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J.D. POWER: GM, VOLKSWAGEN MISS TOP TIER
  Perhaps the big news is that Tesla did not win top honors 
for electric vehicle ownership experience in the J.D. Power 
2023 U.S. Electric Vehicle Experience Ownership study 
released yesterday.
  Instead, fresh models from upstart Rivian and BMW-owned 
Mini Cooper stole the show. Meanwhile, General Motors 
and Volkswagen failed to get mentioned in the top tier.
  J.D. Power, which has provided data-driven industry 
analysis for half a century, announced the Rivian R1T pickup 
truck ranks highest overall among EVs and among premium 
brands for its driving and interior and exterior styling — and 
Mini Cooper Electric ranks highest among mass market 
brands.
  In its first year of eligibility, the Rivian R1T earned a 
satisfaction score of 794 (on a 1,000-point scale). Owners 
noted their satisfaction with the driving and interior and 
exterior styling.
  The Mini Cooper Electric, which starts around $34,000, 
earned the highest satisfaction score of any EV model in the 
study’s highest-weighted index factor, quality and reliability.
  A change in the study’s methodology now focuses on the 
first year of ownership and scores 
the following: accuracy of stated 
battery range; availability of public 
charging stations; battery range; cost 
of ownership; driving enjoyment; ease 
of charging at home; interior and exterior styling; safety and 
technology features; service experience, and vehicle quality 
and reliability.
  Brent Gruber, executive director of the EV practice at J.D. 
Power, told the Detroit Free Press he found it especially 
interesting that one of the award recipients, the Mini Cooper 
Electric, delivers a lower battery range — an estimated 114 
miles — but owners are willing to overlook that because they 
really love the styling, the feel when driving and quality of 
the vehicle. “The range, as much of a deficit as it may be, is 
offset by the overall driving experience — areas that create 
excitement or generate high emotional appeal,” Gruber said.
  The Ford Mustang Mach-E scored high marks for style 
and emotion, too, he said.
  The survey, conducted from August through December 
2022, involved 7,073 owners of 2022-23 model-year battery 
electric vehicles and plug-in hybrid electric vehicles. This 
is the third year of the survey. The Kia Nero EV compact 
car ranked highest in the mass market category the first two 
years. And Tesla ranked highest in the premium market the 
first two years, with its Model S car and Model Y SUV.
  The Chevy Bolt and Bolt EUV (electric utility vehicle), 
which offer satisfying cost of ownership experiences, haven’t 
quite captured the emotional appeal in this emerging market 
the way some of the newer products have, Gruber said. And 
too few people own the Cadillac Lyriq so far to really have 
an impact on the survey. Still, GM has a lot of interesting 
products coming and will be one to watch, he said.

SURVEY: RIVIAN, MINI COOPER AMONG FAVORITE EVs
ADVERTISER NEWS
  Target reported a 0.7% increase in Q4 same-store sales 
vs. the same period in 2021, and earnings came in higher 
than forecast as consumers spent on groceries, household 
goods and other essentials. Sales of lower-priced private-
label goods grew faster than overall sales, and inflation-
weary consumers spent less on electronics and other 
nonessentials… Meanwhile, Target’s private-label lines, 
including the Good & Gather and Cat & Jack brands, have 
generated $30 billion in annual sales and 50% of consumers 
have opted for store brands in the past year, according to a 
Gartner report... Nissan North America is recalling more 
than 809,000 Rogue and Rogue Sport compact crossovers 
in the U.S. and Canada for collapsing ignition keys that could 
inadvertently shut off the vehicle while driving. The recall 
covers 2014-20 Rogue and 2017-22 Rogue Sport vehicles 
equipped with a jackknife-style ignition key. Those keys 
might collapse into a folded position while driving, increasing 
the risk of a crash if the vehicle turns off... Stelliantis said it 
will invest $155 million in three Indiana plants to produce new 
electric drive modules for EVs assembled in North America. 
Investments will be made at the Indiana Transmission, 

Kokomo Transmission and Kokomo 
Casting plants. Stellantis said more 
than 265 jobs will be retained across 
the three plants… With more of its 
employees working from home, 

