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FCA WINNING STREAK HITS 73 MONTHS
 The U.S. market for cars and light trucks may be hitting 
a plateau—but it is a very high plateau. The seasonally 
adjusted annual rate (SAAR) of sales for April moved back 
up to 17.4 million as total sales rose 3.5% from a year ago 
to 1.506 million—a record for the month of April.
 American Honda posted all-time record April sales 
of 148,829 units, leading the larger makers with a 14.4% 
gain. The Honda nameplate was up 15.1% and Acura 
9.0%. “With the all-new Ridgeline truck coming to market 
this summer, we will add another segment to 
our lineup and further accelerate our strong 
sales momentum in 2016,” said Honda 
Division SVP Jeff Conrad.
 Nissan Group also set an April record, 
with sales up 12.8% to 123,861. Nissan 
gained 13.6% and Infiniti 4.5%. Sales of the 
Nissan Murano (pictured) rose 51% as one 
of the leaders and on a percentage basis 
Maxima sales shot up 170%.
 Fiat Chrysler Automobiles continued 
its winning streak, reporting its 73rd consecutive month 
of year-over-year sales growth. April sales were up 5.6% 
to 199,631 units. Demand for trucks and SUVs continued 
to drive the market. Jeep sales were up 17.5% and Ram 
12.1% as both set all-time April sales records. Alfa Romeo 
(the smallest FCA brand) was up 57.9%. Dodge was down 
3.0%, Chrysler off 17.5% and Fiat down 18.9%.
 Ford Motor Company gained 3.6% to 229,739, with 
Lincoln up 20.2% and Ford 3.0%. Ford noted that F-150 
sales were up 13%, surpassing 70,000 for the second 
months in a row.
 General Motors had an off month overall, down 
3.5% to 259,557. But GM said retail sales were up for 
the 12th consecutive month, while fleet sales to car rental 
companies were down 39% as GM has deliberately reined 
in that business. GMC was the strongest brand, though 
down 0.1%. Chevrolet was down 2.3%, Buick 2.8% and 
Cadillac 28.9%.
 Toyota Motor Corp. had an up month, gaining 3.8% 
to 211,125. Scion was up 54.1% and Toyota 3.7%, while 
Lexus was down 3.8%.
 The biggest gainer of all was Volvo, with April sales up 
33.1% to 6,169. Mitsubishi had a strong month, up 17.7% 
to 9,674, Mazda gained 8.6% to 26,195, and Subaru was 
up 6.6% to 50,380.
 Volkswagen AG had another down month, falling 3.6% 
to 50,433. The flagship VW brand was down 9.7% and 
Bentley dropped 54.5%. Audi was up 5.8% and Porsche 
3.7%. BMW Group fell 8.2% to 29,747, with BMW down 
7.4% and Mini 12.4%. Daimler AG was off 0.4% to 32,291, 
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ADVERTISER NEWS
 Nissan, whose image had been “vague” according to 
its U.S. sales chief, breaks a new campaign to establish a 
safety positioning for the brand. The new campaign starts 
with dealer association spots promoting a national sales 
event tailored to local markets then Tier 1 commercials will 
pick up the safety theme starting in June……CVS quarterly 
same-store sales in the pharmacy sections were up 5.5%, 
but front-end sales fell by 0.7%. It noted that Leap Year 
day helped the pharmacy numbers, countering negatives 

produced by generic drug introductions……
The Restaurant Performance Index for 
March found that only 26% of operators 
reported increases in customer counts while 
46% said they had fewer customers than 
in March, 2015. 46% reported same-store 
increases, well down from the 71% that had 
reported increases the month before……
The soft numbers for the industry didn’t 
stop Denny’s, which ended the first quarter 
with a 16.6% increase in profits. Same-

