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80% FIND SOME ADVERTISING USEFUL
 A groundbreaking survey by Zogby Analytics finds 
that 85% of consumers prefer an ad-supported Internet 
model instead of paying for online content, and three-
quarters said they would reduce their online activities “a 
great deal” if they had to pay for those services and content. 
How much do Americans think advertising-supported 
Internet media and services save them? The more than 
1,000 people surveyed in the Zogby poll commissioned by 
the Digital Advertising Alliance (DAA) assigned a value 
of nearly $1,200 per year to the array of 
free, ad-supported services and content 
currently available to them on computers 
and mobile devices.
 Respondents were asked to estimate 
how much people would have to pay for 
17 different types of online services and 
content, ranging from e-mail to video and 
weather, if they were offered only on a 
subscription basis rather than for free with 
ads. Significantly, respondents assigned 
a combined value of $99.77 per month to 
this combined package of free, ad-supported services—or 
$1,197.24 per year. The highest value was assigned to ad-
supported videos, at $7.83 per month, with sports next at 
$7.75 and streaming music at $7.68.
 “Consumers see tremendous value in the ad-supported 
content and services they use, and they overwhelmingly 
support the current ad-supported model. Thanks to 
YourAdChoices, consumers can control interest-based 
ads on their computers and mobile devices, thus building 
confidence in the ad-supported model that meets those 
consumer needs,” said Lou Mastria, Executive Director 
of the DAA. The DAA is behind the YourAdChoices icon 
which lets Internet-users provide information to ensure 
that ads delivered to them online are more likely to be of 
interest to them.
 Nine in ten survey respondents said that free Internet 
content like news, weather, e-mail and blogs were either very 
important (73%) or somewhat 
important (17%) to them. And 
most don’t object to having 
advertising. 80% said they 
had found ads useful in finding 
new products, researching a 
purchase, or assisting with the 
shopping process. The types of 
advertising that consumers had 
found most useful were movies/
TV shows (43%), technology/
devices (37%), clothing (36%), 
local restaurants (34%), 
groceries (33%), phone/Internet 
services (32%), and travel (30%).

ADVERTISER NEWS
 In an earnings report season that Chain Store Age calls 
a “retail bloodbath,” J.C. Penney did a little less badly than 
many of its peers with same-store sales down a moderate 
0.4%. However citing “the positive nature of our recent 
sales trends” and the accelerated rollout of appliances, 
Penney is still predicting same store growth of 3-4% for the 
year……The upper end of the department store segment is 
not immune: Nordstrom comps fell by 1.7% and it lowered 
profit forecasts after resorting to heavy discounts to move 

out unsold inventory…… But here’s a 
positive surprise from Sears: It will open 
a freestanding Sears Appliances store 
in Colorado this week as a test. The store 
is reported to be designed with a strong 
digital edge including interactive displays 
and will feature what Sears calls the top 
ten brands of several appliances……
Walmart is testing a two-day shipping 
subscription service called ShippingPass 
similar to Amazon’s Prime and it’s 
building a regional delivery network to 

handle the business. The Wall Street Journal notes that 
currently Amazon sends out about seven times as many 
packages as Walmart does, even though Walmart’s online 
sales were up 12% last year……Party City same-store 
sales were down 1.5% in the first quarter, although the 
calendar shift of Easter into the quarter may have been a 
factor as its stores are closed on that day. The company 
bought back 19 franchised locations in the quarter bringing 
the company-owned roster to 731 locations……The 
Restaurant Industry Snapshot says same-store sales for 
that industry were down 1% in April, making the month the 
weakest month since January 2014. The biggest problem 
continues to be traffic, which was down 3.5%, and even 
an average check increase of 2.6% could not compensate 
for the lost customers……Steak Shack is a hot chain right 
now, though, with quarterly same-store sales up 9.9% in
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NETWORK NEWS
 NBC unveiled its Fall lineup, with the new drama 
Timeless—a time travel tale—on Monday nights; This Is 
Us—described as featuring seemingly disparate people’s 
lives intersecting in curious ways—on Tuesdays; and the 
comedy The Good Place—starring Kristen Bell and 
Ted Danson—on Thursdays. Several others are held for 
midseason, including The New Celebrity Apprentice 
with Arnold Schwarzenegger……FOX has ordered My 
Kitchen Rules, an eight-episode unscripted cooking 
series that will pit celebrity duos against each other as they 
cook and critique each other’s food in 
Hollywood homes. The celebrity duos 
include *NSYNC member Lance Bass, 
R&B recording artists Brandy and Ray 
J, comedian Andrew Dice Clay, country 
superstar Naomi Judd and reality 
TV star Brandi Glanville……NBC is 
developing a spin-off from The Blacklist 
called The Blacklist: Redemption for 
next season……Deadline reports that 
CBS has picked up the legal drama 
Doubt, which will feature the first 
transgender series regular played by a transgender actor, 
Laverne Cox……Several cancellations have also been 
revealed, including Nashville, Castle, The Muppets and 
four others on ABC; Grandfathered, The Grinder and 
three others on FOX; and CSI: Cyber on CBS……Demi 
Lovato and Nick Jonas will perform on the Boston Pops 
Fireworks Spectacular, live Monday, July 4, at 9:00 
pm (ET) on CBS......Courteney Cox, Julianne Hough, 
Vanessa Hudgens, Nick Jonas and Lindsey Vonn are set 
to take on the great outdoors on the upcoming season of 
NBC’s adventure series Running Wild with Bear Grylls. 
Last summer, the series averaged 4.0 million viewers.

