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PANDEMIC SURVIVAL MOVE NOW BRINGS INCOME
  Restaurants are competing with CPG brands for shelf 
space in grocery stores, according to Modern Retail.
  After establishing DTC channels to sell packaged products 
— like condiments, seasoning and snacks — restaurants 
are now eyeing grocery stores as a stable revenue driver.
  Momofuku, known for its higher-end restaurants, estimates 
that its consumer goods business will generate about 50% 
of its revenue by the end of the year. The popular New York 
City Magnolia Bakery also announced that its banana 
pudding cookies will be available for purchase in hundreds 
of grocery stores like The Fresh Market and Harris Teeter.
  These restaurants’ entry in the CPG category accelerated 
around 2020 when the food industry saw thousands of 
restaurant closures and sales slip $240 billion below 
the National Restaurant Association’s pre-pandemic 
forecast.
  What was once a means to survive the pandemic has 
become a steady stream of income for many restaurants. 
To drive further growth, restaurants are now stealing shelf 
space from traditional CPG makers by 
distributing popular products at grocery 
stores and having a team dedicated to 
the success of their packaged goods.
  “They see a better profit margin 
opportunity because, when you think 
about dining in, the costs associated 
with dining in are pretty high,” said 
Andrew Hogenson, global managing 
partner of consumer goods and retail for 
Infosys Consulting. “This becomes another way for them 
to capitalize on their brand.”
•  Running a restaurant is pricey. Slim margins have 
historically been a reason why many restaurants fail within 
just a few years of business. Additionally, 47% of restaurant 
operators expect the competition to be more cutthroat 
this year vs. 2022, according to the National Restaurant 
Association.
  By being in grocery stores, Marguerite Mariscal, 
Momofuku Goods co-founder and CEO, said the company 
can reach followers wherever 
they areare. Momofuku has eight 
restaurants across the U.S.
  Meanwhile, its line of seasoned 
salts, chili crunch and noodles can be 
found in 2,000 locations, and by the 
end of the year, they will be in 3,500 
wholesale doors — including Whole 
Foods, Target and Publix.
  Momofuku first released its line of 
sauces in 2020 online, garnering the 
attention of grocery stores. Now, the 
restaurant chain has 14 SKUs, and 
it recently announced that it raised 
$17.5 million in growth funding.

RESTAURANTS SEE ROOM TO GROW IN GROCERY AISLES
ADVERTISER NEWS
  Hyundai Motor America is recalling more than 167,000 
2021-23 Palisade vehicles in the U.S. for possible windshield 
wiper failure. The recall is an expansion of a previous recall 
for the same issue. Snow or ice buildup might cause the 
windshield wiper motor to fail or operate intermittently. 
Windshield wiper failure can reduce visibility, increasing 
the risk of a crash, according to NHTSA... KFC has been 
testing Kentucky Fried Chicken Nuggets in the Charlotte, 
N.C., market since July, and the results have proven 
successful enough for a nationwide, permanent rollout 
beginning Monday. KFC’s new nuggets are made with 100% 
white meat chicken and the brand’s signature 11 herbs and 
spices. They start at $3.49 and are available in 5-, 8-, 12- 
or 36-piece options at participating restaurants... Panera 
Bread has announced a partnership with Amazon to bring a 
contactless palm reader payment option to in-store guests, 
courtesy of Amazon One. Panera says it is the first national 
restaurant chain to debut this technology, which allows 
users to link their credit card payment with their unique hand 

signature, and simply wave their hand to 
pay for their Panera sandwich or salad... 
Fans missing McDonald’s Snack Wraps 
can soon get their fix at a rival. Wendy’s 
is adding a new grilled chicken ranch 
wrap to its menu. For $6.29, Wendy’s 
said customers will get diced grilled 
chicken, shredded cheddar cheese, 
romaine lettuce and ranch sauce in a 
warm tortilla wrap. The new menu item is 

a heartier version of the spicy chicken Go Wrap that Wendy’s 
discontinued in 2020… Dunkin’ has added breakfast tacos 
to its menu for $2.59, with 40 cents added for optional crispy 
crumbled bacon. Dunkin’ has also rolled out a seasonal 
cherry blossom doughnut, available through April 25... Petco 
has launched a program in partnership with FreshPet that 
delivers fresh, customized subscription meal plans for dogs. 
The offering is now available across 15 states, including

(Continued on Page 3)
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AVAILS
  FOX 5 Atlanta is seeking a motivating Local Sales Manager. 
The Local Sales Manager manages local sales activities of 
the organization for Linear, Digital and 
OTT advertising, and is responsible for the 
supervision of the sales staff at the local 
level. A Bachelor’s degree from a four-
year university or college in a related field 
preferred. Five years of experience with 
Local and/or National sales experience required. Two years 
of supervisor experience. CLICK HERE for more details or to 

apply now. EOE.
  WRAL and FOX50-TV have an 
opening for an Account Manager. 
We’re searching for an energetic and 
extremely motivated multiplatform sales 
professional. Candidate must possess 
strong presentation and communication 
skills, and the ability to work with 
advertising agencies, grow market share, 
and close new business and digital. The 
Account Manager will sell television 
time and digital/OTT/new media for 