store sales were up 3.5% at company-owned locations 
and 2.3% at franchises, and the chain added 12 new 
restaurants during the quarter while completing remodels 
at 57 other locations……Texas Roadhouse same-store 
sales rose 4.6% at company-owned locations during Q1. 
Profit went up by 10%, helped by lower food costs. The 
company expects to open 30 new restaurants this year 
including seven Bubba’s 33 locations. Bubba’s calls 
itself a “family-friendly sports restaurant” (and 33 stands 
for 1933, when prohibition ended)……Del Taco reported 
same-store sales growth of 3.2% for the quarter that ended 
0n 3/23; traffic fell by 2.6% but the average check was up 
by 5.4%......Publix same-store sales rose by 3.3% in Q1, 
with total sales up 4.5% and profit up  6%......Pennsylvania-
based Weis Markets comps were up 3.6% although the 
company says the number did get a boost from the Easter 
calendar shift……Aeropostale will file for bankruptcy 
protection imminently according to The Wall Street Journal 
and will likely close at least 100 stores. It hopes to stay in 
business, but the WSJ notes that 55% of retailers that went 
bankrupt since 2005 ended up going out of business……
GNC Holdings has started a strategic review that could 
result in an eventual sale of the company. The company 
reported same-store declines at both company-owned and 
franchised stores last week and even its own CEO called 
results “unacceptable”……Crain’s Chicago Business 
reports MillerCoors is already doubling down on Henry’s 
Hard Soda, adding a third flavor (cherry cola) to the brand’s 
4.2% alcohol-by-volume lineup. The Henry’s brand was 
launched in January of this year and grew to an 8.8 share 
of the flavored malt-beverage market in just eight weeks.
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NETWORK NEWS
 Bright Star, Hamilton, School of Rock, Shuffle Along 
and Waitress have been nominated for Best Musical in the 
Tony Awards. James Corden will host the awards show 
Sunday, June 12, at 8:00 pm (ET) on CBS……An all-star 
tasting table is promised this Thursday, May 5, at 1:00 pm 
(ET) as The Chew on ABC celebrates its 1,000th episode. 
The co-hosts will also reveal the show’s top three most 
downloaded recipes.

MONDAY RATINGS
 Dancing with the Stars gave ABC 
the most viewers on Monday night, but 
NBC won in the Adults 18-49 demo on 
the strength of The Voice. The Nielsen 
Fast Nationals put NBC at an average 
1.8 rating 18-49 and 5.2 in Households, 
with an average audience of 8.412 
million viewers. ABC was at 1.5 18-49, 
6.4 HH and 9.841 million; CBS, with the 
season finale of NCIS: Los Angeles, 1.4 
18-49, 4.6 HH and 7.161 million; FOX, 
with the series premiere of Houdini & 
Doyle, 0.9 18-49, 2.0 HH and 3.114 million; Univision, with 
the premiere of Yago, 0.6 18-49, 1.0 HH and 1.698 million; 
Telemundo 0.5 18-49, 0.8 HH and 1.415 million; and The 
CW 0.3 18-49, 0.6 HH and 0.951 million. 

WEEKLY RATINGS
 For Week #32, April 25 to May 1, CBS was at 1.2 18-
49 and 4.8 HH; ABC 1.2 18-49 and 3.4 HH; NBC 1.1 18-
49 and 3.4 HH; FOX 1.0 18-49 and 2.0 HH; Univision 0.8 
18-49 and 1.2 HH; The CW 0.6 18-49 and 1.0 HH; and 
Telemundo 0.6 18-49 and 0.8 HH.

THIS AND THAT
 CBS Corp. CEO Les Moonves told analysts CBS 
will increase the amount of inventory it wants to sell in the 
Upfront because the ad market is “on fire.” He can foresee 
a double-digit increase for the network in Upfront sales. He 
also projected that the CBS O&Os will have a low-single-
digits sales gain in Q3—with Q4 accelerating due to political 
advertising……Millward Brown Digital and Pinterest 
announced a partnership offering US advertisers the ability 
to measure the impact of their Pinterest campaigns on brand 
metrics including awareness, favorability, and purchase 
intent using Millward Brown Digital’s Brand Lift Insights. 
They say advertisers now, for the first time, can realize the 
full value of brand advertising across the Pinterest platform.
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with Mercedes-Benz down 0.4% and Smart 2.9%.
 Hyundai-Kia dropped 2.1% to 118,721, with Kia up 
6.1% and Hyundai down 8.5%. Jaguar-Land Rover was 
down 1.8% to 6,275, with Jaguar up 0.7% and Land Rover 
down 2.3%.
 Average transaction prices were up again in April—more 
good news for the automakers and dealers. Kelley Blue 
Book reported that the average transaction was $33,865, 
up by $620 (1.9%) from a year earlier and up $74 (0.2%) 
from March.

