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EXECUTIVES SEE PILES OF CASH ON HORIZON
  A crowded Democratic field and the prospect of a challenge 
to President Trump from his own party are raising U.S. 
broadcasters’ hopes that the 2020 election campaign will set 
new records for political advertising spending, the Financial 
Times reports.
  On recent earnings calls, broadcast 
executives have forecast that the build-up to 
the general election in November 2020 will 
see “enormous,” “historic” and “gargantuan” 
sums spent to sway their audiences.
  Owners of local stations are still celebrating 
the boost from a midterm election cycle in 
which campaigns spent an estimated $3.1 
billion on broadcast TV ads, $1 billion more than in 2014, 
according to Kantar CMAG.
  Politics has become “the best TV show on the planet,” said 
Steven Marks, chief operating officer of Sinclair Television 
Group, noting the number of new candidates announcing 
their presidential ambitions “every other day.”
  The years between U.S. elections are typically “off years” 
for local broadcasters, in which political advertising barely 
shows up in their revenues, but some are already seeing 
downpayments for the 2020 cycle.
  “While the dollars are still pretty small, we’ve actually 
gotten two 2020 presidential orders in Iowa already this 
year,” Gray Television CFO James Ryan said last month. 
Hilton Howell, Gray’s chairman and chief executive, said 
the company had never taken in campaign money so early 
in his almost 30-year career.
  “For us to have presidential ad money at this point, I think 
it’s going to be literally just raining money in 2020,” Howell 
said. Democrats would not make the mistake of neglecting 
swing states such as Wisconsin and Michigan in 2020, he 
forecast, and President Trump would not repeat his 2016 
strategy of relying on his celebrity to avoid spending much 
on television ads. “I think 2020 is going to be gargantuan,” 
he said.
  The 2018 midterms underscored the continued strength 
of broadcast advertising, with Nexstar’s 2018 political ad 
spending up 50 percent on 2014 on a same-station basis 
and 38 percent above 2016. But more 
of the growth in campaign budgets is 
being captured by local cable stations 
and, particularly, search engines and 
social media.
  Local cable advertising doubled to $1.2 
billion in the 2018 midterms, Kantar 
CMAG estimates, while spending on 
digital platforms shot from $250 million 
in 2014 to $1.2 billion to $1.5 billion. 
Borrell Associates estimated last 
year that digital ads had risen to 22 
percent of campaigns’ spending, from 
1 percent four years earlier.

BROADCASTERS SEE POLITICAL AD BONANZA IN 2020
ADVERTISER NEWS
  Fiat Chrysler Automobiles will recall more than 860,000 
vehicles in U.S. over findings from emissions investigations, 
according to the Environmental Protection Agency. The 
issues, which the Detroit Free Press says are apparently 

unrelated to the company’s massive 
diesel emissions scandal, affect a range 
of vehicles, from passenger cars such as 
the Chrysler 200 to the Jeep Compass 
SUV. An EPA news release described it as 
a voluntary recall of 862,520 vehicles as a 
result of “in-use emissions investigations” 
conducted by the EPA... Since October 
of 2017, Kohl’s has been accepting free 

returns of Amazon products, Inc. reports. That means 
customers can walk into select Kohl’s stores and return 
something purchased on Amazon, even without the original 
packaging and box. Kohl’s then uses its own resources to 
package the product and its logistics infrastructure to ship 
it back to Amazon. CEO Michelle Gass thinks the move 
has helped facilitate a return to relevance for Kohl’s, which 
has just reported two straight years of positive sales growth, 
its largest increase since 2010. A hundred stores currently 
participate in the Amazon return program... Speaking of 
Amazon: It has launched an exclusive line of skin care 
products from Fast Beauty Company, a business launched 
by sisters Simona and Diana Kubasova, Allure reports. 
The brand, which is not an Amazon private label, is the 
first brought to market under Amazon’s brand accelerator 
program... In 2018 Rent the Runway — the company that 
transformed the way people think about buying, and owning, 
designer apparel and accessories — is looking to upset 
another major sector: home goods. Last week the rental 
clothing company, which has grown to 10 million members 
and an estimated $100 million in revenue, has announced 
a partnership with Williams-Sonoma’s West Elm brand to 
allow subscribers to rent soft home decor, including quilts, 
blankets, shams and decorative pillows. CNBC reports that 
items will be available in 26 different “bundles” that range in 
retail value from $150 to $450 beginning this summer.
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AVAILS
  KHON2, the Fox/CW/MyNetwork TV affiliate in Honolulu, 
seeks a talented, dynamic, driven leader to inspire and coach 
a top-performing sales team. The Local Sales Manager 
must be on the streets with AEs and participate in the 
development of non-traditional revenue and digital revenue 
opportunities. 2+ years of successful sales management 
experience, a positive attitude, admirable work ethic and a 
proven ability to work in a fast-paced environment required. 
Matrix and Wide Orbit skills preferred. CLICK HERE for more 
info or to apply now. EOE

