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INDUSTRY CONSOLIDATION, DIVERSIFICATION
 Despite a slowdown in the growth of broadcast 
television revenues, Accenture notes that the stock 
market sees value in the business. “The future value of 
broadcasters has now reached an all-time high and, for 
the first time, accounts for almost half of enterprise value,” 
Accenture notes in its 2016 update of The Future of 
Broadcasting. The consulting firm identified four industry 
themes to account for the optimism.
 First, content strategies are paying off. “To create 
value, some broadcasters have invested in 
original content production/ commissions 
and maximized revenues from international 
rights deals and local/ global syndication. 
These content-led broadcasters have 
achieved higher levels of capital efficiency 
and higher operating margins than those 
peers who have relied on advertising 
income alone,” the report says.
 Consolidation for scale is credited 
with driving M&A activity. “Consolidation 
has been taking place at both ends of the value chain—
in content creation and distribution—with broadcasters 
looking to achieve scale” the Accenture analysts wrote.
 The third industry theme is the growth of direct-to-
consumer offerings. In addition to their TV platforms, many 
broadcasters are embracing OTT offerings and digital 
multi-channels. While these ventures require investment 
and carry risk, they offer broadcasters the opportunity to 
“own the consumer relationship” and access new markets.
 Accenture notes a fourth theme of diversification of 
business models. After first being wary of OTT propositions, 
the report says the tide is turning for broadcasters. 
“Faced with the option to cannibalize themselves through 
developing OTT services that could eat into more lucrative 
large bundles, or watch others cannibalize them, they have 
chosen the former,” the report says. More broadcasters are 
developing complementary and standalone OTT packages.
 Now for the advice. “Accenture proposes three value 
creation opportunities that we believe will help broadcasters 
in the search for fundamental growth. Firstly, we suggest 
that, thanks to the proliferation of new content platforms, 
service has become a key differentiator and broadcasters 
need to develop a multitude of heavily tailored offerings 
to meet customers’ needs and their willingness to pay. 
Secondly, we look at how broadcasting organizations can 
use data analytics as a strategic tool to inform content-
commissioning decisions and programming choices. 
And finally, we analyze how incumbent broadcasters can 
‘exploit the broadcast advantage’ to compete against digital 
natives entering the broadcasting ecosystem.” The whole 
report is free and available HERE. 

 

ADVERTISER NEWS
 More good news from the home improvement sector: 
a day after Home Depot reported a domestic same-store 
sales increase of 7.4%, Lowe’s topped that number 
slightly at plus 7.5%, with growth in both the number of 
transactions and average ticket……There might be, 
however, slowdowns coming in a couple of other important 
advertiser categories. Furniture Today reports first quarter 
shipments of bedding units were down 2.3% according to 
analysis of the International Sleep Products Association. 

The dollar value of those shipments rose 
slightly however (up 0.2% due to an average 
2.6% increase in unit price……And This 
Week In Consumer Electronics says factory 
shipments of major appliances were down 
10% in volume in April, impacting every 
white-goods category except refrigeration. 
The month flattened out the year-to-date 
figures that had been positive in the first 
quarter; Y-T-D shipments now stand at plus 
0.6%……Target managed a 1.2% same-