Walgreens plans to sell more than half of its headquarters 
office space. The drugstore giant will shift office workers to the 
remaining areas... Younger consumers around the globe are 
increasingly choosing to buy an iPhone over rival Android 
phones. Apple’s share of the global smartphone market for 
devices priced at $800 and above grew to 76% in 2022, up 
from 65% in 2018... Men’s Wearhouse is looking to attract 
prom-goers with a campaign that includes augmented reality 
(AR) and digital video features. The specialty menswear 
retailer, a banner of Tailored Brands, is launching a new 
omnichannel promotion, called “Prom Your Way,” which 
features a digital hub where customers can begin the tuxedo-
fitting process. Men’s Wearhouse is utilizing the Snap 
Magic Mirror solution to provide an interactive shopping 
experience... Nordstrom has partnered with The Folklore 
Group to help the retailer grow its base of Black- and Latinx-
owned brands and meet its commitment of achieving $500 
million in retail sales from such brands by 2025. The Folklore 
Group provides resources to help diverse brands succeed in 
emerging markets and facilitates connections with Nordstrom 
and other retail partners, including Urban Outfitters and 
Revolve... Save Mart has partnered with Fulfil Solutions to 
provide automation technology for the California facility that 
fulfills same-day delivery and pickup orders for the grocer’s 
Lucky Now online grocery delivery platform. Fulfil’s platform 
uses artificial intelligence, optical and sensor technologies 
and machine learning to sort items and deliver them to robots 
that take filled grocery bags to waiting delivery drivers.
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HOME PRICE GAINS EASED SHARPLY TO END 2022
  Higher mortgage rates weighed on home price gains at the 
end of 2022. While prices were still higher than they were a 
year earlier, the rate of increase slowed quickly, according to 
data released yesterday.
  Home prices in December were 5.8% higher than the 
previous December, according to the S&P CoreLogic Case-
Shiller U.S. National Home Price NSA Index. That is down 
from a 7.6% annual gain in November. Prices are now 4.4% 
below their June peak.
  For all of 2022, the 5.8% price gain was the 15th best 
performance in the index’s 35-year 
history, but was well below 2021’s record-
setting 18.9% gain.
  The annual increase for the 10-city 
composite, which includes the New York 
and Los Angeles metro areas, was 4.4% 
in December, down from 6.3% in the 
previous month. The 20-city composite, 
which includes the Seattle and Dallas 
areas, marked a 4.6% year-over-year 
gain, down from 6.8% in the previous 
month.
  Cities still seeing the biggest price gains were Miami, 
Tampa, Fla., and Atlanta — up 15.9%, 13.9% and 10.4%, 
respectively.

HEARST GIVES NEW ROLES TO WERTLIEB, HAYES
  Jordan Wertlieb has been named executive vice president 
and COO of Hearst, effective May 1. Wertlieb, 58, currently 
president of Hearst Television, succeeds Mark E. Aldam, 
59, who is stepping down after five years in the job and 17 
years at Hearst, including six years as president of Hearst 
Newspapers.
  He is being succeeded by Michael J. Hayes, currently 
COO of Hearst Television.
  Aldam will remain with Hearst, first as an EVP to help with the 
transition until Nov. 1, then as executive at large and special 
adviser to the CEO, continuing to oversee the e-commerce 
and data innovations he championed as COO.
  Wertlieb has been president of Hearst Television since 2013. 
He moved to the company’s New York City headquarters in 
January 2011 as an executive vice president. He is currently 
a senior vice president and director of Hearst.

USPS TO BUY 9,250 EV FORD DELIVERY VEHICLES
  The U.S. Postal Service said yesterday it plans to buy 
9,250 Ford E-Transit battery electric vehicles starting later 
this year and will also purchase an equal number of gasoline-
powered models from Chrysler parent Stellantis.
  USPS also said it was ordering more than 14,000 charging 
stations to be deployed at its facilities after it announced in 
December it would more than double its planned electric 
delivery vehicle purchases and buy at least 66,000 EVs 
through 2028.
  Congress in August gave USPS $3 billion as part of a $430 
billion climate bill to buy EVs and charging infrastructure.
  USPS said it will also buy 9,250 2023 and 2024 model year 
Ram ProMaster vans from Stellantis “to fill the urgent need 
for vehicles.”
  USPS said the total for Ford and Stellantis contracts was 
$1.027 billion.
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In America, feng shui is 
just aiming all of your 

furniture at the TV.