WRAL and FOX50, and all digital platforms including WRAL.
com. Generate revenue with new accounts by prospecting 
businesses. CLICK HERE to apply now. EOE. E-verify.
  KCCI, the Hearst CBS affiliate in Des Moines, Iowa, seeks 
a Maintenance Technician. This position will help support 
KCCI’s technical operations, including its on-air and digital 
platforms.  A strong IT background 
and understanding is required, 
including a detailed knowledge of the 
latest IT-based broadcast television 
systems. This support extends to the news gathering and 
broadcast, VHF transmitters, DSNG, live streaming, weather 
systems and more. Once every four years our efforts include 
award-winning political coverage surrounding the Iowa 
Caucuses and general election. Join our team for the 2024 
Election Experience! CLICK HERE.
  WKRN-TV (ABC) in Nashville, Tenn., has an immediate 
opening for a highly motivated and experienced Director of 
Sales with a proven track record of success. We’re looking 
for an energetic, positive leader 
who will build on the success of our 
Broadcast and Digital sales team. 
A successful candidate must have 
excellent communication and leadership skills, and business 
acumen with a high sense of urgency. Must have strong 
interpersonal skills and be visible in the station and in the 
community. The Director of Sales is responsible for achieving 
all revenue goals by building a plan, communicating that 
plan, and driving that plan. Apply or get more info HERE.

See your ad here Monday! CLICK HERE for details.

THIS AND THAT
  Twenty-eight percent of U.S. Internet households have three 
or more smart devices, according to Parks Associates. The 
firm’s new Smart Home Consumer Insights Dashboard 
found that the average household has 7.1 smart devices and 
that 40% of U.S. Internet households now have household 
security and 25% have professional monitoring.

3 KEY GROWTH AREAS FOR ALCOHOL BRANDS
  After seeing an unprecedented 16.2% increase in 2020, 
sales of off-premise alcohol 
(i.e., alcoholic beverages 
purchased at retail stores for 
off-premise consumption) in 
the U.S. are returning to the pre-pandemic growth rates, 
according to Insider Intelligence.
  Insider forecasts off-premise alcohol retail sales will grow 
this year by a modest 3.5% to $178.2 billion. This growth 
will accelerate slightly through 2027, driven by e-commerce, 
customers willing to splurge on premium 
beverages, and capitalizing on at-home 
consumption trends (as opposed to in 
restaurants or bars).
•  E-commerce: Despite representing 
less than 4% of total off-premise alcohol 
sales this year, e-commerce alcohol will 
outpace traditional retail sales for alcohol, 
growing 6.1% YoY, per Insider forecasts.
•  A trend toward premium: Sales of 
premium alcohol continued to grow last 
year even as total volumes declined, 
according to IWSR. Premium-and-above segments of wine, 
beer and cider grew 6%, 4% and 11%, respectively, while 
premium spirit volumes grew 13% and premium ready-to-
drink alcoholic beverages were up 38%.
•  At-home consumption: As restaurants struggle with labor 
shortages and consumers cut back on dining out, brands 
need to highlight how their products can be enjoyed at home.

FOX TOUTS AD-SUPPORTED STREAMING OPTIONS
  Fox News Media this week made its upfront presentation to 
advertising, marketing executives and media buyers. Included 
in the presentation was Fox Weather, the company’s free ad-
supported weather app that launched in late October 2021.
  According to Media Play News, Fox Weather, like Fox 
Entertainment’s Tubi streaming service, underscores 
Fox Corp.’s attempt to largely focus its OTT video market 
strategy toward free advertising-based streaming platforms.
  The company’s lone subscription-based platform, Fox 
Nation, is marketed as an adjunct to Fox News and its 
media personalities, and also includes original programming.
  Magna Global reports digital advertising revenue is 
projected to grow 8% this year to $557 billion from $515.7 
billion in 2022. Digital video will be the fastest-growing ad 
format (+11%), followed by search (+10%) and social media 
(+7%).

