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VIEWERS OPT FOR BROADCAST TV OVER CABLE
EVEN IN DIGITAL AGE, TV’S REACH ENDURES
  If you could pick just five television networks to watch, 
which ones would you choose? The TVB asked viewers 
that question in its annual Media Comparisons Study, 
conducted in partnership with GfK. The big four broadcast 
networks were Americans’ top selections—with a cable 
network taking fifth place. But it had only half the support of 
the fourth-place network. “That’s a strong story for broadcast,” 
says TVB Chief Research Officer Hadassa Gerber.
  Similar results were reported among Hispanics. After 
the two big Spanish-language broadcast networks, 
they placed two English-language 
broadcast networks in their top five, 
followed by a cable network. “There 
are tons of channels that are available 
to people, but what it shows is people 
don’t necessarily watch all of those 
channels,” Gerber says. “That’s what 
we see when we give them a choice of 
five—that four of them are broadcast.” 
  The most recent Nielsen data (Feb. 2017) showed that 
the typical viewer gets 200 channels but only watches 15.
  The GfK/TVB study also had good news about the reach 
of television, as 81 percent of Adults 18+ said they’d 
watched TV within the past 24 hours. That’s more than 
those who read email (69 percent), listened to the radio 
(59 percent), or used social media (56 percent). “TV has 
the highest reach of any ad-supported platforms,” Gerber 
says.
  TV’s reach is even higher when other viewing forms are 
added. The medium’s reach jumps to 88 percent when 
linear TV viewing is combined with viewing programs on 
other devices like computers, smartphones or tablets. 
The study also found that 29 percent of adults say they 
streamed TV programming—including 22 percent who 
watched local TV newscasts on a digital device.
  The study also asked people how much time they spend 
with each medium. “To me, time spent shows the amount 
of time people are willing to invest with a platform and is a 
better measure of engagement than reach,” Gerber says.
  The outcome wasn’t even close. The GfK/TVB study 
showed the average adult spent five hours and five minutes 
with television during the prior 24 hours. That’s more than 
four times radio, the only other medium to top an hour, 
with one hour and 11 minutes of reported listening. Email 
(56 minutes) and social media (54 minutes) followed.
  The study also found that adults reported watching 41 
minutes of streaming TV during the past day. They also 
spent an average of 13 minutes with a local TV website 
or app.
  “People spent the most time with television of all the ad-
supported media,” Gerber says.
  (Continued on page 3)

ADVERTISER NEWS
  Kohl’s on Tuesday reported first-quarter earnings that 
beat expectations, boosted by its focus on driving foot traffic 
and more tightly controlling the goods it sells in its stores. 
Revenue was $4.21 billion vs. the $3.95 billion forecast by 
Thomson Reuters. Kohl’s last year began a partnership 
with Amazon to sell the online retailer’s smart home 
products and accept its returns. Kohl’s also announced a 
partnership with discount grocer Aldi to lease the vacant 
space left behind by its downsized stores. It plans more 
such partnerships down the road.... TJX Cos. reported first 

quarter net sales of $8.7 billion, a 12% 
increase from the year-ago period. The 
off-price retailer’s comparable store 
sales increased 3% in the quarter, with a 
4% increase in the company’s Marmaxx 
(composed of T.J. Maxx and Marshalls 
stores) comparable sales, according to 
retaildive.com. Comps rose 2% in the 
retailer’s HomeGoods unit, and 3% in 