store increase in its latest fiscal quarter, but that was below 
expectations of a 1.5-2.5% gain. Online sales were 3.5% 
of the top line, down from 5% seen in the holiday quarter…
…J.C. Penney isn’t wasting any time getting its test of 
selling Ashley Furniture started—20 Penney stores will 
showcase Ashley collections by the end of the month and 
about 1,500 Ashely SKUs will be available on jcp.com 
in time for Memorial Day……Another tough quarter for 
Staples after its hoped-for merger with Office Depot fell 
apart. Comp store sales were down 4% and profit was down 
30%; plans remain to close another 50 stores this year……
Chrysler was owned for a while by a German company 
(Daimler) and now is controlled by Italian-centered Fiat, 
but is Chinese ownership next? Automotive News says a 
media report in Italy suggests that China’s Guangzhou 
Automobile Group is considering making an offer for a 
majority share of Fiat Chrysler. Guangzhou already has 
a joint venture with Fiat Chrysler operating in China……
There are 361 Mitsubishi dealerships in the U.S. and the 
chairman of the national dealer council’s advisory board 
says Mitsubishi’s new deal with Nissan assures the brand 
will not follow Isuzu and Suzuki in exiting the U.S. market. 
Through April the brand had achieved just a 0.6% share of 
the domestic automotive market with 34,886 vehicles sold 
(about a 9% gain over 2015)……Red Robin Gourmet 
Burgers saw a 4.1% decline in same-store traffic in Q1 
although a 1.5% increase in average check somewhat 
offset the customer count to create a smaller 2.6% decline 
in same-store sales. Now at 443 company-owned locations 
and another 86 franchises, it expects to add about 25 more 
units this year and 30 next year.
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NETWORK NEWS
 CBS is getting funny with its Fall schedule, adding 
three new comedies to create two-hour comedy blocks 
on Mondays and Tuesdays. Kevin Can Wait stars Kevin 
James; Man With A Plan stars Matt LeBlanc; and The 
Great Outdoors stars Joel McHale. On the drama side, 
CBS will debut Bull starring Michael Weatherly; a new 
MacGyver starring Lucas Till and George Eads; and Pure 
Genius starring Dermot Mulroney and Augustus Prew. 
Of course, Thursday Night Football is back, kicking off 
September 15. “This has frankly been one of the most 
difficult scheduling years ever,” CBS 
Corp. CEO Les Moonves told reporters 
at the Upfront as he celebrated winning 
the current season in total viewers, 
Adults 18-49 and Adults 25-54. He noted 
that there are now factors to consider 
that didn’t exist before—such as digital, 
ownership, international, measurement, 
DVRs and more……Apolo Ohno, the 
most decorated Winter Olympian in 
U.S. history, and Olympic ice dance 
silver medalist Tanith White will serve 
as reporters for NBC’s coverage of the 2016 Rio Olympic 
Games. NBCUniversal’s coverage of the Games of the 
XXXI Olympiad begins from Rio de Janeiro, Brazil, on 
Friday, August 5……Telemundo announced a landmark 
development and production deal with the Jenni Rivera 
estate to produce a number of series and specials inspired 
by superstar music artist Jenni Rivera. The exclusive 
agreement with Jenni Rivera Enterprises includes an 
authorized bio-musical television series based on her life 
story, multiple tribute concerts starting in 2017, and a series 
of “Jenni Vive” annual specials associated with Jenni’s Love 
Foundation……ABC Studios is bragging that it has 11 
series on the Fall schedules of various networks, including 
three at CBS, one at Lifetime, one at Freeform and the 
rest on ABC……Univision Network announced its latest 
telenovela, Tres Veces Ana (The Three Sides of Ana), 
which is set to premiere with a two-hour episode on Monday, 
May 23, at 9:00 pm (ET). The story of destiny, hatred and 
sibling rivalry features the return of power couple Angelique 
Boyer, playing triplets with very different personalities, 
and leading actor Sebastián Rulli......It’s been nearly 50 
years since Richard Petty won 10 consecutive NASCAR 
races. Coming Saturday, May 21, at 1:00 pm (ET) on NBC, 
Building 43, sponsored by Smithfield Foods, guides 
viewers through the history of Richard Petty Motorsports.
 
TUESDAY RATINGS
 The season finale of NCIS scored big for CBS, leading 
into the season finale of NCIS: New Orleans, as the Eye 
Network registered an average 1.8 rating for Adults 18-49 
in the Nielsen overnights, along with an 8.0 in Households 
and an average audience of 12.634 million viewers. NBC, 
led by The Voice, but also with the season finales of 
Chicago Med and Chicago Fire, was at 1.7 18-49, 2.1 HH 
and 3.269 million; The CW, with The Flash, 0.9 18-49, 1.4 
HH and 2.367 million; FOX, with the Megyn Kelly Presents 
special, 0.7 18-49, 2.2 HH and 3.299 million; Univision 0.6 
18-49, 0.9 HH and 1.646 million; and Telemundo 0.5 18-
59, 0.8 HH and 1.366 million.

AVAILS
 WJLA/NewsChannel 8 in Washington DC seeks a 
Sales Marketing Coordinator. The ideal candidate will 
support the WJLA/NewsChannel 8 Sales department in 
developing, managing and administering sales promotions 
and events. Responsibilities include assisting the GSM in 
proposal preparation, promotion execution, processing 
reports related to promotions and interfacing with all 
departments within the station. College degree preferred. 
Must be skilled in Microsoft Office, Photoshop and SBG 
sales related systems, have strong analytical ability.  

