hour of usage with women between Q2 2016 
and Q2 2017 but that’s only resulted in a 16-minute per day 
decline in TV consumption on average.  And television is 
still responsible for about 45% of adult women’s total media 
day.  “Traditional live TV remains the largest component 
of their media consumption,” Nielsen says, adding, “This 
demographic has consistently spent an average of around 
30-plus minutes per day with time-shifted TV.”
   Life stages are a big factor in when some women, 
specifically moms, watch TV.  Nielsen says local news 
may be the best example of how that plays out.   According 
to the ratings company’s Local Watch Report, working 
mothers make up the majority of morning news (58%) and 
late night news (52%) viewing, as they’re mostly working 
outside the home during the daytime.   At the same time 
stay-at-home moms over index on news viewing at midday 
(61%) and early evening (57%) and spend much less 
time with local news in the morning. “These moms don’t 
interact with media in the same way, giving marketers and 
advertisers a great opportunity to reach them within the 
diversity of their schedules and lifestyles,” Nielsen says.
   There are also ethnic differences.  Nielsen reports Black 
women aged 18+ are bigger media consumers overall.  
When it comes to live television viewing and DVR/time-
shifted TV, Black women spend nearly 15 more hours each 
week on these platforms (51 hours and 36 minutes) than 
women overall (36 hours and 38 minutes).   
And digging deeper into the data, Nielsen 
says that’s true regardless of age.  Black 
women aged 18-34 consume 31 hours 
and 23 minute of live and time-shifted 
TV per week.    That’s more than a third 
more than women overall which Nielsen 
says watch an average of 20 hours and 4 
minutes of live and time-shifted TV each 
week.  Similar difference are seen among 
the 35-49 (48:31 vs 32:14), 50-64 (64:42 
vs 44:51) and 65+ (79:11 vs 54:16) age 
demos.

ADVERTISER NEWS
  Southeastern Grocers, parent of Winn Dixie plans to file 
for bankruptcy and close 94 stores. The company is entering 
“a court-supervised, prepackaged” debt restructuring 
agreement and intends to file with the bankruptcy court by 
the end of March. CNN says the 94 store closures are in 
Alabama, Florida, Georgia, Louisiana, Mississippi, North 
Carolina and South Carolina, and will reduce its debt by more 

than $500 million. Southeastern also owns Bi-Lo, 
Fresco y Más and Harveys Supermarket....
More retail news: according to the latest monthly 
estimates from the U.S. Census Bureau, sales 
at consumer electronic and major appliance 
dealers rose 4.5 percent last month, to $8.3 billion. 
The specialty category outpaced furniture stores, 

up 3.3 percent; general merchandise stores, up 2.4 percent; 
and even all of retail, up 4 percent including restaurants 
and auto dealers.....After reporting lower than expected Q4 
sales, DSW announced they are shutting down the Ebuys 
business, which the company acquired two years ago for 
an upfront payment of $62.5 million plus future payments 
contingent on performance. The “unplanned operating loss 
from Ebuys” was about 10 cents per share.  Without that 
earnings would have increased by 11%. Sales in the quarter 
rose 6.7%....Blue Apron is talking with unnamed retailers, 
hoping they’ll sell its meal kits in stores by the end of this 
year, according to The Wall Street Journal.   Blue Apron’s 
subscription base has dropped from more than 1 million in 
2017 to about 750,000 as of February, the WSJ reported, 
due to growing competition, distribution challenges, and 
retailers such as Kroger, Amazon and Walmart selling 
their own meal kits.... Frito-Lay debuted a line of better-
for-you snack chips at the recent Natural Products Expo 
West event. The items are packaged under a brand called 
Off the Eaten Path and are made with rice, black beans, 
chickpeas and other less-processed ingredients, according 
to Food Business News. The new items contain no artificial 
colors, flavors or preservatives and are designed to 
deliver complex and exotic flavors preferred by millennial 
consumers, the company said. Half of adults snack two to 
three times a day.
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NETWORK NEWS
   The fifth season of the CW’s thriller The 100 has been set 
for Tuesday, April 24th. The series follows the remnants of 
the human races as they return to Earth after being exiled 
to space for 97 years. The 100 stars Eliza Taylor, Maria 
Avgeropoulos, Bob Morley, and Lindsay Morgan……
NBC News executives are considering the launch of a live-
streaming service that would be separate from NBC and 
MSNBC, according to Andrew Lack, NBC’s and MSNBC’s 
chairman. Lack spoke to reporters on Wednesday, and 
said, “We want to do this, and I think we’ve got to open that 
door.” He did not give a timeframe for the 
launch but suggested the concept could 
roll out in 2018. Lack and senior vice 
president of digital for NBC News Nick 
Ascheim, are also considering whether 
the product would be free or require a 
subscription. With the initiative, NBC 
would join other TV-news outlets who 
have begun offering streaming content. 
CBS News operates CBSN, a free 
stand-alone live-stream that features 
some of the segments and programming 
that airs on the CBS broadcast network but uses different 
anchors and even runs its own documentaries and studio 
product……Emmy-winning actress Christine Lahti 
(Chicago Hope) will co-star in the Fox drama pilot based 
on the best-selling book Gone Baby Gone by Dennis 
Lehane. Lahti will play the politician mother of a street-
wise female private detective in the untitled pilot. The 
detective and her partner, armed with their wits, and 
undeniable chemistry, right the wrongs that the law can’t 
in the working-class Boston borough of Dorchester. The 
project is from 20th Century Fox TV and Miramax, which 
is behind the 2007 movie adaptation directed by Ben 
Affleck. The script will be written by Black Sails co-creator 
Robert Levin and will be directed by Phillip Noyce. Levine 
is executive producing along with Lehane……. The final 
lead role in ABC’s untitled drama from former CSI: NY 
showrunner Pam Veasey, Robin Roberts, Regina King, 
and ABC Studios has been given to Leigh-Ann Rose. 
The drama examines the lives of five African-American 
sisters, all officers in the NYPD, as they face challenges 
of their high risks jobs while juggling the responsibilities 
of marriage, motherhood, and family. Rose joins Frances 
Turner, Amirah Vann, Trish Campbell-Martin, and Aubin 
Wise who play the other four sisters. Her previous credits 
include a recurring role on Younger and she was a series 
regular on Tyler Perry’s Love Thy Neighbor……In other 
casting news, Anna Wood (Reckless) has been cast as 
the female lead opposite Dave Annable in the CBS drama 
pilot The Code. Also, Ato Essandoh (Altered Carbon) will 
take a major series regular role in the project. The Code is 
written by Limitless creator Craig Sweeny and based on 
the story he co-wrote with Craig Turk. The story revolves 
around the military’s brightest minds as they take on the 
country’s toughest challenges. Each member of the team 
is an attorney trained as a prosecutor, a defense lawyer, 
an investigator and a Marine. Wood will play a fierce and 
fearless Major, the lead defense attorney in the Judge 
Advocate Corps, while Essandoh plays an active duty 
Marine and lawyer at Quantico.

