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BROADCAST AND CABLE WILL MAINTAIN SHARE
  A new report from BIA Advisory Services says that the 
healthcare industry isn’t joining the wider march toward 
digital advertising. Yes, the space is steadily spending 
more on digital, but that shift is moving at a slower pace 
than with other verticals.
  “The Healthcare vertical invests and trusts heavily in 
traditional media to reach and engage their marketplace,” 
writes BIA’s Rick Ducey in the new report on the Healthcare 
Vertical. “And they don’t shift their media mix decisions very 
much year to year.”
  BIA estimates Healthcare will spend $10.6 
billion on advertising and promotion this year, 
reaching $12.3 billion in 2024, according to an 
Inside Radio story.
  Broadcast (14%) and cable television (4%) 
are expected to maintain their shares of the 
spending despite growth in digital and mobile.
  BIA says that healthcare marketers’ selling 
strategies should emphasize traditional media, with digital 
amplifying those investments to reach marketing goals.
  "We know that healthcare marketers are very loyal to TV, 
radio and cable,” BIA says. “Make sure these marketers are 
up to speed on new developments in these media in terms 
of audience index-based buying, attribution solutions and 
for cable, zoned advertising.
 From this year through 2024, BIA says advertising spending 
will grow in a half-dozen sub-verticals, including hospitals; 
nursing and residential care facilities; offices of optometrists; 
offices of physicians, dentists and chiropractors; personal 
care services; and pharmaceutical.
   The lone area of decline: health and personal care stores.
  “From 2019-2020, BIA estimates ad spending growth will 
mainly occur in digital media as consumers can be targeted 
better in these channels and the interactivity supports 
immediate responses,” the report’s executive summary 
says. “However, the strengths inherent to digital ad platforms 
are offset by traditional media’s stronger claims to premium 
content, brand safety, reduced or no ad fraud, and top of 
the funnel marketing power.”

TEGNA IN PLAY TO GRAY? APOLLO?
    Apollo Global Management made an all-cash offer for 
Tegna on Friday that would value the company at around 
$4.4 billion, reports WSJ.com

The private-equity firm offered $20 a 
share.
 Apollo, which acquired a majority 
stake in Cox Media Group in 

December, first contacted Tegna roughly a year ago 
expressing interest in a deal.
  The latest offer comes after Gray Television also made a 
$20-a-share offer for Tegna, though that offer was a mix of 
mostly cash and some stock, according to the newspaper.

HEALTHCARE STICKS WITH TRADITIONAL MEDIA
ADVERTISER NEWS
  Ford is betting a compact, unibody pickup due out 
in late 2021 will fill an entry-level hole in its portfolio 
created when it discontinued low-margin sedans in North 
America. COO Jim Farley and other executives showed 
off the still-unnamed pickup to roughly 100 of its highest-
volume retailers last month. Ford has indicated to 
retailers the vehicle will be priced under $20,000, making 
it roughly $5,000 less expensive than the base version 
of the Ranger midsize pickup. One dealer said the sides 
of the vehicle resembled that of the original Ranger. The 

small pickup would join the EcoSport as 
Ford's new entry-level vehicles, with the 
elimination of the Fiesta and Focus and 
impending death of the Fusion.... Sales for 
furniture and home furnishings stores in 
January were up 0.6% from December and 
1.8% over January 2019. Meanwhile new 
orders for furniture rose in December by 

4%, according to the latest Furniture Insights survey of 
residential furniture manufacturers and distributors from 
accounting and consulting firm Smith Leonard. Orders 
were down 8% in October and 5% in November of 2019, 
and for the full year orders were down 2%, according to 
furnituretoday.com...7-Eleven is giving up on acquiring 
Speedway. The $22-billion deal would have added 
roughly 4,000 convenience stores to 7-Eleven's footprint 
in North America....Campbell Soup is increasing 
production to address demand for its soup amid the 
coronavirus outbreak. Consumers have been stockpiling 
canned soup and other shelf-stable foods as more cases 
of the disease are reported in the U.S., according to 
market research firms....Forbes asks, can any business 
afford to walk away from a million dollars in business? 
And the potential for much more? Perhaps the answer 
is yes. Because that’s what off-price retailer Burlington 
Stores is doing with its announcement this week that 
it will end its e-commerce business. It represented just 
0.5% of its overall $2.2 billion in annual revenue, so it 
is not a huge portion of its sales, to be sure. And within 
the off-price channel, e-commerce has been largely an 
afterthought. The biggest player in the business, TJX, 
only recently rolled out online sales, and the No. 2 in 
the field, Ross Dress for Less, still doesn’t sell online...
The captive finance arms of Toyota and Lexus will offer 
payment relief to customers affected by this week's 
tornadoes in Tennessee. Toyota Financial Services and 
Lexus Financial Services customers will be eligible for 
extensions and lease deferred payments and redirected 
billed statements as well as other options, Toyota 
Financial said in a statement Friday....Walmart remains 
top dog in the list of global retailers examined by Kantar 
Consulting for international reach and revenue. The 
Bentonville company’s revenue totaled $510.33 billion 
last year. Amazon is #2 with $232.88 billion.
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AVAILS
    Nexstar Media Group/WHO TV (NBC) in Des Moines, 
Iowa seeks a Promotions, Creative Service Director.  
This person is responsible for developing 
and leading the overall marketing 
strategy of the station and for designing 
the promotions that will achieve the 
objectives of that strategy. Minimum five 
years' experience in media promotions, a 
bachelor's degree or an equivalent combo 
of education and work experience, and 

