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FOR THE MOMENT, OPPORTUNITIES ARE ELUSIVE
  The share of TV households in the U.S. that can be targeted 
with ads on traditional TV continues to rise as the barriers 
to buying addressable TV inventory continue to fall. But 
Digiday reports that agency ad buyers have another issue 
with addressable TV advertising: there just aren’t enough 
addressable TV ad slots for sale.
  Out of the 120 million TV households in the U.S., more 
than 65 million can be served addressable, or targeted, ads, 
according to advanced TV ad firm Cadent. 
However, within that smaller addressable 
TV footprint, only roughly one-eighth of the 
ad inventory can be used for addressable 
advertising. “Even though there are more 
households that can be approached from an 
addressable standpoint, there’s not as much 
inventory,” said one agency executive.
  Heading into this year’s annual TV upfront 
negotiations, ad buyers are seeking opportunities for clients 
to apply the audience-based buying strategies that are 
table stakes in digital. In particular, buyers are interested in 
hearing to what extent TV networks — especially the likes 
of NBCUniversal and Turner that are owned by pay-TV 
providers and are already pushing for more audience-based 
buying — are able to open up more addressable inventory 
on their linear channels so that advertisers will be able to set 
their ads to only be shown to households that fit their targeting 
criteria. For the TV companies that create more opportunities 
to target specific audiences, “there will be rewards,” said a 
second agency executive.
  TV companies have been working to create more 
opportunities to run targeted ads on traditional TV. In recent 
years, pay-TV providers, such as Comcast, have updated 
their equipment to be able to serve addressable ads to their 
TV subscribers and grow their addressable audiences.
  The expansion of the addressable TV footprint spurred 
interest among advertisers who then became discouraged 
by the difficulty of arranging a national addressable TV 
campaign. Because cable and satellite companies could only 
target ads to their own subscribers, advertisers had to stitch 
together deals with various pay-TV providers 
at a local level to cobble together a nationally 
addressable audience.
  In April last year, NCC Media — a TV ad 
sales firm owned by Charter, Comcast and 
Cox — formed a division to sell targeted 
ads across 45 million households through 
all three of its parent companies’ footprints. 
Then in September 2018, AT&T’s advertising 
division Xandr struck deals with Altice 
and Frontier to sell those two companies’ 
addressable TV inventory alongside AT&T-
owned DirecTV’s addressable inventory in 
order to sell ads that can be targeted across 
20 million households in the U.S.

THERE’S A SHORTAGE OF ADDRESSABLE TV INVENTORY
ADVERTISER NEWS
  General Motors says it will invest $300 million at its Orion 
Assembly plant in suburban Detroit for production of a 
new full-electric vehicle, Automotive News reports. The 
investment is expected to create 400 jobs at the plant, which 
produces the Chevrolet Bolt EV and Chevrolet Sonic 
subcompact... GameStop has named George Sherman, 
former CEO of Verizon Wireless Victra, as its new chief 
executive officer, VentureBeat reports. Sherman’s retail 

experience also includes executive stints at 
Advance Auto Parts, Best Buy Services, 
Home Depot and Target... Rent the Runway, 
the clothing and home goods rental service, 
saw its valuation climb to $1 billion after 
the company raised $125 million in a new 
round of funding from Franklin Templeton 
Investments and Bain Capital Ventures, 
The New York Times reports... Basketball 

