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STUDY: SOCIAL MEDIA ADS CAN BACKFIRE
 The appeal of native advertising was obvious. Find out 
what people on social media are interested in and inject 
advertising that reflects that interest right into their flow of 
social media interaction. But if you stop and think about 
it, what you’re really doing is jumping into the middle of 
a conversation that people are having with their friends—
and you weren’t invited to participate. So is it any surprise 
that a survey by The Harris Poll of 2,000 consumers finds 
that 74% of Millennials (20-39) and Gen Z (16-19) object 
to being targeted by brands in their social media feeds? In 
fact, 56% of these digital natives (people who grew up with 
the Internet) report cutting back or actually 
stopping use of social media sites entirely 
due to advertisements in their news feed.
 “Pushing out ads on social media is 
the surest way for brands to alienate 
consumers, especially the younger 
generations who make up more than 
50% of the population,” said Rob Tarkoff, 
CEO of Lithium Technologies, which 
commissioned the survey. His company’s 
technology helps brands manage their social media 
interaction with consumers to foster brand loyalty and 
advocacy. “The promise of social technologies has always 
been about connecting people, not shouting at them, and the 
brands that don’t do this risk their very existence,” he said.
 The survey results revealed that direct targeting on 
social via ads can actually lose a business customers. The 
analysis claims that a far more effective method of reaching 
today’s digital generations is to be present on the channels 
they frequent, and let them seek you out. “Social media is 
a place for us to connect with our friends, not be attacked 
by advertisements,” said one of the young respondents.
 Today’s younger consumers, raised almost entirely in 
the digital era, are much more likely to trust information 
they seek out themselves—whether on blogs, websites 
or online communities. The survey found that 85% of Gen 
Z and Millennials trust online sites with product reviews, 
compared to only 66% for Gen X and Baby Boomers. The 
younger demos were also more trusting of information from 
company/manufacturer websites—66% vs. 44%—and 
so on down the line: Online communities, 65% vs. 44%; 
Trusting people they follow online, 57% vs. 31%; Social 
networks (such as Facebook and Twitter) 53% vs. 29%; 
and Celebrity endorsements, 40% vs. 28%.
 When Millennials reach out online, 79% of them expect a 
response back within the same day, compared to only 73% 
for Gen X and 71 percent for Baby Boomers. “Social implies 
a two-way conversation and that means paying attention 
and participating,” said Tarkoff.  “Brands who break that 
contract are going to lose a generation of customers.”

 

ADVERTISER NEWS
 Big banks (the six largest based on deposits) have 
gained in customer satisfaction according to the annual 
J.D. Power study in the banking industry, largely because 
the biggest institutions lead in satisfaction for their 
mobile, ATM and online capabilities. Regional banks 
(deposits between $33 and $180 billion) have plateaued 
in satisfaction, while Midsize banks ($2 to $33 billion) are 
declining in satisfaction and seen as being at risk due to 
regulatory costs making it difficult for them to compete 
with larger banks (which may result in consolidation). For 
rankings for your region, go to www.jdpower.com......

The two DineEquity chains continue to go 
in different directions. IHOP same-store 
sales rose 1.5% in the first quarter while 
Applebee’s continued to fall with a 3.7% 
decline. The company is working on a 
restaurant remodeling package it will show 
to franchisees later this year……Noodles & 
Company continues to expand, expecting 
to add 50 mostly company-owned units this 
year. First quarter comps were down 0.5% 

