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WHAT IF THEY COULD ONLY HAVE ONE?
 When forced to choose between legacy pay-TV and 
streaming services, people with both react differently 
according to their age, according to new research by 
The Diffusion Group (TDG). The younger the adult, the 
more likely they are to choose TV streaming services 
over legacy pay-TV, and vice versa. When presented with 
this query, 77% of dual-service users 55 and older would 
choose legacy pay-TV services, compared with only 36% 
of 18-34s. Conversely, 64% of dual-service 18-34s would 
choose streaming, compared with only 
23% of those 55 and older.
 “Forced choice queries are valuable 
precisely because of the dilemma they 
pose,” notes Michael Greeson, TDG 
Co-Founder and Director of Research. 
“While today’s TV viewer can and often 
does use both legacy and streaming TV 
services, when forced to choose between 
the two, loyalties rise to the top, offering 
penetrating insight into where different 
age groups place greater value.” And he 
notes that the relationship between age 
and service choice is “strikingly linear.”
 Cable Spots reported Thursday data from Leichtman 
Research Group that pay-TV providers saw a small uptick 
in video subscribers in Q1. But SNL Kagan comes up 
with different numbers and claims that cable, satellite and 
telco MVPDs combined lost 162,000 subs in the quarter. 
Satellite was the only gainer, with both cable and telco 
providers losing video subs.
 Meanwhile, a survey by Roku Inc. finds that consumer 
streaming behavior is changing in order to accommodate 
streaming “FOMO,” or “fear of missing out.” In some cases, 
streaming entertainment held higher value than some 
established personal daily habits or social interactions.
 The survey, by MACRO, Inc., found that in the U.S., 
28% of adults between the ages of 18-34 admitted to 
fibbing about watching a movie, TV show or sporting event 
in order to feel included as part of a group or conversation. 
On the other hand, 59% of adults between the ages of 18-
34 have said they were doing another activity when they 
were actually streaming. And 40% of adults between the 
ages of 18-34 also admitted to canceling or not showing up 
for other plans in order to stream content.
 Streaming FOMO also has an effect on daily habits, 
with many willing to sacrifice parts of their daily routine 
for a week rather than give up streaming television shows 
and/or movies on their TVs. 50% of Americans surveyed 
said they would give up caffeine in order to stream. And 
21% of Americans place more value on streaming to their 
television than brushing their teeth.

ADVERTISER NEWS
 The Memorial Day weekend is expected to account for 
19% of May automotive sales, and according to the J.D. 
Power/LMC Automotive projections for the month, sales 
at dealerships are expected to total 1.241 million units. 
While that’s below last May’s 1.334 million, on a selling-
day adjusted basis (there are 24 selling days in this year’s 
May calendar versus 26 last year) dealer sales will be up 
1%. Total sales including fleets will be up 2% on that same 
basis…..AT&T has now made deals with Volkswagen 

and Infiniti adding to its connected-
car program that allows existing phone 
customers to add unlimited in-vehicle 
data for $40 a month. Automotive 
News reports AT&T will also launch a 
campaign direct to consumers to push 
the idea of connectivity in cars……The 
MillerPulse survey of April restaurant 
sales shows a slight 0.7% same-store 
gain, the smallest rate of growth in more 
than two years. Getting people into 
the door continues to be the industry’s 
biggest problem—same-store traffic 
was down 1.2%, with customer counts 

