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SHOPPERS MORE AFFLUENT, HEALTH-FOCUSED
  Natural product sales continue to climb, and interest and 
usage has increased across all age groups, particularly Gen 
Z and Millennial shoppers buying natural/organic products, 
according to a new study.
  The shopper insights study, from marketing firm Acosta 
Group, indicated that these shoppers also tend to be more 
affluent, placing a higher emphasis on leading a healthy life, 
being eco friendly and concerned for animal welfare, and 
trying new products.
  “When we ask natural and organic shoppers of all ages 
the most important influence in their product choices, the 
top response is their focus on being healthier, including the 
avoidance of chemicals, pesticides and processed foods,” said 
Kathy Risch, SVP, Consumer Insights and Trends at Acosta 
Group. “These shoppers place nearly equal importance on 
ingredients as they do on price, while conventional shoppers 
place more importance on price alone.”
   However, the study also found that when natural/organic 
shoppers are asked to explain the difference between natural 
and organic, many find it challenging, often responding that 
the two are “similar” or that they are “unsure.” 
  “This knowledge creates an exciting opportunity for brands 
and retailers to further educate both 
natural and organic and conventional 
shoppers,” said Risch.  
  Other key findings from the study 
include: 
•  With natural/organic product sales 
on track to reach an estimated $300 
billion in 2024, according to New Hope Network, a broad 
selection of natural/organic products will be expected across 
the omnichannel store. This will be especially relevant to Gen 
Z shoppers, who will have far more spending power over the 
next decade.
•  The demand for increased label and ingredient 
transparency by manufacturers and retailers will rise and be 
a critical factor in purchase choice.
•  For non-natural and organic shoppers, 73% list price as 
the primary barrier to purchase, with 47% saying conventional 
products are “more practical” and 44% expressing skepticism 
about the “hype” around the products.
  “This study clearly shows the tremendous opportunity for 
brands and retailers to find new ways to engage with the 
next generation consumer that is stimulating the natural 
and organic category,” said John Carroll, president, Digital 
Commerce and Advanced Analytics for Acosta Group. 
“To support further growth with these shoppers, a critical 
component is bridging the physical and digital shelf with an 
omnichannel strategy that will drive conversion and brand 
preference.”
  Acosta Group’s Natural and Organic online survey was 
conducted with 816 primary household shoppers, ages 
18-76, from Acosta’s proprietary shopper community. The 
survey was fielded Oct. 26 through Nov. 4, 2022.

STUDY: NATURAL AND ORGANIC CONSUMPTION RISING
ADVERTISER NEWS
  Price increases didn’t stop consumers from stocking up on 
skincare products, makeup and other items at Ulta Beauty 
during Q4. In a performance that reflected the resilience of 
the beauty category, the nation’s largest beauty retailer easily 
topped Wall Street estimates. Strong holiday sales helped 
Ulta surpass the $10 billion mark in annual revenue for the 
first time in its 33-year history. The company plans to open 
25 to 30 new stores. Ulta’s long-term outlook remains 1,500 
to 1,700 stores and 800 in-store shops at Target. At the end 
of Q4, the company operated 1,355 stores and 350 Target 
shop-in-shops… Best Buy is partnering with Roku to provide 
first-party customer data for ad targeting and measurement. 
The consumer electronics giant is collaborating with Roku 
to enable its brand partners to target, optimize and measure 
their ads on Roku using Best Buy shopper data… Twenty-
eight percent of households making more than $150,000 
a year were members of Walmart’s online subscription 
service last month, according to a survey from Prosper 
Insights & Analytics. While 77% of households in that 
income category are Amazon Prime members, Walmart+ 
is becoming a larger competitor in the space as it offers a 
less expensive subscription and perks including discounted 

gas... Meanwhile, Van Leeuwen Ice 
Cream is continuing its exclusive 
limited-time flavor partnership with 
Walmart via offering honor of Hidden 
Valley Ranch. The Brooklyn-based, 
French-style ice cream company, 
known for its unexpected flavors, 

will make its Hidden Valley Ranch x Van Leeuwen flavor 
available at 3,500 Walmart stores nationwide. Customers 
will be able to find it one week from today… Yeti has issued 
a recall of nearly 2 million soft coolers and gear cases over 
concerns their magnet-lined closure could detach, posing “a 
risk of serious injury or death if ingested,” according to the 
Consumer Product Safety Commission... Gap reported

(Continued on Page 3)
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SURVEY: MCDONALD’S WINS WITH GEN ALPHA
  A new Morning Consult study, A Brand’s Guide to 
Gen Alpha, finds that more than 80% of parents of kids 
5-12 say their kids ask for a specific restaurant “often” or 
“sometimes.”
  The clear favorite is McDonald’s. The quick-service giant 
received 37% of responses from Gen Alpha parents when 
asked if their kids had a favorite restaurant.
  This response rate far outpaced “none” for the second 
answer, with 14%. Seven percent of Gen Alpha parents 
mentioned pizza places, divided among brands like 
Domino’s, Pizza Hut and Papa Johns. 
Otherwise, Chick-fil-A received 6%, 
while Wendy’s received 3% and Taco 
Bell received 2%.
  The demographic cohort known as 
Generation Alpha is the first to be born 
entirely in the 21st century, with a birth 
parameter of 2010 to 2024. There are 
more than 2.5 million Gen Alpha children 
born globally every week and by the 
time their boundary is solidified, they will 
number nearly 2 billion people — the 
largest generation in the history of the world.
  Their spending power is also expected to reach historic 
levels. A new study from Bain & Company finds that Gen 
Alpha’s spending is forecast to grow three times faster than 
other generations by 2030. Indeed, they’re already flexing 
their power, as 87% of their parents say their “Alpha kids” 
influence their purchases.

