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VAB COMPARES TV AND YOUTUBE TOP 10
 While marketers have been moving budgets back to 
television after disappointment with ROI from digital media, 
Magna Global just announced a NewFronts deal with 
YouTube to spend at least $250 million between October 
2016 and December 2017 on Google Preferred, which 
offers premium video advertising space on Google-owned 
YouTube. ”We have negotiated a meaningful share shift 
from linear television to digital video,” Magna Global North 
America David Cohen told The Wall Street Journal, which 
broke the story. The WSJ said many clients of 
Interpublic’s Magna Global signed off on the 
deal before it was announced.
 As it happens, the Video Advertising 
Bureau (VAB) had just released a report 
showing that when it comes to the highly-prized 
Millennial audience, television brands score 
much, much higher than the top content brands 
on YouTube. Comparing the Top 10 Millennial 
TV shows and their stars to the Top 10 YouTube 
channels and their personalities, VAB found 
that a TV show’s monthly audience on average 
is 50% higher than the average YouTube 
channel’s video views. And the audience for an 
average TV episode is almost six times higher 
than the views for an average YouTube video (and the study 
was looking only at the most popular YouTube channels).
 Even if every new YouTube video view was viewed to 
completion during the study period, the VAB says TV would 
still hold an almost seven-to-one advantage in time spent 
between the average Millennial TV show and the average 
Millennial YouTube channel.
 You might assume that the Internet-based YouTube 
personalities would automatically hold an advantage in 
social media—but you’d be wrong. The study found that 
Millennial-aged TV stars average 7% more Twitter followers 
than their YouTube counterparts. That’s an average of 2.9 
million followers for the Top 10 Millennial TV stars and 2.7 
million for the Top 10 YouTube personalities. 
 While the top Millennial YouTube channel, PewDiePie 
barely edges the top Millennial TV show in the study, 
Supergirl—113.9 million views to 111.5 million—the 
average for the Top 10 isn’t close at all. The TV shows 
average 41.5 million to 27.7 million for the 10 YouTube 
channels. And when you look at the average audience per 
episode, the gap is even wider—9.3 million for TV (led by 
25.5 million for Empire) to 1.6 million for YouTube (led by 
Ryan Higa at 2.8 million).
 Want more data to share with clients who think YouTube 
has made television obsolete with Millennials? You may 
CLICK HERE to download the report from the VAB.

ADVERTISER NEWS
 Havertys, with more than 100 furniture stores in 16 
states, reported a 23% drop in profitability in its latest 
quarter, noting sales growth is slowing in some of its existing 
markets. Total sales grew by 1.7% but same-store sales 
were up just 0.9% and the company cites “the continued 
uncertain economic and political climate”……Anheuser-
Busch InBev quarterly profit was down by almost 
two-thirds, a victim of many factors including currency 
exchange rates and financing costs, but also a continued 

share erosion in the U.S. for Budweiser and 
Bud Light. Still expecting to close its $108 
billion deal to acquire SABMiller by the end of 
the year, the brewer did see some growth from 
some of the craft beers in its stable such as 
Goose Island which was up 150% last year……
MillerCoors reported total sales growth of 2.3% 
in the first quarter noting sales gains particularly 
from Coors Light, Miller Lite and Henry’s Hard 
Soda. As we have reported Miller will sell its 58% 
share of MillerCoors to Molson Coors once its 
merger with Anheuser-Busch is approved……
One last note from the beer business: Boston 
Beer, generally thought of as the leader of craft 
brewers, may be facing tougher competition from 

