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EXPANDED NETWORK CHALLENGES GOOGLE
 Facebook is no longer delivering digital ads only to 
people looking at their Facebook pages. An expanded test 
of Facebook’s Audience Network will expand advertisers’ 
campaign beyond Facebook and into other mobile apps. 
The move is seen as a major challenge to Google’s 
AdSense network in particular and all other ad networks 
delivering targeted digital ads.
 Facebook says its Audience Network uses the same 
targeting available for Facebook ads, including “Custom 
Audiences,” “core” audiences and 
“lookalike” audiences—and features the 
same measurement tools that marketers 
use for Facebook ads. “For marketers 
already running News Feed ads on 
Facebook, using the Audience Network 
takes just one click. The Audience Network 
will be available in all ad interfaces, as well 
as the API. Once a campaign is running 
in the Audience Network, our system 
handles optimization and delivery,” said 
the Facebook announcement.
 The Audience Network will now be 
able to include video ads both instream—pre, mid and post 
roll—and interstitial formats. And according to Wells Fargo 
Securities analyst Peter Stabler, video advertising is the 
most significant driver of brand media spending shifts 
to digital channels. “By expanding their video offering, 
Facebook is positioned to become a stronger competitor 
to Google and other digital video pure plays. Given 
Facebook’s deep targeting capabilities, we see this move 
as likely resulting in further consolidation of the digital video 
market with Facebook and Google,” the analyst said.
 Ad Age notes that Facebook has a huge treasure-
trove of information about what people do on the Internet, 
but was previously unable to monetize data amassed 
from the social media site’s non-users who visited sites 
with Facebook technology. Now it will be able to serve 
up targeted ads even to people who aren’t signed on to 
Facebook accounts. And even though the more limited 
Audience Network—operating only with signed-on 
Facebook users—had been operating for about two years, 
Ad Age said Q4 spending was on track to hit about $1 
billion per year. It’s a pretty safe guess that the figure will 
grow even more with ads being delivered to non-Facebook 
users as well.
 Both Facebook users and non-users will still be able to 
opt out of the tracking of their online activity to determine 
ad delivery. They’ll still have ads served to them, but they 
won’t be targeted based on their activity or interests. But 
Facebook thinks targeting serves the consumer better—so 
people see ads they are actually interested in.

ADVERTISER NEWS
 The disparity of results between discounters and 
higher-price retailers, especially mall-based apparel 
sellers, continues unabated. We reported just before the 
Holiday weekend of Dollar General’s strong quarterly 
numbers and now Dollar Tree, helped by the acquisition 
of Family Dollar, reported a profit of $232.7 million, up 
from $69.5 million last year. Same-store sales were up 
2.3% as both transactions and average ticket increased. 
Meanwhile, Big Lots had a 3% same-store gain, its best 

performance in that metric in four years as 
it raised its profit forecast for the rest of the 
year…….There were plenty of chains on 
the downside. Guess sales were down 6% 
and says “the start to the year has been a 
bit more challenging than we anticipated.” 
J. Crew same-store sales fell by 7%, noting 
a “challenging retail environment,” a phrase 
that’s making its way into many retailers’ 
commentary. Chico’s FAS same-store 
sales were down 4.2%. And Abercrombie 
& Fitch used cost-cutting to reduce its 
loss from $63.2 million last year to $39.6 

