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MAKING THE CASE: TV ISN’T IN TROUBLE
ADVERTISER NEWS 
  CNBC says rocky spring weather that hit Home Depot’s 
gardening business led to a first-quarter top-line miss. But the 
company still posted earnings that beat Wall Street estimates. 
The report notes that spring is when many shoppers 
buy gardening supplies and begin home renovations—
underscoring its importance for home-improvement retailers. 
Home Depot says same-store sales fell 4.2 percent, much 
less than the 5.4 percent expected by analysts. And excluding 
the performance of its garden business, comparable sales 
increased 6.5 percent. Customer transactions in the quarter 
fell slightly, but shoppers still spent an average of $66. That’s 

almost 6 percent more than a year earlier… J.P. 
Morgan says Amazon is closing the gap with 
Walmart and is on track to match the retailer’s 
domestic sales within the next two or three 
years. CNBC says the bank has projected that 
Amazon’s U.S. gross merchandise volume, a 
key industry metric measuring the total dollar 

value of items sold online, will match Walmart’s net U.S. 
sales by 2020 or 2021. Wrote JPM analyst Christopher 
Horvers: “Amazon is the second-largest U.S. retailer and 
fastest growing at scale”….Bloomberg says restaurant 
chains are putting more lamb on the menu. Arby’s, best 
known for roast beef, says it sold 6.5 million lamb gyros in 
April—up from 6.1 million in the same month last year, when 
the sandwiches were first offered. Other players include 
sandwich seller Potbelly and its gyro flatbread; Darden 
Restaurants’ Yard House brewery, which offers a lamb 
burger with feta cream cheese; and Romacorp, which plans 
to sell lamb ribs at more of its Tony Roma’s restaurants. 
Behind the change: Younger diners are showing more 
adventurous tastes. Lamb is now on 20 percent of all 
U.S. restaurant menus. Bloomberg says that’s up from 17 
percent a decade ago.... Kellogg says it has pulled out of 
Venezuela due to the South American nation’s economic 
crisis.  In a statement, Kellogg says: “The current economic 
and social deterioration in the country has now prompted 
the company to discontinue operations.”    

