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STUDY: TELEVISION STILL RESONATES WITH MILLENNIALS
BUT IT’S SOCIAL MEDIA THAT REIGNS SUPREME
  Noting that reaching target audiences is a critical 
concern for advertisers in today’s increasingly cluttered 
media environment, Horowitz Research has released its 
latest study, State of Advertising and Social Media. It 
reveals that half of consumers still feel that TV ads during 
the “regular” (scheduled) airing of a show are the most 
effective way to reach them with information about new 
products, followed by sending emails (46 percent) and ads 
on websites visited (44 percent).
  There are, however, notable 
differences by age. Among 18- 
to 34-year-olds, social media 
unseats TV advertising as the most 
effective medium. Nearly two-thirds 
(63 percent) of 18- to 34-year-olds 
say maintaining an active social 
media presence is an effective way to communicate with 
them about new products. That’s higher than among 35- 
to 49-year-olds (47 percent) and those 50 and older (25 
percent).
  Despite their heavy social-media orientation, 53 percent of 
18- to 34-year-olds still feel TV is effective for advertising. 
That, however, is outscored by Sponsored Social Media 
Posts (54 percent), Website Ads (54 percent), Product 
Reviews/Unpacking Videos (56 percent) and, as previously 
noted, an Active Social Media Presence (63 percent).
  Send Emails doesn’t even make the top five for perceived 
effectiveness among millennials, but is No. 2 for older age 
groups—45 percent for 35- to 49-year-olds and 42 percent 
for those 50 and older. For both groups, TV advertising still 
tops the list of effective advertising tactics: 54 percent for 
those 35 to 49; and 44 percent for 50-plus.
  Third place for 34- to 49-year-olds is an Active Social 
Media Presence (47 percent), followed by Website Ads 
(44 percent) and Product Reviews/Unpacking Videos (43 
percent).
  The rest of the top five is dramatically different for those 
50 and older. No. 3 is Product Placement (36 percent), 
No. 4 is Website Ads (35 percent) and No. 5 is Sponsored 
Articles Describing Product (29 percent).
  So where should advertisers focus their energy and 
advertising dollars in the social space? The Horowitz 
report reveals that while Facebook is still the most-used 
social media platform overall, for younger consumers (18- 
to 24-year-olds and 13- to 17-year-olds), Instagram and 
Snapchat are as popular as Facebook.
  “Social media is not just about reach, it’s about context,” 
notes Adriana Waterston, Horowitz’s SVP of Insights & 
Strategy. “While Facebook has the most users overall, it 
is not necessarily where young people are going to have...
(Continued on page 3)

ADVERTISER NEWS
  CNNMoney says Best Buy has again demonstrated that a 
brick-and-mortar retailer can succeed in a world increasingly 
dominated by Amazon and e-commerce. Yesterday the 
electronics chain posted solid first-quarter sales and 
earnings numbers that beat analyst estimates. Best Buy 
also said its outlook is strong, but it didn’t raise its full-year 
outlook. That spooked investors, and the company’s stock 
sold off as a result, falling nearly 7 percent. Best Buy’s 

chief financial officer, Corrie Barry, 
said during a conference call that 
profit margins were pressured by 
investments in its supply chain and 
higher transportation expenses, 
the result of a trucker shortage… 
Chipotle Mexican Grill is adding 
drive-thru lanes at some of its new 
locations, but they’re not for ordering 