AVAILS
   KRIS Communications is looking for a Director of Sales 
for our Corpus Christi Broadcast group. Are you capable 
of more and want to be well compensated for delivering 
results for both the company and your clients? Here’s your 
chance! This rare opening with KRIS Communications, 
the leading broadcaster in the Coastal Bend, oversees 
the sales operation for 5 TV stations (NBC, CBS, CW, 
Telemundo, and KDF) and co-manages the sales of our full 
service digital agency including two local news websites. 
A minimum of 3 years of media sales management is 

required.  Get more details and learn 
how to apply HERE.
   WDVM in the Washington DC market 
is seeking a Local Sales Manager. 
Position requires an individual with 
creativity, leadership skills, high energy 
and the ability to hire, train and motivate 
the sales team. The ideal candidate will 
also be an excellent negotiator with 
the ability to manage multiple sales 
projects and lead by example. Multi-
platform sales experience and a solid 

understanding of WO, Matrix and strata a plus. If you are 
ready to take the next step in broadcast television sales, 
please send your cover letter and resume to: dbiser@
localdvm.com.  EOE.
  WAVY-TV10 and WVBT FOX43 in the Norfolk, VA, 
market seeks a results-driven Account Executive. 
Responsibilities include managing agency business, new 
business generation, client relationship 
building, proposal preparation and 
presentation to a diverse customer base. 
The ideal candidate will be a people person 
who is responsible for developing large-
scale new business clients and growing 
digital revenue.  Must have a minimum 2 years of media sales 
experience, a winning attitude and a desire to succeed. To 
be considered for this job you must apply HERE. No calls. 
Pre-employment background & DMV check.

FORD: MAJOR CHANGES AHEAD 
  Ford wants to replace Toyota as the top seller of hybrid 
vehicles in the U.S. in three years as part of a dramatic 
reshaping of its lineup to focus heavily on utility vehicles 
and pickups. The automaker plans to add two off-road 
SUVs and create hybrid or electric versions of its other 
utilities with the expectation that light trucks will account 
for nearly seven out of every eight vehicles it sells in 2020, 
says Automotive News. 
  Ford will replace more than 75 percent of its brand mix 
and add four nameplates within the next two years.  The 
product blitz would reduce the average age of its fleet to 
3.3 years from 5.7, giving it the industry’s freshest lineup 
among full-line automakers. By 2020, Ford expects 
pickups, utilities and vans to be 86 percent of its sales, up 
from about 70 percent today.
  Ford plans to offer a hybrid variant -- either a traditional 
hybrid, a plug-in hybrid or both -- on every new utility it adds 
or redesigns moving forward. The automaker expects to 
overtake Toyota in hybrid sales by 2021. Ford is currently 
No. 2.
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Conan O’Brien

