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WORKING FROM HOME LIFTS TV CONSUMPTION
  Media usage is expected to increase as more Americans 
are forced to remain in their homes because of the 
coronavirus crisis, according to a new report from Nielsen.
  Nielsen said that staying put can lead to an almost 60 percent 
increase in the amount of content watched. “Considering 
that consumers around the globe are already leaning into 
the growing array of content options and channels, a 60 
percent increase is significant,” the report said.
  Viewers will also be tuning in to get the latest news 
about the pandemic, said Nielsen, which notes big jumps 
in viewing already in other countries. For 
shut-ins, media can also be a way to pass 
the time, find solace and stay in touch with 
others.
  Nielsen notes that media consumption 
in the U.S. was already at historically high 
levels. In its recent total audience report, Nielsen said that 
Americans spend nearly 12 hours a day with media. The 
same report found that three-fourths of consumers have 
been adding streaming subscriptions and TV connected 
devices, which give them even more media options.
  To get an idea of how consumers’ media habits change in a 
crisis situation, Nielsen looked at total TV usage during the 
major snowstorm of January 2016 and Hurricane Harvey 
in August 2017 and found that total TV usage increased 
significantly.
  When a two-foot snowfall hit the New York area, TV usage 
that Saturday rose 45 percent from the previous Saturday 
and was 49 percent higher than the next Saturday after the 
blizzard.
  During Harvey, total TV use rose 56 percent from the 
preceding period and was 40 percent higher than the period 
following the storm.
  People working from home — something more and 
more companies are urging their employees to do in the 
face of the virus — can also lead to higher levels of media 
consumption.
  Nielsen data suggest that people who work remotely 
Monday through Friday watched three hours more each 
week on traditional TV than people in offices. Remote 
workers spend more time watching on tablets and increase 
their amount of time listening to the radio.
  Nielsen looked at what viewers were watching and found 
increases in feature films, news and general entertainment 
programming. Nielsen also found a 61 percent increase in 
streaming.
  More recently outside the U.S., TV viewing in South Korea 
jumped 17 percent — or 1.2 million viewers —  after early 
reports about COVID-19 in early February. In Italy, the 
Italian Joint Industry Committee reported a 6.5 percent 
increase in TV viewing in hard-hit Italy during the last 
week in February and a 12 percent jump in the country’s 

(Continued on Page 3)

NIELSEN: MEDIA USAGE POISED TO RISE DURING CRISIS
ADVERTISER NEWS
  Amazon said yesterday that it needs to hire 100,000 
people across the U.S. to keep up with a crush of orders as 
the coronavirus spreads and keeps more people at home, 
and shopping online, ABC News reports. The online 
retailer said it will also temporarily raise pay by $2 an hour 
through the end of April for hourly employees. That includes 
workers at its warehouses, delivery centers and Whole 
Foods grocery stores, all of whom make at least $15 an 
hour. Employees in the UK and other European countries 
will get a similar raise. Amazon said this weekend that a 

surge of orders is putting its operations 
under pressure. It warned shoppers that it 
could take longer than the usual two days 
to get packages. It also said it was sold 
out of many household cleaning supplies 
and is working to get more in stock... Gun 

