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MOST VIEWERS STILL FAVOR LIVE TV, SURVEY FINDS
TWO-THIRDS SAY THEY’RE WILLING TO PAY FOR TV
  There’s a big difference between what’s technically possible, 
and what’s convenient to actually do. And that, a new survey 
suggests, is working in traditional television’s favor.
  It found that seven out of ten viewers mostly still watch TV 
on a big-screened device. That compares with just one in 
five who said they regularly watch television on a laptop.
  The television production company Nevion commissioned 
the survey, which also had some good news for cable and 
satellite television providers. Two-thirds 
(65%) of those questioned said they have no 
problem with paying for television.
  “We can see that the majority of individuals 
are willing to pay for good content with free to 
air TV the first choice for only 10 percent of viewers,” Olivier 
Suard, vice president of marketing at Nevion, said in a blog 
post.
  Despite what some analysts may suggest, the world isn’t 
cutting the cord and only watching on-demand programming, 
either. Nevion says when survey takers asked Americans 
which shows they’re most likely to watch live, sports play-
by-play remained at the top of the list.
  News was also a top pick, as was reality TV shows, where 
the results of a participant’s elimination could easily be 
spoiled with a glance at social media. In fact, more than half 
of viewers (57%) are being driven to watch content live due 
to social media and word of mouth making it increasingly 
difficult to avoid spoilers. TV viewers also said big event 
programming, such as royal weddings and presidential 
inaugurations, are also best when viewed in real time.
  “Despite the rise of on-demand services, live content is 
still favored by the majority of people, with 73 percent of 
our sample deeming live coverage important,” said Olivier 
Suard, vice president of marketing at Nevion.
  “With so many still using their televisions to view this 
content, and with avoiding spoilers being a major concern, 
it is clear that TV viewing is still often seen as an event. 
People want to sit down and watch it on a big screen and 
dedicate real time to it, rather than watching on their phone 
while they’re on the go.”
  Nielsen data has shown that early mornings are a growing 
daypart for television viewing, but when people are asked 
about their habits, most say it’s not as big as evenings. 
Nevion says 71 percent of those surveyed said their biggest 
TV viewing time is in the evening, compared with 8 percent 
who said they watch in the morning.
  Mobile TV viewing, meanwhile, remains a pretty small 
factor, with only 3 percent of those surveyed reporting they 
watch television on their commute.
  “All this emphasizes the importance of producing ever more 
compelling live content, but more cost-effectively,” added 
Suard. “It proves higher-definition production isn’t being 
wasted on small screens, as most people watch content on 
a TV, where it is best displayed — regardless of whether the 
connection is cable, digital TV or OTT.”

ADVERTISER NEWS
  Toyota said yesterday it will invest $749 million in five 
U.S. plants and add 586 jobs as it boosts engine production 
capacity and adds new hybrid models to its lineup. Toyota 
said it will invest $288 million in Alabama to increase annual 
engine capacity from 670,000 to 900,000 by the end of 
2021 and will add new 4-cylinder and V6 engine lines. It 
will also invest $238 million in a Kentucky plant to build 
hybrid versions of the Toyota RAV4 and Lexus ES 300h. 

Toyota announced last year it would jointly 
build a new $1.6 billion plant with Mazda in 
Alabama... Dollar General will plow back a 
part of its 2019 profit to revamp its supply 
chain and add self-checkout lanes at its stores 