the growth of other craft brewers—first quarter shipments 
of its brews, most notably Samuel Adams, were down 
6% year-to-year and profit fell by 48.8%......Smart & Final 
reported a 2% comparable store sales increase in the first 
quarter “despite persistent deflationary headwinds” with 
strong traffic growth fueling the gains. It opened 14 new 
Smart & Final Extra stores during the quarter and now 
operates 143 under that banner plus 92 legacy Smart & 
Finals stores and 55 Cash & Carry units……KBP Foods, 
one of the largest franchisees of Yum Brands, will become 
even bigger as it’s buying 91 KFC and Taco Bell restaurants 
from Star Partner Enterprises. The deal involves locations 
in Michigan, NY, NJ, Maryland and Florida and expands 
KBP’s roster to 361 restaurants in 14 states……Potbelly 
reported a 3.7% increase in quarterly same-store sales 
with total revenue up by 11.9%. The chain is slated to grow 
by 45-50 new company-owned locations this year along 
with 10-15 new franchised units……Nation’s Restaurant 
News says sales and traffic have been weak for years at 
the two banners of the Bravo Brio Restaurant Group’s 
casual-dining Italian restaurants, and that continued in 
the latest quarter with comp sales down 4.1% at Bravo 
Cucina Italiana and down 2.1% at Brio Tuscan Grille. 
The CEO says they’re now “really, really focused on…the 
traffic” and they’re starting limited time offers at the group’s 
117 locations. 
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NETWORK NEWS
 Celine Dion will be honored with the Icon Award at the 
2016 Billboard Music Awards. Dion will also take to the 
stage for a special rendition of Queen’s “The Show Must 
Go On” after she accepts the award. The Billboard Music 
Awards will broadcast live on ABC Sunday, May 22, at 8:00 
pm (ET)……Megyn Kelly Presents on FOX Tuesday, May 
17, at 8:00 pm (ET) will include the Fox News Channel host 
interviewing Laverne Cox, the first trans woman of color to 
have a leading role in a mainstream scripted TV show—as 
transgender inmate Sophia Burset on Orange is the New 
Black. As previously announced, Kelly 
will also interview Donald Trump and 
Michael Douglas……500 Questions 
returns as a five-night event series on 
ABC, beginning Thursday, May 26, at 
8:00 pm (ET). New host Dan Harris 
welcomes a fresh group of bona fide 
genius contestants to the ultimate test of 
intellectual skill and endurance. Season 
two kicks off with all-time greatest 
Jeopardy! winner and best-selling author 
Ken Jennings entering the intellectual 
arena……Saturday Night Live returns this month on NBC 
with three new shows. Brie Larson makes her debut as host 
on May 7, with musical guest Alicia Keys; Drake will be 
host and musical guest May 14; and Fred Armisen returns 
on May 21......ESPN announced its College Football Bowl 
coverage schedule for the 2016-17 season, with 33 games 
airing on ESPN and four on ABC over 17 days. ABC will get 
the Air Force Reserve Celebration Bowl and Las Vegas 
Bowl on Saturday, December 17; the Buffalo Wild Wings 
Citrus Bowl on New Year’s Eve; and the Outback Bowl 
on Monday, January 2. The season will conclude with the 
College Football Playoff National Championship game 
on Monday, January 9, on ESPN.

TUESDAY RATINGS
 The final season premiere of Person of Interest had a 
so-so debut for CBS, but NCIS beat NBC’s The Voice—not 
just in total viewers, but also the 18-49 demo—as the two 
networks tied for the young demo crown on Tuesday. The 
Nielsen Fast Nationals put CBS at an average 1.6 rating 
in 18-49 and 7.3 in Households, with an average audience 
of 11.421 million. NBC was at 1.6 18-49, 5.2 HH and 7.917 
million; The CW, with The Flash, 0.9 18-49, 1.4 HH and 
2.380 million; ABC 0.8 18-49, 1.8 HH and 2.862 million; 
FOX 0.8 18-49, 1.3 HH and 1.907 million; Univision 0.6 18-
49, 1.0 HH and 1.687 million; and Telemundo 0.6 18-49, 
0.8 HH and 1.456 million.

SYNDIE SNIPPET
 Maury Povich will celebrate the 3,000th episode of his 
syndicated talk show, Maury, on Wednesday, May 25. To 
commemorate the occasion, the show will reveal the most 
outrageous and memorable Maury moments from the past 
18 years throughout this month. Maury is currently rolling 
out the “Top 30 of 3,000,” a retrospect to be featured at the 
conclusion of every new episode in the month of May. Maury 
will also track down DNA babies from paternity shows of the 
past 15 years and viewers will see how their lives as well as the 
lives of their parents have turned out since their DNA reveal.