AVAILS
 WFTV – Cox Media Group Television Station in 
Orlando, FL (Market #19) seeks an Account Executive to 
join its high performing team! We’re looking for hardworking, 
experienced relationship builders with integrity and a 
winning attitude. Candidates will prospect for new business 
while building a full pipeline of sales prospects. The AE will 
also be required to grow revenue with an existing client list 
while analyzing the clients marketing goals and develop 
needs based solutions to achieve them. CLICK HERE for 
more info or to apply now. EOE.

 KWQC-TV6, the dominant NBC 
affiliate serving Eastern Iowa and 
Western Illinois, seeks a Local Sales 
Manager. As the Quad Cities #1 station 
in news, information, and entertainment 
programming, KWQC-TV6 needs a 
visionary to lead an experienced staff of 
sales professionals to exceed revenue 
goals across multiple platforms. Prefer 
a minimum of 5 -7 years’ experience 
in broadcast television sales, with a 
strong background in agency, local 

sales, internet, digital sales and related positions. Qualified 
candidates, CLICK HERE for more info or to apply. EOE.
 NCC Media Boston is searching for people to represent 
NCC affiliates in the sale of cable advertising time to national 
clients and their agencies 
that are seeking advertising 
opportunities on cable networks 
in the local market arena. 
You’ll work closely with other 
NCC departments to build and 
facilitate new and ongoing 
advertising strategies. Thorough 
knowledge of the cable industry 
and a college degree preferred. Please send cover letter 
and resume to: boston.resumes@nccmedia.com. EOE.
 Local Sales Manager opening at #1 NBC in beautiful 
Colorado Springs, CO. We need a contemporary leader 
to make an impact with the #1 team/products in town. 
Cordillera owned station – we do it better! State of the art 
facility with a genuine culture of support, success and fun. 
Email Steve Chase/DOS if you’re ready for an amazing 
opportunity: schase@koaa.com. KOAA is an Equal 
Opportunity Employer.
 WCBD-TV2 in Charleston, SC has an immediate 
opening for an experienced Research Director/
Programming Coordinator. This person will analyze 

all ratings and research 
information to design 
compelling stories for 
our sellers that reinforce 
the marketing power of 
all of the station’s media 
platforms. This position 
will also provide support 
to commercial producers; 

liaison to news on sales promotions, and maintain the 
station’s programming grids. 3-5 years of experience 
and a Bachelor’s degree required. Must apply on line @ 
www.mediageneral.com, look for job CBD-000441. EOE.5/4/2016

A 100-year-old woman has 
broken the world record for 
the 100-yeard dash in her 
age group. She won with 
the record-setting time of 

Wednesday.

Conan O'Brien
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NEW ADVERTISERS BOOSTING TV GROWTH
 As the Upfront dance of dollars takes place, the good 
news for national television is that demand has been strong 
so far this year. A report from Pivotal Research Group 
analyst Brian Wieser says new data from iSpot.tv shows 
another strong quarter for national TV in Q1—in fact, the 
growth may exceed his 5% growth forecast. “Recent growth 
appears to be supported by the creation of new brands in 
the pharmaceutical and online services categories as well 
as a resumption of spending to heightened levels from key 
categories such as wireless carriers and mobile device 
manufacturers,” Wieser wrote to clients. 
“However, we are also mindful that such 
growth appears to be above trend and 
that a ‘reversion to mean’ could yet occur 
as the year progresses,” he cautioned.
 “We have long argued that the health 
of TV and advertising more generally is 
dependent upon the ‘creative destruction’ 
of marketers, whereby older advertisers 
gradually reduce spending on media 
(less dependent as they often are on 
brand building when their products are 
widely known and market share within categories well-
established) while new ones emerge to take their place,” 
the analyst explained. So, long-term advertising growth is 
dependent on an economy which continually produces new 
categories of advertisers seeking to differentiate themselves.
 Looking at the iSpot.tv data, Wieser says new 
advertisers accounted for about 3% of growth in Q1. “What 
we are most interested in here is the breadth of support for 
this growth. We focused on advertisers who were a) outside 
of the top 200 largest as identified by Ad Age and b) did not 
spend anything in the year-ago period. In the fourth quarter, 
we identified 33 of these advertisers, who collectively spent 
$338 million by iSpot.tv’s estimates. This group equated 
to more than 3% of the quarter’s growth, on our baseline 
estimation of $11.2 billion in national TV ad revenue during 
Q4 2014,” Wieser wrote.
 “This trend appeared to continue in the first quarter 
of 2016, as we identified 38 of these ‘new’ mid- to large-
size advertisers, who collectively spent $370 million in the 
quarter, which would once again be worth around 3% of the 
sector’s growth for the quarter on Q1 2015’s base of $11.6 
billion of national TV ad revenue,” the analyst said.
 Where did the growth come from? New pharmaceutical 
brands such as Xifaxan, Rexulti, Tecfidera and Otezla 
featured prominently among this group of major new 
advertisers, as did digital media companies such as LetGo, 
Jet.com, Wallapop and even Yelp. Some older advertisers 
in wireless and mobile also stepped up spending in Q1, 
including Apple, Samsung Mobile, Verizon and AT&T.