sales are surging in many U.S. states, especially in those 
hit hardest by the coronavirus — California, New York 
and Washington. But there’s also been an uptick in less-
affected areas, with some first-time gun buyers fearing an 
unraveling of the social order and some gun owners worried 
that the government might use its emergency powers to 
restrict gun purchases, the Los Angeles Times reports... 
While the U.S government weighs closing restaurants and 
bars amid the coronavirus outbreak, restaurant companies 
and at least 12 states are already closing dining rooms, 
CNBC reports. Photos of Americans in restaurants and 
bars circulated on social media over the weekend, leading 
many to call for mandated closures to enforce “social 
distancing.” Nationwide, Starbucks and Chick-fil-A, two 
of the three biggest U.S. restaurant chains by sales, are 
only letting customers receive food and drinks to go. Both 
say they will pause the use of seating in their restaurants. 
Shake Shack announced similar measures yesterday for 
all company-owned restaurants in the U.S. and withdrew 
its forecast for fiscal 2020... Fiat Chrysler is halting 
production through March 27 at the majority of its plants in 
Europe due to the coronavirus crisis, Automotive News 
reports. FCA says production for its Fiat and Maserati 
units would stop in the next two weeks at the Italian 
plants of Melfi, Pomigliano, Cassino, Mirafiori, Grugliasco 
and Modena. FCA’s factories in Kragujevac, Serbia, and 
Tychy, Poland, will also close, the automaker said... The 
National Retail Federation (NRF) and Retail Industry 
Leaders Association (RILA) yesterday urged caution as 
policymakers move to shutter stores to stem the outbreak 
of COVID-19. Governors and mayors should “reach 
out to retail leaders before issuing decisions to close or 
curtail retail business operations,” according to a letter 
to the National Governors Association and the U.S. 
Conference of Mayors, Retail Dive says. That followed 
a joint statement from the groups Sunday imploring 
consumers to avoid panic buying or hoarding of household 
essentials and instead “shop responsibly.”
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FORD CALLS AD AUDIBLE AMID VIRUS WOES
  Ford Motor Co. is pulling all national ads promoting 
its vehicles and will replace them with a new campaign 
describing how it is responding to the coronavirus, including 
giving Ford Credit customers some payment relief.
  The effort includes two new spots, “Built to Lend a Hand” 
and “Built for Right Now,” from Wieden+Kennedy New 
York, which play off the automaker’s regular tagline, “Built 
Ford Proud.”
  The spots were rapidly produced starting late last week 
as Ford executives realized their normal marketing plans 

would no longer cut it as the coronavirus 
pandemic overtakes nearly every facet 
of American life.
  “Thursday morning of last week, it 
became clear we were at a tipping point 
where we expect typical messaging in 
the marketplace isn’t going to work the 
same way,” says Matt VanDyke, director 
of U.S. marketing for Ford. “It’s important 
to be reassuring right now and not trying 
to say to people ‘Rush into your car 
dealership for a sales event.’”

DISH, BROADCASTERS MAKE UP AMID VIRUS
  Dish Network has set short-term carriage agreements with 
some broadcasters, as access to coronavirus information 
outweighs contract negotiation impasses, FierceVideo 
reports.
  The satellite provider and Cox Media Group said to 
“keep communities safe, healthy and informed,” they are 
suspending the contractual retransmission dispute between 
the two companies in the following markets: Binghamton 
and Syracuse, N.Y.; Medford, Ore.; Spokane and Yakima-
Tri Cities, Wash.; Yuma, Ariz.; Alexandria, La.; Eureka, Calif.; 
Greenville-Greenwood, Miss.; and Idaho Falls-Pocatello, 
Idaho.
  The stations included local news, along with network 
content from ABC, CBS, NBC and Fox, and have all been 
blacked out by Dish since mid-January due to an ongoing 
contract dispute. All stations have now been restored to the 
Dish lineup, effective immediately.
  Dish said it also reached a short-term agreement to restore 
channels owned by Mission, Marshall and White Night 
Broadcasting until April 13, 2020.

THIS AND THAT
  With movie theaters closing or reducing seating capacity 
due to coronavirus, Universal Pictures will make its movies 
available on home entertainment on the same day as the 
films’ global theatrical releases. The initiative will kick off 
with DreamWorks Animation’s Trolls World Tour, which 
is scheduled to debut on April 10 in the U.S. The company 
will also make films that are currently in theaters available 
on-demand starting as early as Friday... U.S. airlines are 
grappling with the once-unthinkable scenario of halting all 
commercial domestic air travel as concerns about the spread 
of the coronavirus hurt demand for flights. It is not certain 
that President Trump’s administration will take that action 
or whether such a ban would last two weeks, a month or 
longer. But several airline executives told CNBC they are 
considering all possibilities.

