
 www.SpotsnDots.com

www.spotsndots.com
Subscriptions: $350 per year.

This publication cannot be
distributed beyond the office

of the actual subscriber. 
Need us? 888-884-2630 or  

sales@spotsndots.com 
Copyright 2018.The Daily News of TV Sales                       Tuesday, May 22, 2018

NETFLIX MOST ESSENTIAL FOR 44% OF VIEWERS
TOPS BROADCAST NETWORKS FOR 1st TIME
  E-Poll Market Research has been tracking consumer 
attitudes, behaviors and usage of streaming TV since 2014. 
For all of that time the ongoing survey found that viewers 
rated the broadcast networks as their most “essential” 
source of programming. That changed in the March 22-27 
“Streaming Media Landscape” survey of 1,362 people aged 
13-to-54 across income, age, education and geography 
to provide a cross-section of the U.S. population. For the 
first time, Netflix was rated most essential by the largest 
group, 44 percent, with broadcast channels falling to 43 
percent.
  Prior to this “Wave 4” of the study, 
broadcast had been tracking at 50 
percent or better. Cable nets also 
slipped to 31 percent (from the 
previous 36 percent) to trail YouTube 
(35 percent). The numbers drop off 
significantly after those top four, with Hulu at 15 percent, 
Amazon 13 percent and premium cable nets 11 percent.
  Rather than declaring that the sky is falling for traditional 
TV, the headline of the survey summary actually says 
“Broadcast, Cable Programs Thriving in the Streaming Era.” 
The survey authors acknowledge that TV programming is 
essential, regardless of what service is distributing it.
  “Despite the unabated growth in streaming and streaming 
services, broadcast and cable programming is thriving in 
the new streaming era—with a caveat. While Netflix has 
surpassed broadcast and cable TV channels as the single 
most essential source of TV programming, traditional 
network shows remain strong with viewers as streaming 
services rely on both current programs and many of the 
favorite programming that has been off the air for years,” 
said the E-Poll researchers.
  Although more people are shifting toward streaming 
services, the survey found that a high percentage of 
streamers (56 percent Netflix, 39 percent Amazon, 
43 percent Hulu) regularly view broadcast and cable 
programs—“same programming, just different provider.” 
Meanwhile, diverse and original short-form programming 
types like those delivered by YouTube are beginning to 
flatten out, further emphasizing the continued appetite for 
traditional programming.
  Cord-cutting continues, of course. The survey found that 
the majority of cord-cutters cancelled their MVPD service 
because it was too expensive and they were able to watch 
comparable programing via streaming service alternatives. 
This suggests pricing will be a large determinant going 
forward for any video service as consumers make 
selections based on price and availability of favorite 
programming.
 (Continued on page 3)
  

ADVERTISER NEWS
  Comcast wants you to feel at home inside the company’s 
new retail outlets—so it’s serving up comfortable couches 
and big-screen televisions, and giving you a chance to play 
with the latest gadgets. That’s according to CNBC, which 
says the cable giant is trying to strengthen its connection 
to customers. It’s planning to set up shop in malls and 
shopping centers, hopefully creating sleek, interactive 
spaces like the ones popularized by Apple. Comcast has 
already opened stores in five states. It’s planning to open 
at least 50 more this year… It’s a different story at Sears, 

which is quietly closing at least 40 stores 
in 24 states. According to Business 
Insider, that’s in addition to the 166 the 
company previously said it would close 
this year. Most of the stores on the new 
list, the report says, will close in July and 
August. The struggling retailer hasn’t 