Hall of Famer Shaquille O’Neal will be joining the board 
of directors at Papa John’s, MarketWatch reports. O’Neal 
will be investing in nine of the chain’s restaurants in the 
Atlanta area. The retired NBA superstar has been investing 
in restaurants since his days as a player. Nine months 
ago, founder John Schnatter’s likeness was stripped 
from its marketing materials and pizza boxes after a series 
of public scandals... Tyson Foods is recalling more than 
69,000 pounds of its ready-to-eat chicken strips after two 
consumers complained of finding metal in their meals, 
according to the Department of Agriculture’s Food 
Safety and Inspection Service. The frozen strips were 
produced Nov. 30, 2018, and have “best by” dates of Nov. 
30, 2019. The products include the 25-ounce bags of fully 
cooked and frozen buffalo-style chicken strips, 25-ounce 
bags of fully cooked crispy chicken strips, and cases of 
Spare Time fully cooked, buffalo-style chicken strips. The 
products to be recalled have “P-7221” on the back of the 
packaging... Nike has warned that revenue growth could 
slow down during the fourth and current quarter. Last week 
the sneaker maker reported weaker-than-expected sales in 
North America during its latest quarter.
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AVAILS
  WAVY-TV10/WVBT Fox 43 in the Norfolk, Va., market 
seeks a Digital Account Executive. This position will be 
responsible for aggressively pursuing digital media ad sales 
with local direct clients and with interactive and traditional 
advertising agencies. This individual will sell all digital 
properties including display, mobile, social media, SEM and 
SEO. 2+ years of sales experience required – digital or media 
sales is highly preferred. CLICK HERE for more info or to 
apply – be prepared to upload your resume.  No calls. EOE.
  WTVD, the ABC-owned affiliate in the Raleigh-Durham-

Fayetteville, N.C., market, has a rare 
opening for a Local Sales Manager to 
work with the strongest local team in the 
market and national sellers in the country. 
The LSM will be involved in all aspects of 
the sales operation. 5 years’ experience 
in broadcast sales required, 3-5 years 
Television sales management preferred. 
Knowledge of and proficiency with Matrix, 
Wide Orbit, Excel and PowerPoint also 
preferred. Please CLICK HERE to apply 
online (Job ID 645718BR.) EOE.

  WCVB TV5, the Hearst-owned ABC affiliate in Boston, 
has an opening for a Multi-Platform Account Executive. 
We’re looking for a dynamic, self-motivated individual to join 
our market-leading sales team. The AE will develop new and 
service existing local and multi-platform accounts, ensuring 
all financial goals of the TV station. Needs a positive, results-
oriented attitude and ability to use qualitative research 
effectively to further sales effort. Visit careers.hearsttelevision.
com for more information or to apply now. EOE M/F/D/V.

See your ad here tomorrow! CLICK HERE for details.

ONLINE GROCERY HINGES ON LOGISTICS
  eMarketer estimates that U.S. shoppers will spend $19.9 
million on food and beverage items via digital channels 
this year. That translates to double-digit growth — but 
grocery retailers have a lot of work to do to meet consumer 
expectations, as online food and beverage sales increase 
their tiny slice of the market.
  “It’s incredibly difficult to do all that seamlessly in an online 
order and get it delivered in the right place, at the right time 
and the right temperature,” said Stephen Cain, partner at 
Bain & Company.
  For Target, the first big hurdle was making its inventory 
discoverable and ensuring an in-store employee could grab 
an item for a customer in a timely fashion, according to a 
Target spokesperson. “It’s a big orchestration between the 
technology and the people involved in the process.”
  Instacart built out a data set and predictive technology to 
orchestrate the millions of shopping trips taking place across 
its 20,000 retail partner locations. “It allows us to have a clear 
understanding of what’s available in our stores, to figure out 
what kinds of replacements — if needed — are best for the 
customer and ensure accurate, on-time delivery,” said Nilam 
Ganenthiran, chief business officer at Instacart.
  The key for successful grocery retailers will be a seamless 
customer experience where logistics are invisible. As 
Ganenthiran says, customers don’t care how groceries reach 
them as long as the order is correct — and delivered quickly.

