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LESS THAN 50% OF TV/VIDEO AD BUDGETS IN MIX
  Fewer TV advertising dollars are expected to be spent in 
upfront deal-making in this year versus a year ago, according 
to a new survey from Advertiser Perceptions.
  Just 49% of more than 300 U.S. marketers and agency 
executives in a February survey said they would be making 
upfront deals (down from 56% a year ago) when asked 
the question: “What percent of your total video advertising 
budget — linear TV, CTV/streaming TV and digital video 
— for this year will be allocated during the 2023 upfront 
negotiation period, and what percent will be reserved for 
the scatter market?” Advertiser Perceptions concludes from 
these results: “Upfront spending will be softer in 2023.”
  Of those who intend to place more dollars in an upfront deal 
than in the scatter market, 51% had an advertising spend 
of $25 million or more, and 43% had ad spend of less than 
$25 million.
  Fifty-one percent said more of their national TV deals would 
be done through the scatter market. Fifty-seven percent of 
these marketers have less than a $25 million advertising 
spend, while 49% have more than a $25 million spend.
  Of those making upfront TV buys, only 27% are planning 
increases vs. 2022. A year ago, 51% said 
they would be adding to their buys vs. 
2021. In addition, 29% of those making 
the media buys believe the average 
deal will be transacted using “alternative 
currencies” — coming from 34% of media 
agency executives and 19% of marketing 
executives.
  Digging deeper into data that connects directly to business 
outcomes, 54% of advertisers and agencies said the return 
on media investment will be the most important priority, with 
47% wanting more data-driven targeting capabilities.
  Advertiser Perceptions also says that 55% of marketers 
want better campaign guarantees, with 34% of media 
agency executives citing this as a priority. In addition, 48% 
of media agency executives are focused on programming 
content, with 36% of marketers saying they want to focus 
their efforts in that area. Advertisers expect 40% of their 
upfront buys to be on connected TV/streaming platforms.
  Erin Firneno, vice president/
business Intelligence, Advertiser 
Perceptions, says: “Amid economic 
uncertainty, advertisers want to 
keep ad investments more flexible 
and prioritize the channels that can 
demonstrate ROI. Looking forward to 
this years’ Upfront event, platforms and 
publishers need to address these core 
issues — in addition to measurement 
and targeting capabilities — in their 
presentations to appease advertisers’ 
concerns and ultimately win their 
dollars.”

SURVEY: UPFRONT SPENDING WILL BE SOFTER IN 2023
ADVERTISER NEWS
  General Motors will offer voluntary buyouts to a “majority” 
of its U.S. white-collar employees, as it aims to cut $2 billion 
in structural costs over the next two years, according to a 
letter sent to workers yesterday from CEO Mary Barra. The 
Voluntary Separation Program (or VSP) will be offered to 
all U.S. salaried employees who have spent five or more 
years at the company. Outside the U.S., the automaker also 
is offering buyouts to executives with at least two years of 
time... Tops Friendly Markets is expanding the number 
of its stores giving shoppers online discounts on heavily 
discounted food close to expiration. The regional Northeast 
grocer serving New York, northern Pennsylvania and 
Vermont is growing an existing partnership with Flashfood. 
The Flashfood app connects consumers with discounted 
food nearing its best-by-date. Shoppers save up to 50% 
off items nearing their best-by date, including meats, dairy, 
seafood, fresh fruits and vegetables and snacks... Big 
doesn’t fit Sprouts Farmers Market current approach, so 11 
stores will be closing by the end of Q2. The locations have 
been on the chopping block since before the pandemic due 
to poor financials, but Sprouts Framers Market decided to 

keep them open so consumers would 
have a local grocer nearby. The stores 
are 30% larger (23,000 square feet) than 
the company’s current store prototype. 
One store will close during first quarter, 
with the remaining 10 shuttering before 
mid-2023… Patagonia is expanding its 
sustainability initiatives beyond outerwear, 

and its recent acquisition of cracker brand Moonshot 
highlights the company’s focus on growing its responsibly 
sourced food and beverage products. Patagonia Provisions 
offers 30 products, including snacks and pantry staples like 
seasonings and canned mussels... Dick’s Sporting Goods 
is trying to score with customers who want an engaging, 
hands-on in-store experience by pushing a big expansion of 
its House of Sport brand. At the same time, the retailer is 
shutting down all 17 of its remaining Field & Stream stores,
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OSCARS PROMOS DRIVING FEWER IMPRESSIONS
  For this year’s 95th Academy Awards event on ABC, 
there have been 1,531 promotional airings — yielding an 
estimated 662.7 million impressions so far, about 33% lower 
than a year ago, according to iSpot.tv.
  Total estimated paid ad spend and media value from 
promotions for this year’s Oscars is around $5.1 million, with 
the bulk coming from promo airings on ABC from Dec. 17 to 
March 8.
  ABC’s on-air promos for the entertainment award show this 
year have been spread across Good Morning America, 

NBA basketball, American Idol, Live 
with Kelly and Ryan and Jimmy 
Kimmel Live — at around 30 million 
to 38 million impressions each. The 
attention index score is 96, with 100 an 
average attention score.
  For last year’s event over a similar 
period, ABC gained 1.01 billion 
impressions coming from 3,167 promo/
ad airings, with a total media value from 
promos/paid spend estimated at $10.5 
million, double that of this year’s event.