at casual dining restaurants taking the brunt of that at down 
2.3%......Bad quarterly results for all three Gap Stores 
banners, with Gap comps down 3%, Old Navy down 6% 
and Banana Republic off by 11%. Along with a general 
slowdown for apparel sellers, the CEO blames weak 
marketing saying, “We had ineffective TV. TV is a big brand 
driver for Old Navy”……Phoenix Brands, the current 
owner of some former Colgate brands such as Ajax and 
Fab as well as Dynamo, Fresh Start and others, has filed 
for Chapter 11 bankruptcy protection and plans to sell off 
its brands in an auction……There’s been a lot of news in 
recent weeks from the retail sports segment, but Hibbett 
Sports had a relatively uneventful quarter with a 1.1% 
same-store sales increase. During the quarter it opened 
17 new stores and closed 8 underperformers bringing the 
count to 1,053 stores in 33 states as of 4/30……hhgregg, 
which put its formerly ambitious expansion plans on hold 
as it tries to correct current problems, lost $9 million in 
the first quarter (compared to a loss of $25 million a year 
ago). Same-store sales were down 9.3%……The annual 
J.D. Power study of satisfaction among airline passengers 
finds that overall satisfaction has improved (now at a 10-
year high) as customers have become more tolerant of 
costs and fees and most “touch points” (such as on-time 
arrivals and newer and cleaner planes) have resonated 
with travelers. Among traditional carriers, Alaska Airlines 
and Delta rank best while JetBlue and Southwest lead 
the lines designated as low-cost carriers.
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NETWORK NEWS
 The season finale of The Voice tomorrow at 9:00 pm 
(ET) on NBC will feature performances by Ariana Grande, 
Little Big Town, Blake Shelton, Sia and ZAYN. The two-
hour live telecast will crown a new champion of the music 
competition……FOX has made a couple of revisions to 
its Fall schedule. The new drama Pitch, starring Kylie 
Bunbury as the first woman to play Major League Baseball, 
will air on Thursdays, bumping the 12th and final season of 
Bones to midseason. And Prison Break has been moved 
to Tuesdays in Spring 2017.

WEEKEND RATINGS
 The season finale of Shark Tank and 
20/20 gave ABC the demo win on Friday 
night, posting an average 1.1 rating in 
Adults 18-49 in the Nielsen overnights 
and an average audience of 4.89 million. 
NBC, with the season finale of Grimm, 
was at 0.9 18-49 and 4.17 million; CBS 
0.7 18-49 and 5.02 million; FOX 0.6 18-
49 and 1.94 million; and The CW 0.4 18-
49 and 1.93 million. 
 ABC also won the demo Saturday night with another 
airing of the 1995 movie Toy Story, scoring an average 
0.6 rating in Adults 18-49 and an average audience of 2.59 
million. CBS, with 48 Hours Presents: The Spymasters, 
0.5 18-49 and 3.23 million; FOX, with Major League 
Baseball, 0.5 18-49 and 1.95 million; and NBC, with the 
NHL Playoffs, 0.5 18-49 and 1.83 million. 

SYNDIE SNIPPET
 The long-running game show Who Wants To Be A 
Millionaire is moving its production to Las Vegas, beginning 
with the upcoming 2016-2017 season. Hosted by Chris 
Harrison, Millionaire will tape its shows at Bally’s Las Vegas 
in front of a live studio audience. Millionaire is distributed by 
Disney|ABC Television Distribution. 
 
THIS AND THAT
 Bids for Yahoo’s core Internet business are now 
expected to come in much lower than previously thought. 
The Wall Street Journal’s sources say Verizon, a group 
led by Quicken Loans founder Dan Gilbert, the buyout 
firm TPG and another group of private equity firms are 
now expected to submit bids in the $2-3 billion range. As 
recently as last month the talk had been $4-8 billion……The 
takeover dance between Gannett and Tribune Publishing 
may get interesting. After Gannett upped its takeover bid for 
Tribune to $864 million (including debt), Tribune Chairman 
Michael Ferro is reported by Politico columnist Ken Doctor 
to be working on his own bid to turn the tables and have 
Tribune try to buy Gannett. The latter currently has a market 
capitalization of $1.9 billion……Longtime Vice President 
and General Manager of KPLC (NBC) Lake Charles, LA, 
Jim Serra, has decided to retire next month. Serra has 
been a leader of the Raycom Media station for more than 
30 years……Viacom CEO Philippe Dauman and director 
George Abrams are fighting notices that they have been 
removed as trustees of the trust that controls Viacom and 
CBS Corp.—with the dispute again focusing on the mental 
competency of 92-year-old Sumner Redstone.