at franchisees and off by just 0.1% at company-owned units 
and although traffic was slightly negative, comparisons 
were better prior quarters……Full-size pickup sales were 
up by almost 10% last month and are now up almost 7% 
year-to-date (with average transaction prices up 5% to 
$41,543) according to J.D. Power data, and Automotive 
News reports all of the Detroit 3 are ramping up production 
to make more units available for dealers to sell. Trucks 
(including SUVs, crossovers and vans) combined to 
achieve 59.3% of all April sales, the highest percentage 
versus cars so far this year and up more than 4 points 
from 55.2% last April. But TrueCar notes incentives were 
up 13% from April, 2015 to just over $3000 per vehicle. 
The number was skewed, however, by higher incentives 
on vehicles with better margins such as luxury vehicles 
and high-end pickups rather than lower-margin small and 
midsize cars……CST Brands, parent of Corner Store 
c-stores, will exit California and Wyoming, selling 79 stores 
to 7-Eleven. Convenience Store News reports CST’s 
strategic review isn’t done yet, although it’s not looking to 
sell off other stores, and it plans to open up to 60 “new-
to-industry” stores this year. Quarterly profits rose from 
$113 million last year to $141 million this year due to better 
business inside the stores including lottery, beverage and 
alcohol, tobacco and foodservice sales……Online home 
furnishings retailer Wayfair, which has used TV advertising 
to help build its business, had another outstanding quarter 
with direct retail revenue growth up 92.7% over last year’s 
first quarter. Active customers reached 6.1 million as of 
3/31, up 68.9% from 3/31/15.
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NETWORK NEWS
 Hannah Simone will host Kicking & Screaming, the 
new eight-episode FOX competition series that teams 
10 expert survivalists with pampered partners to face the 
toughest challenges of their lives with a half million bucks 
on the line. Production is currently underway in Fiji……
MundoMax’s new telenovela, Azúcar (Sugar) premiered 
on Tuesday, May 3 as one of the highest-ranking premieres 
in MundoMax’s history. Starring Juan Pablo Gamboa, 
Indhira Serrano, Carolina López, Jair Romero and 
Camila Porras, Azúcar ranked as the #2 Spanish-
language program among adults 18-49 
in Miami at 8:00 pm……Billboard, dick 
clark productions and Kia Motors 
announced that new music sensation 
Troye Sivan will perform as “Kia’s One 
to Watch” on the 2016 Billboard Music 
Awards, airing live on ABC Sunday, May 
22, at 8:00 pm (ET)……Mike Tirico, the 
play-by-play and studio voice for many 
of ESPN’s biggest events over the past 
quarter century, will join NBC Sports 
Group starting July 1. Tirico will work on 
an array of high-profile properties including Sunday Night 
Football and NBC’s new Thursday Night Football series.

SUNDAY RATINGS
 The series finale of The Good Wife helped CBS on 
Sunday night, but it tied for the 18-49 crown with ABC, 
powered by America’s Funniest Home Videos and Once 
Upon A Time. The Nielsen Fast Nationals showed CBS at 
an average 1.0 rating in Adults 18-49 and 5.5 in Households, 
with an average audience of 8.755 million. ABC was at 
1.0 18-49, 2.4 HH and 3.778 million; NBC, with Little Big 
Shots, 0.9 18-49, 3.1 HH and 4.897 million; FOX, with The 
Simpsons, 0.9 18-49, 1.2 HH and 2.023 million; Univision 
0.5 18-49, 0.9 HH and 1.538 million; and Telemundo 0.4 
18-49, 0.6 HH and 1.208 million. 

NBCU GETS EMOTIONAL
 With the Upfront kicking into high gear,  NBCUniversal’s 
Advertising Sales Group unveiled a new approach to 
engagement-based research that it says proves viewers are 
more engaged with the NBCUniversal Lifestyle brands—
Bravo, Oxygen, E!, Esquire Network and Sprout—
when compared to other networks included in the study. 
This consumer engagement creates a more desirable 
environment for advertising brands. These findings are 
illustrated in a study NBCU commissioned with research 
firm Coherency, using its “LoveQuotient” methodology.
 The data scientists from Coherency developed 
LoveQuotient based on the principles of human relationship 
science, similar to those used by popular matchmaking 
sites like eHarmony. It quantifies emotional connections 
between consumers and brands based on chemistry 
(intangible attraction), needs fulfillment (meeting both 
rational and emotional needs) and compatibility (alignment 
with a consumer’s true self and aspirational self)—the 
components of both interpersonal and brand love.
 “This new quantitative data rooted in emotional 
attachment opens up new doors for our clients and better 
informs their investments,” said NBCU EVP Laura Molen.