  The 2022 event posted a 56% increase in viewing to 15.4 
million average minute viewers, per Nielsen. The year 
before, the Oscars posted 10.4 million viewers.
  Still, the award shows generally have witnessed lower results 
in the last several years. In February 2020, just before the 
start of the pandemic, the show posted 23.6 million Nielsen-
measured viewers.
  Last year’s Oscars took in an estimated $160.5 million in 
national TV advertising revenues, according to iSpot. The 
biggest Oscar advertisers of a year ago, overall, include 
Verizon with 7 equivalized 30-second airings; Crypto.com 
with 9 and Rolex with 4.

AVAILS
  WRAL and FOX50-TV have an opening for an Account 
Manager. We’re searching for an energetic and extremely 
motivated multiplatform sales professional. Candidate 
must possess strong presentation and 
communication skills and be able to work 
with advertising agencies, grow market 
share, and close new business and digital. 
The Account Manager will sell television 
time and digital/OTT/new media for WRAL and FOX50, and 
all digital platforms including WRAL.com. Generate revenue 
with new accounts by prospecting businesses. CLICK HERE 
for full details and to apply now.  EOE. E-verify.

See your ad here Monday! CLICK HERE for details.

THIS AND THAT
  While domestic and global advertising and marketing 
spending growth rates are predicted to take a hit this year, 
given a challenging economy, U.S. spending trends will 
continue to outshine those of global in 2023, according to 
market researcher PQ Media’s just-released annual Global 
Advertising & Marketing Spending Forecast. Following 
the U.S.’s 8.5% spend growth to $622.1 billion in 2022, PQ 
projects a more conservative 5.9% increase to $659 billion 
this year.

REPORT: RETAIL SALES UP 6.9% YoY LAST MONTH
  Restaurants benefitted from increased spending in 
February as consumers focused on experiences. U.S. retail 
sales (excluding automotive) were up 6.9% year-over-year in 
February, according to Mastercard SpendingPulse, which 
measures in-store and online retail sales across all forms 
of payment. (Mastercard SpendingPulse reflects nominal 
spending and is not adjusted for inflation.)
  Experiences were a top priority in February. Spending on 
restaurants increased 14.2% year-over-year, while airline 
spending was up 14.2% and lodging spending jumped 
42.7%.
  “This reflects suppressed growth in 2022, 
as well as continued demand for travel 
and experiences ahead of the popular 
spring break season,” noted Mastercard 
SpendingPulse.
  E-commerce sales increased 13.2% 
year-over-year as winter weather activity 
in many parts of the U.S. kept consumers 
inside. In-store sales were up 5.5%. By 
comparison, in-store sales increased 
8.9% in January.
  The apparel and department store sectors showed moderate 
growth during the month. Year-over-year department store 
sales were up 5.6%; sales at apparel stores rose 3.9%.

NETWORK NEWS
  Country music will get a new, fan-voted awards show on 
network TV this fall. In September, the People’s Choice 
Awards is introducing the inaugural People’s Choice 
Country Awards, a two-hour telecast on NBC and Peacock 
from Nashville’s Grand Ole Opry House. Fans will vote for 
winners in various categories, with several honorary awards 
also given out during the ceremony. The People’s Choice 
Awards began in 1975, with E! acquiring the show in 2017 
and starting telecasts on that network in 2018. NBC joined 
as a partner in 2021... And Robert Blake, the controversial 
actor who starred in films and TV before a murder trial ended 
his career, died yesterday of heart disease in Los Angeles. In 
TV, Blake was best known for his role as streetwise New York 
City undercover detective Tony Baretta in Baretta, which 
aired for four seasons on ABC from 1975-78. His long career 
ranged from a childhood stint in Our Gang at age 5 through 
major films and TV before he was acquitted of murder in the 
2001 death of his wife, Bonny Lee Bakley. Robert Blake 
was 89 years old.