DISNEY: OSCARS COMMERCIAL INVENTORY SOLD
  Disney Advertising said it sold out all of the commercials 
available on last night’s 95th Oscars telecast on ABC. 
Most spots sold for between $1.6 million and $2.1 million, 
Broadcasting+Cable reports.
  Pfizer, Rolex and Verizon were among the top-level, or 
“proud” sponsors.
  Participating sponsors included  Allstate, Amazon 
XCM, Applebee’s, Audible, AutoDesk, Booking.
com,  Carnival, Paramount Plus, Chase, EJ Gallo, 
Constellation Brands, GSK, Henkel, Hulu, Hyundai, 
Intuit Turbo Tax, KDP Dr. Pepper, Liberty Mutual, 
Lucid Motors, Novartis, Progressive, Rocket Mortgage 
(Quicken Loans), Snapchat, Sony, Starbucks, Stellantis, 
TIAA Cref, Universal, Volvo,  Warner Brothers and Walt 
Disney Motion Pictures.

BEST FRANCHISE BOX OFFICE FOR ‘SCREAM VI’ 
  Oscar weekend was the perfect time for Paramount’s 
latest edition of its Scream franchise to scare up its best 
opening weekend with $44.5 million in U.S./Canada box 
office, according to Comscore.
  Much of the marketing campaign, according to Television 
News Daily, consisted of TV ads that ran during NBA 
basketball, USA Network’s WWE Monday Night Raw, 
NCAA college basketball, MTV’s Ridiculousness and 
ESPN’s SportsCenter.
  The predominantly four-week national TV marketing 
campaign spent a modest estimated $2.9 million for some 
1,754 airings — pulling in 653.8 million impressions, 
according to iSpot.tv.
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FunnyTweeter.com

As I was being put under for 
my colonoscopy, I apparently 

announced to the room, 
“Y’all are in for a real treat” 

before passing out.

AVAILS
  FOX 5 Atlanta is seeking a motivating Local Sales Manager. 
The Local Sales Manager manages local sales activities 
of the organization for linear, digital and 
OTT advertising and is responsible for the 
supervision of the sales staff at the local 
level. A Bachelor’s degree from a four-
year university or college in a related field 
preferred. Five years of experience with 
local and/or national sales experience required. Two years 
of supervisor experience. CLICK HERE for more details or to 

apply now. EOE.
  Capitol Broadcasting Company, 
Raleigh, N.C., is looking for a dynamic, 
energetic Key Account Manager for 
our WRAL and FOX50 sales team. The 
mission of the Key Account Manager 
is to grow market share by developing 
client/agency relationships, developing 
local contacts with key decision makers, 
and providing clients with unprecedented 
client service. The ideal candidate will 
become fluent in our digital offerings and 

has experience negotiating with top advertisers. This role 
requires business development to achieve goals through the 
growth of a large agency list as well as by cultivating new 
business when necessary. Apply HERE.
  WKRN -TV (ABC) in Nashville, Tenn., has an immediate 
opening for a highly motivated and experienced Director of 
Sales with a proven track record 
of success. We’re looking for an 
energetic, positive leader who 
will build on the success of our 
Broadcast and Digital sales team. A successful candidate 
must have excellent communication and leadership skills, 
and business acumen with a high sense of urgency. Must 
have strong interpersonal skills and be visible in the station 
and in the community. The Director of Sales is responsible for 
achieving all revenue goals by building a plan, communicating 
that plan, and driving that plan. Apply or get more info HERE.

See your ad here tomorrow! CLICK HERE for details.

THIS AND THAT
  Job creation decelerated in February but was still stronger 
than expected despite the Federal Reserve’s efforts to slow 
the economy and bring down inflation. Nonfarm payrolls 
rose 311,000 for the month, the Labor Department said, 
above the 225,000 Dow Jones estimate and a sign the 
employment market is still hot... Roku’s OS 12 update adds 
personalized local newscasts from major markets, expands 
its sports offerings and improves its mobile interface, among 
other features. The company also engaged Best Buy as 
the exclusive retailer for its 11 branded smart TV models... 
The CBS affiliate board has endorsed a new carriage 
proposal from Paramount Global that will keep affiliated 
stations’ feeds on Paramount Plus, Hulu Plus Live TV and 
YouTube TV and return them to FuboTV. Affiliates were 
informed of the new agreement in principle Friday morning, 
Broadcasting+Cable reports. The proposed deal could 
head off a period in which relations between networks and 
affiliates could have turned stormy.
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NEW-VEHICLE INVENTORIES CLIMB IN FEBRUARY
  New-vehicle inventories were back on the growth track last 
month after a slight deviation in January, rising despite strong 
demand as production continues to recover, according to 
estimates from Cox Automotive and the Automotive News 
Research & Data Center.
  Cox estimated U.S. inventories at 1,828,290 in its most 
recent assessment, a 58-day supply, up from the 1,726,828 
vehicles, or a 57-day supply, it said were available for sale 
the previous month. The inventory figure is about 73% above 
where it was a year earlier but about 850,000 vehicles less 

