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MANY OPTIONS MAKE CUSTOMERS HARD TO HOLD
  Seventy-three percent of U.S. consumers are open to 
considering a new brand in at least one shopping category, 
according to a report from Criteo.
  Business Insider Intelligence says it doesn’t mean that 
consumers are constantly looking to abandon the brands 
they’re loyal to, but it does suggest that brands are always at 
risk of losing customers.
  The report found consumers are interested in trying new 
brands across a number of categories. 
In particular, it underscores the hyper-
competitive nature of the grocery business. 
The majority of consumers (52%) reported 
being “very likely” to try a new grocery brand, 
while an additional 29 percent said they’re “likely” to and 
16 percent noted they’re “somewhat likely” to, making it 
the category shoppers are most interested in for trying new 
brands.
  But categories including apparel; consumer electronics; 
home & garden; health & beauty; shoes, handbags & 
accessories; and books & stationery all had more than 80 
percent of consumers select one of those three responses, 
suggesting the interest in new brands is present throughout 
retail.
  Consumers’ interest in new brands cuts both ways, as 
companies must work to keep their customers, but also have 
the chance to woo new ones. For brands working to keep 
their loyal consumers, value, selection, and customer service 
are key. A brand that offers the best value, lowest prices, and 
best selection is more likely to have customers return to it, 
with 66 percent, 53 percent, and 49 percent of respondents, 
respectively, citing these as their top reasons to return.
  Meanwhile, two of the top reasons shoppers have stopped 
buying from a brand they were previously loyal to are a 
decline in quality and rising prices (53%), and poor customer 
service (43%). This means retailers that want to defend their 
customer base from competitors need to make sure their 
value and shopping experiences stay attractive.
  One surefire way to do this is to build a loyalty program 
that enables customers to take advantage of discounts and 
feel like VIPs, as new brands will struggle 
to offer such value during a customer’s first 
shopping experience.
  Brands looking to steal customers from 
competitors should lean on discounts, 
samples and word-of-mouth. The report says 
consumers list discounts (54%), receiving a 
trial or sample (54%), and a recommendation 
from a friend (52%) as the top reasons they’d 
try a new brand.
  All of these options can incentivize a 
consumer to give a brand or product a shot, 
and if the products, price and shopping 
experience are impressive enough, they can 
win return visits.

BRAND LOYALTY IS A FRAGILE THING, STUDY FINDS
ADVERTISER NEWS
  Burger King is brewing up a breakfast war with an app-
based deal that lets folks score a cup of coffee for as little 
as 17 cents, the fast-food giant says. Caffeine junkies who 
sign up for the restaurant’s new $5-per-month subscription 
app get one small cup of Joe daily. Customers who use 
it daily would be set back roughly 17 cents per cup. The 
buzz-worthy new bargain may be meant to burn companies 
like Starbucks, Wendy’s and Taco Bell, which are 

duking it out for a piece of the breakfast 
market... Macy’s plans to open 50 of its 
Backstage off-price concepts inside the 
department store’s full-price locations 
this year, Newsday reports. The retailer 

currently operates 172 Backstage shops. All but seven are 
inside Macy’s existing stores... Constellation Brands is in 
advanced talks to sell some of its low-end wine brands to 
E. & J. Gallo Winery, CNBC reports. Constellation, which 
also sells Corona and Modelo beers, had hoped its wine 
business would fetch $3 billion. But the sale is reportedly 
expected to be around $2 billion or less. Constellation put 
its U.S. wine business up for sale last year as part of its 
push to move further into cannabis. Constellation is the 
third largest beer company in the U.S., behind Anheuser-
Busch and MillerCoors... Pier 1 Imports is mulling its 
financial options. The struggling home furnishings and 
décor retailer has added debt restructuring specialists at 
Kirkland & Ellis to the advisers who are helping the chain 
explore strategic alternatives, Reuters reports. Pier 1 has 
about 985 stores in the U.S. and Canada... Giant Eagle 
has launched a digital media platform that enables vendor 
partners to target its shoppers with personalized offers and 
more relevant advertising, Supermarket News reports. 
Called Giant Eagle Advantage Media, the platform will 
provide consumer packaged goods (CPG) firms a range of 
digital media options for driving in-store and online sales, 
supporting new product launches and shopper themes, 
building brand loyalty and highlighting in-store events. 
Shoppers will receive digital ad messages and promotional 
savings tailored to what they need and want.
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AVAILS
  KHON2, the Fox/CW/MyNetwork TV affiliate in Honolulu, 
seeks a talented, dynamic, driven leader to inspire and coach 
a top-performing sales team. The Local Sales Manager 
must be on the streets with AEs and participate in the 
development of non-traditional revenue and digital revenue 
opportunities. 2+ years of successful sales management 
experience, a positive attitude, admirable work ethic and a 
proven ability to work in a fast-paced environment required. 
Matrix and Wide Orbit skills preferred. CLICK HERE for 
more info or to apply now. EOE.