as it competes with online grocers and chains like Walmart 
and Kroger. Shares of the discount retailer fell yesterday 
after it projected full-year profit below analysts’ expectations 
and said it would spend $50 million for the initiatives. The 
company, which operates more than 15,000 stores in the 
U.S., said it would open 975 new stores and remodel 1,000 
old ones. The upgrades would include introducing self-
checkout lanes and tweaking its shelf stocking process 
to make it faster... Permit Capital Enterprise Fund and 
Hestia Capital Partners, which own a combined 1.3 
percent stake in GameStop, plan to nominate candidates 
in an effort to shake up the company’s board, The Wall 
Street Journal reports. The two investors are also pushing 
the company to undertake a share buyback. GameStop has 
seen its share price fall by 26 percent over the past year... 
Walmart is making its own tablet in a move to challenge 
tech giants Amazon and Apple, Bloomberg reports. The 
company has filed a wireless product application for a tablet 
design with the FCC. The move comes as the tablet market 
has slowed. Apple’s iPad remains the market leader, but 
e-commerce rival Amazon’s own tablet remains a popular 
alternative. The device will be sold under Walmart’s ONN 
brand, according to photos of the device filed with the FCC. 
The company has not released details on the device’s price 
or expected timing for its debut... WW dieters can now get 
voiced encouragement and advice from their Amazon Alexa 
and Google Home Assistant smart speakers, Marketing 
Land reports. The company, formerly Weight Watchers, 
built the feature as part of a broader digital transformation 
focused on increasing the ease of dieting... Ulta Beauty 
yesterday reported results for its fourth quarter that beat 
the Street amid a surge in store traffic and online sales. The 
beauty giant also confirmed previously announced plans 
to open about 80 new stores in fiscal 2019. In addition, 
it will undertake some 20 remodel or relocation projects 
and complete approximately 270 store refreshes... Newell 
Brands says President and CEO Michael Polk will retire 
at the end of the second quarter. The company, which is 
nearing the end of an “accelerated transformation plan,” 
owns consumer brands like Rubbermaid. Polk has served 
as CEO and president since 2011.
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E-SPORTS AD REVENUES TO GROW 25% IN 2019
  Competitive video gaming is a rapidly growing, multibillion-
dollar industry, presenting new opportunities for marketers 
to reach and engage with fans worldwide. E-sports ad 
revenues in the U.S. are poised to surpass $200 million 
by next year, according to eMarketer’s first forecast on 
e-sports and gaming revenues.
  The research firm defines e-sports as organized gaming 
competitions among professional players and teams. It 
says digital ad revenues from e-sports in the U.S. will 
grow 25 percent to $178.1 million this year. There are 
multiple revenue streams connected to e-sports, including 

advertising, sponsorships, media 
rights, ticket sales to live events and 
merchandising.
  “E-sports was once an under-the-radar 
activity for enthusiasts of multiplayer 
online games,” eMarketer principal 
analyst Paul Verna said. “Just a few 
years later, it’s a multimillion-dollar 
business in the U.S., with implications 
for game developers, players, leagues, 
teams, live venues, streaming platforms, 
TV networks, audiences and marketers.”
  Audiences for e-sports are large and 
growing. This year, 30.3 million people in 

the U.S. will watch an e-sports event at least once a month, 
up more than 18 percent over last year. eMarketer expects 
e-sports viewers to grow by more than 50 percent between 
now and 2023, reaching 46.2 million at that time.

STUDY: PORSCHE KEEPING CUSTOMERS HAPPY
  J.D. Power and Associates has released its annual 
Customer Service Index (CSI) study — a closely watched 
measure of which brands are doing the best job of keeping 
customers happy.
  All told, Forbes reports, 15 of 31 brands in the study 
significantly improved CSI scores over last year, with seven 
doing so by 10 points or more. Unfortunately, 11 brands 
received a considerably lower CSI score year-over-year, six 
by 10 points or more.
  For the first time in the study’s 38-year history, German 
automaker Porsche delivered the most satisfying dealership 
experiences of any brand, luxury or otherwise, with a score 
of 893 points out of 1,000. It was followed by Lexus (881), 
Cadillac (880), Infiniti (878) and Mercedes-Benz (870).
  With a score of 857, Buick ranks highest in dealer 
service satisfaction among mass market brands for a third 
consecutive year. Followed by MINI (853), Mitsubishi 
(846), Chevrolet (845), GMC (840) and Toyota (840).
  While it didn’t come in first, the big winner in the study 
is Mitsubishi. It recorded the most significant improvement 
year-over-year (27 points), jumping from a rank of 21st in 
customer satisfaction last year to 12th in 2019.

