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FAIR PRICES TOP COMMUNICATION, HONESTY
  Price tops the list of what satisfies automotive consumers, 
who can be picky in getting their vehicles serviced. That’s 
according to marketing firm UpSwell’s customer polling.
  Its survey of 1,071 U.S. vehicle owners ages 25 to 54 
suggests about two-thirds of people aren’t always happy with 
their service provider, especially when they get the bill.
  “Only 34% of consumers are always satisfied with 
their auto-service provider,” says Nelson Rodenmayer, 
Upswell’s senior vice president for sales and marketing. 
“That means that 66% of consumers are potentially open to 
going somewhere else. We want to help auto shop owners 
tap into that 66% market share and get more customers into 
their shop.”
  When it comes to what constitutes good auto service, 
78% of respondents believe that fair prices equate to good 
auto service, which won out against good communication, 
honesty, timeliness and respect.
  Another finding worth noting are the top three 
most enticing offers identified in the survey: 
free tire rotation with oil change, discounted oil 
change and a loyalty program.
  The survey indicates 36% of respondents 
get their car serviced twice a year, with older 
respondents doing it more often.
  Another noteworthy finding that varied by age, 
Upswell’s survey says, is where respondents prefer to get 
their vehicle repairs.
  Respondents between the ages of 25 and 29 say they 
prefer to go to a national repair chain more than any of the 
older age groups. “This could be a result of young Millennials’ 
reliance on researching companies before using them, giving 
providers with a stronger online presence an advantage,” 
Upswell says in a news release.
  The overall picture, however, is most favorable for local 
repair shops. Fifty-two percent of those surveyed prefer to get 
their vehicle repairs done at a local shop, while 35% prefer a 
dealer/brand specialist and 10% prefer national chains.
  Upswell says this is in line with the push it has seen in 
recent years to support local businesses as well as the fact 
that consumer trust is often higher in local businesses than it 
is in national chains.
  Another key finding is that the majority 
of respondents (57%) get their tires 
from a tire dealer, while 37% get theirs 
from an auto shop. While this is good 
news for tire shops, it can also provide 
motivation for auto shops to bring 
tire sales in house to create a more 
seamless customer experience and 
increase their sales.
  The consumer auto service survey 
was conducted in January and included 
1,071 vehicle owners in the U.S. ages 
25-54.

SURVEY: AUTO-SERVICE SHOPPERS PRICE-CONSCIOUS 
ADVERTISER NEWS
  General Motors’ pivot to become an all-electric vehicle 
company by 2035 is starting to take shape as the automaker 
prepares to release two Chevrolet Bolt models this sum-
mer ahead of a flagship $113,000 GMC Hummer EV pickup 
later in the year, CNBC reports. The all-electric Bolts — a 
redesigned hatchback and a new crossover — will both start 
at under $34,000. They are the beginning of what GM hopes 
will eventually be a full lineup of “affordable” EVs as the com-
pany builds scale to reduce costs of its next-generation elec-
tric vehicles such as the Hummer with new battery systems 
and platforms… Meanwhile, Toyota’s decision to add at 
least a third plug-in hybrid nameplate to its U.S. lineup next 
year bucks an industry trend that has seen other automakers 
pull back their PHEV offerings as full battery-electric vehicles 
proliferate. Sticking to its pioneering hybrid technology, Toy-
ota sees plug-ins as part of a broader overall strategy that 

seeks to cut carbon emissions sooner before full 
EV charging infrastructure is in place… Tonal, 
an at-home workout equipment brand, will open 
in-store shops at 40 Nordstrom locations as part 
of the upscale department store’s expanded fo-
cus on fitness. Nordstrom has introduced a slew 
of new workout wear, athleisure and equipment 
brands in recent months including Brooks Run-
ning, Outdoor Voices and Eleven by Venus 

Williams, which rolls out this month… Retailers including 
Gap, Macy’s and Neiman Marcus have recently embraced 
“buy now, pay later” plans in large part to court younger con-
sumers who are eschewing credit cards, The Wall Street 
Journal reports. About 40% of the Macy’s shoppers using 
Klarna are new to the retailer and 45% are younger than 
40, Macy’s CEO Jeff Gennette said... Hy-Vee has hired 
more than 10,000 employees in the past year to grow the 
capacity of its Aisles Online program, which has seen de-
mand quadruple over that time. The $99 annual membership 
program offers delivery and pickup options... McDonald’s is 
promoting its new Crispy Chicken Sandwich with a campaign 
featuring a 45-second spot voiced by actor Brian Cox, who
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AVAILS
  KDVR Denver seeks a dynamic National Sales Manager. 
3-5 years of television sales management experience is 
preferred. 5+ years television sales experience 
mandatory. Experience working in duopoly 
environment a plus! Experience handling 
political negotiations and FCC filings required. 
Top candidates will have excellent motivational, 
leadership and forecasting skills along with a 
proven track record of rate integrity and winning 
new business. Top 20 market experience preferred but not 

required. CLICK HERE for full details or 
to apply now. EOE.
  KMSS-TV in Shreveport, La., is 
seeking an Account Executive to sell 
TV and digital advertising to existing and 
new businesses and agencies. The ideal 
candidate is coachable and goal-oriented 
with strong interpersonal skills. Are 
you motivated by an excellent product, 
great compensation and working with 
a talented team? We provide tools 
for powerful multi-platform marketing 

solutions creating partnerships, retaining and growing our 
client base. You provide sales ability, positive attitude, client 
focus and a desire to WIN! If you want to work for the best, 
send your resume to agivens@kmsstv.com. EOE.

