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U.S. REMAINS BIGGEST MARKET FOR AUTO ADS
  Auto brands have been shifting more of their budgets to 
internet advertising, but a new analysis of how carmakers 
around the globe spend marketing dollars shows TV still 
ranks first. Zenith Media says 54.9 percent of auto ad 
dollars went toward TV in 2018. “Television remains the 
best channel for conveying emotional brand images and 
sustaining them over time,” the ad agency says in its 
debut Automotive Advertising Expenditure 
Forecasts report. But it says declines in 
traditional TV ratings means the price of 
reaching the remaining TV audience is higher. 
“That’s now pushing brands to divert more of 
their spend to online video and other internet 
formats,” Zenith says.
  It’s predicting that will mean that TV’s share 
of auto global ad dollars will slip a half point this year and 
decline to 53.1 percent in 2020. By comparison, Zenith 
says most other traditional media also are holding onto 
auto dollars “pretty well,” with the exception of print media. 
Overall, the U.S. is by far the biggest auto ad market in 
the world, with $18 billion spent on marketing cars last 
year. Yet it says carmaker ad spend in the U.S. has been 
in “long-term decline” with a 12 percent decline in ad spend 
between 2012 and 2018.
  “This new research has revealed how differently auto 
advertising is behaving to the ad market as a whole, 
as brands tackle unique challenges to their traditional 
communication strategies,” said Jonathan Barnard, 
Zenith’s head of forecasting. “Auto advertising is currently 
lagging behind the market and has been slower to embrace 
online advertising, though the share of auto budgets to 
devoted online advertising is now rising rapidly.”
  Zenith says when looked at from a bigger scale, auto 
brands are actually “some way behind” the market as a 
whole in embracing digital advertising. Its analysis shows 
automakers spent 20.9 percent of their budgets online in 
2018 worldwide. Zenith expects that figure to climb higher 
as car companies respond to shoppers’ digital-first buying 
strategy. “We forecast the internet’s share of automotive ad 
spend to rise to 24.4 percent by 2020,” the 
agency says.
  The National Auto Dealers Association 
projects 16.8 million new cars and light 
trucks will be sold this year. It would be the 
first time since 2014 that U.S. new vehicle 
sales slid below 17 million.
  Nevertheless, its report says auto ad 
spending will grow 0.8 percent this year 
compared with a 1.5 percent decline last 
year. It forecasts auto ad spending will 
increase another 2 percent next year 
when events like the Summer Olympics 
stimulate marketing.
  Read the report HERE.

ZENITH: TV ‘BEST CHANNEL’ FOR AUTO ADVERTISING
ADVERTISER NEWS
  Target forecast 2019 profit above Wall Street estimates 
yesterday as investments to draw more shoppers 
online and in stores drove a jump in holiday sales. The 
Minneapolis-based retailer offered free two-day shipping 
on hundreds of thousands of items and widened its pick-
up in store options for online orders. Three-quarters of all 
online sales in the quarter were either picked up in stores or 

sent from local stores rather than warehouses 
direct to customers, Reuters reports. The 
retailer also gained market share in all five 
of its core merchandise categories and 
highlighted toy sales, where it has benefited 
from the liquidation of Toys R Us... Kohl’s 
projected annual earnings above Wall Street 
forecasts yesterday, as the department store 

