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CONSUMERS TAKE ADVANTAGE OF INCENTIVES
   Several automakers, led by Toyota, Honda and Hyundai, 
posted higher U.S. sales last month as consumers took 
advantage of rising incentives and President’s Day deals, 
Automotive News reports.
  Toyota, beyond record February sales of several key light 
trucks, said sales rose 12 percent to 194,152 last month. 
Volume rose 13 percent at the Toyota division and 5.1 
percent at Lexus.
  U.S. sales of the Toyota RAV4, Highlander, 
Tacoma and 4Runner set February records, 
helping the division’s light-truck deliveries 
increase 20 percent to 109,394, also an all-
time high for the month. Toyota also received 
a lift from cars, which rose 3 percent to 63,619.
  American Honda, paced by the CR-V and 
HR-V crossovers along with the Civic sedan, 
posted a 4.2 gain in U.S. sales in February, with deliveries 
of 120,006 during the month. Sales rose 4.7 percent at the 
Honda division.
  American Honda said truck sales improved 6 percent, with 
Honda CR-V volume rising 7.5 percent to 28,288 and Honda 
HR-V sales surging 14 percent to 8,114. American Honda 
also posted a 2 percent gain in sedan sales.
  Hyundai Motor America’s expanded crossover lineup and 
stronger retail demand delivered another U.S. sales gain for 
the company in February, with volume rising 16 percent to 
53,013, a record for the month.
  Hyundai said February retail sales increased 26 percent, 
driven by a 57 percent jump in crossover volume, led by the 
Tucson (up 58%), Kona (16%) and the new Palisade, with 
retail sales of 6,953. The company’s overall deliveries have 
increased 17 out of the last 19 months.
  Fleet volume dropped 20 percent and represented 15 
percent of sales last month, Hyundai said.
  U.S. deliveries also rose 19 percent at Mazda, 13 percent 
at Mitsubishi and 3.9 percent at Genesis.
  It’s unclear how much of an impact the spread of the 
coronavirus will have on deliveries, though several 
automakers have warned new-vehicle supplies will likely be 
disrupted by manufacturing and supply-chain bottlenecks, 
mostly in China.
  The final sales tally for February will be incomplete. Most 
automakers, led by the Detroit 3, German brands and Nissan 
Motor Co., have shifted from monthly U.S. sales releases to 
quarterly reports.
  J.D. Power and LMC said average industry incentives in 
February were tracking at $4,179 per vehicle, the highest 
level ever recorded for the month and an increase of $293 
from February 2019. TrueCar/ALG estimates average 
incentives totaled $3,576 last month, a slight increase from 
Feb. 2019 ($3,568).
  “Incentives are crazy right now,” said Tyson Jominy, vice 
president of data and analytics at J.D. Power. “We are 
seeing Labor Day-like deals in February.”

TOYOTA, HONDA, HYUNDAI RACK UP FEB. SALES GAINS 
ADVERTISER NEWS
  More than 27 percent of U.S. adults interviewed by 
Coresight Research said they are avoiding public places 
over concerns about the spread of the coronavirus. Those 
consumers and many others are now going online to buy 
the everyday items they need, the Seattle Times reports... 
Meanwhile: The Wall Street Journal says retail stores in 
airports have seen traffic decrease as fewer travelers arrive 

from overseas and Americans cut back on 
their travel plans due to concerns about the 
spread of the coronavirus... And Bloomberg 
reports that REI has closed three corporate 
campuses in Washington state and will do a 
deep clean at the facilities after learning of two 
incidents of possible exposure to the virus... 
Shares of Kohl’s rose yesterday after the 
chain reported that it saw traffic increase to 