  WPBF 25, the Hearst-owned ABC 
affiliate in the beautiful West Palm 
Beach market, has an incredible 
opportunity for you! WPBF 25 is looking 
for a dynamic sales superstar to join 
our phenomenal sales team. The ideal 
candidate will bring both Broadcast 
and Digital sales experience and will 
possess the drive and ability to thrive in 
a fast-paced, highly competitive market. 
Your creativity, originality and passion 
for developing new business will be 

encouraged and rewarded! CLICK HERE to apply. EOE.
  KTAZ (Telemundo Phoenix) and KHRR (Telemundo 
Tucson) are looking for a Regional Account Manager. 
This person must be an experienced salesperson who can 
negotiate and sell commercial airtime for all station multi-
platform initiatives (On-air / On-site / On-line). Must develop 
sales revenue from new advertisers and maximize revenue 
from assigned list (active and non-active accounts). 
Minimum 3 years’ experience in media sales required. 
Applicants must have strong analytical skills with the ability 
to project/forecast individual business trends. APPLY 
HERE. EOE.
  KFSN-TV ABC30, the ABC-owned television station in 
Fresno, Calif., seeks a Sales and Marketing Coordinator 
to provide support for the marketing and sales department.  
The ideal candidate must be detail-oriented, extremely 
organized, and able to prioritize and multi-task. Must be a 
quick learner, self-motivated and able to work independently 
as well as in a team. Previous station, rep firm or agency 
sales assistant experience preferred. Must be proficient in 
Microsoft Word, Excel and PowerPoint. CLICK HERE for 
more info or to apply today. EOE/M/F/D/V.

See your ad here tomorrow! CLICK HERE for details.

ANALYST: NEW FOX IS PRIMED FOR PROFIT
  The new Fox company, Fox Corp., which begins after Walt 
Disney completes its deal to buy about half its businesses, 
can expect improved profitability from sports advertising and 
affiliate fees, according to MoffettNathanson Research.
  “The slimmed-down combination of Fox News with the 
Fox Broadcasting Network creates an unrivaled pair 
of must-have live sports and news content that will drive 
strong, industry-leading top line growth for years to come,” 
writes Michael Nathanson, senior research analyst at 
MoffettNathanson Research.
  Improved financial results are due to higher affiliate 
revenues for its cable networks, as well as more retrans 
revenue for its local Fox TV stations.

