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REPORT: TV INCREASED SHARE OF AD DOLLARS
  A year of living with COVID resulted in a drop in advertising 
spending, but streaming added viewership and created a 
new avenue for markers to reach consumers, Nielsen said 
in its new Total Audience Report.
  In 2020, ad spending in major media fell 15% to $132 billion. 
TV spending shrunk, but its share of ad dollars increased to 
68% from 64%.
  The pandemic had the largest impact in Q2, when ad 
spending dropped 28% from the previous year. Spending 
was down 25% in Q3 and only decreased 5% in Q4. Some 
categories rebounded, including online retail and insurance, 
which were up in Q4 from a year ago. Travel, financial, 
traditional retail and auto were still down double digits.
  While most of the headlines were about the growth of 
ad-free SVOD services like Netflix and Disney+, Nielsen 
found that ad-supported streaming accounted for 34% of all 
streaming in January 2021, compared to 
28% in January 2020.
  But marketers were even able to find a 
way to reach consumers on commercial-
free services via product placement and 
branded content. Among viewers 35 to 
49, 68% said they noticed specific products or brands being 
used by the characters on a streaming video service.
  During the pandemic TV commercials referring to the 
pandemic aired as companies adjusted their marketing 
and their messaging. In Q2, 18% of commercials dealt with 
COVID. That fell to 12% in Q3 and 11% in Q4.
  Most consumers (58%) had very favorable or somewhat 
favorable reactions to ads displaying masks, social distancing 
and other post-COVID behaviors. Just 16% said they had an 
unfavorable reaction.
  Consumers also reacted to COVID by shopping at local 
businesses, the Nielsen survey found. Things may be getting 
back to something closer to normal for consumers as well. 
According to a special advertising survey Nielsen did in 
February, 55% said they are very optimistic or optimistic that 
they could get back to their normal routine in 2021.
  People were particularly looking forward to attending 
religious services in person, going to hair salons, barber 
shops and nail salons, booking vacations and dining out 
within three months of COVID restrictions being lifted.
  Most postponed major purchases during the pandemic. 
Nielsen’s survey found that 40% of adults said they planned 
to purchase or lease a new or used car in the next 12 months, 
and 20% said they intend to buy a house in the next year.
  “With many people still spending more time at home, the 
TV remains a media diet mainstay and key opportunity 
for advertisers to present in a visual medium,” said Peter 
Katsingris, SVP, audience insights at Nielsen. “... But that 
doesn’t mean brands can’t tap into subscription platforms, 
as we’re seeing growing interest in branded integrations in 
programming that isn’t ad supported, and some of those 
integrations are driving key storylines.”

NIELSEN: COVID HURT AD SPEND, BUT NOT STREAMING 
ADVERTISER NEWS
  Ford Motor will begin delivering its highly anticipated 
2021 Bronco SUV to customers in June, although some 
hardtop roof options are being further delayed to the 2022 
model year because of issues with roof supplier Webasto. 
The automaker yesterday shared the latest production up-
dates in separate letters to customers and dealers. It prom-
ised to compensate affected customers for the roof delays 
with FordPass Rewards points, off-road school vouchers 
and free accessories that could cost Ford tens of millions 
of dollars… General Motors is recalling 94,641 Cadillac, 
Chevrolet and GMC vehicles because of potential seat 
belt damage, according to a recall notice. The recall covers 
2021 Cadillac Escalade, Cadillac Escalade ESV, GMC 
Yukon, GMC Yukon XL, Chevrolet Suburban and Chev-
rolet Tahoe large SUVs. Outboard seat belts in the third row 
could have been entrapped or misrouted behind the seat’s 

folding mechanism, causing damage to 
them, the automaker said in the recall no-
tice… Lowe’s expects that Americans will 
continue to focus on home-based activi-
ties and buying online as the coronavirus 
pandemic stretches into its second year. 