chain offers attractive promotions and begins selling new 
apparel through partnerships with popular brands. Kohl’s 
also topped Wall Street estimates for same-store sales 
and profit in the fourth quarter. It has been boosting sales 
by stocking new products, improving its online store, and 
through various partnerships, including those with Amazon.
com and millennial-focused brand Popsugar. Sales at 
Kohl’s stores open for more than a year rose 1 percent 
during the fourth quarter, above the 0.3 percent Wall Street 
had expected... Papa John’s founder John Schnatter 
is leaving its board of directors as part of a settlement 
resolving a bitter dispute for control of the world’s third-
largest pizza chain. Schnatter, who owns about 30 percent 
of the company’s shares, stepped down as chairman 
last summer following reports he had used a racial slur 
on a media training conference call... Harley-Davidson 
is moving into kids electric bikes with the purchase of 
California-based StaCyc, tapping a new business outside 
its declining core market in classic motorcycles. StaCyc’s 
‘EDRIVE’ bikes, which retail at around $650, are aimed at 
toddlers and kids. The lightweight bikes have an aluminum 
frame and boast of three power modes and a 45- to 
60-minute charge time. A single charge delivers a cycle 
time between 30 and 60 minutes.
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NETWORK NEWS
  Grey’s Anatomy alumna Sarah Drew has been cast as 
the title character in The Republic of Sarah, CBS’ drama 
pilot, Deadline reports. The story centers on a small New 
Hampshire town that’s thrust onto the world stage when the 
discovery of a valuable resource within its borders compels 
residents to declare themselves an independent nation... 
Aasif Mandvi is set as the co-lead opposite star Katja Herbers 
and Mike Colter in CBS’ drama pilot Evil, Deadline reports. 
It’s a series about the battle between science and religion, 
focusing on Kristen Bouchard (Herbers), a skeptical clinical 
psychologist who joins Catholic priest-in-
training David Acosta (Colter) and a blue-
collar contractor, Ben (Mandvi), as they 
investigate extraordinary occurrences to 
see if there’s a scientific explanation... 
Justified and Vice Principals alum 
Walton Goggins has been set at the lead 
of The Unicorn, CBS’ half-hour comedy 
pilot. The Unicorn centers on a recent 
widower (Goggins) who is eager to move 
on from the most difficult year of his life, 
only to realize he’s utterly unprepared to 
raise his two daughters on his own and equally unprepared 
for the dating world — where, to his shock, he’s suddenly a 
hot commodity... Adan Canto (Designated Survivor) is set as 
the male lead opposite Heather Graham in The Hypnotist’s 
Love Story, ABC’s drama pilot based on the bestselling 
book by Liane Moriarty. The Hypnotist’s Love Story centers 
on successful hypnotherapist Ellen, who after a string of 
failed romances is optimistic about her current boyfriend 
(Canto) until he reveals a stalker ex-girlfriend (Graham) has 
been following him for years... Deadline reports that Russell 
Hornsby (The Hate U Give) has been tapped as the title 
character in NBC’s Lincoln (fka The Bone Collector), a 
drama pilot based on the bestselling book series by Jeffery 
Deaver that adapted into the 1999 movie... Former Masters 
of Sex star Michael Sheen is taking a dark turn with a lead 
role in Prodigal Son, Fox’s police drama pilot. It centers 
on criminal psychologist Malcolm Bright, who knows how 
killers think... because his father (Sheen) was one of the 
worst — a notorious serial killer called “The Surgeon” ... 
NBC has greenlit the sitcom Superstore for a fifth season, 
with an unconfirmed number of new episodes for 2019-20. 
Superstore follows a group of employees working at a fictional 
department store in St. Louis... The upcoming revival of The 
Twilight Zone on CBS All Access will launch on Monday, 
April 1. Jordan Peele hosts the classic sci-fi series... Young 
& Hungry star Emily Osment has been tapped as the co-
lead opposite Brittany Snow and Megalyn Echikunwoke in 
Fox’s untitled drama pilot (fka Sisters). The project centers 
on Julia Bechley (Snow), an only child whose father is forced 
to reveal that over the course of his pioneering career as a 
fertility doctor, he used his own sperm to conceive dozens of 
children... Former Dynasty star Nathalie Kelley is set as the 
female lead in ABC’s pilot The Baker and the Beauty, an 
hourlong romantic comedy... Jane Curtin has been tapped 
as the larger-then-life character at the center of United We 
Fall, ABC’s multicamera family comedy. It’s billed as a 
multicultural sitcom that shows how, when two people with 
young children and overzealous extended families truly love 
each other, barely anything is possible.
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Jimmy Kimmel

Why’d they name a winter 
storm ‘Scott’? I really don’t 
know. Probably someone 
at the Weather Channel 

forgot to get their nephew 
a birthday present.