NETWORK NEWS
  The longest-running series on the CW is coming to an 
end. Supernatural will wrap its run after its upcoming 15th 
season, which will consist of 20 episodes. Supernatural, 
which stars Jared Padalecki, Jensen Ackles and Misha 
Collins, will end its run after 327 episodes, ranking as 
the longest-running sci-fi/genre series in the history of 
American broadcast television. It is the last remaining 
series from the CW’s predecessors, the WB and UPN, 
having originated on the WB, launching in 2005... Former 
Luke Cage star Simone Missick is set as the lead in 
CBS’ legal drama pilot Courthouse. 
The project, which pulls back the 
curtain on the court system, follows 
the dedicated, chaotic, hopeful and 
sometimes absurd lives of the judges, 
assistant district attorneys and public 
defenders as they work with bailiffs, 
clerks, cops and jurors to bring justice 
to the people of Los Angeles... Former 
Smash star Jack Davenport is set as 
a lead opposite Lucy Liu in CBS All 
Access’ Why Women Kill. The darkly 
comedic drama details the lives of three women living in 
three different decades: a housewife in the 1960s (Ginnifer 
Goodwin), a socialite in the ‘80s (Liu) and a lawyer in 2018 
(Kirby Howell-Baptiste), each dealing with infidelity in their 
marriages. The series examines how the roles of women 
have changed, but how their reaction to betrayal has 
not... Wings alum Steven Weber is returning to the multi-
camera comedy genre with a lead role opposite Adam 
Pally, Abby Elliott and Fran Drescher in Uninsured, 
NBC’s multi-camera comedy pilot. Uninsured revolves 
around young parents Dave (Pally) and Rebecca (Elliott), 
who end up having to take care of Dave’s parents, Elliot 
(Weber) and Linda (Drescher) who have mishandled their 
finances and need help to pay down a sizable debt... It’s 
official: ABC has ordered a second season of Roseanne 
spinoff The Conners. The renewal comes after new deals 
were secured with the core cast of Roseanne veterans, 
including John Goodman, Laurie Metcalf, Sara Gilbert 
and Lecy Goranson. The size of the order has not been 
revealed by the network but has been speculated to be 13 
episodes, slightly bigger than last season’s 11. While not 
a mega-hit, The Conners has been a breakout for ABC. In 
its first season, it averaged 9.5 million total viewers and a 
2.2 adults 18-49 rating (Live+7) to rank as the season’s 
No. 1 new comedy in total viewers and 18-49 and ABC’s 
No. 1 comedy in both categories... PBS will launch 
Breakthrough: The Ideas That Changed the World, on 
Wednesday, April 17 at 10 PM (ET). The six-part series 
documents how humans and six revolutionary inventions 
changed the world forever. Told through iconic, modern-
day objects – the telescope, airplane, robot, car, rocket 
and smartphone – the series is the culmination of the 
long-held human dream to explore, communicate and find 
one’s place in the universe... Fox has tapped reality star 
Kristin Cavallari to host its upcoming revival of Paradise 
Hotel. The series will debut Thursday, May 9, with a two-
hour premiere from 8 to 10 PM and will air three nights a 
week on Mondays, Wednesdays and Thursdays, the latter 
being a two-hour show including live elements.
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Conan O’Brien

Keep the change you 
wish to see in the world.
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TARGETING LOCAL LATE-NIGHT NEWS WATCHERS
  Twenty-two percent of U.S. adults consider local late-
night news (generally airing between 9 and 11 PM) to be 
one of their favorite types of TV programming. Surprisingly, 
it’s not primarily the younger 
generations who love late-night 
news. Consumers ages 65 and 
older make up 22.9 percent of 
these viewers, followed by 35- to 44-year-olds (18.3%) 
and then 45- to 64-year-olds at about 17 percent.
  These night owls may not be as young as you imagine, 

but they certainly feel it. Within the 
year, these consumers plan to focus on 
their appearance, with plans to spend 
at least $500 on men’s clothing (25.5%) 
and a minimum of $500 on women’s 
clothing (16.1%), as well as a hot 
new vehicle (30.3%). They’re also 58 
percent more likely than other adults to 
get non-invasive cosmetic surgery and 
65 percent more likely to pay for hair 
restoration.
  Outdoor adventures may also be in 

store for these viewers in the coming year. Last year, 14.7 
percent of this audience went bicycling or spinning, and 
they plan to do so again. In fact, they’re 49 percent more 
likely than others to purchase bicycle clothing, wheels and 
repair services. Whether they’re bicycling for enjoyment 
or commuting to work, 48.2 percent of Local Late-Night 
News Watchers want to exercise more.
  Nearly 56 percent of these viewers get most of their local 
news from the TV and, last year, 70 percent took action 
after seeing TV commercials. Commercials during their 
favorite late-night news shows can convince Local Late-
Night News Watchers to buy products that will help them 
look and feel good.
  Source: AudienceSCAN from AdMall at SalesFuel.