CLICK HERE to apply. EOE/Drug 
Free workplace.
 Local Sales Manager ABC 9/CW 58 
TUCSON in beautiful Southern Arizona 
is seeking a qualified dynamic leader to 
join our market leading team. The LSM 
is responsible for creating and executing 
a local sales strategy for our ABC and 
CW Scripps properties as well as our 
digital products. Successful candidate 
must have extensive advertising sales 
experience; management experience 

strongly preferred and a deep understanding of TV ratings. 
CLICK HERE for more info or to apply now. EOE.
 Regional Sales Account Executive: Morgan Murphy 
Media, (WISC-TV, TVW, Channel3000.com, Phase 3 
Digital, and Madison Magazine), Madison, WI is seeking 
an experienced transactional 
seller to join one of the few 
family-owned media companies 
in the country. Candidate must 
be a tough negotiator, have a 
deep understanding of Nielsen 
and comScore ratings, and must 
be able to build and maintain 
strong professional relationships. Send cover letter, 
resume, and salary requirements to: hr@wisctv.com. 
EOE. Visit our website at http://www.channel3000.com
 WSMV-TV Nashville, TN the Meredith Corporation 
is searching for talented Account Executives that 
know how to achieve assigned revenue goals, solicit 
new advertisers and increase their share of business. 
If you are an experienced driven self-starter, ready for a 
move and would love to join our team and put satisfied 
advertisers on our station and digital properties please visit 
www.meredith.com/careers for more information see 
requisition #JR01606. Or, submit your resume directly to: 
Paul.Scott@wsmv.com. EOE.
 WBTV CBS/wbtv.com/BOUNCE TV, in Charlotte, 
NC seeks an experienced Multi-Screen Regional 

Marketing Specialist. Candidate must 
demonstrate a thorough knowledge of 
agency negotiations, a track record of 
successful new business and internet 
development. Candidate must be 
detail-oriented, a problem solver and 
have professional presentation skills. 
Three years broadcast experience 
required and a college degree 

preferred. Qualified applicants, please APPLY ONLINE 
and attach resume and links to your work. No phone calls 
please. EOE/M/F/D/V

5/19/2016

Australian officials are 
sending their Olympic 
athletes to the summer 

games in Rio with condoms 
that are resistant to Zika 

virus. Begging the question: 
What event is that?

Seth Meyers

http://www.spotsndots.com
https://sbgtv-openhire.silkroad.com/epostings/index.cfm?fuseaction=app.jobsearch
https://recruiting.adp.com/srccar/public/RTI.home?c=1060841&d=External&r=5000086645106&_fromPublish=true
http://www.channel3000.com/
http://www.meredith.com\careers
mailto:Paul.Scott%40wsmv.com?subject=
https://careers-raycommedia.icims.com/jobs/4722/senior-digital-sales-specialist/job


 The Daily News of TV Sales @ www.spotsndots.com 

PAGE 3

TV USE UP, BUT ALSO SPOT LOADS
 Pivotal Research Group analyst Brian Wieser has 
been crunching data from April to study trends associated 
with the use of television alongside commercial share 
trends for national media owners. The data, obtained 
from Nielsen, includes live and time-shifted viewing and 
commercial impressions.
 The good news for the TV industry is that total use of 
television across all sources of content inputs was up by 
1.6% for adults 18-49 year-over-year (YoY) and 1.3% for 
households YoY. Wieser says the boost was “supported 
significantly” by content access via 
Internet-connected devices (Roku, 
Apple TV, Chromecast, etc.). Viewing via 
Internet-connected devices rose by 71% 
YoY to account for 6.8% of total TV use 
among adults 18-49 on a total day basis.
 Now for the bad news. During April 
there were 602.1 billion commercial 
impressions produced by national TV 
owners across all people, with 212.4 
billion against adults 18-49. Viacom 
produced the largest share of commercial 
impressions, with a 16.4% share among national media 
owners (vs. 16.5% in the year-ago period). Commercial 
impressions available for sale by all national TV owners 
rose by 1.7% year-over-year as spot loads generally rose 
across the industry. The analyst notes that Scripps and 
Disney were exceptions at a network group level.
 The heaviest ad loads were on 100% cable network 
groups. Viacom averaged 14.9 minutes of ads per hour; 
Scripps 13.4; and AMC 12.3. NBCUniversal, with a mix of 
broadcast and cable, was at 11.3; Discovery (cable) 9.9; 
21st Century Fox (mixed) 9.7; Time Warner (cable) 9.2; 
Disney (mixed) 7.7; and CBS Corp. (mixed) 7.2.