NETWORK NEWS
  The 2020 iHeartRadio Music Awards have been 
postponed as people continue to hunker down amid the 
coronavirus outbreak. The annual trophy show, which was 
set to air live on Fox, had been set for March 29 at the 
Shrine Auditorium in Los Angeles. The venue is closed for 
all events until at least the end of the month. Organizers said 
online voting for the awards will continue until 8 PM (ET) on 
Monday, March 23, with Best Fan Army balloting continuing 
until noon (ET) on March 27. Winners will be announced 
shortly thereafter, but iHeartMedia and Fox said they “plan 
to reschedule at the appropriate time.” 
The annual awards, which launched in 
2014, honor music and musicians who 
are heard on the national iHeartMedia 
radio network and iHeartRadio app... 
CBS News foreign correspondent Seth 
Doane tested positive for the coronavirus, 
and yesterday reported from his home 
in Rome, where he is in quarantine. “I 
started to have a little bit of a cough that 
worried me,” Doane explained on CBS 
This Morning. “For the most part I feel 
OK. As we know this is a deadly virus.” CBS This Morning 
anchor Gayle King said that six CBS News employees 
have been diagnosed with the virus, including Doane. The 
network closed its CBS Broadcast Center facilities last 
week for a deep cleaning process, forcing production to 
move to other locations, including the weekend newscast 
which originated out of Los Angeles. Employees are being 
allowed to return to the facility, but with restrictions and 
screening... Meanwhile: An employee at ABC News’ Los 
Angeles bureau who was part of the network’s Seattle 
coverage has tested positive for the coronavirus. ABC 
News President James Goldston informed staff yesterday 
about the case. He said that they have asked the entire 
Seattle coverage team to self isolate and monitor for any 
symptoms of the virus... The 55th Academy of Country 
Music Awards scheduled to air live on the CBS Television 
Network on Sunday, April 5th from Las Vegas is postponed. 
The show will be rescheduled to air on CBS in September 
at a date, time and venue to be determined... Saturday 
Night Live is joining the slew of shows whose production 
is being put on hold amid escalating health crisis related to 
the COVID-19 pandemic. NBC’s late-night sketch program 
had been on a scheduled hiatus for the past week, slated to 
return to production next week to prep the March 28 episode. 
That now won’t happen. There has been no new date set 
for the show to resume production as it is been shut down 
until further notice. SNL joins NBC’s other late-night shows, 
The Tonight Show Starring Jimmy Fallon and Late Night 
with Seth Meyers, which also have suspended production. 
John Krasinski was slated to host SNL on March 28 
with musical guest Dua Lipa... And Lorenzo Brino, who 
played Sam Camden on the WB/CW family drama series 
7th Heaven, died March 9. He was 21. Brino died after 
losing control of his car a little after 3 AM in Yucaipa, Calif., 
and colliding with a utility pole. He was pronounced dead 
at the scene, according to the San Bernardino Coroner’s 
Office. The collision is under investigation. Brino was the 
only occupant in the vehicle, according to TMZ, which first 
reported his death.
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Trevor Noah

Tom Hanks has announced 
that him and his wife, Rita 
Wilson, are going to be in 
isolation. And, luckily, he’s 
used to being stuck alone 

with Wilson, so he’ll be fine.
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NIELSEN: MEDIA USAGE MAY RISE DURING CRISIS
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Lombardy regions — where severe quarantines were first 
put in effect. News consumption rose there.
  The changes in media consumption brought on in reaction 
to the virus are meaningful to advertisers and media buyers. 
When consumers watch more, they might be willing to listen 
to brand messages.
  “But in an outcomes-based world where marketing ROI 
means converting brand messages into sales for services 
or products, these consumers may not risk leaving their 

homes to spend. Instead, they may opt 
to lean into the click-to-buy route,” the 
report said.