TRADITIONAL TV REMAINS A SMART BUY
   Buzz may be a difficult thing to create for a medium no 
longer the shiny new object on the media plan.  There are 
also lot of new ways to watch video content away from 
broadcast and cable television.  Yet Katz Media Group 
CMO Stacey Lynn Schulman thinks TV may be on more 
solid ground than some outside the business realize.  “There 
are a lot of good reasons why TVs not in trouble—that’s the 
good news,” she says.
   It’s popular to pick on TV for being older-skewing compared 
to digital.  But that’s only part of the picture Schulman says. 
Nielsen data shows even among 25-34 year olds who 
spend 4.5-hours a week viewing video on a 
smartphone or computer -- that’s only a quarter 
of the time they watch live TV.  And while 50-
64 year olds spend a lot more time watching 
traditional TV than video on their smartphones, 
that’s a big opportunity since that demo fuels 
the economy. “So if I wanted to put my money 
anywhere where I was going to capture the people who are 
buying the biggest variety of goods and services, I would be 
putting it in broadcast television,” she says.
  Schulman thinks more clients understand why traditional TV 
is a smart buy.  And it’s getting easier to convert the others.  
“Local has been disadvantaged over the last 10-20 years 
because our measurement has not been at the same level of 
granularity and stability as national markets have benefited 
from.  Now we are fixing that,” she says.  Not only is Nielsen 
shoring up its local measurement, but there’s competition 
from comScore. “There’s a wealth of data out there that 
can be aggregated that bring all of this life for advertisers,” 
Schuman says. “The smart ones are starting to look at that 
and they’re seeing where, how and why their product is 
selling.”
  Election spending may be the biggest testament of 
the power of TV.  In a do-or-die situation where a product 
can’t be passed over for a week, she points out TV is 
where campaign ad buyers keep coming.  “Television is an 
enormous part of their media plans,” Schulman says.  In fact 
Borrell Associates forecasts traditional TV will get $4.5 
billion—or roughly half of every dollar 
spent on political ads—this year.  It 
also projects some political dollars 
will shift out of digital.  “If every brand 
had to put their money on their line 
and people were either going to buy 
their product or not on a specific day, 
I think we would see more of them 
realizing they can’t take their money 
out of TV because that’s where the 
eyeballs are,” Schulman says.
(Continued on page 3)
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NETWORK NEWS
  Actress Monica Raymund, a fan-favorite on the NBC 
series Chicago Fire, has announced she is leaving 
the show. Raymund is one of the show’s original cast 
members and has played paramedic Gabriela Dawson 
for six seasons. Raymund’s announcement came just a 
few days after NBC announced the renewal of Chicago 
Fire for a seventh season. Raymond also appeared in 
spinoffs Chicago P.D. and Chicago Med and appeared 
in the 2012 feature film Arbitrage. She has also appeared 
in TV dramas like The Good Wife and Blue Bloods after 
leading the cast in Fox’s Lie to Me over 
48 episodes and three seasons……
Max Greenfield of the Fox series 
New Girl and joined the cast of the 
CBS comedy The Neighborhood. The 
series, formerly known as Welcome to 
the Neighborhood, just recently picked 
up a series order from CBS. Greenfield 
will take over the role originally played 
by Josh Lawson in the pilot. The multi-
camera comedy also stars Cedric 
The Entertainer, Sheaun McKinney, 
Tichina Arnold, Dreama Walker, Marcel Spears and Hank 
Greenspan. In addition to his work on seven seasons of 
New Girl, Greenfield also collaborated with Ryan Murphy 
in both American Crime Story and American Horror 
Story……ABC will premiere the new series The Proposal 
on Monday, June 18th at 10 PM (ET). The Proposal is a new 
dating show from the creators of The Bachelor. Also, the 
network will roll out the third season of Match Game with 
host Alec Baldwin on Thursday, June 21st at 9 PM (ET). 
The new crime drama Take Two will premiere following 
Match Game at 10 PM (ET) on the same night. The new 
series stars Rachel Bilson and Eddie Cibrian. ABC also 
announced the renewal of Agents of S.H.I.E.L.D for a 
sixth season. The fifth season of the series was moved to 
Fridays by the network as a companion to fellow Marvel 
show Inhumans, which was not renewed for a second 
season……Variety is reporting that actress Jennifer Love 
Hewitt is joining the cast of Fox’s 9-1-1 for the second 
season. The news of the cast addition comes after the 
exit of Season 1 regular Connie Britton, who only had 
a one-year deal on the series. Hewitt will play a new 
character named Maddie, the sister of firefighter Evan 
“Buck” Buckley, played by Oliver Stark. This is Hewitt’s 
first television role since her one season turn on Criminal 
Minds. She also starred in Ghost Whisperer and Party 
of Five……Meanwhile, Fox has announced the renewal 
of Gotham for a fifth and final season. The final season 
will focus on Bruce Wayne’s transformation into Batman, 
according to a report in Variety. The news of the renewal 
follows Fox’s announcement that the WB show Lucifer has 
been canceled after three seasons……Mike Shoemaker, 
the executive producer of NBC’s Late Night with Seth 
Meyers, announced on Twitter that Dave Letterman will 
make an appearance on the show Wednesday, May 25th. 
Letterman’s appearance will be the first time he’s been on 
the show since he exited as host after 11 seasons in 1993.
  