NETWORK NEWS
  Fox has renewed the mid-season dramas Accused and 
Alert: Missing Persons Unit. The shows’ sophomore 
seasons will air in 2023-2024. Offering 15 stories about crime 
and punishment, Accused is told from the defendant’s point of 
view through flashbacks. The cast includes Michael Chiklis, 
Abigail Breslin, Whitney Cummings, Margo Martindale, 
Malcolm-Jamal Warner and Wendell Pierce in the cast. It 
premiered Jan. 22. Alert: Missing Persons Unit is set in the 
Philadelphia Police Department’s Missing Persons Unit, 
with each episode offering a search for a missing individual. 
Scott Caan, Dania Ramirez, Adeola Role and Ryan 
Broussard are in the cast.
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FunnyTweeter.com

The crazy thing about being 
a woman is that regardless 
of what you achieve, you’ll 

never be entirely safe from the 
sudden urge to get bangs.
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STUDY: RETAILERS REVVING UP FOR TECH BOOM
  The 2023 Connected Retail Experience Study, conducted 
by Incisiv in collaboration with Verizon Business, shows 
that retailers are prioritizing investments in technologies that 
improve operational efficiency to reduce costs and increase 
profitability, Supermarket News reports. 
  Real-time inventory management has risen to the top of 
the investment agenda in the face of uncertain supply 
chain issues that retailers have faced for the last few years. 
The deployment of artificial intelligence (AI) for improving 
operations also will increase, with a higher percentage of 

specialty and department stores adopting 
it than grocery and general merchandise 
stores. According to the study:
•  The use of AI to improve operations is 
projected to increase 9x by 2025.
•  Mobile point of sale and curbside 
pickup sensors will significantly increase 
deployment across all retailers, particularly 
among specialty and department stores.
•  While the deployment of robotics for 
associate tasks is still relatively low, it will 
grow over the next few years, particularly 

among grocery and general merchandise retailers.

ADVERTISER NEWS
(Continued from Page 1)
California, Texas, Florida and New York, and will be available 
nationally later this year. It comes as the fresh and frozen 
pet food category is expected to grow three to four times in 
the next four years, reaching up to $6 billion, according to 
Nielsen IQ... Kohl’s keeps rolling out more store-within-a-
store Sephora locations. The department store retailer will 
be adding 250 more full-sized, 2,500-square-foot Sephora 
at Kohl’s locations during 2023. The additional locations will 
bring the total Sephora at Kohl’s fleet to more than 850... 
French-inspired bakery café Paris Baguette plans to open 
64-plus locations in the U.S. in 2023, including corporate-
owned and franchise locations. The company, whose 
portfolio includes 120 U.S. sites, has set a goal of 1,000 
cafés in North America by 2030.

3/24/2023

Achieve report

While just 8% said they’ve 
raised chickens to produce 

eggs, an additional 18% said 
they’re considering or

researching it.

WILL WE RAISE CHICKENS TO SAVE ON EGGS?
  Record-high inflation and soaring interest rates are stretching 
the limits of household balance sheets, leaving many 
consumers to resort to extreme measures (yes, including 
raising chickens) that could have long-term implications on 
their financial health, according to a new study.
  Financial Strategies for Fighting Inflation is the latest 
research from digital personal finance company Achieve.
  Based on a representative sample of the U.S. adult 
population, the study found that 35% of Americans are either 
planning on or have already had to spend cash from their 
emergency savings, while 26% have 
considered or are already in the process 
of missing a payment or paying less than 
what’s required on their credit cards, loans 
or other debt. Among the key findings:
•  While just 8% said they have raised 
chickens to produce eggs at home, an 
additional 18% said they are considering 
the option or researching how to do it.
•  Asked to identify their most important 
financial concern right now, 29% said 
inflation and 22% said earning more 
money.
•  67% are either planning to or have already cut back on 
discretionary household spending, and 64% are cutting back 
on grocery purchases.

WSJ: HOPES FADE FOR FREIGHT REBOUND IN H2
  Freight companies are dialing back expectations that 
demand will recover strongly in the second half of the year 
amid growing economic uncertainty and signs retailers are 
growing more guarded about placing big orders in 2023.
  According to The Wall Street Journal, logistics executives 
say the volumes of goods moving through supply chains 
have tailed off more than anticipated to start the year, while 
broader indicators such as retail sales figures are raising 
concerns about the direction of the economy.
  Freight demand started slowing midway through 2022 as 
consumer spending pivoted from goods to services and big 
retailers found themselves overstuffed with inventories.
  Transport companies from truckers to container shipping 
lines have pointed to an anticipated rebound in the second 
half of this year, saying they expected companies to return to 
more typical, prepandemic ordering patterns.

FUBO OFFERS MLB.TV OUT-OF-MARKET PACKAGE
  Newly rebranded Fubo is calling itself the “leader in baseball 
coverage” ahead of Major League Baseball’s Opening Day 
on March 30 after announcing that it will offer MLB’s out-of-
market games package, MLB.TV.
  Similar to NFL Sunday Ticket, the MLB.TV direct-to-
consumer package lets fans stream out-of market games, 
both live and on-demand, and enjoy trinkets like Spring 
Training games. It’s priced at $149.99 a season or $24.99 
monthly. There’s also a plan that lets users follow a single 
team for $129.99 a season. 
  MLB.TV will now join Fubo as an add-on package at the 
standard $24.99 rate. In addition to watching MLB.TV 
through the Fubo app, and paying for it via one Fubo bill, the 
vMVPD’s users can stream MLB.TV games on demand via 
Fubo’s Lookback feature.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