WEEKEND RATINGS
 The season finale of Hawaii Five-0 carried CBS to the 
Adults 18-49 crown on Friday night, scoring a primetime 
average 1.1 rating in the Nielsen overnights and an average 
audience of 7.65 million. ABC, with Shark Tank, was at 1.0 
18-49 and 4.43 million; NBC 0.7 18-49 and 3.43 million; 
FOX 0.4 18-49 and 1.72 million; and The CW 0.4 18-49 and 
0.94 million.
 On a Saturday night filled with reruns, ABC came out 
on top in the demo with the movie The Blind Side scoring 
a primetime average 0.7 18-49 and 3.44 million viewers. 
NBC, with Dateline Saturday Mystery, 0.6 18-49 and 3.28 
million; CBS, with 48 Hours, 0.5 18-49 and 3.69 million; 
and FOX 0.3 18-49 and 0.93 million.
 
UNIVISION PITCHES SCALE WITH HISPANICS
 Univision Communications says its Upfront 
presentation tomorrow will focus on its multiple platforms—
“United We Stand. Together We Grow.”—offering 
advertisers a unique bond with Hispanics across four 
verticals: Sports, Comedy, Music and Drama. It’s also 
offering expanded programmatic buying across both digital 
and linear platforms, with premium inventory, including new 
fall programming, “at scale and in each content vertical.” Ad 
sales bosses Keith Turner and Steve Mandala will host 
the event, with “special guest appearances” promised.

AVAILS
 Hearst Television’s WMOR-TV, Tampa, the #1 
Independent station in the country, is seeking a dynamic 
Account Executive to sell our Triopoly of stations and 
Digital products. Individual must be self-motivated, results 
driven and creative. A proven track record in new business 
development along with strong negotiation skills is required. 
We are a destination company in a great market that offers a 
tremendous opportunity for the right person. CLICK HERE to 
apply. Equal Opportunity Employer.
 Sales Assistant needed to assist multiple AEs in all 

aspects of the sales process for KTTV 
Fox 11, KCOP My13 and MyFoxLA.
com in Los Angeles. Responsibilities 
include but are not limited to inputting 
orders, checking contracts for accuracy, 
maintaining files for sales orders and 
organizing make goods. Will have 
frequent communication with media 
buyers and their assistants as well 
as interaction with other internal 
departments. May also be required 
to produce sales presentations in 

PowerPoint. CLICK HERE for qualifications, more info, and 
to apply now. EOE/M/F/Veteran/Disabled
 WOIO/CBS Network & WUAB/My Network in Cleveland 
has a fantastic opportunity for an experienced LSM position 
in the 18th largest market. A 
qualified candidate will be a 
team leader with a clear focus 
on new business development 
and providing client advertising 
solutions with both on air and 
digital sales platforms. Day to 
day activities will include staff 
development, forecasting, agency 
negotiation and training. If you possess creativity, leadership 
and relationship-building skills CLICK HERE for more info or 
to apply now. No calls please. EOE-M/F/D/V
 NCC Media, Atlanta is currently seeking an Account 
Executive to become part of our team. If you have the drive, 

we can offer you a chance to 
work with a knowledgeable 
and successful staff that will 
aid you in becoming one of our 
many stellar employees. In 
this challenging position, your 
responsibilities will include 

calling directly on agency personnel to represent NCC Media 
affiliates in the sale of cable advertising time to the national 
clients. Qualified candidates, send resume and cover letter 
to: jobsatl@nccmedia.com. EOE. www.nccmedia.com
 Leading local broadcast group is seeking a President 
& General Manager to oversee all aspects of our local 
television station and digital media platforms in a top 
100 northeast market. Candidates should be able to 
demonstrate success in building and leading teams within 
their respective discipline or as an experienced GM. A strong 
command of digital content and sales initiatives is required. 
The ideal candidate must advance an already strong, 
competitive position in sales, local news, programming, 
promotion and community involvement. Resume/cover letter 
to candidates103015@gmail.com. EOE.5/16/2016

A Mexican judge ruled that 
El Chapo can be extradited to 
the U.S. After hearing about 

it, El Chapo said, ‘Great, I 
know just the tunnel.’