HBO has hinted that the  
final season of “Game of 

Thrones” will include many 
deaths. In fact, HBO said if they 

run out of characters they’ll 
have to start killing people  

on the show “Ballers.”
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BUICK, INFINITY TAKE TOP SURVEY SPOTS
  Service quality continues to be the main driver of customer 
satisfaction among individuals who get their vehicles 
serviced which, in turn, leads to greater brand advocacy, 
according to the J.D. Power 2018 U.S. Customer Service 
Index (CSI) Study.
  Infiniti ranks highest in satisfaction with dealer service 
among luxury brands for the first time since 2003. Ranking 
second in the luxury segment is Porsche. Audi, Cadillac 
and Lexus rank third in a tie.
  Buick ranks highest in satisfaction for dealer service 
among mass market brands for a second 
consecutive year. Chevrolet and MINI 
rank second in a tie, followed by GMC 
and Volkswagen.
  The 2018 U.S. CSI Study is based on 
responses from 74,021 owners and 
lessees of 2015 to 2017 model-year 
vehicles. 

REVEALED:  AMAZON VIEWING
   Amazon.com’s top television shows drew 
more than 5 million people worldwide to its 
Prime shopping club by early 2017, according to company 
documents, revealing for the first time how the retailer’s bet 
on original video is paying off.The documents also show 
that Amazon’s U.S. audience for all video programming on 
Prime, including films and TV shows it licenses from other 
companies, was about 26 million customers. Amazon has 
never released figures for its total audience.
  The internal documents compare metrics that have never 
been reported for 19 shows exclusive to Amazon: their cost, 
their viewership and the number of people they helped lure 
to Prime. Known as Prime Originals, the shows account 
for as much as a quarter of what analysts estimate to be 
total Prime sign-ups from late 2014 to early 2017, the period 
covered by the documents.
  Core to Amazon’s strategy is the use of video to convert 
viewers into shoppers. Fans access Amazon’s lineup by 
joining Prime, a club that includes two-day package delivery 
and other perks, for an annual fee.
  The company declined to comment on the documents seen 
by Reuters. But CEO Jeff Bezos has been upfront about 
the company’s use of entertainment to drive merchandise 
sales. The world’s biggest online retailer launched Amazon 
Studios in 2010 to develop original programs that have since 
grabbed awards and Hollywood buzz.
  “When we win a Golden Globe, it helps us sell more 
shoes,” Bezos said at a 2016 technology conference near 
Los Angeles. He said film and TV customers renew their 
subscriptions “at higher rates, and they convert from free 
trials at higher rates” than members who do not stream 
videos on Prime.
  Video has grown to be one of Amazon’s biggest expenditures 
at $5 billion per year for original and licensed content, two 
people familiar with the matter said. The company has never 
disclosed how many subscribers it won as a result, making 
it hard for investors to evaluate its programming decisions.
  For comparison, Netflix had twice that many subscribers 
in the U.S. during the first quarter of last year. It does not 
disclose how many were active viewers.

ADVERTISERS: NO RELATIONSHIP WITH FB
  Large publishers have been losing trust in Facebook, 
and NBC News Chairman Andrew Lack is the latest. Lack 
spoke to reporters about digital plans for the network.
  “Facebook doesn’t have value for publishers really,” 
Lack said, according to AdAge. “What’s frustrating about 
Facebook is you can’t have a relationship with them.” 
Facebook has been pushing for more original content 
from publishers, most recently on their Facebook Watch 
platform. But although NBC News still uses the platform to 
post their articles, they don’t produce any original content 

for them. NBC News does produce a 
show for Snapchat, and has around 37 
million unique viewers on that channel. 
NBC Universal owns a large amount 
of shares (worth about $500 million) 
of Snap Inc. Lack said NBC News is 
also providing content for YouTube and 
Google AMP.

GOOGLE GETTING RID OF ADS
  Google removed more than 3.2 billion 
ads in 2017, nearly twice as many as the 
1.7 million they removed in 2016. The 

company said the ads violated their advertising policies. 
“That’s more than 100 bad ads per second!” said Google’s 
Scott Spencer. “This means we’re able to block the 
majority of bad ad experiences, like malvertising and 
phishing scams, before the scams impact people. We 
blocked 79 million ads in our network for attempting to 
send people to malware-laden sites, and removed 400,000 
of these unsafe sites last year.”
  Google also removed 320,000 publishers from their 
ad network for violating their policies. In 2017, Google 
also created new brand safety standards for video and 
display ads. Spencer said many of these violations were 
for pretending to be news organization to increase website 
visits, resulting in increased ad clicks. Google blocked more 
than 12,000 websites for “scraping” in 2017 — or trying to 
make money by copying news or content from other sites.
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Seth Meyers

According to reports,  
Taco Bell has sold 53 million 
orders of its nacho fries. The 

fries are so successful they’re 
thinking about expanding into 

Mexican food. 

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