excellent communications skills required.  
CLICK HERE for details or to apply now.  
EOE.
  RESEARCH DIRECTOR: Want a 
chance to use your skills beyond cranking 
out one sheets?  Do you need to get 
creative to get out of the research rut? 
How about the added bonus of deciding 
where you will be located:  Kansas City 
or Las Vegas?  We need the best and 
brightest for these Meredith stations 
to find strengths and opportunities– a 

fresh set of eyes to take the sales research from routine to 
extraordinary.  All this plus a great opportunity and relocation 
package await you if you have a thorough understanding 
of Nielsen methodology and software tools; and can use 
it. Interested, qualified candidates should apply online at 
Meredith.com - JR07987.
  Are you interested in living in an awesome city and working 
for a great company? Sinclair owned WLFL, CW22 and 
WRDC, myRDC28 seek a Local Sales Manager to lead 
our local team in one of the most sought-after markets to 
live in, Raleigh NC. The LSM will enhance and develop our 
successful sales team by supporting, motivating and leading 
our Marketing Consultants. The LSM will establish sales 
strategies to ensure each Marketing Consultant achieves 
revenue targets across existing, new, and digital business. 
CLICK HERE to apply. E.O.E.

See your ad here tomorrow! CLICK HERE for details.

NETWORK NEWS
   Modern Family star Julie Bowen has lined up her next TV 
role, Bowen will star in a CBS comedy pilot from Will & Grace 
creators David Kohan and Max Mutchnick. She will play a 
crisis manager who adopts an 11-year-old girl in Raised by 
Wolves, which hails from Universal TV. Bowen is wrapping 
an 11-season run on ABC's Modern Family, during which 
she won two Emmys for her role as Claire Dunphy. The 
show's series finale is scheduled for April 8th... As concern 
grows over coronavirus, the Television Academy has 
stopped the practice of talent and other panel participants 
from interacting with audience members 
during For Your Consideration events. 
The ban includes autographs, selfies, 
meet-and-greets and questions from the 
audience, the org told members in a note 
sent out on Friday. The decision comes 
a day after the Television Academy sent 
a note to members detailing how it was 
monitoring the news and considering FYC 
contingency plans should the situation 
worsen, such as live-streaming and/or 
taped-only panels with no audience...
Variety reported last night that “American Idol” judges Katy 
Perry, Lionel Richie and Luke Bryan shared some happy 
news in the opening segment of  the ABC program: the 
arrival of a “fourth judge.” “We’re having a baby,” said Perry, 
as she proudly displayed her baby bump for the cameras. 
Perry, 35, is in her second trimester... Danny Tidwell, a 
finalist on “So You Think You Can Dance,” died on Friday in 
a car accident, according to his brother, fellow dancer Travis 
Wall. Tidwell was 35. Tidwell competed in the third season 
of “So You Think You Can Dance” in 2007 and finished as 
the runner-up. Originally from Norfolk, Va., he was 22 during 
the competition and danced contemporary style. His brother 
danced in the previous season and also came in second 
place..Roscoe Born, a soap opera veteran whose daytime 
television career spanned more than 30 years on series that 
included The Young and the Restless, All My Children, 
One Life to Live and Ryan’s Hope” died last week at age 
69. No cause of death was given....Fox's comedy Call Me 
Kat has found its male lead in Cheyenne Jackson. The 
American Horror Story and 30 Rock veteran will star opposite 
Mayim Bialik in the multicamera comedy, which has a series 
production commitment from the network. The cast also 
includes Swoosie Kurtz and Kyla Pratt.

RENEWED INTEREST IN ELECTRIC CARS?
  New research from Comscore shows visitation to electric 
vehicle segment websites surged 92 percent in the 2019 
calendar year compared to 2018. The rising consumer 
interest in alternative fuel vehicles comes as automakers 
increasingly focus on this growing segment.
  Among all auto brands, streamlined electric car maker 
Rivian Automotive saw the biggest jump in website 
visitation, capturing a 296 percent rise from 2018 to 2019. 
Rivian Automotive garnered significant attention in 2019 on 
the heels of their first vehicle announcement, the R1S.
 "Rivian has yet to sell a single car, but they had more visitors 
than many niche brands already on the market," said Dennis 
Bulgarelli, VP Automotive, Comscore. 
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Bob Crockett

With all the infectious 
diseases spreading the 

globe it won’t be long until 
the introverts take over the 
planet. Though they won’t 
know until they run out of 

snacks and redbull.
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THIS AND THAT
  More than half of Facebook pages that displayed U.S. 
political ads during a recent 13-month period concealed the 
identities of their backers, according to research reviewed 
by POLITICO — a tide of deceptive messaging that raises 
new questions about the social network’s promises of 
transparency. The stealth political ads were estimated to 
cost at least $37 million, equivalent to 6 percent of all the 
money spent on Facebook messages in the U.S. during the 
research period, from May 2018 until June 2019, according 
to estimates from New York University researchers...