than the same point in 2021, right before 
inventories started falling precipitously.
  Cox said midsize, compact and 
subcompact cars had the tightest supplies 
among volume segments, while full-size 
pickups and full-size cars had the highest 
days’ supply among non-luxury autos. 
Asian nameplates represented 14 of the 
15 lines with the lowest days’ supply.
  Of the seven automakers still reporting 
monthly sales and inventory, two saw 
their days’ supply estimates rise last 

month while four others saw supply decline, with Subaru flat.
  Ford Motor continued to have the highest days’ supply 
among reporting automakers, and along with American 
Honda and Volvo were the only with at least a 30-day supply.

VINYL RECORDS CONTINUE SALES RESURGENCE
  Vinyl albums outsold CDs last year for the first time since 
1987, according to the Recording Industry Association 
of America, an industry trade group. Some 41 million vinyl 
albums were sold in 2022 vs. 33 million CDs, the RIAA said 
in its year-end report released last week.
  The figures contributed to another banner year for the 
music industry. Sales of recorded music rose 6% to a record 
$15.9 billion last year, the seventh straight year of growth, 
according to the RIAA, with streaming continuing to be the 
biggest driver of the industry’s recent expansion. 
  Revenue from vinyl records rose 17% to over $1.2 billion 
last year, the 16th straight year of growth for the format and 
nearly double what it was two years ago. CD revenue fell 
18% last year to $483 million, the RIAA said.

3/13/2023

Cox Automotive

U.S. auto inventories 
reached 1,828,290 in 

February, a 58-day supply, 
up from 1,726,828, or a 57-

day supply, in January.

HUB: HITS, FRANCHISES KEY FOR STREAMERS
  While the eight leading video streaming services have 
brand awareness of over 90%, far fewer viewers are able 
to articulate brand propositions for these services, according 
to Hub Entertainment Research’s 
latest annual Evolution of Video 
Branding survey.
  Asked how confident they are that 
they could explain what each platform does best, or how it’s 
different from the others, Netflix fared best, with 79% of U.S. 
consumers expressing such confidence. 
  Runner-up Amazon Prime Video was 10 
percentage points lower (69%), followed 
by Disney+ (67%), HBO Max (63%) and 
Hulu (62%). Paramount+ (50%), Apple 
TV+ (46%) and Discovery+ (41%) came 
in at the bottom. In other findings:
•  Forty-one percent report having signed 
up for a service in the past year to watch 
a specific show — up from 36% and 
35% in Hub’s 2022 and 2021 surveys, 
respectively. 
•  Young viewers and those with children 
in the household are even more likely to exhibit this behavior. 
Among those 16 to 34, 57% have signed up due to a specific 
show vs. 30% of those 35+. Among those with kids at home, 
54% have done this vs. 34% of those without kids.
•  As for the power of franchises, 72% of younger viewers 
and 64% of older ones said they would be more likely to watch 
a new show based on a movie they liked, and the same basic 
pattern held up in regard to shows based on familiar books, 
characters or video games.

ADVERTISER NEWS
(Continued from Page 1)
disappointing holiday-quarter results and announced a series 
of executive changes as the struggling retailer searches for 
a permanent CEO. The apparel retailer — which includes 
its namesake brand, Old Navy, Banana Republic and 
Athleta — has had a rough year, grappling with numerous 
net losses, bloated inventory levels and a search for a 
permanent CEO... Mitsubishi Motors plans for hybrid and 
battery EVs to account for all new car sales by the middle 
of the next decade, beefing up its electrification strategy for 
staying competitive in key markets. Mitsubishi, which is also 
a junior partner in an alliance with France’s Renault and 
Nissan Motor, said it will roll out 16 new models over the 
next five years… A month after acknowledging a 100,000-unit 
shortfall in Q4 2022 volume largely because of the microchip 
shortage, Ford said it is increasing production of six models, 
including its three battery-electric vehicles. Ford says it began 
increasing production last week at the Cuautitlán, Mexico, 
plant that assembles the Mustang Mach-E BEV.

ACCOUNT ACTION
  FanDuel has named Horizon Media’s Next unit its lead 
agency for its estimated $200 million paid media account. 
The assignment follows a competitive review managed by 
ID Comms and is effective immediately. Responsibilities 
include media strategy and buying for television, OTT and 
OOH media for FanDuel’s sportsbook, casino, daily fantasy 
and racing services.

SATURDAY NIELSEN RATINGS - LIVE + SAME DAY