  It’s the second-best job in all of media, 
and a chance to lead, nurture and inspire. 
Many would consider it broadcast 
nirvana: the 
opportunity to 
join KHQ-TV 
in Spokane, 
Wash., as our new Local Sales Manager. 
The LSM will manage local sales team 
and oversee all sales activities, creating 
a high-performing, fun and successful 
team environment. Get more details in 

our ONLINE ad and, if interested, send a resume and cover 
letter to local.sales@khq.com. No calls, please. EOE/M/F/
D/V (Oh, best job?  Meteorologist.)
  KTAZ (Telemundo Phoenix) and KHRR (Telemundo 
Tucson) are looking for a Regional Account Manager. 
This person must be an experienced salesperson who can 
negotiate and sell commercial airtime for all station multi-
platform initiatives (On-air / On-site / On-line). Must develop 
sales revenue from new advertisers and maximize revenue 
from assigned list (active and non-active accounts). Minimum 
3 years’ experience in media sales required. Applicants must 
have strong analytical skills with the ability to project/forecast 
individual business trends. APPLY HERE. EOE
  WTHR-TV, Indianapolis (Dispatch Broadcast Group), an 
NBC market leader, is seeking an outstanding National 
Sales Manager. This person will oversee the 
national sales effort by supervising our national 
representatives for the ultimate purpose of 
meeting and exceeding the station’s national 
revenue and share goals. If you consider yourself 
among the best, have a college degree and five 
years of sales experience in television advertising, then open 
the door to your future today. CLICK HERE for more info or 
to apply now. EOE

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  Recent data from iSpotTV show that 914,618 TV network 
promotions yielded 187.1 billion impressions in 2019’s first 
two months, a decrease from 935,720 promos netting 197.2 
billion at the same point last year. Promo value increased 
from 2018’s $198.2 million to $211 million now... The average 
Netflix subscriber spends two hours a day on the streaming 
service, and most people around the world mainly watch on 
TV and multiple devices, rather than on mobile devices only. 
That’s according to Cindy Holland, VP for original content 
at the streaming service, who made her remarks earlier this 
week at the INTV Conference in Jerusalem.

NETWORK NEWS
  CBS and NBC will switch up the rotation for the broadcast 
of the 2021 and 2022 Super Bowls, a move that lets both 
networks pair the gridiron classic with other big sports 
events in their portfolios. CBS, which was supposed to 
broadcast the event next in 2022, will instead take the 2021 
broadcast, while NBC will move back a year, CBS, NBC 
and the NFL confirmed yesterday. The arrangement allows 
NBC to align the Super Bowl with its 2022 broadcast of 
the Winter Olympics, and gives CBS a Super Bowl that 
won’t have to compete with the NBC sports extravaganza. 
The switch will also give CBS a chance 
to have both a Super Bowl broadcast 
and top-ranked college basketball in 
the same year. The network gets to 
air the NCAA Final Four basketball 
championship that year... NBC has given 
a 10-episode series order to That’s My 
Jam, an unscripted music and variety 
game show inspired by Jimmy Fallon’s 
viral hit Tonight Show segments 
“Wheel of Musical Impressions.” Fallon 
will executive produce the hourlong 
competition series, which “will be infused with Fallon’s one-
of-a-kind comedic style, feel-good energy and a carousel of 
his classic and brand-new music-based games, featuring 
a new group of celebrities each week,” NBC says... The 
Sopranos alum Michael Imperioli is set as a lead opposite 
Russell Hornsby in NBC’s Lincoln (f.k.a. The Bone 
Collector), the drama pilot based on the bestselling book 
series by Jeffery Deaver that was adapted into the 1999 
movie starring Denzel Washington and Angelina Jolie. 
Lincoln follows legendary forensic criminologist Lincoln 
Rhyme (Hornsby), who forms a partnership with a young 
beat cop to catch a serial killer.

NIELSEN: SET-TOP BOXES SHORTING MINORITIES
  Nielsen says set-top-box/return-path data coming from 
pay-TV providers and other sources can under-represent 
certain viewer groups, in particular Hispanic and African-
American homes, compared to other household types.
  MediaPost reports that compared with official U.S. 
Census estimates and Nielsen’s representative national 
panel, these homes, many coming from cable, satellite and 
telco platforms, under-represent Hispanics by 33 percent, 
Spanish-language dominant Hispanics by 49 percent and 
African-Americans by 34 percent.
  Nielsen adds that when you compare set-top-box/return-
path data homes with over-the-air/broadband only, the 
situation is even worse.
  Set-top-box data measurement under-represents 
Hispanics by 50 percent, Spanish-language dominant 
Hispanics by 68 percent and African-Americans by 38 
percent.
  Over-the-air TV and broadband-only homes have grown 
to 28 million in 2018 from 15 million in 2014, where it says 
“41% of the consumers in those 28 million homes are 
multicultural (either Hispanic, African American or Asian) 
and 10% are a younger demographic (18-24).”
  Some of this has to do with “weighting” specific groups 
against other measures. Nielsen says, overall, “A large 
biased sample is still biased.”
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Stephen Colbert