The home-improvement retailer is running spring promo-
tions longer than usual this month, featuring products such 
as “garden-to-go kits.” Lowe’s, with more than 2 million prod-
ucts available for purchase online, has grown its selection 
by more than four times since 2018... Walmart accounted 
for 21.1% of grocery store purchases in the Charlotte, N.C., 
market last year compared to Harris Teeter, which held a 
16.5% of the market. The nation’s biggest retailer surpassed 
Harris Teeter, a company founded in the state and now 
owned by Kroger, as the top grocer in the Charlotte area 
back in 2011. Food Lion came in third with a 15.6% share 
of market... Bed Bath & Beyond is focusing on inventory 
management in the next phase of its $250 million program 
to drive modernization and innovation in its technology plat-
forms.  The home goods chain, which announced in October 
2020 it would spend $250 million on technology as part of a 
larger $1 billion to $1.5 billion three-year internal investment 
strategy, is deploying cloud-based inventory management 
software from Relex Solutions. The Relex technology will 
deliver automated forecasting, replenishment and allocation 
planning to improve the company’s in-stock position and 
inventory turnover... RH (formerly known as Restoration 
Hardware) finished the year strong with sales and earnings 
that topped analysts’ expectations, and said it expects its 
momentum to continue in 2021, with Q1 sales rising 50%. 
The luxury home furnishings retailer also detailed its plans 
for the year, which include further expansion into retail, food, 
hospitality, spa services and homebuilding... Gap Inc. is sell-
ing a children’s wear brand it acquired about two years ago 
to an investment platform. The apparel retailer has entered 
into an agreement to sell Janie and Jack, which operates 
more than 115 stores in the U.S., to Go Global Retail.
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AVAILS
  CBS3 and CW Philly 57, the ViacomCBS-owned and 
operated television stations in the No. 4 television market 
of Philadelphia, have an immediate opening 
for an Account Executive. We are searching 
for an energetic, and extremely motivated, 
multiplatform sales professional. Minimum 
of five years’ media sales experience, a 
strong work ethic, college degree and ratings knowledge 
preferred. Experience working with advertising agencies, 
growing market share, closing new business and digital 

skills are a must. CLICK HERE to apply. 
EOE.
  WTVT, the FOX O&O in Tampa, Fla.,  
seeks an Account Executive. This 
open position at the top-rated station 
in Tampa requires the servicing of 
existing transactional accounts along 
with the development of new linear 
and non-linear business. Must be 
highly motivated and possess strong 
presentation and prospecting skills. 
Position requires linear TV, digital 

video and OTT sales experience. A working knowledge 
of WideOrbit, PRIME Lingo and Kantar Media are a plus. 
College degree is preferred. CLICK HERE for information 
or to apply now. EOE.
  KSAT12, a Graham Media Group-owned, ABC-affiliated 
station in San Antonio, Texas, is seeking a dynamic, 
enthusiastic, results-oriented Account 
Executive. The perfect candidate is ready 
to help clients grow their businesses with 
a Multi-Product Sales offering. We are the 
No. 1 Communication company in our market with all the 
tools to take clients to the next level. More details HERE. 
To apply, please send resume to Patty Larsen, Local Sales 
Manager: plarsen@ksat.com. No phone calls, please. EOE.

See your ad here tomorrow! CLICK HERE for details.

CLICK-AND-COLLECT SHOPPING BOOMED IN 2020
  U.S. shoppers spent $72.46 billion via click and collect last 
year, a 106.9% growth rate over 2019, eMarketer reports.
  The research firm says click and collect jumped from a 
5.8% share of all retail e-commerce sales to a 9.1% share. 
Total buyers jumped from 127.4 million people to 143.8 
million people, a 12.9% growth rate.
  According to eMarketer, growth will decelerate across the 
board, but all the gains will hold, and healthy expansion will 
continue. In 2021, sales will increase 15.2% in the U.S., 
reaching $83.47 billion, and click and collect will account for 
9.9% of all retail e-commerce sales.
  More than 150 million people will make at least one 
purchase via click and collect this year in the U.S. Shoppers 
embraced click and collect for the safety, but they will stay 
for the convenience.
  Walmart, The Home Depot, Best Buy, Target and 
Lowe’s accounted for $44.2 billion of the $72.46 billion 
total for U.S. click and collect last year. Click and collect 
accounted for 41.9% of combined e-commerce sales at 
these five companies and an eye-opening 50.2% of their 
combined 2020 e-commerce growth.