THIS AND THAT
 Viacom’s board of directors has voted to stop paying 
former Chairman (and still Chairman Emeritus) Sumner 
Redstone, reports The Wall Street Journal, citing sources. 
A recently dismissed lawsuit had raised questions about the 
92-year-old mogul’s mental capacity. He also controls CBS 
Corp……A new survey by E-Poll Market Research finds 
that among people exposed to streaming programming, 
Netflix is now the most frequent choice for all demographic 
groups when it comes to watching a TV show. Baby 
Boomers had chosen “live TV” first in previous years of the 
survey, but they have now joined other demos in preferring 
Netflix……The “Pet Humanization Market” is growing 
rapidly according to Packaged Facts—and it’s no longer 
just limited to cats and dogs. Other furry and feathered pets 
are getting their own “pure” and “natural” products, gourmet 
lines and products designed for convenience and ease 
of use (by the owners, not the pets)……CNN reports that 
bankrupt Sports Authority will close all of its remaining 
stores after failing to find a buyer for them......Dow Jones 
Newswire reports that General Motors is in the final stages 
of preparing a program to compensate more than 130,000 
owners of large crossover vehicles with misstated fuel-
economy labels. Separately, though, Consumer Reports 
suggests the problem could be bigger—and may extend 
back years to some 2 million vehicles.

AVAILS
 KXRM-TV, FOX & CW affiliates, in beautiful Colorado 
Springs, CO is looking for a Director of Sales. The DOS 
is responsible for leading, teaching, and motivating the 
sales team and with growing local revenue. The DOS 
will also direct and coordinate activities involving digital 
sales. Must have a strong emphasis on developing 
new business. Minimum of three years of sales 
management experience. Please send cover letter and 
resume to: Steve Dant, V.P./GM at sdant@kxrm.com, 
or apply online at www.mediageneral.com.  EOE.

 ABC7/WJLA-TV in Washington 
DC has an opening for an experienced 
Account Executive. The ability to 
uncover new 
business sales 
o p p o r t u n i t i e s 
while juggling 
multiple projects 
is required as is 
two years outside 
sales experience. 
Experience selling across multiple 

media platforms, including broadcast television, digital 
television and the internet is a plus. We’ll provide all the 
tools you need to grow your career and your income. Our 
AEs are some of the highest commissioned sales people in 
the industry! CLICK HERE for info or to apply now. EOE

MORE AVAILS ONLINE @ SPOTSNDOTS.COM
Place a classified, email: ads@spotsndots.com

ACCOUNT ACTIONS
 Ad Age reports that 21st Century Fox has nearly 
completed the global media review it began last year, 
selecting incumbent Zenith to handle film and home 
entertainment in the U.S. and Canada—also retaining it for 
the FX Networks. Planning for those units will reportedly be 
handled by MDC’s Assembly. The FOX broadcast network 
will have most buying and planning handled by Dentsu 
Aegis’ Vizeum, along with Fox Sports and National 
Geographic. 21st Century Fox ad spending in the U.S. was 
estimated at $768 million for 2015……Sprint is taking things 
in-house as a cost-saving move. The Kansas City Star says 
the newly-created 60-person agency, Yellow Fan Studios, 
is tasked with “assuming creative responsibility for the 
carrier’s film and print production, design and other creative 
services”……The United States Tennis Association 
(USTA) has hired LimeGreen Moroch, Chicago, to help 
strengthen its multicultural marketing initiatives. The cross-
cultural agency was tapped by the organization to develop 
strategies and programs that will engage more African 
Americans, Hispanics and Asian Americans in the sport of 
tennis, as spectators and participants.

OTT SPIN-OFF FOR THE GOOD WIFE
 CBS All Access is getting its second original series, 
joining Star Trek. Building on the recently concluded CBS 
drama series The Good Wife, the spin-off in Spring 2017 
will pick up one year after the events of the recent series 
finale. Christine Baranski will reprise her role as the 
beloved Diane Lockhart and be joined by fan-favorite Cush 
Jumbo as Lucca Quinn, along with the introduction of new 
characters as the story evolves. It will be produced by CBS 
Television Studios.

5/19/2016

New York's city council 
approved stores to charge 5 
cents for plastic bags. Soon 
New Yorkers can pay 5 cents 
for a plastic bag, or just walk 
outside and wait for one to 

blow into your face.

Jimmy Fallon
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