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DIGITAL BOOSTED CROSS-PLATFORM CAMPAIGNS
  Advertising campaigns that combined digital advertising with 
traditional TV, on average, generate 16 percent additional 
incremental reach, according to Nielsen’s recently upgraded 
Total Ad Ratings system.
  With more viewing happening on digital devices, 
Broadcasting & Cable reports, networks and advertisers 
are looking for better data on deduplicated audiences. To 
deduplicate, data must be comparable so 
viewers who see ads on both TV and digital 
aren’t counted twice. Networks need the data 
because if impressions on digital platforms 
can’t be counted and optimized, they can’t 
sell them.
  Nielsen, offering a first look at data from its enhanced Total 
Ad Ratings, said its analysis found that TV continues to be 
the major driver of reach in cross-platform campaigns, with 
TV spots generating eight times as many impressions as 
digital video ads.
  With cord cutting growing, more people are using connected 
TV to watch programming. Nielsen said CTV accounted for 
a 3 percent lift to viewership of ads on top of those seen on 
linear TV, computers and mobile devices.
  Younger viewers are more likely to see the digital part of 
ad campaigns. When cross-platform campaigns targeted 
18-49 year olds, Nielsen found they reached 59 percent of 
the hard-to-reach 18-34 year olds and that 12 percent of 
people 18-34 were exposed solely to the digital components 
of the campaign. In those campaigns, TV alone reached 62 
percent of viewers 50 years and older, 48 percent of viewers 
35-49 and 41 percent of viewers 13-17 but just 28 percent of 
viewers 18-34.
  To best allocate marketing dollars, advertisers have 
been demanding better measurement of cross-platform 
campaigns, but counting all viewers and then figuring out the 
unduplicated reach of those campaigns has been a longer 
process than the industry expected.
  Last week, Comscore said that CNN was the first TV 
network to offer its Comscore Campaign Ratings to its 
advertising clients. Comscore Campaign Ratings have been 
in beta testing with programmers including A+E Networks, 
AMC Networks and satellite company 
Dish Network since last September.
 Nielsen announced that its Total Ad 
Ratings would include mobile and OTT 
audiences in January. The service 
is designed to provide media buyers 
and sellers with comprehensive 
measurement across all platforms. It 
combines viewers on TV, smartphones, 
tablet and computers and uses its 
National Panel and Digital Ad ratings 
to provide deduplicated audience 
measurement and an accurate picture 
of campaign reach.

NIELSEN: TV STILL PRIMARY CROSS-PLATFORM FORCE
ADVERTISER NEWS
  Volvo Cars says it will introduce a 112-mph speed limiter on 
all new vehicles as the Swedish automaker seeks to burnish its 
safety credentials and meet a pledge to eliminate passenger 
fatalities by 2020. While Volvo, whose XC90 flagship SUV 
currently has a top speed of 132 mph, has made progress 
on its so-called “Vision 2020” target of zero deaths or serious 
injuries, Chief Executive Hakan Samuelsson said it’s 

unlikely to meet the goal without additional 
measures to address driver behavior. In 
addition to the speed cap, Volvo plans 
to deploy technology using cameras that 
monitor the driver’s state and attentiveness 
to prevent people driving while distracted or 

intoxicated, two other big factors in accidents, Samuelsson 
said... The Children’s Place is paying $76 million to acquire 
Gymboree and the Crazy 8 brand, USA Today reports. Gap 
will pay $35 million for the Janie and Jack brand, along with 
its online business and stores. Gymboree filed for Chapter 
11 bankruptcy in January and announced it would close 800 
stores under its own name, along with Crazy 8 stores in the 
U.S. and Canada... Kroger says its Smith’s Food & Drug 
stores division will stop accepting Visa credit card payments 
beginning April 3, the Atlanta Journal-Constitution reports. 
The grocer took the action in protest over the fees the credit 
card giant charges to process payments... The maker of the 
popular Instant Pot is merging with Corelle Brands, the 
companies said yesterday. Ottawa-based Instant Brands is 
best known for its Instant Pot, which combines a pressure 
cooker, steamer, warmer, rice cooker and slow cooker all in 
one. Corelle Brands owns a number of houseware brands, 
including Pyrex, CorningWare and SnapWare. Private 
equity firm Cornell Capital bought the company in 2017... 
Southwest Airlines has burst into the Hawaiian market 
with one-way fares from California as low as $49, less than 
a quarter of the price for the same route on competitors. 
The flights between Oakland, Calif., and Honolulu, which 
went on sale yesterday, start on March 17 and already the 
promotional rates are selling out, CNBC reports. Service 
from San Jose, Calif., to Honolulu and Kahului will start in 
May, Southwest said.
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NETWORK NEWS
  CBS All Access has renewed the original comedy No 
Activity for a third season. The series stars Patrick Brammall 
and Tim Meadows as SDPD detectives. Season 2 found 
them staking out the seedy underbelly of a cockfighting ring 
as the SDPD is rocked by a massive corruption scandal... 
Disney’s new daytime talker, Tamron Hall, will premiere 
Monday, Sept. 9. So far, the show is sold in more than 85 
percent of the U.S. and in 47 of the top 50 markets. On 
Weigel’s WCIU Chicago, Tamron Hall will air in primetime 
weeknights... Riverdale and Beverly Hills, 90210 star 
Luke Perry died yesterday following a 
massive stroke. He’d been hospitalized 
since Wednesday. Perry currently 
starred as Archie’s dad, Fred Andrews, 
on the CW’s Riverdale. He began his 
career in the early 1980s, becoming a 
household name on Beverly Hills, 90210. 
Luke Perry was 52 years old... NBC has 
renewed Superstore for a fifth season. 
This marks the latest early renewal that 
NBC has given out this season.