NETWORK NEWS
  ABC is set to air a two-hour special on Sesame Street that 
will feature celebrity appearances and show the creation 
of a Black family of Muppets. Sesame Street: 50 Years of 
Sunny Days will debut April 26 and will highlight the impact 
of the two-hour show, which has made children and families 
aware of issues including homelessness, autism, addiction 
and race. The documentary features special guests 
including W. Kamau Bell, Gloria Estefan, Dr. Anthony 
Fauci, Whoopi Goldberg, Christopher Jackson, John 
Legend, Lucy Liu, Olivia Munn, Questlove, Chrissy 
Teigen and Usher... Dick Wolf’s FBI 
franchise is growing. CBS has renewed 
the hit mothership series FBI for a fourth 
season, FBI: Most Wanted for a third 
season, and has given a series order to 
FBI: International, the third iteration of 
the successful FBI brand, for the 2021-
22 broadcast season. FBI: International 
is scheduled to debut in a crossover 
episode of FBI and FBI: Most Wanted 
next season... Rebecca Rittenhouse 
(Hulu’s Four Weddings and a Funeral) 
has landed the title role in the ABC comedy pilot Maggie, 
based on Tim Curcio’s short film. Written by Maggie Mull 
and Justin Adler, the single-camera comedy follows a 
young woman (Rittenhouse) who tries to cope with life while 
coming to terms with her abilities as a psychic. She can 
see everyone’s future, but her present is a mess... Richard 
Gilliland, a prolific actor whose nearly 50-year career 
included Designing Women, Thirtysomething and series-
regular roles on Just Our Luck, Operation Petticoat and 
Heartland, has died. He was 71. His family said he died 
March 18 in Los Angeles after an unspecified brief illness... 
And Jessica Walter, who starred as the Bluth family 
matriarch in Arrested Development, died in her sleep 
Wednesday at her New York City home. Walter, whose 
career spanned six decades, began her turn as Lucille 
Bluth in the quirky cult Fox comedy in 2003, appearing in 
all five seasons. She also voiced Mallory Archer in the FXX 
TV series Archer. Other notable TV roles include Amy 
Prentiss, and guest spots on Trapper John, M.D., The 
Streets of San Francisco, The Love Boat and Murder, 
She Wrote. Jessica Walter was 80 years old.

‘PEOPLE (THE TV SHOW!)’ GETS 3-YEAR RENEWAL
  People (the TV Show!) has been renewed through 
three additional seasons, taking the entertainment news 
magazine through the 2023-24 TV season, Meredith Local 
Media Group said yesterday.
  The show is currently cleared in 12 Meredith markets:  
Atlanta; Phoenix; Portland, Ore.; St. Louis; Nashville, 
Tenn.; Hartford-New Haven, Conn; Kansas City; Greenville-
Spartanburg, S.C.; Las Vegas; Mobile, Ala.-Pensacola, 
Fla.; Flint-Saginaw, Mich.; and Springfield-Holyoke, Mass. 
Sony Pictures Television is handling national distribution.
  According to Meredith, People has seen a 12.2% increase 
in household ratings and a 12% increase in the adults 25-
54 demo across the 12 markets in which it airs. Meredith 
launched People as a television brand after acquiring Time 
Inc., which owns the magazine, in a $2.8 billion deal that 
closed in January 2018.
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FunnyTweeter.com

I’m holding out for the fitness 
watch that tracks my heart 
rate and shocks me every 

time I pick up a bag of chips.
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JOBLESS CLAIMS FALL TO PANDEMIC-ERA LOW
  The number of people seeking unemployment benefits fell 
sharply last week to 684,000, the fewest since the pandemic 
erupted a year ago, a sign that the economy is improving.
  Yesterday’s report from the Labor Department showed 
that jobless claims fell from 781,000 the week before. It is 
the first time that weekly applications for jobless aid have 
fallen below 700,000 since mid-March of last year. Before 
the pandemic tore through the economy, applications had 
never topped that level.
  A total of 18.9 million people collect jobless benefits, up 

from 18.2 million in the previous week. 
Roughly one-third of those recipients are 
in extended federal aid programs, which 
means they’ve been unemployed for at 
least six months.
  The economy has shown signs of 
emerging from the pandemic crisis with 
renewed vigor: Spending is picking up, 
manufacturing is getting stronger and 
employers are adding workers. Hiring 
increased in February: 379,000 added 
jobs – more than double January’s total.