AVAILS
  WPBF 25, the Hearst-owned ABC Affiliate in the beautiful 
West Palm Beach market, has an incredible opportunity 
for you! WPBF 25 is looking for a dynamic sales superstar 
to join our phenomenal sales team. The ideal candidate 
will bring Broadcast and Digital sales experience and will 
possess the drive and ability to thrive in a fast-paced, highly 
competitive market. Your creativity, originality and passion for 
developing new business will be encouraged and rewarded! 
CLICK HERE to apply. EOE.
  WHDH Boston seeks a New Media Manager. This person 

will generate new and service existing 
local accounts, ensuring all digital 
financial goals of the TV station are 
being exceeded, while developing and 
maintaining relationships with agencies 
and clients in the WHDH digital and 
mobile space. Responsibilities include 
developing and creating new programs 
for existing clients and the continual 
development of new business. Requires 
analytical and technical skills to analyze 
specific sales situations. Submit resume 

to human_resources@whdh.com, reference job #3745. 
EOE.
  Nexstar Broadcasting seeks an Integrated Digital 
Specialist to join Western New York’s news leader WIVB-
TV/WIVB.com. The IDS will be the market’s expert on digital 
services and will work, independently and in conjunction with 
the WIVB sales team, to achieve budgeted revenue goals in 
the digital marketing services area. 2+ years of outside digital 
marketing or media sales experience preferred. Proven track 
record to meet and exceed sales goals required. CLICK 
HERE for full details or to apply now.  EOE/M/F/V/D.
  Nexstar Broadcasting/WUTR WFXV WPNY, Utica, N.Y., 
has an opening for an Account Executive. The AE works 
within established sales department guidelines to increase 
sales volume with assigned accounts, aggressively seeks 
new customers for both TV and digital business, executes 
plans and strategies set forth by sales management, 
maintains awareness of the competition, and maintains 
visibility in the community. Experience achieving long-range 
objectives and implementing the strategies and actions to 
achieve them. CLICK HERE to apply online.
  
See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  The 2019 NAB Show is still a month away, but the National 
Association of Broadcasters is already planning the next 
one. NAB says the 2020 show will be April 18-22, with 
exhibits opening a day earlier (Sunday, April 19) than the 
usual Monday opening. The 2019 show remains April 6-11, 
with exhibits opening Monday, April 8... More than 50 percent 
of consumers consider smartphones an important tool when 
they’re shopping for cars, according to a survey by AdColony 
reported by MediaPost. Mobile video as a way to investigate 
features and models appeals to 70 percent, while online ads 
are important to 61 percent... Mediacom Communications 
said it has reached a retransmission consent agreement with 
Sioux Falls, S.D. Fox affiliate KTTW, after a blackout that 
has lasted more than two years.
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AVAILS
  It’s the second-best job in all of media, and a chance to 
lead, nurture and inspire. Many would consider it broadcast 
nirvana: the opportunity to join 
KHQ-TV in Spokane, Wash., as 
our new Local Sales Manager. 
The LSM will manage local sales 
team and oversee all sales activities, creating a high-
performing, fun and successful team environment. Get 
more details in our ONLINE ad and, if interested, send a 
resume and cover letter to local.sales@khq.com. No calls, 

please. EOE/M/F/D/V (Oh, best job?  
Meteorologist.)
  WTHR-TV, Indianapolis (Dispatch 
Broadcast Group), an NBC market 
leader, is seeking an outstanding 
National Sales Manager. This person 
will oversee the national sales effort by 
supervising our national representatives 
for the ultimate purpose of meeting and 
exceeding the station’s national revenue 
and share goals. If you consider yourself 
among the best, have a college degree 

and five years of sales experience in television advertising, 
then open the door to your future today. CLICK HERE for 
more info or to apply now. EOE.