AVAILS
 WSMV-TV Nashville, TN the Meredith Corporation is 
searching for talented Account Executives that know how to 
achieve assigned revenue goals, solicit new advertisers and 
increase their share of business. If you are an experienced 
driven self-starter, ready for a move and would love to join 
our team and put satisfied advertisers on our station and 
digital properties please visit www.meredith.com/careers 
for more information see requisition #JR01606. Or, submit 
your resume directly to: Paul.Scott@wsmv.com. EOE.
 WJLA/NewsChannel 8 in Washington DC seeks 

a Sales Marketing Coordinator. 
The ideal candidate will support 
the WJLA/NewsChannel 8 Sales 
department in developing, managing 
and administering sales promotions 
and events.  Responsibilities include 
assisting the GSM in proposal 
preparation, promotion execution, 
processing reports related to promotions 
and interfacing with all departments 
within the station. College degree 
preferred. Must be skilled in Microsoft 

Office, Photoshop and SBG sales related systems, have 
strong analytical ability.  CLICK HERE to apply. EOE/Drug 
Free workplace.
 KXRM-TV, FOX & CW affiliates, in beautiful Colorado 
Springs, CO is looking for a Director of Sales. The DOS 
is responsible for leading, teaching, and motivating the 
sales team and with growing local revenue. The DOS 
will also direct and coordinate activities involving digital 
sales. Must have a strong emphasis on developing new 
business. Minimum of three years of sales management 
experience. Send cover letter/resume to: Steve 
Dant, V.P./GM at sdant@kxrm.com, or apply online 
at www.mediageneral.com. EOE.
 WBTV CBS/wbtv.com/BOUNCE TV, in Charlotte, NC 
seeks an experienced Multi-Screen Regional Marketing 
Specialist. Candidate must 
demonstrate a thorough knowledge 
of agency negotiations, a track 
record of successful new business 
and internet development. Candidate 
must be detail-oriented, a problem 
solver and have professional 
presentation skills. Three years 
broadcast experience required and 
a college degree preferred. Qualified 
applicants, please APPLY ONLINE 
and attach resume and links to your work. No phone calls 
please. EOE/M/F/D/V
 Local Sales Manager ABC 9/CW 58 TUCSON in 
beautiful Southern Arizona is seeking a qualified dynamic 

leader to join our market leading 
team. The LSM is responsible for 
creating and executing a local 
sales strategy for our ABC and 
CW Scripps properties as well 
as our digital products. Successful 
candidate must have extensive 
advertising sales experience; 
management experience strongly 
preferred and a deep understanding 

of TV ratings. CLICK HERE for more info or to apply now. 
Equal Opportunity Employer.
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Uber has begun testing 
driverless cars on the 

streets of Pittsburgh. Finally, 
Uber found a way to make 
out-of-work actors even 

more out of work.

James Corden
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WALMART, McDONALD'S LEAD IN VISITORS
 A new study of April traffic data from Placed Insights 
finds Walmart was the most-visited business in the country 
with McDonald’s not far behind for second place.
 Walmart is the only store where more than half of 
Americans visit at least once in a month. 52.8% of consumers 
went to one of Walmart’s 4,574 domestic stores in April and 
Placed Insights notes that Walmart’s net sales of $478.6 
billion last year is larger than the GDP of most countries. 
McDonald’s, with 14,259 U.S. stores, drew almost half—
49.8% of Americans—into its restaurants last month. Its 
estimated $935.1 million in advertising 
helped produce $25.4 billion in sales.
 Subway ranked third, attracting 
34.0% of consumers to its 26,960 stores. 
The rest of the top ten businesses were 
Starbucks (31.2% of customers visiting; 
7,559 outlets); Walgreens (30.3%; 
8,309 stores); Target (25.2%; 1,792 
stores); CVS (23.4%; 9,655); Taco Bell 
(19.3%; 6,121); Burger King (19.2%; 
15,003 worldwide outlets); and Dollar 
Tree (19.1%, 13,626 U.S. stores). Home 
Depot, Shell, Wendy’s, Lowe’s and 7-Eleven ranked 
eleventh through fifteenth.