its Canadian unit...J.C. Penney, which has been plagued 
by debt and underperforming stores in its efforts to compete 
with Walmart and Target, has lost its CEO. Marvin Ellison 
is taking the top job at Lowe’s effective July 2, the home-
improvement retailer said. Ellison will replace Robert A. 
Niblock, who had already announced retirement plans. 
Ellison previously worked at Lowe’s rival Home Depot. 
CNBC says the department store has struggled to compete 
within the contemporary retail landscape, with consumers 
moving online and away from the mall, where many J.C. 
Penney stores are located…The Wall Street Journal says 
Amazon is punishing customers who return too many 
items—and the trend is sweeping across the retail world. 
Hundreds of customers have reportedly been booted from 
the site since late March, with the bans apparently related 
to concerns over review fraud. The Journal says Best 
Buy, Home Depot, Victoria’s Secret, and other retailers 
are also tracking how often shoppers return purchases. In 
some cases, they’re punishing those suspected of abusing 
return policies…Digital Music News says YouTube’s 
music subscription service—YouTube Music—will be 
bolstered by an unprecedented advertising campaign. 
“This will be the biggest marketing spend YouTube has 
done to-date,” YouTube Music product director T. Jay 
Fowler told Bloomberg. DMN says the budget likely goes 
into the tens of millions of dollars—with the blitz expected 
to involve online and conventional television, with major 
sporting events part of the equation...Big news for auto 
dealers. China will steeply cut import tariffs for cars and 
components, the country’s finance ministry said, opening 
up greater access to the world’s largest auto market amid 
an easing of trade tensions with the U.S.Import tariffs will be 
cut to 15 percent for most vehicles from 25 percent starting 
July 1st.
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NETWORK NEWS
  The season finale of American Idol on Monday night 
was the first time the show won the ratings since it moved 
to ABC. The singing competition narrowly beat NBC’s The 
Voice. The 9 p.m. (ET) to 11 p.m. airing of American Idol 
posted a 1.6 adult 18-49 rating and drew 8.7 million total 
viewers. The numbers were up from Sunday night’s part 
one of the finale, which drew a 1.3 rating and 7.5 million 
viewers. The 8 p.m. (ET) to 10 p.m. telecast of The Voice 
delivered a 1.5 demo rating and 8.6 million total viewers. 
ABC won the night with an average rating of 1.5 and 
8.7 million viewers, with NBC placing 
second with a 1.2 demo rating at 6.8 
million total viewers. CBS was third 
with a 0.8 average demo rating and 5 
million total viewers, and Fox came in 
fourth, managing a 0.6 average demo 
rating and 2.4 million viewers. The CW 
averaged a 0.4 demo rating and 1.4 
million total viewers…  Fox has canceled 
LA to Vegas after only one season. The 
single-camera comedy set aboard the 
fictional Jackpot Airlines’ weekend Los 
Angeles to Las Vegas flights drew an 
average of 2.3 million viewers and a 0.73 adult 18-49 rating 
since its takeoff earlier this year. LA to Vegas starred Kim 
Matula, Ed Weeks, Nathan Lee Graham, Olivia Macklin, 
Peter Stormare, Dylan McDermott and Amir Talai. It was 
produced by 20th Century Fox Television in association 
with Gary Sanchez Productions. Lon Zimmet, who 
created the series, served as executive producer along 
with Will Ferrell, Adam McKay, Chris Henchy, Owen 
Burke, Steve Levitan, Josh Bycel, Jonathan Fener and 
Jeff Morton… A veteran executive at NBC is leaving the 
network for a new position as co-head of television for 
Amazon Studios. In his new position, Vernon Sanders 
will oversee the creative and production units for Amazon 
Prime Video. At NBC, Sanders held posts as executive 
vice president of current programming and executive 
vice president of comedy. He also has experience in 
drama series development. Sanders was the senior 
vice president of drama at the network and sister studio 
Universal Television. He will work for Jennifer Salke, 
the former president of NBC Entertainment. She joined 
Amazon in February, replacing former entertainment chief 
Roy Price, who was ousted last year following sexual 
harassment allegations… NBC’s Today Show edged 
out ABC’s Good Morning America in total viewers and 
in the news demo for the morning show coverage of the 
Royal Wedding of American Meghan Markle and Prince 
Harry. For the week, The Today Show posted 4.149 million 
viewers, while GMA’s total viewership was 4.147 million, 
just 2,000 viewers behind. CBS This Morning delivered 
3.312 million total viewers. The Today Show won four of 
the five mornings during the week’s coverage. In the news 
demo of adults 25-54, The Today Show logged a 1.18 
rating, while Good Morning America clocked a 1.03 rating. 
CBS This Morning’s rating was a 0.73. The Today Show 
finished first across the board on the day of the wedding, 
with an average viewership of 6.417 million viewers. Day-
of coverage by Good Morning America averaged 6.417 
million viewers, while CBS posted 4.786 million.