AVAILS
   WDTN/WBDT, a Nexstar Media Group, Inc. Television 
Station in Dayton, Ohio is seeking an experienced National 
Sales Manager. The NSM is responsible for leading, 
teaching, and motivating the sales 
team and growing national revenue. A 
Bachelor’s degree with a minimum of 
three (3) years of sales management 
experience including local and digital sales.  Must have 
strong record of understanding process development and 
management. Familiarity with Wide Orbit and Matrix for 

Media a plus.  CLICK HERE to apply, 
or for more information.  You must 
complete the online application and 
attach a resume and cover letter.
 One of our top sellers is being 
promoted to LSM, which creates a rare 
opening at WIS/Raycom Media for a 
seasoned Multi-Platform Consultant. 
WIS is the dominant Broadcast Station 
in Columbia, SC and also has the top 
digital platforms for News, Weather, 
& Entertainment. So, would you like 

to work with a progressive market leader and have fun, 
while making money?  Excellent customer service is our 
benchmark and you will have an opportunity to work with 
one of the largest support staffs in the country to grow your 
business. Qualified applicants, please APPLY ONLINE. No 
phone calls or emails will be returned. EOE.
  Radio Account Executive needed for sales of Sunrise 
Broadcasting cluster of stations in the Wilmington, 
NC area.  The ideal candidate is an experienced sales 
professional with incredible drive, and a thirst to learn. 
3+ years outside sales experience preferred.   You must 
possess a high degree of self-motivation, the ability to work 
well on your own and within a team environment, and the 
ability to communicate clearly with and direct fulfillment team 
members.  All candidates APPLY ONLINE. EOE. M/F.  All 
Sunrise Broadcasting properties are tobacco free.  Sunrise 
Broadcasting Company participates in E-Verify.
  NBCUniversal Owned Television Stations (OTS) is looking 
for a dynamic, creative, leader to helm its Digital Research 
team. Reporting to the VP of Research, the Digital Research 
Director will manage three quantitative and qualitative 
specialists, guiding the reporting and analytics across the 
division’s portfolio of digital properties. Bachelor’s Degree or 
equivalent experience, a minimum of 4 years of Research 
and/or Analytics experience using Adobe Analytics, and a 
minimum of 2 years of management experience preferred. 
CLICK HERE for more info or to apply now.  EOE.
  WAVY-TV10 and WVBT FOX43 in the Norfolk, VA, 
market seeks a results-driven Account Executive. This 
experienced sales professional must have a winning 
attitude and a desire to succeed! Responsibilities include 
managing agency business, new business generation, client 
relationship building, proposal preparation and presentation 
to a diverse customer base. The ideal candidate should have 
a minimum 2 years of media sales experience. Bachelor’s 
degree preferred with an emphasis in Business/Marketing 
or Communications. To be considered for this job you must 
APPLY ONLINE. No calls. Pre-employment background & 
DMV check.
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Seth Meyers

Today was Facebook founder 
Mark Zuckerberg’s birthday. 

I don’t really care, I just 
wanted to give away some of 

his personal information.
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CBS AND NIELSEN TEAMING UP
  CBS and Nielsen say they’re planning to make television 
ads more relevant and engaging for viewers. Yesterday they 
announced plans to bring Dynamic Ad Insertion (DAI) to 
live linear national broadcast television, using automatic 
content recognition technology from Gracenote.
  Gracenote, which Nielsen acquired two years ago, 
is integrated into millions of smart TVs from major 
manufacturers. It utilizes frame-accurate video recognition 
technology to deliver precise ad detection and content 
insertion in live TV.
  A report from Deadline.com says 
the strategy advances what industry 
executives call “addressable advertising.” 
That means specific ads reach specific, 
targeted viewers. Current methods call 
for ads to be broadly sprayed across 
the airwaves. But that approach is 
increasingly viewed as inefficient. 
  CBS already delivers addressable 
advertising to millions via CBS 
Interactive’s portfolio of digital 
properties. Those include OTT brands; 
24/7 digital news network CBSN; CBS Sports HQ, the 24-
hour streaming sports news network; and CBS All Access, 
the company’s digital subscription video on-demand and 
live streaming service.  
  “CBS has been at the forefront of using Nielsen data and 
measurement to prove the value of television, and now 
we are working on taking the next step with Nielsen to go 
beyond age and gender by bringing targeted dynamic ad 
insertion to national live TV inventory,” Jo Ann Ross, CBS’s 
president and chief advertising revenue officer, said in a 
statement. “This will create a more relevant ad experience 
for our viewers and better outcomes for our clients.”