THIS AND THAT
  With movie theaters closing or reducing 
seating capacity due to coronavirus, 
Universal Pictures will make its movies 
available on home entertainment on the 
same day as the films’ global theatrical 
releases. The initiative will kick off with 
DreamWorks Animation’s Trolls World 

Tour, which is scheduled to debut on April 10 in the U.S. The 
company will also make films that are currently in theaters 
available on-demand starting as early as Friday. Those films 
include the horror movies The Hunt and The Invisible Man, 
as well as Emma, an adaptation of Jane Austen’s novel 
from Focus, Universal’s specialty label... U.S. airlines 
are grappling with the once-unthinkable scenario of halting 
all commercial domestic air travel as concerns about the 
spread of the coronavirus hurt demand for flights. It is not 
certain that President Trump’s administration will take that 
action — which would be the first time the U.S. instituted a 
blanket air travel ban since the wake of the Sept. 11, 2001, 
attacks — or whether such a ban would last two weeks, a 
month or longer. But several airline executives told CNBC 
they are considering all possibilities.
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We’re quarantined 
with our laptops and 
phones. If they’re not 
texting you back, they 

just don’t want to.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

VIRUS COULD BRING MORE STORE CLOSURES
  Last year saw a record number of store closures in the 
U.S.; 2020 looks a lot worse, CNBC reports.
  With the coronavirus pandemic hitting many consumers 
across America, spurring them to stock up at the grocery 
store on essentials before they hole up at home to wait 
things out, many companies already struggling to keep their 
lights on could be forced to turn them off, for good.
  Retail store closures this year are now on pace to be 
“double what we saw last year,” which was a record year, 
said Deborah Weinswig, CEO and founder of retail 
advisory and research firm Coresight 
Research. “I think that is already in 
motion... If [COVID-19] stays longer, it will 
be greater.”
  Last year, U.S. retailers ranging from 
Sears to Barneys New York to Charlotte 
Russe announced plans to shut more than 
9,300 locations, up more than 50 percent 
from 2018, according to Coresight’s 
tracking. The previous record was for the 
8,069 store closures announced in 2017.
  There could be more than 15,000 store 
closures announced by retailers in 2020 due, in large part, 
to the coronavirus, Weinswig said.
  A slew of companies have taken their own measures to 
close their doors for the foreseeable future. So far, that list 
includes Nike, Patagonia, Apple, Urban Outfitters and 
Abercrombie & Fitch. Walmart over the weekend said 
it would be reducing store hours across the country. Gap 
Inc. has also reduced store hours and is temporarily closing 
more than 100 locations.
  While Italy and France have opted to shut nonessential 
retail stores indefinitely to try to curb the spread of the virus, 
the U.S. has not yet reached that point. Many retailers are 
still open for business.
  A slew of companies have taken their own measures to 
close their doors for the foreseeable future. So far, that list 
includes Nike, Patagonia, Apple, Urban Outfitters and 
Abercrombie & Fitch. Walmart over the weekend said 
it would be reducing store hours across the country. Gap 
Inc. has also reduced store hours and is temporarily closing 
more than 100 locations.
  Many of these companies said they would continue to pay 
their workers during the closures.

WEEKEND U.S. BOX OFFICE HITS 20-YEAR LOW
  As expected, the weekend domestic theatrical box office 
tanked as exhibitors limited seating capacity and local 
governments called for no large group gatherings in an effort 
to thwart the spread of the coronavirus (COVID-19), Media 
Play News reports.
  With studios scaling back new releases such as Disney’s 
Mulan and Paramount Pictures’ The Quiet Place Part 
II, among others, the North American box office tallied 
just $55.3 million — the worst total in nearly two decades, 
according to ComScore.
  For the second consecutive weekend the top-grossing title 
was Disney’s Onward with $10.5 million, which represented 
a 73 percent drop from the animated film’s original weekend 
release — the largest decline ever for a Pixar Animation 
movie.