AVAILS
  KCCI, the market-leading CBS affiliate in Des Moines, 
Iowa, seeks an IT Support Specialist. You will work with the 
Director of Engineering and IT Manager 
to support desktop users and end user 
systems. This hands-on position is in 
a fast-paced, news-oriented broadcast 
television environment. You will be exposed to innovative 
technology with growth opportunities. Once every four 
years, our efforts include award-winning political coverage 
surrounding the Iowa Caucuses and general election. Join 

KCCI for the 2024 Election Experience! 
CLICK HERE to apply.
  KMBC-TV/KCWE-TV, Hearst 
Television in Kansas City, is seeking a 
dynamic Sales Manager who is ready 
to take growing stations to the next level. 
We’re looking for a sales leader who 
creates a positive culture for success 
through leadership, clear direction, 
teaching, motivating and evaluating the 
sales efforts of our team. The candidate 
will help lead the team in exceeding 

budgets on multiple platforms, and coach and mentor a 
team of motivated sellers. Bachelor’s degree preferred, not 
required. CLICK HERE for more info or to apply now.

See your ad here tomorrow! CLICK HERE for details.

NEXSTAR: Q4 POLITICAL SOARS, BUT CORE WEAK
  Amidst overall soaring political ad revenue, Nexstar Media 
Group’s core advertising suffered in the fourth quarter due 
to softness in the national TV market as well displacement 
of political advertising in the period, Television News Daily 
reports.
  Core revenue for the biggest U.S. TV station group revenue 
was down 3.3% to $478 million, with political advertising 
rocketing up to $266 million.
  Although core advertising took a major hit, the company 
noted a “more stable advertising market” — boosted by a 
new local TV advertising incentive program revenue of $37 
million. It says core ad results were flat prior to the start of the 
Q4 period.
  These results include Nexstar’s 75% majority acquisition 
of The CW, a deal that closed in September 2022. The 
acquisition of the CW helped soften the low results of core 
advertising.
  For the year, political advertising pulled in $506 million — 
Nexstar’s best result ever in a non-Presidential year.

ACCOUNT ACTION
  Popeyes has put its U.S. creative account into review, 
Ad Age has learned, potentially ending its relationship with 
Gut, which had been handling the brand’s creative for more 
than three years and was a key player in the brand’s recent 
success. From January to September 2022, Popeyes spent 
$120.5 million on U.S. measured media, according to Vivvix. 
For all of 2021, Popeyes spent $163.3 million on measured 
media. Popeyes systemwide sales grew by 9.4% in 2022, 
buoyed by 10.4% unit growth. Comparable store sales rose 
1.4%, slower growth than two of its Restaurant Brands 
International sibling brands, Burger King and Tim Hortons.
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REPORT: MLB NEGOTIATING WITH DISTRIBUTORS
  The decision by Warner Bros. Discovery to get out of 
the RSN business was most prominently felt in the Denver, 
Houston and Pittsburgh markets, where the three AT&T 
SportsNet RSNs — home to three Major League Baseball 
teams — operate.
  The deadline for the teams to reach a deal to bring rights 
back from the RSNs is March 31, the day after Opening Day.
  MLB is already reacting to this crunch, per Sports Business 
Journal, and is negotiating with distributors in those three 
markets to carry Astros, Pirates and Rockies games. But 

Comcast, the operator of the NBC 
Sports RSNs and a distributor in the 
three most affected markets, will not be 
taking over the AT&T SportsNet RSNs.
  Even after the AT&T SportsNet RSNs 
shut down in Denver, Houston and 
Pittsburgh, an MLB source reportedly 
said local fans in those markets will still 
be able to watch games on linear TV and, 
likely, streaming, with MLB prepared to 
produce pre- and post-game shows.
  Comcast’s Xfinity has systems in 

Denver, Houston and Pittsburgh, and it owns six NBC 
Sports-branded RSNs in markets where it is the dominant 
cable system. But Comcast reportedly has no interest in 
expanding into AT&T SportsNet’s markets.