THIS AND THAT
  Hallmark Channel has cut ties with actress Lori Loughlin 
after her arrest for her alleged participation in a college 
admissions bribery scandal. Hallmark parent Crown Media 
says it’s no longer working with her and has stopped 
development of all her shows on Hallmark Network 
and Hallmark Movies and Mysteries... ESPN’s college 
basketball slate was up year-over-year, with men’s action 
up 15 percent, averaging 1,199,000 viewers per game. 
Across all networks, men’s basketball finished up 6 percent, 
and women’s basketball was up 5 percent.
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CABLENET CHATTER
  Little People, Big World will return for a 14th season on 
TLC on Tuesday, April 2 at 9 PM (ET). The drama of the 
family’s separate lives now that Matt and Amy Roloff have 
divorced will play a central part of the season, including their 
continuing partnership at Roloff Farms... A+E will premiere 
the new live documentary series Live Rescue on Monday, 
April 22 at 9 PM (ET). For two hours on Monday nights, Live 
Rescue will follow first responders from across the U.S. as 
they put their lives on the line responding to emergency 
rescue calls. Veteran journalist Ashleigh Banfield hosts. 
A&E has ordered eight two-hour episodes... Reelz will offer 
the hourlong special Luke Perry: In His 
Own Words on Sunday at 9 PM (ET). The 
special includes the late actor’s reflections 
on a life of influence, legacy, romances 
and personal tragedy, as well as interviews 
with close friends and co-stars who paint a 
picture of a generous, charismatic actor... 
HGTV has picked up an additional 16 
episodes of Tome Town, which follows 
Ben and Erin Napier as they use their 
artistic vision and genuine passion 
for restoration to turn worn properties 
in Laurel, Mississippi, into treasured 
showplaces for families. Season 4 is slated 
to premiere in early 2020... A series adaptation of the novel 
An Anonymous Girl is in the early development stages at 
USA Network, Variety says. Written by Greer Hendricks 
and Sarah Pekkanen, the best-selling book follows Jessica 
Farris, who signs up for a psychology study conducted by the 
mysterious Dr. Shields. As the questions grow more intense 
and invasive and the sessions become outings where Jess 
is told what to wear and how to act, she begins to feel as 
though Dr. Shields may know what she’s thinking – and what 
she’s hiding... Ava DuVernay’s Queen Sugar will return for 
its fourth season on OWN on Wednesday, June 12 with Erica 
Tazel and Kendall Clark joining as recurring guest stars 
and Walter Perez upped to series regular. In the upcoming 
season, the Bordelons find themselves continuing their fight 
to save their family farm and preserve their father’s legacy as 
they navigate their own personal journeys.

U.S. NEW-HOME SALES FELL IN JANUARY
  Sales of new homes in the U.S. fell in January, signaling 
a weak start to 2019 for the troubled U.S. housing industry. 
New-home sales fell 6.9 percent in January from a month 
earlier to a seasonally adjusted annual rate of 607,000, the 
Commerce Department said yesterday.
  Economists surveyed by The Wall Street Journal had 
expected new-home sales to rise to an annual rate of 622,000 
in January. The rate in December was revised up to 652,000 
from an initial estimate of 621,000. Sales of new homes were 
down 4.1 percent in January compared with a year earlier.
 Higher mortgage rates and a run-up in prices put a dent in 
home purchases in 2018. The average rate on a 30-year, 
fixed-rate mortgage rose about 1 percentage point to nearly 
5 percent from the start of 2018 to last November, according 
to Freddie Mac. Since then, borrowing costs have dropped, 
hitting a low of 4.35 percent at the end of February before 
inching up again last week.

Jay Leno

What happened to Sears? 
Remember when Sears was 
Amazon? Remember those 
days, you got that catalog, 

you found what you wanted, 
and boom, eight weeks later, 

it was right there.