AVAILS
   WTVG/13abc in Toledo, Ohio has an exciting opportunity 
in the sales department for an Account Executive. The 
AE will handle all aspects of local and regional accounts, 
including developing new business, utilizing 
marketing skills and preparing/delivering 
client presentations. Must have the ability 
to prospect, cold call and schedule face-
to-face meetings with creative compelling 
sales presentations.  Bachelor’s Degree in 
Marketing/Advertising is strongly preferred, but not required. 

The AE position includes a highly 
competitive compensation and benefits 
package.  CLICK HERE for details and 
to apply.  EOE.
  Radio Account Executive needed for 
sales of Sunrise Broadcasting cluster 
of stations in the Wilmington, NC area.   
The ideal candidate is an experienced 
sales professional with incredible drive, 
and a thirst to learn. 3+ years outside 
sales experience preferred.   You 
must possess a high degree of self-
motivation, the ability to work well on 

your own and within a team environment, and the ability 
to communicate clearly with and direct fulfillment team 
members.  All candidates APPLY ONLINE. EOE M/F.  All 
Sunrise Broadcasting properties are tobacco free.  Sunrise 
Broadcasting Company participates in E-Verify.
  WNEM-TV 5, Saginaw, MI seeks a Local Sales Manager. 
The LSM oversees, leads and motivates AEs to generate 
new advertisers and expand the revenue share of existing 
clients. This position utilizes all sales platforms to develop 
new business including broadcast television, digital 
and mobile media and strategically leads the team in 
growing transactional accounts. Six to eight years local 
television sales or related experience preferred. Previous 
management experience required with a proven track 
record of successfully managing a sales team. please 
CLICK HERE to apply – requisition JR04839. EOE.
  Do you want to sell sponsorships and media for two 
of the most iconic franchises in all of sports? Are you 
enthusiastic about being creative to help your clients 
achieve their goals?  NESN (The New 
England Sports Network) in Boston 
seeks an Account Executive for 
the opportunity of a lifetime! This 
position actively manages the sales cycle by mining 
existing accounts for new opportunities, developing new 
relationships, negotiating contracts and closing business. 
CLICK HERE for more info or to apply now. E.O.E.

THIS AND THAT
  Nicolle Pangis has been named president and chief 
executive officer of NCC Media—the national advertising 
company owned by Charter, Comcast and Cox.... Pangis 
will lead NCC’s development of a scaled, data-driven media 
business for both linear and addressable buying.,..Quincy 
Media has asked the FCC to convert its shared-services 
agreement with Sagamorehill’s WISE-TV in Fort Wayne,  
into a purchase.  The sale price is reported as $952,884.
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Conan O’Brien

Fun fact, if six members of 
the royal family die, Meghan 

Markle would become the 
queen of England. Second 

fun fact, that used to be 
Prince Harry’s pick-up line.
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NBC, CBS, BIG WINNERS THIS TV SEASON
   NBC and CBS are claiming ratings wins for the traditional 
September-May season. NBC ranked No. 1 in the 18-49 
demographic with a 2.2 rating average, while CBS claimed 
the most total viewers with 9 million, through 34 weeks, 
according to Nielsen.
  NBC reports gains in demo (5%) and in total viewership 
(10%). And NBC’s demo win was its fourth in five years. 
The network claimed a 47 percent margin of victory over its 
competitors, as CBS, ABC and Fox tied with a 1.5 rating 
average among adults.
  But otherwise, among the top five 
broadcast networks, ratings were down 6 
percent in the demo and 3 percent in total 
viewers.
  CBS led NBC in total viewers by just 
over 100,000 viewers, marking the most 
competitive finish in overall viewership 
since the 2001-2002 season.
  NBC’s Sunday Night Football was 
the No. 1 show in demo with a 6.2 rating 
average, reported TheWrap, followed 
by NBC’s This Is Us with a 5.4. ABC’s 
Roseanne burst into the rankings with a 5.0, followed by 
CBS’ Thursday Night Football and The Big Bang Theory 
with a 4.5 and 4.4, respectively.
  The season officially ends tonight.