AVAILS
 WIVB News 4 and CW 23 in Buffalo, NY is looking 
for a General Sales Manager to lead its Broadcast and 
Digital sales operations. This position is responsible for the 
performance of WIVB/WNLO (CBS/CW) and includes all 
digital sales components. The ideal candidate will have a 
Bachelor’s Degree, with a minimum of 5-10 years of recent 
television sales management experience including Local, 
National and Digital sales. CLICK HERE for more info or 
to apply now - choose ‘State’, then ‘City’ to see job details. 
Equal Opportunity Employer.

 Morgan Murphy Media, (WISC-
TV, TVW, Channel3000.com, Phase 
3 Digital, and Madison Magazine) in 
Madison WI seeks consultative sellers 
of traditional television, interactive, 
digital services, and mobile to become 
the future leaders of one of the few 
family-owned media companies in the 
country. Recent college graduates in 
marketing, business administration, 
communications, journalism, and 
broadcasting (with a special emphasis 

on digital media) are encouraged to apply. We offer very 
competitive starting wages and benefits! Email cover letter, 
resume, and salary requirements to: hr@wisctv.com. EOE.
 KPTV Fox12 / PDX TV Portland, OR is searching for 
a General Sales Manager.  The GSM leads, manages 
and develops the sales team, maximizing broadcast and 
digital revenue through effective inventory and customer 
relationship management.  Candidates must have a strong 
business development and NTR track record. Experience 
with National Sales preferred. The GSM must maintain 
a highly visible presence within the national and local 
advertising community. Qualified candidates can apply at 
CLICK HERE for more info or to apply now. EOE.
 KWQC-TV6, the dominant NBC affiliate serving Eastern 
Iowa and Western Illinois, seeks a Local Sales Manager. 
As the Quad Cities #1 station in news, information, and 
entertainment programming, KWQC-TV6 needs a visionary 

to lead an experienced 
staff of sales professionals 
to exceed revenue goals 
across multiple platforms. 
Prefer a minimum of 
5 -7 years’ experience 

in broadcast television sales, with a strong background 
in agency, local sales, internet, digital sales and related 
positions. Qualified candidates, CLICK HERE for more info 
or to apply. EOE.
 WAVY-TV (NBC) and WVBT-TV (FOX) in Norfolk, VA 
seeks a results-driven Account Executive. This experienced 
sales professional 
needs a winning 
attitude and desire to 
succeed! Managing 
agency business, new 
business generation, 
client relationship-building, proposal preparation and 
presentation to a diverse customer base. Excellent 
communication, customer service, and time management 
skills; a people-person responsible for developing large-
scale new business clients and growing digital revenue! 
Minimum 2 years media sales experience. No calls. 
CLICK HERE EOE/M/F/V/D

5/5/2016

May is finally here! Yep, it’s 
that special time of the year 
when the Earth puts weather 

on ‘random shuffle.’

Jimmy Fallon
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SOCIAL MEDIA PLUS PROGRAMMATIC TV
 To help advertisers leverage social media engagement 
to maximize targeting for TV buys, WideOrbit announced a 
partnership with 4C, a data science and media technology 
company. Through the partnership, 4C will help advertisers 
leverage social media engagement and affinity data and 
other data sets to identify the best placements for brands 
on broadcast TV and cable network inventory available 
through WideOrbit’s WO Programmatic TV marketplace.
 “Integrating 4C’s analytics with WideOrbit’s 
programmatic marketplace delivers a quantum leap in 
TV audience targeting by introducing 
insights from social media to the buying 
process,” said Ian Ferreira, EVP 
Programmatic at WideOrbit.
 According to Dr. Alok Choudhary, 
Founder and Chief Scientist at 4C, 
“Integrating 4C’s multi-screen intelligence 
with WO Programmatic TV will empower 
brands to continuously optimize their 
media budgets by reaching the right 
audiences with the right messages at the 
right time.”
 The partners note research which has found that TV and 
social media are mutual accelerants for driving brand value 
when campaigns use them to produce synergies. A study 
by Millward Brown for Facebook found that 71% of people 
visit social media while watching TV and new research by 
Turner and 4C discovered that TV advertising drives one 
out of every five social media brand engagements. By 
connecting TV and social media, 