McCormick has tapped Dentsu Aegis 
Network's 360i to be its media agency. 
The win follows a competitive review 
and includes planning and buying for all 
media channels for the McCormick North 
America Business division, including 
such brands as McCormick, French’s, 
Frank’s, Club House, Zatarain’s, and 
Old Bay.  Winmo estimates 2018 billings 
at almost $16 million.

HALF AREN'T INVESTING IN AI
  Half of ad executives say they and their organizations have 
no plans to begin using it, according to mediapost.com
 That's the finding of interviews with more than 300 ad 
executives -- both advertisers and agencies -- conducted by 
Advertiser Perceptions in January. Oddly, the percentage 
of ad execs who say they have no plans to deploy AI in their 
advertising actually rose 14 percentage points from a similar 
survey conducted in April 2019.
  Advertiser Perceptions' analysts attributed the inertia to a 
lack of "centralized authority" related to AI inside marketing 
organizations, noting: "Among advertising executives whose 
companies are using AI for marketing, only 27% say that 
they are in charge. For the rest, responsibility is spread out. 
For example, the Chief Technology Officer runs AI in 7% of 
companies, while the Chief Information Officer, a Director, or 
the Information Technology department each run AI in 6% of 
companies reporting."
  “Big-budget brands like Nike, IKEA and Sephora are 
pioneering AI for marketing, but most advertisers don't 
have their resources," noted Advertiser Perceptions' Frank 
Papsadore, adding: "so they're focusing on more immediate 
marketing efforts. For ad tech and the media, this presents 
an education opportunity. When advertisers have best 
practices and proof, they'll feel more confident devoting 
resources to AI.”
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FunnyTweeter.com

Me, age 18: I can’t wait to have 
a job and a pay check so I can 

buy whatever I want.

Me, age 38: *splurges on the 
‘nice’ garbage bags: feels guilty*

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY

MORE: BUSINESS -VS- CORONAVIRUS
  Billionaire Tilman Fertitta tells CNBC that his restaurant 
empire is losing an average of about $1 million per day in 
sales due to the coronavirus. Fertitta, whose restaurant 
brands include Bubba Gump Shrimp Co., Landry’s, Joe’s 
Crab Shack and Morton’s The Steakhouse, said the 
impact is most acutely felt in urban areas and popular tourist 
locations. The average loss of $1 million per day comes 
from a base of sales around $12 million… McDonald’s 
has canceled the biennial convention for its worldwide 
franchisees due to the coronavirus outbreak. The four-
day event which was supposed to take 
place in Orlando in April. It will now occur 
virtually…. Ever worry about germs on 
the cash you use every day? Business 
Insider writes that the coronavirus 
outbreak could lead consumers to make 
more contactless transactions and could 
result in a lasting impact on their payment 
habits. If consumers are concerned 
about the spread of the coronavirus and 
consider the World Health Organization’s 
advice, they may make more payments 
with contactless cards and devices until the outbreak 
subsides. And it’s possible that consumers who start regularly 
making contactless payments will continue to do so, either 
out of habit or preference…. As the number of confirmed 
COVID-19 cases rise, restaurants are stepping up their in-
store cleanliness efforts, forming crisis teams and preparing 
for the worst. Starbucks baristas are washing their hands 
every 30 minutes. McDonald’s employees are cleaning 
surfaces such as door handles, self-order kiosks and 
tabletops more frequently. Reusable mugs are no longer an 
option at Dunkin’ or Starbucks cafes.  On a visit to Costco 
this weekend in Atlanta this weekend, employees were wiping 
down the cart handles as customers entered the store. And 
despite last week's warning that stores are running out of 
toilet paper and bottled water, there was plenty in stock...
Consumers are expected to choose food delivery from third-
party providers such as DoorDash and Grubhub to avoid 
contact with restaurant employees and other customers, if 
the outbreak becomes more widespread... Grocery delivery 
services such as FreshDirect and Instacart have already 
reported seeing increased demand....Fifty-four percent of 
millennials say the coronavirus has already significantly or 
somewhat impacted their purchase decisions, First Insight 
found in surveying 500 people on Feb. 28. That’s compared 
with 33% of baby boomers, 42% of Gen X, and 49% of Gen 
Z... The cancelation of SXSW, which was to take place 
starting this weekend in Austin, TX leaves an economic 
hole of $356 million, according to several sources.  And, the 
music and film festival doesn’t have insurance to cover the 
cancellation. “We have a lot of insurance (terrorism, injury, 
property destruction, weather). However, bacterial infections, 
communicable diseases, viruses and pandemics are not 
covered,” said SXSW co-founder and managing director 
Roland Swenson, according to Variety....NAB still says the 
big Las Vegas convention, set to start April 18, is still a go, 
but they have reached out to public health officials there, 
as well as the Las Vegas Convention Center and its other 
show partners, to "assess the situation" and about increased 
protocols to protect the health and safety of attendees.