You know how the conspiracy 
theorists say, “Everything is 
rigged for the wealthy and 

famous”? Well, as a wealthy 
and famous person, let me 

just respond by saying: You’re 
absolutely right.
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AVAILS
  WPBF 25, the Hearst-owned ABC affiliate in the beautiful 
West Palm Beach market, has an incredible opportunity for 
you! WPBF 25 is looking for a dynamic sales superstar to 
join our phenomenal sales team. The ideal candidate will 
bring both Broadcast and Digital sales experience and will 
possess the drive and ability to thrive in a fast-paced, highly 
competitive market. Your creativity, originality and passion for 
developing new business will be encouraged and rewarded! 
CLICK HERE to apply. EOE
  KFSN-TV ABC30, the ABC-owned television station 

in Fresno, Calif., seeks a Sales and 
Marketing Coordinator to provide 
support for the marketing and sales 
department.  The ideal candidate must be 
detail-oriented, extremely organized, and 
able to prioritize and multi-task. Must be a 
quick learner, self-motivated and able to 
work independently as well as in a team. 
Previous station, rep firm or agency sales 
assistant experience preferred. Must be 
proficient in Microsoft Word, Excel and 
PowerPoint. CLICK HERE for more info 

or to apply today. EOE/M/F/D/V

PHONE DEAD? JUST VISIT A NEARBY RETAILER
  According to eMarketer, U.S. retail sales will reach $5.514 
trillion in 2019, with brick-and-mortar sales growth slowing as 
e-commerce encroaches on the space.
  One way retailers are looking to drive in-store traffic is 
free phone-charging lockers. ChargeItSpot pioneered 
the concept in 2011, and installed kiosks in stores like 
Nordstrom, Saks Fifth Avenue and Target soon thereafter.
  Their pitch to retailers? Customers come into stores to 
make a purchase, but the need to recharge their phone 
could motivate them to linger and buy more. “Customers 
are coming into stores after shopping on their devices 
beforehand, and are planning their trips around these 
predetermined purchases,” said eMarketer principal analyst 
Andrew Lipsman.
  ChargeItSpot commissioned a white paper with The 
Wharton School, Helios Analytics and GfK to test their 
concept in 2018. Shoppers who used the charging station 
stayed in the store twice as long and spent 1.47 times more 
than if they hadn’t used the station.
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Funny Tweeter

To prepare yourself 
for having a kid: Every 
night before bed say to 

your phone, “Siri, Set an 
alarm. Surprise me.”

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

DON’T NEGLECT RELATIONSHIP EXCELLENCE 
  Are you guilty of focusing on improving your salespeople’s 
sales excellence and neglecting your relationship excellence 
with them? Michael Stallard, co-founder and president of 
the Connection Culture 
Group, says this is a common 
management problem.  
  Failure to optimize sales 
team relationships takes many forms. Sales managers often 
fall short when it comes to communicating, and salespeople 
pick up on negative language coming from managers. If you 
spend a lot of time complaining about low 
closing rates or your salespeople’s work 
ethic, you risk bringing down morale.
  Then there’s sheer negligence. Some 
managers find spending time on the 
golf course preferable to meeting one-
on-one with salespeople to improve 
sales strategies. To optimize relationship 
excellence, sales managers should 
improve their communication skills and be 
accessible to team members.
  You should also focus on culture. Stallard 
references Costco as a good example of company culture. 
Costco pays employees a good wage, resulting in low turnover, 
and its managers demonstrate caring behavior (relationship 
excellence) by encouraging all employees to come up with 
innovations to improve the company’s operations. This 
practice speaks to the company’s commitment to giving 
everyone a voice.  
  When managers strive to help their salespeople feel 
connected and valued, stress drops. Loyalty rises. If you’re 
having trouble making true connections with your people, 
ask for mentoring or coaching. The harder you work on this 
area, the better you’ll feel about yourself, and so will your 
sales team. 
  Source: SalesFuel - Manage Smarter.

DURABLE GOODS ORDERS ROSE IN JANUARY
  Both orders for long-lasting goods and an underlying gauge 
of business investment rose in January, signaling solid 
domestic demand is helping buffer the U.S. manufacturing 
sector against slowing global economic growth.
  Overall orders for durable goods, manufactured products 
intended to last at least three years, increased a seasonally 
adjusted 0.4 percent in January from the prior month, the 
Commerce Department said yesterday. The gain, marking 
the third consecutive increase, was driven by a sharp rise in 
orders for civilian airplanes. When removing transportation, 
orders declined at a 0.1 percent pace.
  An underlying measure of business investment, new orders 
for nondefense capital goods excluding aircraft, climbed 
0.8 percent from December, the strongest pace since last 
summer. The increase likely reflects some payback from 
previous months of declines, The Wall Street Journal 
reports.
  More broadly, the durable-orders data runs somewhat 
counter to other measures of U.S. manufacturing. The 
Institute for Supply Management said its measure of 
factory-sector activity weakened in February. U.S. industrial 
output fell sharply in January because of a large drop in 
vehicle production, Federal Reserve data show.
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