million, but comps were down 8% at its primary banner 
and flat at Hollister locations. It will close 60 stores this 
year as leases expire……Signet Jewelers also referred 
to those “challenges in the retail sector” in what it sees as 
a “heavily fragmented and growing middle market jewelry 
industry.” Quarterly same-store sales were up 4.7% at Kay 
and up 2.4% at Zale, but down 1.7% at Jared. Near-term 
expansion will mostly be for the Kay banner……One of 
the hottest retail chains in recent quarters has been Ulta 
Beauty and its latest quarter numbers are among the very 
best of this reporting cycle. Same-store sales including 
e-commerce rose 15.2% with traffic up 11.0% and the 
average ticket up 4.2%. Currently at 886 stores, Ulta plans 
for 100 net new stores this year……Bids for leases of the 
remaining 320 Sports Authority stores are due on 6/23 
with an auction for desired leases to be held in bankruptcy 
court on 6/29……Fred’s reported an 8% total increase in 
quarterly sales along with a more-modest 1% comp store 
gain. The chain touts “an exciting transformation” in which 
it “leverage(s) our broad pharmacy capabilities together 
with a new retail store format and expanded product 
assortment”……We reported just before the holiday on 
the Temkin Experience Ratings for retailers, where True 
Value was ranked number one. Among supermarkets, 
Publix was ranked first (its 81 score was actually best of 
all 294 companies studied) followed by H-E-B, Kroger and 
Save-a-Lot. Chick-fil-A was tops of fast food chains (for 
the fifth straight year) followed by Subway. McDonald’s 
and Burger King were the lowest ranked fast fooders.
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NETWORK NEWS
 MasterChef has its season premiere on FOX tomorrow, 
Wednesday, June 1, at 8:00 pm (ET). 40 of the best home 
cooks in America travel to Los Angeles to compete in the 
MasterChef Battle of the Apron challenge, during which 
they will attempt to earn a coveted white apron and move 
forward to compete for the MasterChef title, a cookbook 
deal and the $250,000 grand prize. Judging the battle 
rounds will be Gordon Ramsay and Christina Tosi, who 
will taste for flavor, creativity and presentation. In order to 
move to the next round of the competition, the home cooks 
must display culinary skills, as well as 
an immense passion for food, and be 
determined to out-cook their rivals…..
The second annual Red Nose Day 
Special last Thursday on NBC capped 
off a day that saw $31.5 million raised 
to help children in need in the U.S. 
and some of the poorest communities 
around the world……Fresh from being 
crowned Nuestra Belleza Latina (Our 
Latin Beauty) on Univision, Clarissa 
Molina was in New York for Fleet Week, 
interviewing Sailors and Marines for her first segment 
as an official El Gordo y La Flaca (The Scoop and the 
Skinny) correspondent. As part of the welcoming, Univision 
Communications provided the USO with complimentary 
Univision NOW subscriptions to be distributed to U.S. 
service members during Fleet Week. Univision NOW is 
the direct to consumer service delivering live streams of 
Univision and UniMás Networks, including the 100th year 
anniversary edition of Copa America Centenario, which 
kicks off on Friday, June 3 with a match between the U.S. 
and Colombia.

WEEKEND RATINGS
 Saturday of Memorial Day weekend saw a three-way tie 
for the primetime 18-49 demo crown, although viewing was 
pretty low all around. The Nielsen overnights showed CBS, 
led by 48 Hours, with an average 0.5 rating in Adults 18-49 
and an average audience of 3.66 million; FOX, with Major 
League Baseball, 0.5 18-49 and 2.21 million; NBC, with 
the 2005 movie King Kong, 0.5 18-49 and 2.01 million; and 
ABC, with 500 Questions, 0.3 18-49 and 1.86 million. 
 The NASCAR Coca-Cola 600 gave FOX the easy win 
on Sunday night, with an average 1.3 rating in Adults 18-49 
and an average 5.57 million viewers. NBC, with American 
Ninja Warrior, was at 0.6 18-49 and 2.92 million; ABC, with 
the 2002 movie Harry Potter and the Chamber of Secrets, 
0.6 18-49 and 2.53 million, and CBS, with 60 Minutes, 0.4 
18-49 and 4.02 million.

MORE HATS FOR BIGLAND
 Reid Bigland, who has been head of Fiat Chrysler 
Automobiles (FCA) sales in the U.S. and Canada, has 
been handed additional responsibilities by FCA CEO 
Sergio Marchionne. Bigland is now global head of the 
Alfa Romeo and Maserati units, succeeding Harald 
Wester, who is devoting his “full attention to the role of chief 
technology officer.” The shift comes just two week after the 
long-delayed Giulia luxury sedan finally began showing up 
in Alfa Romeo showrooms. 