food. That’s according to CNBC, which reports customers 
will be able to order their meals in advance through Chipotle’s 
app or via an online form, then drive through the mobile 
order lane for pickup at a prescribed time. The restaurant 
chain only has five such locations right now in the U.S. but 
says more are on the way. Chipotle is trying to fight back 
from a three-year-long sales slump that has tanked its stock 
price… Reuters, citing people familiar with the matter, says 
Eddie Bauer and Pacific Sunwear are exploring a merger 
amid a retail downturn. The report says the companies are 
searching for growth and hope to consolidate their collective 
store footprint to weather a prolonged slump that’s hit so 
many brick-and-mortar stores. Sources tell Reuters a merger 
would allow the companies to reduce their combined store 
counts from the current total of 700. Both companies have 
previously filed for bankruptcy… The Wall Street Journal 
says Visa and Mastercard are making a push for one-
click ordering. But they’re getting resistance from retailers, 
including Walmart and Home Depot. They’re reportedly 
concerned about the networks’ plan to combine individual 
payment buttons on merchants’ online checkout pages. The 
networks say it’s about simplifying the checkout process, 
but the retailers fear they won’t be able to route debit-card 
transactions to lower-cost networks. Merchants have long 
fought with card networks and issuers over fees they pay in 
exchange for accepting cards… McDonald’s shareholders 
have voted against a proposed study on plastic straws. 
USA Today says the measure that was turned aside—
receiving less than 8 percent of the vote at the company’s 
annual meeting—would have required McDonald’s to 
prepare a report to shareholders about the business risks 
of using plastic straws. USA Today says the rejection wasn’t 
a surprise: McDonald’s management had recommended 
against it. The consumer-advocacy group SumOfUs says 
the fast-food giant distributes an estimated 95 million single-
use straws around the world every day.
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NETWORK NEWS
  ABC and The Miss America Organization announced 
this week that the 2019 Miss America Competition will air 
on the network at 9 p.m. (ET) on Sunday, September 9th 
from Atlantic City’s Boardwalk Hall. ABC says this year’s 
competition “will highlight women from all walks of life 
who are advancing the message of female empowerment 
through their efforts in areas of scholarship, talent and social 
impact.” The Miss American Organization and the Miss 
America Foundation are now led by an all-female team… 
The 2018 ESPY’s Presented by Capital One will feature 
motorsport pioneer Danica Patrick 
as the host. The awards ceremony 
will be broadcast from the Microsoft 
Theater in Los Angeles at 8 p.m. (ET) 
on Wednesday, July 18th. Patrick will 
be joined by top celebrities from sports 
and entertainment to commemorate the 
past year in sports by recognizing sports 
achievements, reliving unforgettable 
moments and saluting the leading 
performers and performances… After 
just three seasons, Code Black has 
been canceled by CBS. Series creator and showrunner 
Michael Seitzman first broke the news of the cancelation 
on Twitter. Code Black takes place at the fictional Angels 
Memorial Hospital and stars Marcia Gay Harden, Boris 
Kodjoe, Harry Ford, Benjamin Hollingsworth, Emily 
Tyra, William Allen Young, Luis Guzman and Rob Lowe. 
CBS Television Studios and ABC Television Studio co-
produced the series. The first season averaged a solid 1.3 
adult 18-49 rating and 7.1 million total viewers. Season 2 
dropped to a 1.0 rating and 6 million viewers, while Season 
3 is averaging a 0.7 rating and 5.4 million viewers… NBC’s 
upcoming new series New Amsterdam is showing early 
signs that it could be a breakout hit, according to the data-
analytics firm ListenFirst Media. New Amsterdam ranked 
in the top three among all shows presented during the 
2018 broadcast TV upfronts across organic conversation, 
social engagement, video views and positive sentiment 
measured over the past week by the firm. The social 
profile of New Amsterdam is “similar to the trend we saw 
with NBC’s This Is Us during the 2016-17 TV upfronts 
season,” said Jason Klein, ListenFirst’s co-CEO. NBC will 
air New Amsterdam with This Is Us being the show’s lead-
in. Twitter data analyzed by ListenFirst show that New 
Amsterdam’s fans are 62 percent female and 45 percent 
are ages of 25 to 34. NBC’s new series Manifest, The 
CW’s Charmed reboot and Legacies, as well as ABC’s A 
Million Little Things also garnered early interest on social 
media… ABC has announced plans launch a third hour of 
Good Morning America at 1 p.m. (ET) weekdays. The new 
hour will replace the daytime cooking program The Chew. 
The network plans to continue The Chew until September. 
A person familiar with the matter told Variety the new 
hour of GMA is expected to be taped, not presented live. 
One scenario being considered for the new program 
would involve making use of the live, in-studio audience 
assembled each morning for the GMA’s second hour. ABC 
says anchors for the new program and a special title will be 
announced in the months to come.