VIZIO SEES HIGHER SMART TV REVENUES IN Q4
  Although Vizio Holdings grew streaming and smart TV 
revenue by 30% to $137 million in the fourth quarter, it 
witnessed 24% lower “device” revenue — which includes 
sales of TV sets — to $397 million.
  Total revenue was down 15% to $535.5 million, with net 
income at $6.3 million, reversing a $10.1 million net loss in 
the year-ago period. Smart TV shipments during the period 
were at unchanged 1.5 million.
  All Vizio’s Platform+ smart TV metrics grew, with active 
accounts up 15% to 17.4 million, SmartCast hours adding 
24% to 4.76 million, and SmartCast average monthly revenue 
per users rising 31% to $28.30.
  Advertising revenue from its Platform+ streaming was up 
25%, non-advertising revenue (including subscription, and 
app revenue-share) grew 46%.
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Legend has it that when you’re 
in the middle of an existential 
crisis, a child will appear to 

cry about their sibling looking 
at them the wrong way.

FOR GENERATION Z, BIG CITIES ARE A BIG DRAW
  Just as millennials, Gen Xers and baby boomers fled big 
cities during the pandemic in search of warmer weather and 
lower costs of living, the youngest adults (18-24) bucked the 
trend and moved in droves to the big city.
  The five largest U.S. cities — New York City, Los Angeles, 
Chicago, Houston and Philadelphia — all had net migration 
increases for Gen Z while experiencing net decreases for 
all other generations, according to an analysis of Census 
Bureau 2021 American Community Survey by Today’s 
Homeowner.
  While millennials abandoned New York 
City in droves, with 96,600 members 
fleeing, the Big Apple turned into a big 
draw for Gen Z, gaining 3,043 members 
of this generation — the largest net gain 
for NYC across all age groups, according 
to the report.
  Top destinations for Gen Z include: 
Washington, D.C.; Columbia, S.C.; 
Boston; Atlanta; Austin, Texas; Nashville, 
Tenn.; Syracuse, N.Y.;  Philadelphia; 
Madison, Wis.; and Tampa, Fla.

COMSCORE’S LOSS GROWS TO $3.8 MILLION IN Q4
  Comscore posted a loss in the fourth quarter as revenues 
edged up. The measurement company’s net loss was 
$3.76 million vs. a loss of $1.03 million a year ago. The loss 
includes the payment of dividends on convertible preferred 
stock. Revenue rose 2% to $98.2 million. 
  The company said its cross-platform solutions revenue 
increased by double digits, while digital ad solutions revenue 
declined.
  Comscore said it expects revenue to grow by low to mid 
single digits in 2023 and for adjusted EBITDA margins to be 
in the double digits.
  “Our focus has been on speed, execution and profitability. In 
2022 we launched Comscore TV Pulse, which delivers local 
TV data within 48 hours, and we introduced our new Total 
Digital user interface that provides a combined view of our 
digital and social data,” CEO Jon Carpenter said.
  “We also made strategic decisions related to our cost 
structure that enabled us to achieve adjusted EBITDA of $37 
million, the highest we’ve had in many years. We did what we 
said we were going to do, and that has given us momentum 
as we head into 2023.”

THIS AND THAT
  Fox Weather, Fox News Media’s free ad-supported 
streaming television (FAST) weather service, has expanded 
its distribution to include Optimum, Spectrum and LG 
Channels. Since launching in October 2021, Fox Weather 
has added a number of distribution partners and continues 
to be available via simulcast on Fox Business Network 
on weekend mornings, as well as through Fox Television 
Station Digital Networks in New York, Los Angeles and 
Chicago, among others... Dentsu has been indicted for 
violating Japan’s Antimonopoly Act in connection with bid-
rigging activities that took place during the leadup to the 2020 
Olympic and Paralympic Games. Other companies were 
also charged including Hakuhodo, Tokyu Agency, Fuji 
Creative, Cerespo and Same Two.

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