AVAILS
 NCC Media Boston is currently seeking an Account 
Executive. In this challenging position, your responsibilities 
will include calling directly on agency personnel to represent 
NCC Media affiliates in the sale of cable advertising time to 
the national clients, calling on agencies in order to generate 
greater spot cable sales. Candidates should possess 
experience in media sales/media management with 
previous cable and/or electronic media experience strongly 
preferred. If this sounds like the opportunity you’ve been 
looking for, email your resume and cover letter to boston.

resumes@nccmedia.com. EOE.
 WJLA-TV/NewsChannel 8 in 
Washington DC is seeking a Sales 
Research Analyst for our sales 
department, devoted to using market 
research to help our sellers achieve 
greater shares of business. We prefer 
candidates with experience in sales, 
marketing, and statistical usage. This 
position will create client-focused, 
solution-based research presentations 
and sales pieces demonstrating the 

value of our station’s audience deliveries. Proficient in 
Microsoft Office is a must. CLICK HERE for more info or to 
apply now. EOE/Drug Free Workplace.
 WFOX/FOX, WJAX/CBS, EFOX/MeTV, MyTV of Cox 
Media Group in Jacksonville (TV Market Rank #47), FL, 
seeks an exceptional National Sales Manager. Be part of 

the on-going growth story! 
In this role you will work 
with Cox Reps and upper 
management to achieve 
pre-set business goals by 
growing agency/transactional 

business and conversely share. Television broadcast 
management experience and a college degree preferred. 
CLICK HERE for more information or to apply now. Cox 
Media Group is an Equal Opportunity Employer; Minorities/
Women/Veterans/Disabled.
 Spectrum Reach in Santa Barbara, CA seeks a Local 
Sales Manager. The LSM must provide first line supervision 
to ensure individual sales reps achieve assigned sales 
objectives and budgets and 
contribute to the company vision 
of being the industry leader 
in customer service through 
quality, commitment, courtesy 
and teamwork. 5 years media sales experience and 1-2 
years team leader or supervisory experience preferred. 
Spectrum Reach is the advertising sales division of 
Charter Communication, with offices in 26 states. Apply at 
http://spectrumreachjobs.com. EOE
 WVIT in West Hartford, CT is seeking a Local Sales 
Manager. The LSM will manage and motivate Account 
Managers to achieve and surpass revenue targets and 
will develop growth revenue by focusing on ‘conversion’ 
targets from other media including radio, print, online 
and cable. A minimum of 5 years’ experience in media 
ad sales, and at least one year experience managing a 
team, and a Bachelor’s Degree or equivalent required. 
Please apply online at http://bit.ly/LocalCT or visit 
http://www.nbcunicareers.com and search for 27641BR. 
Equal Opportunity Employer.5/31/2016

This is a crazy election. 
But, of course, you know 

that, unless you have been in 
a coma. And if you were in a 

coma, you might want 
to slip back in for the 

next six months.

Stephen Colbert
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DOLLAR STORES TAKING BUSINESS
 Dollar stores may not be large advertisers themselves, 
but they are apparently taking lots of business from other 
retailers that are advertisers on TV and elsewhere. In what 
The Wall Street Journal currently sees as “retail tumult,” it 
also reports “Dollar stores shine.”
 As we’ve noted, Dollar General and Dollar Tree each 
reported positive numbers in sales and profit in their most 
recent quarters, and similar chains, such as privately-owned 
99 Cents Only, are very likely doing the same. (Privately-
owned chains are not obligated to report sales figures). 
The stores are growing in many major 
categories (This Week In Consumer 
Electronics reports Dollar Tree (number 
91) and Dollar General (number 94) have 
even cracked the top 100 in Consumer 
Electronics retailing). Dollar General 
currently operates almost 13,000 stores 
and plans to grow to 20,000 in the next 
four years, while Dollar Tree is adding 
both stores and distribution centers for 
future growth. Both major chains are 
moving more heavily into perishable 
foods and adding frozen and refrigerated sections, to help 
bring in additional traffic increases.
 A recent study done by Field Agent found 97% of 
respondents have shopped at dollar stores with 34% saying 
they did so “often.” Age is a factor--Baby Boomers are 
significantly higher dollar store shoppers than millennials. 
Home cleaning and party supplies, candy, office/school 
supplies and snacks are the most frequently purchased 
items. 46% of respondents said they shop dollar stores to 
save money, but 42% said “to save time when I’m in a hurry.” 
Almost a third of shoppers with incomes above $50,000 
annually say they shop at dollar stores often.
 One area where dollar stores will want to show 
improvement might be e-commerce. Only 3% of respondents 
have ever made a purchase from a dollar store’s website 
and only 6% have downloaded a dollar store’s app.