NETWORK NEWS
  Weeds alum Hunter Parrish is set as the male co-lead 
opposite Jacqueline Grace Lopez in Jane the Novela, 
the CW’s Jane the Virgin spinoff pilot. Jane the Novela is 
described as a soapy, telenovela-inspired anthology series in 
the tradition of Jane the Virgin, where each season is based 
on a different fictional novel “written by” Jane Villanueva 
and narrated by the author herself. Marcia Cross is also in 
the cast... ABC’s multi-camera/hybrid comedy pilot Nana, 
headlined and co-executive produced by Katey Sagal, 
is making a major casting change, Deadline reports. Ben 
Lawson (Designated Survivor) has 
been tapped as the male lead opposite 
Sagal. He replaces Josh Cooke, who 
had been originally cast in the role. Nana 
centers on Alex (Lawson), a fire chief in 
Indianapolis and an obsessive dad, who 
after the death of his wife, is forced to 
invite his brash and bawdy mother-in-
law – Nana (Sagal) – into his home to 
help raise the two granddaughters she 
barely knows... Cosmos and StarTalk 
are returning to Fox and National 
Geographic’s lineups following an investigation into sexual 
misconduct allegations against host Neil deGrasse Tyson. 
Multiple new misconduct accusations against the famous 
astrophysicist/TV personality in late November prompted 
Fox, Nat Geo and the series producers to launch the probe... 
The Hollywood Foreign Press Association has set Jan. 
5 for its 77th annual Golden Globe Awards. The 2020 
show again will be produced by dick clark productions 
in association with the HFPA and air live coast-to-coast on 
NBC. It will be the second Globes show covered as part 
of a new eight-year deal NBC inked with HFPA and dcp in 
September. Next year’s affair will mark the 25th consecutive 
Golden Globes telecast for NBC... Freddie Prinze Jr. is set 
as a lead opposite Kennedy McMann in the CW’s untitled 
Nancy Drew pilot inspired by the classic mysteries about 
the brilliant young sleuth. The untitled project centers on 
18-year-old Nancy Drew (McMann), who, in the summer 
after graduating from high school, finds herself embroiled 
in a ghostly murder investigation... NBC has greenlit two 
new non-scripted series for this summer: the songwriter-
focused Songland and stand-up comedy show Bring the 
Funny. Songland is billed as a one-of-a-kind opportunity 
for talented up-and-coming songwriters to be mentored by 
three music producers. It premieres Tuesday, May 28 at 
10 PM (ET) following the return of America’s Got Talent. 
Bring the Funny, which opens Tuesday, July 9 at 10 PM, 
will feature the best comedic acts in one competition, with 
a $250,000 prize on the line. Judges are Saturday Night 
Live’s Kenan Thompson, Chrissy Teigen and comedian 
Jeff Foxworthy. Comedian Amanda Seales serves as 
host... Richard Erdman, a film and TV actor who made 
a long career as an affable sidekick and character actor, 
has died. He was 93 and no cause of death was given. An 
Oklahoma native, Erdman’s TV credits included the original 
Twilight Zone, Where’s Raymond?, Cheers, Perry 
Mason, The Dick Van Dyke Show, Hogan’s Heroes, 
Wings and many others. He capped his career as an elder 
student who still had a rowdy fire on Community, which ran 
from 2009-2015 on NBC and Yahoo!
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Seth Meyers

Italy implemented new laws 
that will fine parents up to 

$560 for sending unvaccinated 
children to school. Said anti-
vaxxers, “That’s fine, I don’t 

believe in Italy.”
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CONSUMER SENTIMENT HIGHER IN MARCH
  U.S. consumer sentiment rose at the beginning of March, 
a sign that consumers may be feeling more optimistic than 
they did to start the year, The Wall Street Journal reports.
  The University of Michigan on Friday said its consumer 
sentiment index increased to 97.8 after registering 93.8 at 
the end of February and 91.2 in January, the lowest level 
since October 2016. Economists surveyed by The Journal 
had expected a 95.3 reading.
  Measures of consumer sentiment dipped earlier this year as 
Americans grappled with the partial government shutdown, 

a patch of market volatility and the threat 
of a global economic slowdown. Those 
fears seem to have receded.
  This month’s increase was driven by 
particularly strong sentiment among 
people in the bottom two-thirds of 
the income distribution, said Richard 
Curtin, the survey’s chief economist.
  The survey revealed a jump of one 
percentage point in income expectations 
among this group — coupled with the 
lower expected inflation in the next year 

they indicated — points to consumers anticipating higher 
real incomes.