CONSTRUCTION SPENDING SEES SURPRISE FALL
  U.S. construction spending unexpectedly fell in December 
as investment in both private and public projects dropped, 
further evidence the economy lost momentum at the tail end 
of 2018.
  The Commerce Department said yesterday that 
construction spending declined 0.6 percent after an unrevised 
0.8 percent increase in November.
  Economists polled by Reuters had forecast construction 
spending rising 0.2 percent in December. The report extended 
the run of weak economic December data, including retail 
sales, housing starts, trade and home sales.
  “The report is in line with the U.S. economy losing some 
steam at the end of the year,” said Steven Shields, an 
economist at Moody’s Analytics in West Chester, Pa.
  Construction spending increased 1.6 percent on a year-
on-year basis in December. It rose 4.1 percent in 2018, the 
weakest reading since 2011. The release of the December 
report was delayed by a five-week partial shutdown of the 
government that ended on Jan. 25.
  Based on the construction spending data, economists expect 
the government will pare its fourth-quarter gross domestic 
product estimate by at least one-tenth of a percentage point 
to a 2.5 percent annualized rate.
 The government reported last week that the economy 
grew at a 2.6 percent rate in the October-December period, 
slowing from the third quarter’s brisk 3.4 percent pace.

NIELSEN’S ANDERSON ADDS COO TITLE
  Six months after joining Nielsen as chief financial officer, 
David Anderson adds the title of chief operating officer to 
his name plate. Anderson joined the company in September 
2018, replacing Jamere Jackson, who left to lead the finance 
team at car rental giant Hertz. With Anderson’s promotion, 
Nielsen CEO David Kelly now has some C-suite company in 
charting a new course for Nielsen. 
  Last week Nielsen reported a third consecutive quarter of 
revenue declines with its struggling “Buy unit” posting the 
sharpest drops. 
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Ron White

No, dogs aren’t “like 
family.”  No one ever 

makes up excuses not  
to see their dog.

AVAILS
  KOIN 6 TV, Nexstar Media Group Inc. in Portland, Oregon 
has an immediate opening for an Account Executive.  The 
AE will generate new business through cold 
calls, networking and other developmental 
techniques, and grow existing client 
relationships through excellent customer 
service.  Bachelor’s Degree preferred. 3+ 
years of media sales experience preferred 
with history of success. To apply, please 
visit the Work for Us page at KOIN.com to complete the 

application process. EOE.
  Regional College Football Network 
looking for a salesperson to assist in 
sponsorships and spot sales for a 2019, 
10-20 college football game package 
starting in September 2019. Experience 
in sponsorship and concept sales a plus, 
radio, cable sales background preferred, 
must have sales experience and live 
in the regions- North Carolina, South 
Carolina, Georgia, Virginia, and North 
Florida TV markets. Work from home, 

limited travel. Base plus commissions. Please contact Chip 
Harwood - chip.princetonmediagroup@gmail.com or call 
303-598-3049. EOE.
  WHDH-TV, Boston, MA seeks an Account Executive. 
The AE will generate new and service existing local 
accounts, ensuring all financial goals of 
TV station are being exceeded, while 
developing and maintaining relationships 
with agencies and clients.  Experience 
with One Domain, CMR, and OSI software 
applications a plus.  Must demonstrate 
the effective recognition, oral and written 
communication skills to influence external 
contacts. Requires one to three years of sales experience 
with a prior radio or television background preferred. Send 
resume to: human_resources@whdh.com.  EOE.
   
See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  A new survey on consumer spending provides more 
evidence that the “Retail Apocalypse” is not yet upon us. 
According to a targeted study of more than 1,000 consumers 
from First Insight Inc., 71 percent of respondents typically 
spend more than $50 when shopping in-store. In contrast, 
only 54 percent of respondents (59% of men; 49% of 
women) are spending more than $50 when shopping 
online... Bloomberg reports U.S. regulators have identified 
more than a dozen large retailers and gas-station brands 
with high rates of illegal tobacco sales to minors, including 
locations operated under the Exxon Mobil, Sunoco 
and BP names, as well as Walmart and Kroger. FDA 
inspections since 2010 found 15 retail chains whose stores 
sold tobacco to minors at least 15 percent of the time, the 
agency said in a statement yesterday. The FDA also sent 
a letter to Walgreens Boots Alliance’s U.S. unit, saying 
inspectors found almost 1,800 cases where stores failed to 
follow tobacco-sales laws.