AVAILS
  WYFF 4, the Hearst Television NBC affiliate in beautiful 
Greenville, SC seeks a superstar. We’re looking for an 
experienced sales professional who can excel with top 
accounts while achieving goals across all platforms. Are 
you a driven, passionate, highly competitive person who 
likes to WIN? Do you have a commitment to excellence? 
Then come work at one of the best television stations and 
best cities in the country. Google “Greenville, SC Top 10” 
and see why everyone wants to live here! Click HERE to 
apply.  E.O.E.

  Do you want to sell sponsorships 
and media for two of the most iconic 
franchises in all of sports? Are you 
enthusiastic about being creative to help 
your clients achieve their goals?  NESN 
(The New England Sports Network) in 
Boston seeks an Account Executive 
for the opportunity of a lifetime! This 
position actively manages the sales 
cycle by mining existing accounts for 
new opportunities, developing new 
relationships, negotiating contracts and 

closing business. CLICK HERE for more info or to apply 
now. E.O.E.
  WTVG/13abc in Toledo, Ohio has an exciting opportunity 
in the sales department for an Account Executive. The 
AE will handle all aspects of local and regional accounts, 
including developing new business, utilizing marketing skills 
and preparing/delivering client presentations. Must have 
the ability to prospect, cold call and schedule face-to-face 
meetings with a creative compelling sales presentations.  
Bachelor’s Degree in Marketing/Advertising is strongly 
preferred, but not required. The Account Executive position 
includes a highly competitive compensation and benefits 
package.  CLICK HERE for details and to apply.  EOE.

See your ad here tomorrow! CLICK HERE for details.

IT’S UNIVISION IN PRIMETIME
  Univision is set to finish as the top Spanish-language 
network in primetime for the 26th straight time during May 
2018 sweeps and the 2017-2018 broadcast season. That’s 
according to a news release from the network, which says 
it’s topped Telemundo by double-digit advantages among 
Total Viewers 2+, Adults 18-49 and Adults 18-34.
  It also says it will finish as the No. 1 network during 
primetime—regardless of language—among Hispanic 
Adults 18-49, Adults 18-34 and Total Viewers 2+, topping 
the likes of NBC, ABC, CBS and Fox.
  Univision says its programming in the May 2018 sweeps 
period “continues to be at the center of family viewing 
time in Hispanic American homes.” It cites its weeknight 
8 p.m. series El Rico y Lazaro, which has outperformed 
Telemundo’s Mi Familia Perfecta by wide margins. The 
network has also won the 9 p.m. weeknight time slot with 
Papa A Toda Madre and La Tierra Prometida, the latter 
airing on cable sister UniMás.
  Univision says its portfolio of networks—including UniMás 
and Galavisión, is delivering a 67 percent audience share 
over its major Spanish-language competitors in primetime 
among Adults 18-49 during the May 2018 sweeps.
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Jim Gaffigan

Eating vegetables is cruel. 
Except for the potato 

because they can’t feel 
anything
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NIELSEN TURNS EYES TO OOH VIEWING
  Nielsen says it’s not true that younger viewers who are 
cutting the cord and finding new ways to watch video have 
no interest in linear television.
  According to an Insights article on its website, the common 
belief is that young viewers are switching to subscription 
video on-demand (SVOD) services or viewing content on 
their phone. But Nielsen says these consumers still want 
high-quality video on television—even as they drive the 
growth of streaming, especially through mobile devices.
  The major trend, the company says, 
is that these viewers are watching from 
somewhere other than their homes. 
Nielsen Total Audience, which measures 
and reports the many ways people are 
viewing content, says its analysis of full-
year 2017 television data showed that 39 
percent of out-of-home (OOH) TV viewing 
in 2017 (of people 6 and older) came from 
Generation Z—defined as those born 
from the mid-1990s to the early 2000s—
and Millennial consumers, who reached 
adulthood in the early 21st century. That 
number is 14 percent higher than national in-home viewing 
for these demographic segments, Nielsen says.
  Nielsen says media owners and buyers have long known 
that OOH audiences existed, but they were never able 
to quantify and transact on the consumers—something it 
says is changing with its new OOH insights, which hold the 
power to deliver increased audiences to media plans.