ACCOUNT ACTIONS
 Ad Age reports that Macy’s has moved its Holiday 
Season 2016 creative duties to Figliulo & Partners, New 
York, and BBH, New York. The department store chain had 
previously used J. Walter Thompson, New York, for its 
Holiday campaigns……Laughlin Constable, Milwaukee, 
has been hired by the Wisconsin Department of 
Transportation to develop a campaign to increase ridership 
on Amtrak’s Milwaukee-Chicago Hiawatha service.

AVAILS
 WYFF 4, the Hearst NBC affiliate in beautiful Greenville, 
(37th DMA) has an opportunity for an experienced Account 
Executive, selling the #1 Television, Web and Mobile 
advertising platforms in South Carolina. We are seeking 
a highly motivated and creative professional to develop 
new business, strengthen existing relationships, generate 
revenue across multiple product lines and grow revenue 
with existing clients. If you’re unfamiliar with our market, 
Google “Greenville, SC Top 10” and see why everybody 
wants to live here. CLICK HERE to apply. EOE.

 WWAY NewsChannel 3, 
Wilmington’s ABC/CW and soon 
to add CBS affiliate seeks a Local 
Sales Manager. We’re looking for a 
motivated individual with a history of 
successfully developing new business, 
strong organizational skills and the 
ability to lead by example. Five+ years’ 
experience in media sales preferred. 
Must have a proven track record of 
sales successes with excellent verbal 
communication skills. Creative, goal-

oriented with the ability 
to sell multi-platform 
concepts and special 
projects required. E-mail 
resumes and salary 
requirements to acombs@wwaytv3.com. EOE/M/F/V/D

MORE AVAILS ONLINE @ SPOTSNDOTS.COM
Place a classified, email: ads@spotsndots.com

DONE DEALS
 Adam Wiener has been named Executive Vice 
President and General Manager, CBS Local Digital Media. 
Wiener, who joined CBS Local Digital Media in 2010, and 
has served as Senior Vice President, Content, Community 
and Operations, will succeed Ezra Kucharz as the head 
of CBS Local Digital Media. Kucharz last week announced 
his decision to transition into the role of Special Advisor to 
the Chief Executive Officer of CBS Corporation……John 
L. Humphries has been named President and General 
Manager of Hearst Television’s WYFF (NBC) Greenville-
Spartanburg, SC, where he had once been Director of 
Sales. Humphries is currently President/GM of Hearst’s 
WGAL (NBC) Harrisburg, PA.

EVEN BIGGER AIR BAG RECALL COMING
 The Wall Street Journal reports that Takata Corporation 
is preparing to recall at least another 35 million air bag 
inflators that have been deemed to pose a safety risk by 
the National Highway Traffic Safety Administration 
(NHTSA). The WSJ said discussions between the Japanese 
company and NHTSA officials were continuing and details 
of the expanded recall haven’t been completed.
 More than 24 million vehicles in the U.S. have already 
been recalled to deal with Takata inflators. The suspect 
inflators—which use ammonium nitrate as a propellant—
can rupture and spray shrapnel. The defective inflators are 
blamed for 11 death globally and dozens of injuries. More 
than a dozen automakers have recalls in effect, with Honda 
most impacted.5/4/2016

A 100-year-old Brooklyn 
woman has become the 

oldest runner to ever 
cross the finish line in the 

100-meter dash. On the 
down side, she started the 

race in 2009.
Seth Meyers
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