AVAILS
 Hearst Television’s WMOR-TV, Tampa, the #1 
Independent station in the country, is seeking a dynamic 
Account Executive to sell our Triopoly of stations and 
Digital products. Individual must be self-motivated, results 
driven and creative. A proven track record in new business 
development along with strong negotiation skills is required. 
We are a destination company in a great market that offers 
a tremendous opportunity for the right person. CLICK HERE 
to apply. Equal Opportunity Employer.
 WYFF 4, the Hearst NBC affiliate in beautiful Greenville, 

(37th DMA) has an opportunity for 
an experienced Account Executive, 
selling the #1 Television, Web and 
Mobile advertising platforms in South 
Carolina. We are seeking a highly 
motivated and creative professional 
to develop new business, strengthen 
existing relationships, generate 
revenue across multiple product lines 
and grow revenue with existing clients. 
If you’re unfamiliar with our market, 
Google “Greenville, SC Top 10” and 

see why everybody wants to live here. CLICK HERE to 
apply. Equal Opportunity Employer.
 WCBD-TV2 in Charleston, SC has an immediate 
opening for an experienced Research Director/
Programming Coordinator. This person will analyze 
all ratings and research information to design compelling 
stories for our sellers that reinforce the marketing power of 
all of the station’s media platforms. This position will also 
provide support to commercial producers; liaison to news on 
sales promotions, and maintain the station’s programming 
grids. 3-5 years of experience and a Bachelor’s degree 
required. Must apply on line @ www.mediageneral.com, 
look for job CBD-000441. EOE.
 Sales Assistant needed to assist multiple AEs in all 
aspects of the sales process for KTTV Fox 11, KCOP My13 
and MyFoxLA.com in Los Angeles. Responsibilities include 
but are not limited to inputting 
orders, checking contracts for 
accuracy, maintaining files for 
sales orders and organizing 
make goods. Will have frequent 
communication with media 
buyers and their assistants as 
well as interaction with other 
internal departments. May also 
be required to produce sales 
presentations in PowerPoint. 
CLICK HERE for qualifications, 
more info, and to apply now. EOE/M/F/Veteran/Disabled.
 WPTV, the market leader in West Palm Beach, FL has 

a rare opening for a Director of Sales 
to oversee the station’s strong sales 
team. We are searching for a proven 
leader with a track record of success 
selling all platforms. Must have a will to 
win and be able to work collaboratively 
with a high energy department-head 
team. Candidates should apply on 

Scripps.com/careers. Look for job 11750. EOE.
5/10/2016

Jay Z is working on a new 
album to tell his side of 
the story in response to 

Beyoncé’s ‘Lemonade.’ But 
before that, his friends are 
going to release their own 

song called ‘Don't Do It, Man.’

Jimmy Fallon
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CLINTON CAMPAIGN HOLDS BACK
 The latest update on campaign advertising from Media 
Monitors for the period of April 29 to May 8 finds that 
the Hillary Clinton campaign had pulled all spots from 
radio and TV in the Top 60 DMAs for those 10 days—
apparently a strategic move. Meanwhile, Bernie Sanders 
For President ran 516 spots, which was down from 4,110 
in Media Monitors’ last report covering April 22 to May 1. 
Donald Trump’s campaign aired 270 spots in the most 
recent period, down from 1,608 in the previous report.
 During the 10 days covered by the most recent report, 
Media Monitors says the group Our 
Principles PAC ran 318 TV spots against 
Donald Trump, while the Super PAC 
American Future Fund aired 111 spots 
against the presumptive Republican 
nominee, which brings the total to 429 
spots.  

PROGRAMMATIC BUY BY COMCAST
 Comcast-owned FreeWheel has 
acquired StickyADS.tv, a video supply-
side platform (SSP) based in France that 
provides online publishers with software to build, run and 
operate their own private programmatic exchange. The 
price was not disclosed, but Business Insider cited sources 
saying it was over $100 million.
 “We are bringing together two companies who deeply 
understand the opportunities for the ‘New TV’ ecosystem 
on both sides of the Atlantic,” said FreeWheel CEO Doug 
Knopper. FreeWheel says the acquisition will create an 
end-to-end solution enabling clients to manage video 
inventory across all screens and access demand from any 
demand channel, while ensuring a brand-safe, television 
compliant experience.