APRIL STRONG FOR TV ADVERTISING
 TV advertising revenue rose 5% in April, according to 
Standard Media Index (SMI), benefitting from a hot scatter 
market leading into the Upfront. Broadcast TV spending 
was up 6% in April and cable rebounded with a 7% gain. 
 “SMI’s April data continues to show the re-emergence 
of TV as the industry’s strongest and most effective 
medium. We have seen digital’s growth slow over the past 
few months and know from feedback from advertisers and 
agencies that television is still the best place to find high 
quality, guaranteed audiences at scale,” said SMI CEO 
James Fennessy.
 Total ad spending was up 7% in April. Digital was up 
15%, but that was slower growth than recent months. Within 
digital, social media advertising was up 5% and digital video 
advertising shot up 31%.

MEDIA COMPANIES ARE ALSO DIGITAL BUYERS
 The U.S. media and entertainment industries will spend 
a combined $7.34 billion on paid online and mobile media 
advertising in 2016 and eMarketer expects this investment 
to grow to $11.52 billion by 2020. 
 U.S. media industry digital ad spending is projected to 
reach $4.05 billion in 2016, up from $3.45 billion in 2015. 
Growth rates will begin to slow starting in 2016 and taper off 
to 9.5% by 2020.
 Much is the same in the U.S. entertainment industry, 
which will see steady but slowing growth in digital ad 
spending through 2020. Entertainment advertisers will 
spend $3.29 billion on digital ads in 2016, accounting for 
4.8% of all US digital ad spending for the year. 
 Those may look like big numbers, but compared to other 
major industries, eMarketer says media and entertainment 
spend the least on paid digital media, with the exception of 
healthcare and pharma. That’s because media companies 
have the unique ability to place on their own sites.

AVAILS
 WFOX/FOX, WJAX/CBS, EFOX/MeTV, MyTV of Cox 
Media Group in Jacksonville (TV Market Rank #47), 
FL, seeks an exceptional 
National Sales Manager. 
Be part of the on-going 
growth story! In this role 
you will work with Cox Reps 
and upper management to 
achieve pre-set business 
goals by growing agency/transactional business and 

conversely share. Television broadcast 
management experience and a college 
degree preferred. CLICK HERE for 
more information or to apply now. Cox 
Media Group is an Equal Opportunity 
Employer; Minorities/Women/Veterans/
Disabled.
 ABC7/WJLA-TV in Washington 
DC has an opening for an experienced 
Account Executive. The ability 
to uncover new business sales 
opportunities while juggling multiple 

projects is required as is two 
years outside sales experience. 
Experience selling across 
multiple media platforms, 
including broadcast television, 
digital television and the internet 
is a plus. We’ll provide all the tools 
you need to grow your career and 
your income. Our AEs are some 
of the highest commissioned 
sales people in the industry! CLICK HERE for info or to 
apply now. Equal Opportunity Employer.

COMPETITIVE INFO
 Out of home (OOH) advertising revenue rose 3.3% in 
the first quarter of 2016 compared to the previous year, 
accounting for $1.64 billion, according to the Outdoor 
Advertising Association of America (OAAA). The revenue 
increase marks the industry’s 24th consecutive quarter of 
growth. OAAA President & CEO Nancy Fletcher says the 
growth was across both digital and printed formats.
 The five top revenue growth categories were 
Miscellaneous Local Services and Amusements; 
Restaurants; Automotive Dealers and Services; Media & 
Advertising; and Retail. Ranked in order of OOH spending, 
the top 10 advertisers in the first quarter were McDonalds, 
Apple, HBO, Verizon, Chevrolet, Metro PCS, Chase, Citi, 
Anheuser-Busch and Warner Bros. Pictures. 

ANA WARNS ABOUT THIRD-PARTY TRAFFIC
 The Association of National Advertisers (ANA) has 
warned its members that they need to be better informed 
about sourced traffic in digital advertising and its issues—
including lack of transparency and high levels of bot fraud. 
Since the third-party traffic is a step or more removed from 
a publisher’s organic audience, ANA warns that the quality 
of such traffic could be inferior.
 ANA also notes that media companies can arbitrage 
sourced traffic. “A media company can buy traffic from a 
third party for one price and then sell it back to the advertiser 
for a higher price,” the notice noted.5/23/2016

CBS announced that season 
33 of Survivor will be called 

Survivor: Millennials vs. 
Gen-X. It'll start in September, 

and end 20 minutes later 
when both teams realize 

there's no Wi-Fi.
Jimmy Fallon
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