DAA OFFERS GROUND RULES FOR POLITICAL ADS
  The Wall Street Journal says the digital advertising 
industry has established a new set of rules designed to 
make political ads more transparent.
  The Digital Advertising Alliance is requiring advertisers 
to give consumers a link to a searchable database with 
information about the ad: who placed it, their spending and 
contributions, and how the advertiser can be reached.
  The disclosures apply to ads “that expressly advocate 
the election or defeat of a candidate for federal office and 
in certain state-wide elections.” The new guidelines are a 
clear response to heightened scrutiny from legislators and 
federal regulars, the Journal says, noting that in the last year 
Facebook, Twitter and Alphabet’s Google all revealed 
that Russian operatives used their advertising services to 
try to influence the 2016 U.S. presidential election.
  The DAA was launched eight years ago in an effort to 
provide more transparency about online ads based on 
consumer activity. The group is managed by several trade 
groups. They include the 4A’s, Association of National 
Advertisers and the Interactive Advertising Bureau.

NEW LEADER AT UNIVISION
  Univision has tapped media veteran Vincent Sadusky 
as chief executive, succeeding Randy Falco, according 
to people familiar with the matter, and reported by WSJ.
com. Sadusky, the former CEO of  Media General and a 
longtime executive at Univision rival Telemundo, is slated 
to start as soon as June 1st. Sadusky will join Univision at 
a tumultuous time for the company, which earlier this year 
announced it was scrapping a planned initial public offering 
that would have offered a long-desired exit for the media 
firm’s private-equity owners. Shortly after, The Wall Street 
Journal reported on the search for new leadership. 

VIEWERS OPT FOR BROADCAST OVER CABLE
(Continued from page 1)
  That helps explain why television is seen as the biggest 
influencer on purchases. One in three adults said TV was 
the ad platform with the most sway. Newspapers were 
second, followed by email and social media. “It’s not like you 
just watch TV or go online,” Gerber says. “What we found is 
television is motivation to do further research online.”
  In fact, the study found that 73 percent of people in the 
market for a new car credited a TV ad for motivating them to 
go online to learn more about a specific product or service.

  Similar rates were seen across other 
categories, such as intent to buy a new 
home (74 percent), use an urgent care 
center (60 percent), or visit a specific 
retailer (61 percent). “TV and online 
work very well together, but I think the 
engine that’s driving it is television,” 
Gerber says. “If you don’t have television 
driving them there, you are going to have 
a decrease number of people clicking-
through.”
  A big reason is trust. Americans say 

they trust local TV station newscasts more than any other 
source. That’s also true online, where more people say they 
trust their local TV station’s website and apps more than 
any other digital source. “The least-trusted is social media,” 
Gerber points out. “So people are using it, it has decent 
reach, but they don’t trust what they see there.

ACCOUNT ACTIONS
  AdAge.com reports that Fiat Chrysler Automobiles is 
beginning a media agency review in the U.S. The incumbent 
is Interpublic’s UM.
 FCA is the latest big automaker to re-evaluate portions of its 
agency business. Ford put its global creative account into 
review in April, putting incumbent WPP-run Global Team 
Blue on the defensive. Volkswagen is also in the middle 
of a global creative review. And in February, Mercedes-
Benz hired Publicis Groupe to handle “creative and digital 
transformation” in 40 markets worldwide.
  FCA ranks as the nation’s 12th-largest ad spender at $2.2 
billion, says Ad Age.
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FunnyTweeter.com

Hello, Nationwide 
Insurance? This chick wants 

to fight me in the Denny’s 
parking lot, you’re on my 

side, right?

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