RETAIL M&A MARKET SLOWING DOWN
 Despite continuing low interest rates, a new report 
by A.T. Kearney, a global consulting firm, predicts a 
tougher market this year for Consumer-Retail mergers and 
acquisitions. The report predicts that while deal volumes for 
large, more established businesses will stay at 2015 levels, 
valuations and liquidity that drove the “frothy” seller’s market 
in 2015 are giving way to a more balanced market. With 
$365 billion in public and private transactions, 2015 saw the 
highest dollar value of deals in these sectors since 2008.
 The report also predicts that 2016 will be characterized 
by tighter credit markets and lower valuations, especially 
for smaller companies with riskier, more volatile cash flows. 
The M&A market in consumer-retail overall will be active, 
but will also return to a more rational market with better 
balance between buyers and sellers and more reasonable 
deal values for higher-risk acquisitions.
 But for large companies, several trends support the 
forecast that 2016 dealmaking will be on par with 2015. High 
liquidity in the markets remains for most companies with 
ongoing near-zero interest rates and cost of capital remaining 
low for the right borrowers—investment-grade companies. 
 “Going forward, the market appears to be more 
balanced and rational, as corporate and PE buyers pay top 
dollar for high-quality companies and lower valuations for 
riskier targets,” said A.T. Kearney’s Bahige ElRayes.

AVAILS
 WFTV – Cox Media Group Television Station in 
Orlando, FL (Market #19) seeks an Account Executive 
to join its high performing team! 
We’re looking for hardworking, 
experienced relationship builders 
with integrity and a winning attitude. 
Candidates will prospect for new 
business while building a full pipeline 
of sales prospects. The AE will also 
be required to grow revenue with an 

existing client list while analyzing the 
clients marketing goals and develop 
needs based solutions to achieve them. 
CLICK HERE for more info or to apply 
now. EOE.
 KOAT-TV, Hearst Television’s ABC 
affiliate in Albuquerque, NM, is looking 
for an experienced Account Executive. 
The ideal candidate is coachable, thrives 
in a goal-oriented team environment and 
has strong interpersonal skills. We will 
p r o v i d e 

the tools – you provide sales 
ability, positive attitude, client 
focus, and desire to WIN! If 
you want to work for the best, 
we want to hear from you today! CLICK HERE to apply! 
Equal Opportunity Employer.

MORE AVAILS ONLINE @ SPOTSNDOTS.COM
Place a classified, email: ads@spotsndots.com

DONE DEALS
 Kyle I. Grimes has been named President and 
General Manager of WGAL (NBC) Lancaster-Harrisburg-
Lebanon-York, PA, effective July 1. Since 2012 he has been 
President/GM of fellow Hearst Television stations WPTZ/
WNNE (NBC) Plattsburgh, NY-Burlington, VT……Sinclair 
Broadcast Group announced that Mark Turner has been 
named General Manager for WCHS (ABC) Charleston-
Huntington, WV. He will also be responsible for oversight 
of WVAH (FOX), which is programmed by Sinclair under a 
time brokerage agreement. An Atlanta TV veteran, Turner 
most recently worked as a consultant for the Oxford Center 
in Atlanta.

THIS AND THAT
 A California judge dismissed a lawsuit brought by the 
former girlfriend of Sumner Redstone questioning his mental 
competency when he removed her as his healthcare agent 
last year. The action ends a legal drama over the 92-year-
old who controls both CBS Corporation and Viacom……
It’s not known when the FCC will actually release its order 
approving the acquisition of Time Warner Cable and 
Bright House Networks by Charter Communications, 
but Charter has given a limited view of just what conditions 
it agreed to win the FCC OK. “Many of the conditions either 
codified or reflected specific commitments Charter offered 
proactively at the beginning of the transaction review 
process, including no data caps or usage-based billing, 
a commitment to build out high-speed broadband service 
to unserved and underserved customers, the fastest low-
income broadband program of any major service provider, 
and settlement-free peering,” Charter announced.
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My doctor gave me 
hydrocodone cough syrup 
for my cold. It's more of a 
mixer than a stand-alone. 

It's also gone.

Chelsea Handler
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