THIS AND THAT
 Verizon and its labor unions announced agreement in 
principle on a new four-year contract. Union workers, who 
have been striking since April 13, are expected to return 
to work this week……The Financial Times reported that 
Apple Internet software/services chief Eddy Cue has held 
preliminary talks with Time Warner corporate strategy chief 
Olaf Olafsson about the possibility of Apple buying Time 
Warner or creating some other commercial relationship, 
such as including Time Warner’s cable channels in a future 
Apple OTT service……In a public letter released Monday, 
Viacom lead independent director Frederic Salerno and 
fellow board member William Schwartz said they have 
tried without success to meet with 93-year-old Sumner 
Redstone in recent weeks and will contest any possible 
removal of board members by Redstone......First quarter 
GDP growth was revised upward to a seasonally adjusted 
annual rate of 0.8% by the Commerce Department. 
The original estimate had been 0.5%......The Commerce 
Department also reported that corporate profits rose at a 
1.9% annual pace in the first quarter. That reversed two 
quarters of negative numbers.

AVAILS
 ABC7/WJLA-TV in Washington DC has an opening for 
an experienced Account Executive. The ability to uncover 
new business sales opportunities 
while juggling multiple projects is 
required as is two years outside 
sales experience. Experience 
selling across multiple media 
platforms, including broadcast 
television, digital television and the 
internet is a plus. We’ll provide all 

the tools you 
need to grow your career and your 
income. Our AEs are some of the 
highest commissioned sales people in 
the industry! CLICK HERE for info or to 
apply now. EOE
 KDFW in Dallas is seeking an 
Account Executive. The successful 
AE must be able to identify qualified 
targets, use strong communication and 
presentation skills throughout the sales 
process and maintain a high closing 

ratio. We are looking for someone that can bring together 
all our resources (Top Rated Local News, FOX Network, 
FOX Sports, My Network TV, Digital Sponsorships and 
Promotions) in a creative manner to achieve a high level of 
results. Qualified candidates must CLICK HERE to submit 
resume & cover letter online. No calls please. EOE M/F/D/V
 Business Development AE: WPLG-TV Miami 
seeks an aggressive sales professional to work primarily 
in developing new business for 
television, digital and special 
initiatives. This position requires 
someone who has the ability 
to cold call, identify prospects 
not using television, make 
appointments with decision 
makers and make the sale. The 
ideal candidate should be a self-
starter and a motivated individual 
who has knowledge of media and 
Digital Advertising sales. Send resume to: Alex Price, Local 
Sales Manager aprice@wplg.com. No phone calls please. 
Equal Opportunity Employer.

DONE DEALS
 John Ware has been named Vice President and General 
Manager of KPLC (NBC) Lake Charles, LA, effective June 
30 with the retirement of Jim Serra. Ware has been General 
Sales Manager of the Raycom Media station for the past 
10 years......Gayle Beatty has joined Calkins Media’s 
WWSB (ABC) Sarasota, FL as Creative Services Director, 
working to identify and develop new business opportunities. 
She was previously Promotion Manager for Scripps’ WFTS 
(ABC) Tampa.

MORE TAKATA RECALLS
 Honda, Fiat Chrysler, Toyota, Nissan, Subaru, 
Ferrari and Mitsubishi all issued new recalls totaling 
over 12 million vehicles on Friday to replace Takata air 
bag inflators—the first in a new round of recalls that U.S. 
safety regulators say could total 40 million. Honda, Takata’s 
largest customer, recalled roughly 4.5 million vehicles and 
Fiat Chrysler 4.3 million vehicles.
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For the third year in a row, 
Washington, DC, was named 
the fittest city in American, 
mainly because Michelle 

Obama goes around 
slapping pizza out of 

everyone's hands.
Jimmy Fallon

http://www.spotsndots.com
https://sbgtv-openhire.silkroad.com/epostings/index.cfm?fuseaction=app.jobinfo&jobid=1422&source=ONLINE&JobOwner=993336&company_id=17011&version=1&byBusinessUnit=84&bycountry=&bystate=&byRegion=&bylocation=&keywords=&byCat=&proximityCountry=&postalCode=&radiusDistance=&isKilometers=&tosearch=no&city=
http://www.fox4news.com/about-us/4086445-story