E-COMMERCE’S DARK SIDE FOR RETAILERS
 Retailing Today says a study done by retail advisory 
firm HRC Advisory has found that e-commerce is having a 
negative impact on retailers’ profits, and as a percentage of 
sales, earnings have declined by as much as 25%.
 The study which involved department stores, specialty 
apparel, beauty stores and some off-price retailers found 
that investments in supply chain upgrades, digital marketing 
and IT, logistics costs and a high level of returns are 
generating incremental costs of 2-3% of sales.
 The study notes that while online sales are still 
growing, the pace of that growth is slowing down, and while 
e-commerce is rising it still does not amount to enough for 
most companies to close most of their physical stores. Also 
as we noted last week, “price-matching” has spread with 
many merchants offering to meet prices for both online or 
brick and mortar retailers, which “has resulted in additional 
margin leakage.” And online returns are increasingly 
expensive with some orders returned late and some in a 
condition where the merchandise may not be saleable at 
full price.

GOOGLE-FCA DEAL IS DONE
 It was a rumor on Monday and now reality. Fiat Chrysler 
Automobiles (FCA) has a deal with Google to partner on 
developing self-driving car technology. Engineers from 
the two companies will incorporate Google’s computers, 
sensors and software into a test fleet of 100 2017 Chrysler 
Pacifica Hybrid minivans. Google currently has a fleet of 70 
much-smaller cars which have been testing the technology. 

AVAILS
 WZDX, Fox 54 in Huntsville, AL has an opening for 
an Account Executive. The AE works within established 
sales department guidelines 
to increase sales volume 
with assigned accounts, 
aggressively seeks new 
customers for both TV and 
eMedia business, executes 
plans and strategies set forth by sales management, 
maintains awareness of the competition, and maintains 

visibility in the community. Bachelor’s 
Degree preferred. Interested applicants 
can CLICK HERE to learn more or 
apply now. WZDX-TV is an Equal 
Opportunity Employer.
 Great opportunity to be the General 
Sales Manager for Cox Media Inc., in 
Rhode Island. The GSM is responsible 
for managing the advertising sales 
function for Cox Media to drive revenue 
and increase market share. The GSM 
develops and implements strategic 

plans to guide the sales 
departments to successfully 
attain revenue goals, 
and leads, develops and 
manages the local, national, 
and new media sales staffs, 
and potentially inventory. 10 years’ experience in related 
field required. CLICK HERE for more info or to apply. EOE.

TAKATA RECALL BALLOONS BY 35-40M
 As expected, the National Highway Transportation 
Safety Administration (NHTSA) has expanded and 
accelerated the recall of air bag inflators manufactured by 
Japan’s Takata Corporation. NHTSA says “the decision 
follows the agency’s confirmation of the root cause behind 
the inflators’ propensity to rupture.”
 The new order requires Takata to recall an additional 35-
40 million inflators in addition to the 28.8 million previously 
recalled. These expansions are planned to take place in 
phases between May 2016 and December 2019. NHTSA 
says the recall expansions mean that all Takata ammonium 
nitrate-based propellant driver and passenger frontal air 
bag inflators without a chemical drying agent, also known 
as a desiccant, will be recalled.
 “This is the largest and most complex safety recall in U.S. 
history,” NHTSA notes. For dealers, details to be announced 
this summer will include an updated vehicle prioritization 
schedule and the schedule by which manufacturers are 
required to procure sufficient supply of replacement parts to 
conduct the required recall repairs.

THIS AND THAT
 Vox Media has a deal with another unit of investor 
NBCUniversal. This time Telemundo is joining with Vox’s 
SB Nation to create “the first-ever mobile, bi-lingual sports 
property to reach Hispanic Millennial sports fans.” Also at 
the NewFronts in New York, Vox announced an expanded 
deal with Snapchat to put all eight Vox brands on the app’s 
Snapchat Discover channels…….Programmatic ad sales 
platform operator Rubicon Project reported that Q1 net 
revenue jumped 71% to $63.6 million as “managed revenue” 
transacted on its platform rose 26% to $197.2 million.
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A couple in Ohio ran a half 
marathon immediately after 

getting married at the starting 
line. Usually you’re married 
a lot longer than that before 

you hear a gunshot.

Seth Meyers
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