Conan O'Brien
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UTILITIES DISAPPOINTING CONSUMERS
 Energy utilities face serious challenges as customer 
satisfaction has dropped for the third straight year in the 
American Customer Satisfaction Index (ACSI). As a 
group they dropped 3.2% to an ACSI score. And all types 
of energy utilities declined—investor-owner, municipal and 
user-owned cooperatives.
 ACSI chairman Claes Fornell says utilities customers 
are sensitive to two things: price and disruption. “Consumers 
expect the lights to turn on and the A/C to work when they 
flip the switch. ACSI data suggests that consumers have 
reduced confidence in utilities’ ability to 
respond and recover from outages,” he 
said.
 Customer satisfaction is waning for 
most of the large investor-owned utilities, 
which fall 2.7% as a group to an ACSI 
score of 72. The top scorers are natural 
gas suppliers, but their lead diminishes. 
Atmos Energy and CenterPoint 
Energy both decline by 6% to 77 and 
76, respectively. Southern Company 
and NextEra Energy also come in at 76, 
though each slips 1%. Across all energy utilities, only three 
companies improve their ACSI score. PG&E edges up 1% 
to 72. Consolidated Edison gains 4% to 71 and Exelon is 
up 1% to 70.
 Municipal utilities overall decline 6.8% to an ACSI 
score of 68, weighed down by a sharp decline in customer 
satisfaction with smaller municipal utilities, which make up 
the majority of the category. The Salt River Project (SRP) 
in Arizona tops the municipal category for a sixth straight 
year despite a 4% drop to 77. CPS Energy in Texas is next 
at 72, down 6%.
 Customer satisfaction with smaller rural electric 
cooperatives recedes 5.0% to an ACSI score of 76. 
Nevertheless, cooperatives still do better than investor-
owned and municipal utilities. Touchstone Energy 
Cooperatives (in 46 states) stays ahead of the smaller 
electric utility cooperatives despite slipping 4% to 77. 

VAB GOES TO THE MOVIES
 The Video Advertising Bureau (VAB), which already 
had the major broadcast and cable networks as its members, 
now has the movie theater advertising networks as well. 
VAB has mostly folded in the Cinema Advertising Council 
(CAC) and now represents a combined membership with 
$67 billion in annual advertising revenue. The CAC will 
maintain its website and provide a few services separately 
for its members, but will have a member on the VAB board 
of directors and its data in VAB Insights Group reports.

THIS AND THAT
 The Commerce Department reported that retail sales 
were up 1.3% overall in April—the strongest growth in more 
than a year. The growth was powered by online shopping, 
with “non-store” sales up 2.4%......SAG-AFTRA union 
members overwhelmingly ratified the new commercials 
contracts for television, audio and digital. The union 
summary says the deals provide for over $200 million in 
increases, including a 7% general increase and bigger 
gains for performers in cable and Internet ads.  

AVAILS
 WJLA-TV in Washington, DC is looking for a Research 
Director. We need someone to interpret our local 
broadcast television stations’ ratings 
and drive the research to support 
AEs and Sales Managers in selling 
advertising. In addition, this position 
will assist in the creation of sales 
materials used by local and national 
AEs, Sales Assistants, and station 
management. Bachelor’s Degree 

in Marketing, English or Statistics or 
equivalent experience. 3-5 years of 
experience working inside a small to 
mid-size meter-diary or local people 
meter market. CLICK HERE to apply. 
Equal Opportunity Employer.
 Account Executive: WCMC-
FM, Raleigh, NC is seeking a career 
minded sales professional to work 
for our sports radio stations. If you 
love to sell, have the ability to solve 
client problems, and are creative, 

we want to hear from you. 2-3 years of radio sales 
experience preferred. All candidates must apply online 
at http://www.capitolbroadcasting.com/careers/jobs/. 
EOE M/F. All Capitol Broadcasting Company properties are 
tobacco free. Capitol Broadcasting Company participates 
in E-Verify.
 News Channel 8 in Washington, DC has an opening 
for an experienced Account Executive to be responsible 
for new direct TV business development and sell internet 
advertising on WJLA.com. The right candidate will bring 

strong communication and 
presentation skills, experience 
in revenue development for 
multi-platform sales, and 
personal drive and passion 
to be #1. We’ll provide all the 

tools you need to become a sales star. Outside media sales 
experience preferred but not required. Our AEs are some 
of the highest commissioned sales people in the industry! 
APPLY HERE. EOE.

MORE AVAILS ONLINE @ SPOTSNDOTS.COM
Place a classified, email: ads@spotsndots.com

ADVERTISER NEWS
Continued from Page 1
the first quarter and total company revenue up 43.3%. It 
also increased expansion plans for this year to 16 new units 
from previous guidance of 13 more domestic stores……
General Motors has told dealers to stop selling its large 
crossovers—Chevrolet Traverse, GMC Acadia and 
Buick Enclave—due to an “inadvertent error” on the fuel 
mileage labels. The vehicles will go back on sale as soon 
as GM can get corrected labels to dealerships……With 
the Sports Authority bankruptcy auction due to start this 
week, it’s reported the bids from Dick’s and Modell’s were 
considered disappointing and liquidators are now likely to 
get most of the bankrupt company. Dick’s is said to have bid 
for fewer than twenty Sports Authority stores and Modell’s 
wants just a “handful.”5/16/2016

JCPenney is trying to cut 
expenses by reducing 

employees' hours. When 
asked when the changes 

will go into effect, the 
company's CEO was just a 

mannequin in a suit.
Jimmy Fallon
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