BUMPY ROADS AHEAD FOR SUBPRIME AUTO LOANS?
  Fitch Ratings says U.S. borrowers are defaulting on their 
subprime auto loans at a higher rate than during the financial 
crisis. A report by Bloomberg says lenders are responding 
by pulling back on financing to applicants with shaky credit 
histories. They’re also said to be requiring higher standards 
for loans that are bundled then sold to investors. According 
to March data, which is the most recent available from Fitch, 
the delinquency rate for subprime auto loans more than 60 
days past due reached 5.8 percent, the highest since 1996. 
The default rate was around 5 percent during the financial 
crisis in 2008.

MODEST GAIN FOR APRIL RETAIL SALES
  U.S. retail sales increased marginally in April. Reuters 
says rising gasoline prices hurt discretionary spending, but 
consumer spending was poised to accelerate after a first-
quarter slowdown. The report quotes Scott Anderson, chief 
economist at Bank of the West in San Francisco: “A better 
pace of real consumer spending growth is taking hold in the 
second quarter. However, rising fuel costs may be sapping 
gains in other spending categories.” Retail sales were 
up three-tenths of a percent last month, the Commerce 
Department said. That met analyst estimates and followed 
a jump of eight-tenths of a percent in March. Retail sales in 
April were up 4.7 percent from a year ago.

TV ISN’T IN TROUBLE (Continued from page 1)
  Politicians are the tip of the iceberg.  Companies like 
Procter & Gamble have also begun moving dollars.  
“Packaged good companies are seeing what happens 
when they move too many dollars into the digital space and 
they’re not growing their brands,” Schulman says.  “There’s 
a reason why people spend on broadcast television—
because it makes the (cash) register ring.”
  During the next few years next-generation ATSC 3.0 
technology will also help traditional TV close the targeting 
gap with digital.  When it rolls out sellers will be able to offer 

advertisers more geographic-specific 
buys. “That’s going to be one of the 
biggest things to attract people back to 
broadcast,” Schulman predicts. “We will 
have the full spectrum of capabilities to 
offer and there’s no way that our digital 
compatriots will be able to aggregate 
audiences the same way we can.”
  For all that’s said about targeting, it 
still has its limits—and that too plays in 
TV’s favor.  Big events like live sports, 
awards shows and this weekend’s royal 

wedding coverage continue to be enticing for marketers 
since TV offers the only way to reach a lot of Americans at 
once.   Schulman says that’s because CMOs realize they 
can’t launch a new brand, product or service simply by 
appealing to narrow slices.  They have to first cast a wide 
net and determine who the customer is. 
  More CMOs are also becoming sensitized to the fact that 
TV offers a brand-safe place to put their ads. “There’s no 
chance that you’re going to be in a broadcast show and 
have a content issue,” Schulman says.

DONE DEALS
  Partrick McCreery has been named President of 
the Meredith Local Media Group. He succeeds Paul 
Karpowicz, who will retire at the end of June. McCreery 
served as VP of News and Marketing from 2014 until this 
past January when he was promoted to EVP. McCreery 
has worked for Meredith since 2002, starting as a Special 
Projects Executive Producer at KPHO in Phoenix. He then 
spent more than 10 years at KPTV-TV/KPDX-TV, Portland.
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Jim Gaffigan

I’m so excited to not care 
about the Royal Wedding!!!!

MONDAY NIELSEN RATINGS - LIVE + SAME DAY