stores in the fourth quarter with an assist from its partnerships 
with Amazon.com. The chain’s same-store sales were flat, 
better than the slight decline that Wall Street expected. 
Kohl’s earnings per share also beat expectations... Weeks 
after Papyrus filed for bankruptcy with plans to shut down 
all its stores, Paper Source is acquiring 30 of those stores 
in “key markets,” Retail Dive reports. Paper Source said it 
will rebrand those stores “within three months,” with some 
stores opening this month, and the rest opening in April, 
according to a company press release. The acquisition 
amounts to a 22 percent expansion of Paper Source’s 
fleet, leaving the retailer with 165 stores. The deal includes 
nine stores in New York and nine in California, as well as 
various other locations, including Washington, D.C. and 
Boston, according to court documents... The U.S. market 
for plant-based foods hit the $5 billion mark in 2019, fueled 
by year-over-year sales growth of 11.4 percent, according 
to the Plant Based Foods Association (PBFA) and The 
Good Food Institute. Plant-based food sales climbed five 
times faster than overall U.S. retail food sales, which rose 
2.2 percent for 2019, PBFA and The Good Food Institute 
said yesterday. Growth was slightly higher than in 2018, 
when sales of plant-based food increased 11 percent to 
$4.5 billion, compared with 2 percent growth for the total 
food retail market, Supermarket News reports... Target 
yesterday detailed several new initiatives for 2020, 
including robust expansion of its smaller-sized format, the 
scaling of a robotics solution and the addition of alcoholic 
beverages and fresh groceries to its pickup services. The 
retailer revealed its plans at an investors meeting following 
the release of its fourth-quarter earnings. Target’s net 
income earnings grew 4.4 percent to $834 million for the 
quarter… J. Crew Group has postponed the deadline for 
its planned spinoff of fashion brand Madewell to April 30 
at the latest, the company said. Madewell, which reported 
a 13 percent increase in fourth-quarter sales, will operate 
as a publicly traded company after the spinoff is complete, 
Bloomberg reports.
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AVAILS
  WKMG-TV, the CBS affiliate in SUNNY Orlando, Fla., 
has an opening for an Account Executive with 3-5 years 
of TV/Digital sales experience. Must be highly 
motivated with the ability to grow existing revenue 
AND secure new advertisers. Ideal candidates 
will have a proven track record of producing 
revenue on TV/Digital platforms, strong new 
business development experience, and the ability 
to negotiate effectively with strong closing skills. 
Please send your resume to asawyer@wkmg.com to apply 

now. EOE.
  Are you interested in living in an 
awesome city and working for a great 
company? Sinclair-owned WLFL, CW22 
and WRDC, myRDC28 seek a Local 
Sales Manager to lead our local team 
in one of the most sought-after markets 
to live in, Raleigh, N.C. The LSM will 
enhance and develop our successful 
sales team by supporting, motivating 
and leading our Marketing Consultants. 
The LSM will establish sales strategies to 

ensure each Marketing Consultant achieves revenue targets 
across existing, new and digital business. CLICK HERE to 
apply. EOE.

See your ad here tomorrow! CLICK HERE for details.

AXIOS: RATINGS ARE COMING TO ESPORTS
  One of the world’s biggest eSports leagues is working 
with Nielsen to develop the first-ever comprehensive 
measurement system for viewership of eSports broadcasts, 
Axios reports.
  Audiences for eSports are beginning to outpace traditional 
sports viewers globally. Without a way to adequately measure 
those audiences and compare them to TV audiences, it’s 
harder for brands and leagues to monetize those eyeballs.
  The League of Legends Championship Series (LCS), run 
by American video game developer Riot Games, is working 
with Nielsen to develop the first-ever official measurement 
system for eSports broadcasts that mimics what’s used to 
measure TV.
  The new ratings system, called live+, captures live 
broadcast viewership and related on-demand or replay video 
afterwards.
  Unlike traditional sports, eSports tournaments are watched 
after the fact because audiences are global and span different 
time zones, and because aspiring players like to re-watch 
games to learn from other gamers’ techniques.

ANALYST: U.S. SVOD SUBS TO HIT 307M BY 2025
  With the recent and pending launch of several high-profile 
subscription streaming video platforms, subscriber growth in 
the U.S. is projected to skyrocket.
  New data from Digital TV Research says the number of 
domestic SVOD subscriptions will climb from 199 million at 
the end of 2019 to 307 million by 2025.
  The firm is basing much of the projection on new arrivals 
Apple TV+, Disney+, pending services HBO Max and 
NBCUniversal’s Peacock, in addition to Netflix, Amazon 
Prime Video and Hulu.