THIS AND THAT
  American whiskey exports have dropped 11 percent in 
the last six months as Canada, China, The European 
Union and Mexico have imposed tariffs as high as 25 
percent in response to U.S. levies on steel and aluminum 
imports, the Nashville Tennessean reports... Pinterest, 
the owner of the image search website known for the food 
and fashion photos that its users post, has filed for an 
initial public offering with U.S. regulators, looking to tap 
into a red-hot market for new stock offerings.
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Funny Tweeter

Sometimes words are just 
not enough. And for such 

occasions, I have this 
flamethrower.
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EXISTING HOME SALES UP 11.8% IN FEBRUARY
  Sales of previously owned homes posted their largest 
monthly gain since 2015 in February, a sign that lower 
mortgage rates and more attractive prices are helping to lure 
buyers back to the market just in time for the critical spring 
selling season, The Wall Street Journal reports.
  Existing home sales rose 11.8 percent in February from 
the prior month to a seasonally adjusted annual rate of 5.51 
million, the National Association of Realtors said. That 
was the second-strongest monthly gain in home sales ever.
  Nonetheless, sales volume was 1.8 percent below where it 
was one year ago, indicating the market is 
recovering but to a lower level than 2017 
and early 2018. Other continued signs of 
softness include higher inventory levels 
and an increase in the days homes are 
spending on the market.
  “Homes aren’t really flying off the market 
as they have been, so that’s great news to 
[buyers] who have been used to a super 
competitive market,” said Cheryl Young, 
a senior economist at Trulia.
  Lawrence Yun, the Realtors association’s 
chief economist, said the latest data represented a “powerful 
recovery” in existing home sales. Among other factors, a 
strong labor market and wage growth are helping to underpin 
the housing market, he said.
  Last year was the weakest for home sales since 2015. 
Buyers pulled back in the latter half of 2018, primarily due to 
the shock of rising mortgage rates after an era of ultracheap 
credit.
  Interest rates hit nearly 5 percent in the fall, but the average 
rate on a 30-year, fixed-rate mortgage over the past week 
was down to 4.28 percent, according to data released by 
Freddie Mac.

VIACOM-AT&T FIGHT HAS POSSIBLE CBS TWIST
  Viacom’s bitter contract renewal talks with AT&T’s DirecTV 
that could lead to the blackout of MTV, Nickelodeon and 
Comedy Central are weighing on a possible tie-up of CBS 
and Viacom, Reuters reports.
  Although the boards of CBS and Viacom have not 
discussed or decided on pursuing a merger, sources say 
they’re studying AT&T’s impact on Viacom and how it affects 
the company’s motivation to pursue a CBS merger. Viacom 
needs to resolve the AT&T contract before considering any 
other strategic moves including M&A, sources said.
  Both companies are controlled by the Redstone family’s 
National Amusements, which pushed for a merger last 
year but backed off as CBS explores other options before 
deciding on another run at Viacom.
 Viacom would take a big financial hit without an AT&T deal. 
AT&T is Viacom’s largest distributor, representing 24.5 
million total video subscribers, and was responsible for about 
15 percent of Viacom’s 2018 revenue. At stake are about 
$2 billion annually in fees and advertising, which are seen 
declining in any new deal, according to Wall Street estimates.
  The 2017 Viacom and Charter Communications renewal 
resulted in a 15 percent rate decrease. A similar outcome 
with AT&T could lead to a $156 million drop in annual affiliate 
fees paid by AT&T to Viacom, although some analysts have 
estimated an approximate 10 percent decrease this time.
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