UFC LOCKS UP WITH ESPN, ESPN+
  Mixed martial arts organization UFC has inked a multi-year 
agreement with ESPN and its branded media platforms. 
The deal makes ESPN the exclusive digital and television 
home of UFC in the U.S. and expands streaming rights to 
UFC on ESPN+.
 Variety says the deal represents a doubling-down of sorts 
for ESPN parent Walt Disney Co., which secured its first TV 
rights deal with UFC back in April. Variety reports sources 
familiar with the negotiations say the total cost to Disney 
will be in the neighborhood of $300 million per year for five 
years, totaling $1.5 billion.
  Fox opened the door for Disney by exiting its relationship 
with UFC. It recently spent more than $1 billion on a new 
WWE deal.
  Starting in January, ESPN and ESPN+ will showcase 42 
live events, 30 of which will feature a full card of 12 UFC 
bouts. ESPN linear networks will broadcast 10 exclusive 
events, in addition to UFC pay-per-view preliminary 
fights. ESPN+, the recently launched multi-sport, direct-
to-consumer subscription streaming service, will offer 20 
exclusive events and all preliminary fights for “UFC on 
ESPN Fight Night” programs.
   According to an ESPN news release, UFC has more than 
280 million fans around the world, including the youngest 
fan base among major professional sports organizations in 
the U.S., with a median age of 40 and an audience that’s 40 
percent comprised of millennials. 

SOCIAL MEDIA STILL REIGNS SUPREME
(Continued from page 1)
fun, engage socially, and connect with brands. Instagram 
and Snapchat are much more about that kind of organic 
engagement.”
  The 80 percent daily usage of Facebook for 25- to 34-year-
olds drops to 66 percent for 18-24 and 60 percent for 13-17. 
But Snapchat is only 37 percent for those 25 to 34—rising 
to 61 percent for 18-24 and slipping to 54 percent for 13-17. 
Instagram is fairly steady at 65 percent for those 18 to 24 

and 57 percent for the 13-17 and 25-34 
groups. Twitter is at 48 percent for 25-34 
but drops to 38 percent for those 13-17 
and 18-24.

THIS AND THAT
  The  New  York Business Journal   
says NBA sponsors are immersed 
in postseason marketing activation, 
culminating in the first presenting 
sponsorship of the league’s finals, which 
start May 31. YouTube TV is this year’s 
presenting sponsor. It was the also 

the first presenting sponsor of last year’s Major League 
Baseball World Series.
  YouTube TV will have logo integration on the court, plus 
30- and 60-second themed creative promoting tune-in.

DONE DEALS
  PIX11, the flagship TV station of Tribune Broadcasting, 
has named Joe Perrapato national sales manager. 
According to a news release, he’ll oversee the station’s 
national sales revenue and will continue to report to 
Chris Tzianabos, PIX11’s director of sales. Perrapato 
joined PIX11 in 2014 as an account executive. He’s been 
responsible for creating multimedia sponsorships as well as 
major account management. He was previously the director 
of Business Development & Strategic Partnerships at 
CBS… ABC’s Bruce Rosenblum is exiting as president of 
business operations for the Disney/ABC Television Group 
after less than two years. The Wall Street Journal says 
Walt Disney’s recent reorganization resulted in Rosenblum 
losing key areas of responsibility, including oversight of 
advertising sales, distribution and digital-media strategy.
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FunnyTweeter.com

I’m at that age where all my 
friends have husbands and 

babies and all I’ve got is  
time and money.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