U.S. NEW HOME SALES AT 7-MONTH HIGH
  Sales of new U.S. single-family homes rose to a seven-
month high in December, but November’s jump was revised 
lower, pointing to continued weakness in the housing market.
  The Commerce Department said new home sales 
increased 3.7 percent to a seasonally adjusted annual rate of 
621,000 units, the highest level since May 2018. November’s 
sales pace was revised down to 599,000 from the previously 
reported 657,000. October was also revised lower.
  Economists polled by Reuters had forecast new home 
sales, which account for about 11.2 percent of housing 
market sales, falling 8.7 percent to a pace of 600,000 units 
in December.
  New home sales are drawn from permits and tend to be 
volatile on a month-to-month basis. They fell 2.4 percent 
from a year ago. Single-family home sales rose 1.5 percent 
in 2018.
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Funny Tweeter

Only marriage can turn 
an incorrectly folded 

towel into an act of war.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

NBCU: PRIME PODS BOOSTED SHOW, BRANDS
  NBCUniversal said the 60-second Prime Pods it introduced 
last year have been creating a more engaging experience 
for viewers and a higher likelihood that the advertised will 
get purchased, Broadcasting & Cable reports.
  The ad format is one of the ways NBCU has been trying to 
cut back on commercial loads while creating more effective 
advertising for its sponsors.
  Research conducted for NBCU by Ameritest in the fourth 
quarter found that prime pods generated 28 percent more 
show engagement than traditional pods, 27 percent greater 
ad awareness, 21 percent increased 
brand interest, and 8 percent more 
likelihood to purchase.
  A qualitative study done by research 
company Greenberg found that viewers 
are more highly engaged with the ads and 
the content during Prime Pods, resulting 
in a “halo effect” for brands.
  EDO, a research company co-founded by 
actor Ed Norton, found 12 percent more 
search engagement over benchmarks 
during prime pods, a performance that it 
said equates to 2.2 traditional units.

HEARING DROPPED, BUT SINCLAIR NOT OFF HOOK
  The FCC’s administrative law judge has agreed to drop 
a hearing on Sinclair Broadcast Group’s scuttled deal to 
buy Tribune Media, Inside Radio reports. But judge Jane 
Halprin left open the door to further scrutiny of allegations 
Sinclair may have misled the agency, saying those concerns 
may be revisited when the TV giant files to renew its licenses.
  Sinclair’s proposed $3.9 billion merger, which dates back 
to 2017, quickly unraveled after the Commission voted 
unanimously in 2018 to send the review to an administrative 
law judge after “significant questions” were raised. In that 
decision, the FCC suggested the proposed spinoffs of 
stations in Chicago, Dallas and Houston were “sham” 
transactions that included sweetheart prices and strong ties 
to Sinclair.
  In a statement posted on Twitter, Commissioner Geoffrey 
Starks suggested that waiting until next year when some of 
Sinclair’s licenses come up for renewal is too late in light of 
the serious nature of the charges.
  “As a former enforcement official, I take seriously the need 
to investigate misconduct and hold folks accountable,” 
Starks said, adding that Halprin noted that providing false 
statements to the Commission has historically been a basis 
for license revocation. “Eight months have passed since 
Sinclair’s alleged deception was revealed. Public filings 
show Sinclair is due to renew some of its licenses in 2020,” 
Starks continued. “Some want us to act sooner. This is a 
serious issue. We need answers.”

ACCOUNT ACTION
  MillerCoors is launching a creative agency review for 
Coors Light, delivering a significant blow to incumbent 
agency 72andSunny, Ad Age reports. The MDC Partners 
shop has held the account for the brewer’s largest brand 
since late 2015. The review is among the first major moves 
made under Chief Marketing Officer Michelle St. Jacques, 
who recently joined the brewer from Kraft Heinz.
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