NETWORK NEWS
  Ryan Hansen and Aimee Carrero will play the leads in 
Someone Out There, NBC’s  romantic comedy pilot based 
on a Spanish format. Actor-writer Neil Casey also has been 
cast in the project. The single-camera romantic comedy is 
about two set-in-their-ways adults, Derek (Hansen) and 
Chloe (Carrero), who are challenged by very unexpected 
strangers to become the best versions of themselves 
in order to find love and possibly each other... We’ll be 
seeing more of Chester P. Runk in The Flash. Brandon 
McKnight, who recurs as the character this season, has 
been promoted to series regular for the 
upcoming seventh season of the CW 
series... Red Nose Day, the national 
fundraising campaign to end child 
poverty, returns to NBC for the annual 
three-hour primetime charity special on 
Thursday, May 21. In partnership with 
Comic Relief, NBC will kick off the night 
at 8 PM with Celebrity Escape Room, 
sort of a show within a show, executive 
produced by Ben Stiller and hosted 
by Jack Black, featuring comedy stars 
Courteney Cox, Lisa Kudrow and Adam Scott. It will be 
followed by the two-hour Red Nose Day Special... Tory 
Kittles (Colony) is set to co-star opposite Queen Latifah in 
the CBS drama pilot The Equalizer, a re-imagining of the 
classic 1980s series. The Equalizer stars Queen Latifah as 
Robyn McCall, an enigmatic figure who uses her extensive 
skills to help those with nowhere else to turn... Izabella 
Alvarez (Westworld), Nia Holloway (Hawaii Five-O) and 
Hope Lauren (Supergirl) are set as series regulars opposite 
Luke Mitchell and Stella Baker in the CW drama pilot The 
Republic of Sarah. Faced with the destruction of her town 
at the hands of a greedy mining company, rebellious high 
school history teacher Sarah Cooper (Baker) utilizes an 
obscure cartographical loophole to declare independence. 
Now Sarah must lead a young group of misfits as they 
attempt to start their own country from scratch... Natalie 
Martinez (The Crossing) is set as the female lead opposite 
James Wolk in the NBC drama pilot Ordinary Joe. Charlie 
Barnett (Chicago Fire) will co-star in the pilot. Ordinary Joe 
explores the three parallel lives of the show’s main character 
Joe Kimbrough (Wolk) after he makes a pivotal choice at a 
crossroads in his life. The series asks the question of how 
different life might look if you made your decision based 
on love, loyalty or passion... Lost and Hawaii Five-O alum 
Daniel Dae Kim, who executive produces and recurred as 
a physician on The Good Doctor, is heading to another 
medical drama series in a recurring role. Kim is joining 
NBC’s breakout medical drama New Amsterdam as new 
head trauma surgeon Dr. Cassian Shin. His character will 
be introduced in April 7 episode “Pandemic,” which echoes 
real life as the world grapples with the coronavirus... Silicon 
Valley star Thomas Middleditch has been tapped as the 
lead in B Positive, CBS’ multi-camera comedy pilot. B 
Positive centers on Drew (Middleditch), a newly divorced 
dad faced with finding a kidney donor and who is at the end 
of his rope when he runs into Gina (Annaleigh Ashford), 
a rough-around-the-edges woman from his past who 
volunteers her own. Together they form an unlikely bond 
and begin a journey that will change both of their lives.

3/4/2020

Jimmy Kimmel

One of the two billionaires 
in the race, Tom Steyer — 
the poor one — dropped 
out to spend more time 
explaining who he is to 

his family.
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FOX NEWS CANCELS UPFRONT PRESENTATION
  Fox News is the first media company to cancel its upfront 
in the wake of the coronavirus outbreak, Ad Age reports. 
The news behemoth had planned to host its annual pitch to 
the ad community on March 24.
  “In a precautionary effort to keep our employees, client 
and agency partners safe, we have determined that it would 
be best to cancel our upcoming event in New York based 
on public health concerns due to coronavirus,” Jeff Collins, 
exec VP, advertising sales, Fox News, said in a statement.
  Fox News is the only media company thus far to change 

upfront plans. But there is still time, as 
many of the events do not take place 
until May.
  CNN still plans to host an event to 
showcase its content and opportunities 
for marketers tomorrow, according to 
a spokeswoman, while Comcast’s 
FreeWheel still intends to host 
its presentation on March 12. A 
spokeswoman for FreeWheel said the 
company is monitoring the situation.
  A&E Networks and AMC Networks 

also have events planned for later in the month that still 
remain in place.