https://www.koin.com/about-us/work-for-us
mailto:chip.princetonmediagroup@gmail.com
mailto:human_resources@whdh.com
https://www.spotsndots.com/site/forms/online_services/classified_ad/


 The Daily News of TV Sales @ www.spotsndots.com PAGE 3

AVAILS
 WMOR (Tampa, FL) & WMTW/WPXT (Portland, ME) 
have an opening for an experienced Regional Research 
Director. This is a great opportunity to join one of the 
broadcast industry’s most respected 
companies, Hearst Television. The 
director will analyze and translate 
digital research into meaningful 
stories and strategies to support cross platform sales and 
promotion. This position will be based in Tampa and will 
require some travel to Portland. For more information 

CLICK HERE. EOE.
  Lockwood Broadcast Group is seek-
ing General Manager candidates for 
WTNZ, Fox 43, and WKNX, the Knox, 
in beautiful Knoxville, TN. The GM is 
responsible for the development and 
implementation of the strategic and op-
erating plans for the station. Candidates 
aspiring to grow their career with a solid 
broadcast group and live Knoxville, TN, 
a city that offers affordability and a wide 
variety of recreational activities and has 

been routinely listed as one of the 125 Best Places to Live, 
should send resume to: tiffany@lockwoodbroadcast.com. 
EOE.
  If you’ve ever wanted to work in one of America’s best plac-
es to live, here is your opportunity! WKOW, the ABC affiliate 

in Madison, WI has an immediate opening 
for an account executive.  The successful 
candidate will help an established client list 
grow with Green Bay Packers Football, Big 
10 Football, local sports and news from the 
2016 Wisconsin Broadcasters Association 
Station of the Year. This is your chance to 
live and work in the home of the Wiscon-

sin Badgers!  Resume to bbeer@WKOW.com.  No calls 
please.  EOE.
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Funny Tweeter

A treadmill is just an 
expensive version 

of the ground.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

OUTLOOK: ADVERTISING UPTICK ON HORIZON
  U.S. advertising is expected to grow 2 percent in the first 
quarter and 7.6 percent for the full year for 2019, according 
to Standard Media Index.
  In January, corporate media owners’ revenue showed 
that both Comcast and Google had a 10 percent share of 
media spend. Walt Disney had a 9 percent share, while 21st 
Century Fox and CBS got 8 percent each and WarnerMedia, 
Discovery and Facebook had 4 percent each.
  National media deals placed through agency trading desks 
were also at a 4 percent share. Viacom got 3 percent while 
the remaining 35 percent share went to 
other national media sellers.
  Looking at just national TV ads, SMI 
says there was a 2.4 percent decline in 
ad revenues for January 2018 — and 
that this was largely attributable to pre-
Olympics media buys, which artificially 
pushed up overall demand. (NBC airing 
of the Olympics was in February.)
  Although NFL programming continues 
to pull in major advertising revenues, NFL 
playoff games were down a collective 
9 percent in gross revenue, despite airing 2 percent more 
paid advertising units.
  The two NFL conference championship games were down 
8 percent from a year ago, ($210.2 million). Four divisional 
games were off 5 percent ($207.1 million), while the four 
wildcard games lost 15 percent ($139.3 million).
  SMI data comes from actual dollar amounts spent on each 
ad buy from five of the seven media agency holding groups 
as well as independent media agencies, representing 70 
percent of the national TV market.

HULU, YOUTUBE SNAG 3M FOR LIVE TV
  Hulu and YouTube together have signed about 3 million 
subscribers to their live online TV services, Bloomberg 
reports, a sign the two companies may be outmaneuvering 
competitors like Sling TV and DirecTV Now.
  Hulu’s live service is nearing 2 million subscribers, while 
YouTube TV has eclipsed 1 million. Both services continue 
to add hundreds of thousands of customers every quarter.
  The companies created the skinny bundles to broaden 
their offerings and compete with similar packages from 
conventional pay-TV distributors like Dish Network, the 
owner of Sling TV, and AT&T’s DirecTV.
  The initial burst of signups at Sling, DirecTV Now and 
Sony’s PlayStation Vue has slowed. DirecTV Now suffered 
a 14 percent drop in customers in the most recent quarter 
after raising prices. Sling is offering a 40 percent discount 
to attract new subscribers.

GRAY TELEVISION EYES NEW VIRGINIA STATION
  Gray Television is changing up its TV station ownership 
in Charlottesville, Va. with plans to sell two stations and buy 
another. Gray will sell WCAV (CBS/Fox) and WVAW (ABC) 
to an affiliate of Lockwood Broadcasting. It will acquire 
WVIR (NBC) from Waterman Broadcasting.
  WVIR was the No. 9 NBC affiliate in the U.S. in all-day 
ratings in Nov. 2018, and acquiring it will give Gray nine of 
the top 10 NBC affiliates nationwide. The divestment will 
happen before the acquisition of WVIR.
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