HULU+ LIVE TV DROPS SINCLAIR ABC AFFILIATES
  In another contract dispute between network TV affiliates 
and vMVPDs, Sinclair Broadcast Group’s ABC affiliates 
have been dropped from Hulu+ Live TV.
  Earlier this week the Hulu vMVPD notified affected 
customers that it no longer has broadcast rights for their local 
ABC channels. The companies have not publicly announced 
the development, or stated how many markets are affected, 
but Sinclair reportedly owns 34 channels that are exclusively 
or partially run as ABC affiliates.
  Carriage agreements with vMVPDs have normally been 
handled by the networks, but affiliates have grown restive as 
networks’ parent companies have increasingly shifted their 
focus from traditional TV to streaming ventures.
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FunnyTweeter.com

Chase scenes in movies 
will be extremely quiet 

once electric cars become 
mainstream.
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DESPITE INFLATION, U.S. STILL EATING PRODUCE
  Produce department sales grew 4.8% to $74.5 billion in 2022 
even as inflation increased the price of fruits and vegetables, 
according to a new report. 
   The report, The Power of Produce 2023, was released 
by The Food Industry Association (FMI) and indicates that 
more consumers are turning to valued-added produce — 
pre-cut and washed — as well as packaged salads, which 
provide convenience, but typically come with a higher price 
point per pound.
  Most shoppers (68%) say they’d like their store to carry 

a bigger selection of these time-saving 
produce products, despite higher prices 
and inflation. Among the report’s other 
findings:
•  Fresh produce sales increase as 
volume drops: Sales of fresh fruits and 
vegetables reached $75 billion as prices 
climbed due to inflation, but pounds 
sold declined as 84% of consumers 
implemented money-saving measures.
•  Frequency of produce consumption 
is up: One-third of Americans typically 

consume fresh produce daily.

ADVERTISER NEWS
(Continued from Page 1)
with 12 of those already closed during Q4, the company said. 
Dick’s is planning to convert the remaining stores to its House 
of Sport concept or large format Dick’s stores by 2024… 
McDonald’s has renamed its crispy chicken sandwich 
as the McCrispy, and the chain plans to make several 
versions of the sandwich available Monday. The sandwich 
was introduced in 2021... BJ’s Wholesale Club is feeling 
confident about 2023 on the heels of strong Q4 earnings and 
sales. The membership warehouse club retailer also gave an 
update on its 2023 expansion plans, which include entering 
two new states: Alabama and Tennessee. BJ’s will open a 
location in LaVergne, Tenn., this summer, which will mark its 
19th state of operation. BJ’s will enter its 20th state later in 
the year, when it opens in Madison, Ala.
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TransUnion report

Total credit card debt hit a 
record $930.6 billion at the

end of 2022, an 18.5% spike 
from a year earlier.

STUDY: CREDIT CARD DEBT HITS ALL-TIME HIGH
  More consumers are leaning on credit cards to afford 
increasingly expensive necessities such as food and rent.
  That helped propel total credit card debt to a record $930.6 
billion at the end of 2022, an 18.5% spike from a year earlier, 
according to the latest quarterly report by TransUnion. The 
average balance rose to $5,805 over that same period.
  At this rate, households are nearing a “breaking point,” 
according to a separate study by WalletHub.
  Using the Great Recession as a guide, the projected 
breaking point is the level of household credit card debt 
that will become unsustainable for most 
people, according to Jill Gonzalez, an 
analyst at WalletHub.
  Delinquencies are already on the rise, 
TransUnion found. A delinquency is a 
payment that’s 60 days or more overdue.
  “The increase in delinquencies is 
something to watch,” said Michele 
Raneri, vice president of U.S. research 
and consulting at TransUnion. As long as 
unemployment stays down, households 
are better able to pay their bills, she 
noted. “If unemployment goes up, and we see a spike in 
delinquencies, then that indicates a longer-term problem.”

PLACER.AI: MALL REVIVAL FALTERS IN FEBRUARY
  Malls rang in the new year with a bang in January. All three 
categories in Placer.ai’s Mall Index — indoor malls, open-
air lifestyle centers and outlets — tallied traffic increases over 
January 2022. In February, however, the comeback faded.
  Outlets and enclosed malls saw visits fall 6.7% and 6.2% 
respectively vs. February 2022. Lifestyle centers, which 
posted the highest traffic increase of nearly 5% last month, 
fell 1.7% in the in the year-over-year comparison.
  Malls experienced their greatest falloffs during the week 
of Feb. 6, when traffic at indoor and outlet centers dropped 
10%. That week appears to be an annual poor performer. 
A year-over-three-year comparison done by Placer.ai 
revealed traffic declines of 20% to 25% among all three mall 
segments.
  “Looking at visits from a monthly perspective indicates that 
the pattern of just under YoY levels returned as the lower 
bar from January was replaced with a far more challenging 
February comparison,” said Placer.ai SVP of marketing 
Ethan Chernofsky. “This reinforces the impressive recovery 
of malls in the face of a challenging economic environment, 
but shows that the true ceiling of the sector is still being 
limited by these headwinds.”

JOBLESS CLAIMS UP MORE THAN 10% LAST WEEK
  Worker filings for U.S. unemployment benefits jumped 
more than 10% last week but remained historically low as 
demand for labor outstrips the number of people looking for 
work, The Wall Street Journal reports.
  Initial jobless claims, a proxy for layoffs, increased 21,000 
to a seasonally adjusted 211,000 last week, the Labor 
Department said yesterday. The four-week average of 
weekly claims, which smooths out volatility in the weekly 
numbers, rose slightly to 197,000. Economists polled by 
the newspaper estimated that jobless claims rose slightly to 
195,000 last week.
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