THIS AND THAT
  The Hollywood Critics Association has announced 
plans to include television in its 2021 awards show this 
summer, joining the growing number of organizations opting 
to include TV in their awards events. The updated event 
will include separate categories for streaming content and 
cable or network television shows... PBS North Carolina 
is the latest station to begin broadcasting NextGen TV 
in the Raleigh-Durham, N.C. region. The station joins 
a broadcasting group led by Capitol Broadcasting 
Company and featuring eight stations. PBS North Carolina 
(WUNC-TV) is now part of the CBC NextGen TV broadcast 
that includes CBC’s WRAL-TV (NBC), WRAZ (Fox) and 
WARZ (Ind.), as well as WTVD (ABC), WNCN (CBS), 
WUVC-DT (Univision), WLFL (CW) and WRDC (MyNet). 
These stations have been transmitting ATSC 3.0 since 
November 2020.
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First Insight

64% of millennial men plan 
to shop for apparel in-store 
more or the same amount 
after being vaccinated for 
COVID-19, while only 45% 
of millennial women said 

the same.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

LADIES FIRST? NOT FOR POST-COVID SHOPPING
  Across every generation, men are more inclined to head 
in-store for clothing and footwear after being vaccinated for 
COVID-19 than women. 
  That’s according to a survey from First Insight in which 
64% of millennial men planned to shop for apparel in-store 
more or the same amount after being vaccinated, while 
only 45% of millennial women said the same. This trend is 
consistent across every other generation as well.
  The survey found that apparel was not the only category 
where men are more comfortable heading in-store. A higher 
percentage of men are planning to shop 
more or the same in-store for footwear 
and beauty after being vaccinated 
compared to women across generations. 
The single exception was baby boomers 
shopping for beauty products, where 50% 
of women in this generation plan to shop 
more or the same in-store compared to 
43% of men.
  “The fact that more men than women 
across every generation are planning 
to head in-store after being vaccinated 
should be a wake-up call for retailers,” said Greg Petro, 
CEO of First Insight. “As retailers consider how to create 
better connections with consumers through marketing 
messages, product assortments, pricing and experiences, 
our data found that they should set aside any preconceived 
notions about who will be heading in-store first, and be 
ready for a higher percentage of male shoppers of all ages.”

SMART-TV MANUFACTURER VIZIO GOES PUBLIC
  Vizio, the No. 2 maker of smart-TVs in North America and 
a rising player in streaming distribution and advertising, 
had its initial public offering yesterday.
  While COVID-19 safety restrictions limited the numbers 
and high-fives, executives from the Irvine, Calif.-based 
company rang the bell at the New York Stock Exchange. 
The offering of 12.25 million shares using the ticker symbol 
VZIO was priced at $21. Vizio, which was founded in 2002 
by William Wang, who is its chairman and CEO, was 
looking to raise up to $174 million from the IPO.
  The hardware business is growing steadily, with Vizio 
trailing only Samsung in the smart-TV sector. But software 
— specifically, the company’s SmartCast streaming 
platform — has emerged as a strategic focus.

UNIVISION STREAMER STARTS WITH 10 SPONSORS
  Univision Communications held a virtual upfront-like 
advertising event this week, touting its new streaming 
service PrendeTV and promoting growing content 
investments and global pursuits, Television News Daily 
reports.
  Donna Speciale, president of advertising sales and 
marketing for the big U.S. Spanish-language TV company, 
says PrendeTV — a free, ad-supported platform, which will 
officially start Monday — has struck launch-sponsor deals 
with McDonald’s, Coca-Cola, Dunkin’, Clorox, Toyota, 
Johnson & Johnson, Walmart, Chase, Verizon and Lilly.
  PrendeTV, which launches with 35 channels and 30,000 
hours of Spanish-language programming, will be backed 
by an initial $100 million marketing budget.