THIS AND THAT
  The number of available jobs in the U.S. rose in January 
to a near-record level, showing employers have a strong 
demand for workers — but may be struggling to find 
employees. There were a seasonally adjusted 7.58 million 
unfilled jobs on the last business day of January, the Labor 
Department said late last week. That was up from a revised 
7.48 million at the end December, and just below 7.63 
million openings in November, the highest level on records 
back to 2000... Meanwhile: U.S. manufacturing output 
declined for the second consecutive month in February, a 
fresh sign that a long-predicted slowdown is hitting the U.S. 
economy. Output at U.S. factories decreased 0.4 percent 
in February after falling 0.5 percent in January, according 
to Federal Reserve data. While the January drop was 
largely tied to tumbling auto production, February’s decline 
appeared more broad-based, spread across sectors 
including machinery, electronics and apparel... Lyft will 
launch the investor road show for its initial public offering 
today. Reuters, citing people familiar with the matter, says 
the ride-hailing platform is seeking to raise as much as $2 
billion and to be valued at more than $20 billion.
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Funny Tweeter

You go on cruises when 
you only want to experience 

other countries’ cultures 
for an hour and still have 
Budweiser and chicken 

fingers for dinner.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

WILL AD MEASUREMENT ISSUES STIFLE OTT?
  Ad spend on over-the-top (OTT) streaming video will 
increase 20 percent this year to $2.6 billion, according to a 
Winterberry Group study of U.S. ad spend data. Despite 
OTT’s surge, it’s still small compared with the $69.2 billion 
that Winterberry Group estimates U.S. advertisers will 
spend on linear TV. For some advertisers, measurement 
challenges prevent them from investing more in OTT.
  Because each OTT media channel has its own set of metrics 
— and users consume OTT content across multiple devices 
and platforms — piecing together an OTT campaign requires 
digital savvy and patience. This differs 
from TV, where advertisers use Nielsen 
ratings across large upfront inventory 
purchases.
  “While OTT is the best of linear and digital, 
it doesn’t fit neatly into the measurement 
frameworks used by either,” wrote 
FreeWheel researchers.
  TV industry professionals considered 
traditional TV measurements to be more 
valuable than OTT, according to August 
2018 polling by SpotX and Kagan. 
However, four in 10 respondents valued them equally.
  “Traditional TV measurement gives advertisers and their 
agencies a comprehensive view of households and audience 
composition across hundreds of linear TV channels,” said 
Randy Cooke, VP of enterprise solutions at SpotX. “But 
OTT content is vastly more diverse than linear TV, and ad 
opportunities only exist where consumers stream content.”
  eMarketer predicts that 204.9 million people in the U.S. 
will view OTT content this year, up from 199.9 million people 
in 2018. The research firm also predicts that U.S. video ad 
spending will grow 20.8 percent in 2019 to $36.01 billion. And 
U.S. users will spend 92.43 minutes per day with digital video 
in 2019, up 7.3 percent from a year ago.

MLB IS LOOKING TO SLASH AD LOADS
  Major League Baseball last week announced a number of 
rule changes that will impact the game in 2019 and beyond. 
Among them, Ad Age reports, is a plan to reduce each 
national commercial break by 25 seconds. Trouble is, the 
league has yet to secure the approval of the networks.
  MLB said it would look to speed up the pace of its games 
by putting the squeeze on the middle-inning and between-
inning ad breaks, reducing the commercial time from 2:25 
per interval to an even two minutes. In a standard nine-inning 
game, this would erase the equivalent of 15 30-second spots 
from the networks’ available inventory, slashing the average 
in-game load from 67 ads to just over 50.
  The break-reduction scheme would shave 425 seconds 
off the length of each nine-frame ballgame, or a little more 
than seven minutes. But the cost of keeping things moving 
would be dear for Fox and ESPN, which rely on the ad sales 
revenue to subsidize the expense of broadcasting games.
  Per the terms of Fox’s new rights deal with MLB, the network 
will pay an estimated annual fee of $700 million per year to 
the league starting with the 2022 season.
  Baseball could use an infusion of young blood. Per Nielsen, 
the median age of the audience that tuned in for October’s 
World Series was 56.2 years, up from 55 years in 2017 and 
53.6 years in 2016.