See your ad here tomorrow! CLICK HERE for details.

ROKU TO BUY NIELSEN’S ADVANCED VIDEO AD BIZ
  Roku has agreed to acquire Nielsen’s Advanced Video 
advertising business, which includes Nielsen’s video 
automatic content recognition and dynamic ad-insertion 
technologies.
  The deal would push Roku’s ability to expand its efforts with 
advertisers in addressable advertising.
  “With this acquisition of Nielsen advanced advertising 
division, we will be adding advertising on traditional TV,” 
says Louqman Parampath, VP of product management-
advertising at Roku.
  Parampath says Roku will make arrangements with 
TV programmers to replace advertising inventory with 
addressable advertising. Details will be forthcoming, he tells 
Television News Daily. Roku already has advertising share 
arrangements with TV network owners of premium streaming 
apps that run on the Roku platform.

SURVEY: PEOPLE WILL PAY FOR ONLINE SERVICE
  Online shoppers are dissatisfied with many aspects of 
customer service, but satisfying them can pay dividends, 
Chain Store Age reports.
  According to the fifth annual Customer Expectations 
Report from customer service platform Gladly, 83% of 
surveyed consumers will spend more money with retailers 
that deliver great online customer service. Meanwhile, 28% 
say their customer service expectations are not being met.
  Top reasons for this dissatisfaction include having to explain 
a customer service issue over and over again (73%) and 
having to know their ticket number (21%). Nearly half of 
respondents (45%) will never shop with a brand again after 
two negative service experiences.

TEGNA REPORTS 35% Q4 REVENUE INCREASE
  Tegna has released fourth-quarter 2020 results that 
included total revenue of $938 million, up 35% year-over-
year, driven by record political advertising revenue and 
continued growth in subscription revenue.
  Excluding political advertising, Q4 revenue grew slightly 
year-over-year. Record political revenues were $264 
million, including $50 million of revenue generated from the 
Georgia Senate run-off elections. Q4 political revenue was 
up 89% from Q4 2018.
  Subscription revenue came in at $314 million, up 9% due 
to rate increases. The increase would 
have been 17% but for a temporary 
suspension of service with AT&T-
DirecTV.
  Q4 advertising and marketing services 
revenue of $352 million was down 
6% year-over-year despite inventory 
displacement due to political advertising. 
AMS revenues continue to reflect 
quarterly sequential improvement since 
the height of the pandemic in Q2 2020.
  Net income was $244 million in Q4, 
almost triple the amount in Q4 2019, and non-GAAP net 
income was $256 million.

NETWORK NEWS
  Former NFL linebacker and Fox Sports analyst 
Emmanuel Acho will host The Bachelor: After the Final 
Rose, filling the vacant spot left by former The Bachelor 
host Chris Harrison. Set to air Monday, March 15 at 10 PM 
on ABC, The Bachelor: After the Final Rose will see Acho 
sit down with Bachelor Matt James to discuss the season, 
his final decision and where is now... And Irv Cross, the 
former Pro Bowl defensive back who became the first 
Black man to work full time as a sports analyst on national 
television with CBS, died Sunday. Cross, who spent six 
of his nine NFL seasons with the Philadelphia Eagles, 
joined CBS after retiring from the game. He teamed up 
with Brent Musburger, Phyllis George and Jimmy “The 
Greek” Snyder on The NFL Today in 1975. Irv Cross was 
81 years old.

JIM DOYLE & ASSOCIATES GETS A NAME CHANGE
  Broadcast sales training and development firm Jim Doyle 
& Associates has changed its name 
and logo. The company is now known 
as JDA.media.
  “We soft-launched our name change 
to JDA.media and our new logo at the 
turn of the year and are thrilled with the early and positive 
feedback from client partners and peers alike,” said 
company president and CEO Angela Betasso.
  The company began a transformation of sorts in 2020 
when founder and media legend Jim Doyle moved into his 
next chapter of board leadership and personal passions. 
Betasso, along with EVP Tom Ray and SVP Pat Norris, 
carry the firm’s torch ahead, vowing to build upon the 
legacy in contemporary fashion. Modifying the name to 
JDA.media pays reverence to Doyle while acknowledging 
and highlighting the evolution in the increasingly complex 
media landscape.
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FunnyTweeter.com