WFAA, PBS CLAIM SCRIPPS HOWARD AWARDS
  Scripps Howard has named the winners of its 67th Scripps 
Howard Awards, which honors top journalism from 2019.
  The company says an independent panel of industry experts 
selected the final list of winners in this year’s competition 
from almost 900 entries. The Scripps Howard Foundation 
will hold its annual awards show on April 16 in Cincinnati.
  The 2019 Scripps Howard Awards winners from television 
include:
  Broadcast – Local Coverage: WFAA-TV (Dallas) for 
“Verify Road Trip: Climate Truth” – coverage from WFAA’s 
Verify team as it took a viewer along on a road trip to Alaska 
to help report on climate change.
  Broadcast – National/International Coverage: 
FRONTLINE PBS for “Flint’s Deadly Water” – an 
investigative report on an outbreak of Legionnaires disease 
in Flint, Mich., occurring at the same time as lead poisoning 
in the city’s water system.
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FunnyTweeter.com

My husband makes coffee 
for me every morning 

even when we’re fighting. 
Consider this evidence if I 

ever die by poison.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY

AD BUSINESS BRACES FOR THE CORONAVIRUS
  With the coming U.S. presidential election and Summer 
Olympics, 2020 was expected to be a good year for 
advertising. Then came the coronavirus.
  One of the world’s largest ad buyers plans to lower its 
forecast for global advertising spending, which is often 
among some of the first things cut by companies looking for 
short-term fixes.
  As recently as December, Zenith, a Publicis Groupe 
ad-buying firm, had expected global ad spending to rise 
4.3 percent to $666 billion this year. But earlier this week, 
Jonathan Barnard, Zenith’s head of 
forecasting, said that number would 
be revised lower in the coming weeks 
because of the virus. “Obviously, we 
weren’t expecting anything like this when 
we said 4.3 percent,” Barnard told The 
Wall Street Journal.
  Media companies with large exposure 
to travel and retail ad dollars will 
likely take the brunt of the hit, said 
Michael Nathanson, an analyst at 
MoffettNathanson.
  Some travel companies, such as airlines and cruise lines 
in the U.S., have already begun to cut back on spending, 
according to an ad buyer.
  Television tends to be more resilient than other mediums 
because campaigns are planned and booked further in 
advance, according to ad buyers and analysts. Many 
companies have already made year-long upfront ad 
commitments to TV networks for this year, and only some 
of those commitments can be canceled.
  Several TV-network ad-sales executives said they haven’t 
seen any cancelations, but are planning for cuts.

CEO: COMCAST HAS FINANCIAL PLAN B IN PLACE
  NBCUniversal parent Comcast has financial 
contingencies in place if the ongoing coronavirus outbreak 
forces officials to cancel the 2020 Olympics in Tokyo this 
summer, Comcast CEO Brian Roberts said yesterday.
  With governments around the world imposing precautionary 
measures to slow the spread of the new coronavirus, 
officials have raised the possibility that the 2020 Olympics 
could be postponed or canceled to mitigate the potential 
health risk. The event is expected to draw millions of visitors 
from around the world.
  “In the event that it didn’t (happen), we have insurance 
and contractual protections,” Roberts said at the Morgan 
Stanley Technology, Media & Telecom Conference in 
San Francisco, according to Deadline.
  Comcast-owned NBCUniversal is paying a total of $7.65 
billion for exclusive U.S. broadcast rights to the Olympics 
through the year 2032. Ahead of the 2020 games, Comcast 
has secured more than $1.1 billion in national advertising 
commitments.
  The 2020 Olympics are scheduled to run from July 24 
through Aug. 9. The International Olympic Committee 
has spent $5.5 billion on preparations for this cycle.
  The novel coronavirus outbreak has roiled international 
markets and sparked fears of a global pandemic. More than 
89,000 people have been infected and more than 3,000 
people have died from the virus.