Every parent becomes a 
hostage negotiator when 

their toddler seizes control 
of an open bottle of syrup.
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AMERICANS ARE GETTING BACK ON THE ROAD
  As states continue to reopen, new data shows Americans 
are back on the road in vast numbers, approaching levels 
not seen in nearly a year before world health officials 
declared a global pandemic, Inside Radio reports.
  The driving request index for Apple Maps demonstrated 
13% growth in Q4 2020. And with more businesses 
restarting on-site operations, Americans are also returning 
to the office. According to Department of Labor statistics, 
only 23% of employed persons worked from home in 
September. Looking forward, 28% of currently employed 

persons anticipate they will work from 
home in the coming months.
  Meanwhile, a return to in-person K-12 
school instruction has parents back 
on the road. As of Feb. 9, nearly two-
thirds (65%) of U.S. K-12 students are 
currently attending at least two to three 
days of in-person school instruction, 
per Burbio’s K-12 School Opening 
Tracker.

THIS AND THAT
  Netflix TV shows and movies won 10 trophies at the 78th 
Annual Golden Globe Awards ceremony held Sunday 
and broadcast on NBC. In a sign of the times, content 
that debuted on streaming services won 20 of the 25 
categories presented by the Hollywood Foreign Press 
Association... Revenue from recorded music reached 
$12.2 billion during 2020, marking the fifth year in a row of 
growth, the Recording Industry Association of America 
reports. A variety of streaming services contributed $10.1 
billion to that figure... A Bloomberg study of reappraisals 
of retail real estate properties with commercial mortgage-
backed securities debt concluded that pandemic 
lockdowns inflicted a 60% decline on mall values, and that 
118 properties were worth $4 billion less to investors than 
they were in 2019.
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Digital TV Research

OTT TV episode and 
movie revenue in the U.S. 
will rise by $42 billion to 

$88 billion in 2026.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

DISNEY, NFL OUTLINE DETAILS OF ‘MNF’ DEAL
  Walt Disney and the National Football League have 
reportedly reached a tentative agreement on a new rights 
deal that will keep Monday Night Football at ESPN and put 
ABC into the Super Bowl rotation for the first time in more 
than 15 years.
  Sports Business Journal previously reported on the new 
terms. Broad parameters of the pact, including the price 
increase for the rights and the number of years it will cover, 
weren’t disclosed.
  All the networks with rights to broadcast professional 
football are expected to pay significant 
hikes to keep the NFL on board. The NFL 
has in some cases sought to double the 
fees for such big-audience programs as 
NBC’s Sunday Night Football or CBS’ 
and Fox’s Sunday-afternoon broadcasts.
  ESPN’s rights to broadcast Monday Night 
Football are believed to cost around $1.9 
billion per year, compared to $1.1 billion 
paid in the previous contract that ended 
in 2013. Disney’s current deal with the 
NFL is slated to lapse at the end of next 
season, a year ahead of contracts with NBCUniversal, Fox 
Corp. and ViacomCBS. 

REPORT: N. AMERICAN OTT REVS AT $94B BY ’26
  Over-the-top TV episode and movie revenue in U.S. and 
Canada will reach $94 billion in 2026. That’s nearly twice as 
much as the $49 billion in 2020, according to new data from 
Digital TV Research. The U.S. – the world’s most mature 
OTT video market – will increase by $42 billion to $88 billion. 
Canada will double to $5.4 billion from $2.7 billion.
  Among major OTT providers, Netflix ended 2020 with 73.9 
million North American subscribers, including an estimated 
16.7 million in Canada. Hulu ended 2020 with 35.4 million 
subs, while Disney+ totaled 94.9 million, of which 30% alone 
originate from India. ESPN+ tallied 12.1 million subs.
  CBS All Access (soon Paramount+) and Showtime OTT 
combined for 19.2 million, while HBO Max and Peacock 
totaled 17.2 million and 33 million, respectively. Amazon 
Prime Video ended 2019 with a reported 53.3 million subs.
  “SVOD and AVOD revenue will each increase by $22 billion 
between 2020 and 2026,” analyst Simon Murray said in a 
statement. “AVOD revenue will triple to $33 billion. SVOD 
will remain the main revenue source, supplying $54 billion 
by 2026.”

ADVERTISER NEWS
(Continued from Page 1)
introduces the new product as not just any chicken sandwich, 
but one “from the maker of the world’s most stolen fries.” 
The launch campaign was created by Wieden+Kennedy 
and Callen, with digital work from Publicis Groupe... 
Walmart is continuing its efforts to draw shoppers away 
from the Amazon Prime Now same-day delivery service. 
The discount giant has removed the $35 minimum order 
requirement it previously required for its Express delivery 
service, which ships items to customer doors in less than two 
hours… Dick’s Sporting Goods will open three namesake 
stores and one Warehouse Sale location in March. Following 
the openings, Dick’s will have 730 stores in 47 states.