publicly announced many of the store closings scheduled 
for the coming weeks. Business Insider says Sears has 
reduced its store total by half in the last five years… Sears 
has extended its partnership with Citi to offer a co-branded 
Mastercard credit card tied to Sears’ Shop Your Way 
loyalty program, pushing out its current agreement to 2025, 
which Sears could then extend another two years. The 
deal comes with a $425 million payment to the department 
store retailer, most of which has already been paid. 70% 
of customer spending through the Sears credit card 
occurred at retailers other than Sears... It was a good day 
on Wall Street for Tesla and founder Elon Musk. Reuters 
says the markets cheered news that the automaker is 
aiming to deliver more profitable and higher-priced, fully-
loaded editions of Tesla’s Model 3 sedan. But Consumer 
Reports magazine—which is highly influential to many 
shoppers—stopped short of recommending the Model 3. 
The magazine says the Model 3 has “big flaws,” including 
overly-long stopping distances and difficult-to-use controls. 
Tesla is disputing the findings, and says stopping distances 
are affected by an array of variables…Raley’s plans to 
begin converting acquired Scolari’s Food & Drug stores 
in Nevada to its banner today. It will finish the process by 
June 10.... Fifth Third Bank has agreed to buy smaller rival 
MB Financial Inc. in a stock-and-cash deal valued at about 
$4.7 billion, as it looks to expand in Chicago and broaden 
its middle market customer base, according to Reuters....
Starbucks is still trying to clarify its new guest policy. In a 
statement to the Wall Street Journal, the coffee chain tried 
to respond to complaints that its new policy on non-paying 
guests would turn its cafes into homeless shelters and drug 
havens. Yesterday the company told the newspaper that 
employees have detailed instructions on how to handle 
people who are engaging in disruptive behaviors, including 
smoking, drug or alcohol use, improper use of restrooms 
and sleeping.
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NETWORK NEWS
  ABC’s hit medical drama Grey’s Anatomy is bringing 
back Kim Raver as a series regular just ahead of the 
show’s upcoming 15th season. Raven is reprising her 
role as Dr. Teddy Altman. She joined the cast as a regular 
in the sixth season and played the role until the end of 
Season 8. Recently, she returned to the series for a multi-
episode recurring arc in the 14th season. She also recently 
appeared in a recurring role in the second season of ABC’s 
Designated Survivor, which was recently canceled. 
Raven’s other TV credits include roles in Fox’s 24 and 
24: Live Another Day as well as NBC’s 
Third Watch. She returns to Grey’s 
Anatomy following the exits of longtime 
cast members Jessica Capshaw and 
Sarah Drew at the end of Season 14...  
Viewers of World of Dance on NBC 
will see younger contestants when the 
dance competition series returns this 
summer. Half of the contestants in the 
new season will be under the age of 18. 
World of Dance began production at the 
end of January and features dancers 
from all over the world competing for the $1 million prize. 
Jennifer Lopez is an executive producer and judge on 
the show. Other judges are Ne-Yo, Derek Hough, and 
host Jenna Dewan. World of Dance has already been 
approved for a third season, with Season 2 debuting on 
NBC Tuesday, May 29th… Sunday night’s telecast of the 
2018 Billboard Music Awards, airing for the first time 
on NBC, delivered a time-zone adjusted 2.4 adult 18-
49 rating and 7.9 million total viewers. The delivery was 
a new low for the awards show in the key demo, down 
by approximately 8 percent from last year’s ceremony 
on ABC. The total audience number was down 9 percent 
over last year… Roseanne jumped 77 percent in adults 
18-49 ratings once the Nielsen Live+7 Day numbers were 
counted. The reboot on ABC grew from a 2.6 to a 4.6 rating 
for the week of April 30th. Its nearest competitor, The Big 
Bang Theory on CBS, grew by 71 percent for a 4.1 rating 
for the week. Other broadcast shows that increased ratings 
by double digits include Chicago Fire on NBC, Modern 
Family, Designated Survivor and Agents of S.H.I.E.L.D 
on ABC, and SWAT and NCIS on CBS… WWE stock got 
a bump Monday as reports surfaced that Fox was close 
to completing a massive five-year, $1 billion deal for the 
sports-entertainment company’s SmackDown franchise. It 
was reported by ESPN that SmackDown, which currently 
airs on Tuesday nights on NBCUniversal’s USA Network, 
could easily end up at Fox. ESPN described Fox’s offer 
for SmackDown as “massive.” It is not known whether 
SmackDown would air on Fox Broadcasting or Fox 
Sports 1. Fox would be SmackDown’s sixth network home 
since 1999. It launched on the now-defunct UPN and moved 
to The CW in 2006. It then aired on Fox’s MyNetworkTV 
starting in 2008 before moving to Syfy in 2010. It moved to 
the USA network in 2016 and changed to a live format at that 
time.... President Barack Obama and wife Michelle have 
signed a multi-year agreement to produce films and series 
for Netflix, potentially including scripted series, unscripted 
series, docu-series, documentaries, and features.

AVAILS
 Rare Opportunity! WPSD-TV Paducah, NBC (DMA 82), 
the number one rated and market revenue leader offers a 
fantastic opportunity for a driven sales star with a focus on 
client service. If you are a self-starting customer focused, 
high energy, highly motivated sales professional who is 
ready for the next step then tell us and sell us in your cover 
letter and resume. Respondents with examples of excellent 
selling skills and a track record of delivering results will be 
moved to the front of the line. Please send your info via 
email to: dstice@wpsdlocal6.com. EOE.

  WDTN/WBDT, a Nexstar Media Group, 
Inc. Television Station in Dayton, Ohio is 
seeking an experienced National Sales 
Manager. The NSM is responsible 
for leading, teaching, and motivating 
the sales team and growing national 
revenue. A Bachelor’s degree with a 
minimum of three (3) years of sales 
management experience including 
local and digital sales.  Must have 
strong record of understanding process 
development and management. 

Familiarity with Wide Orbit and Matrix for Media a plus. 
CLICK HERE to apply, or for more information.  You must 
complete the online application and attach a resume and 
cover letter.
  CW Richmond is one of the top rated CW affiliates in 
the country located in beautiful, historic Richmond, VA.  
We have a BASE PLUS COMMISSON 
opening for an energetic and motivated 
Account Executive. You’ll be 
responsible for selling broadcast TV 
and digital advertising to direct clients 
and advertising agencies. WUPV offers 
superior training and a professional and 
fun environment. If you are creative and want to apply for 
this unique opportunity, send resume with cover letter and 
salary requirements to: bjackson@cwrichmond.tv EOE 
M/F/D/V. MVR check and Drug Screen required.

MEREDITH INTRODUCES FOUR M STUDIOS
  Little noticed in its acquisition of Time Inc., the purchase 
of well-known magazine and digital brands by Meredith 
Corporation also included a television studio. That fits right 
in with both the digital and television assets of Meredith.
  Now rebranded as Four M Studios, the former Time 
Inc. Productions will continue to produce video content 
for one of the largest portfolios of iconic media brands.
  Additionally, the production company will continue to 
create shows independent of any Meredith brand, as it 
recently did with its show Home. The new name and logo 
for Four M Studios is inspired by Meredith’s logo of four 
interlocked “M’s.”
  Four M Studios will maintain the ability to promote any 
of its shows—whether tied to an in-house brand or not—
across the Meredith portfolio. The studio will continue to be 
run by Bruce Gersh, president of People, Entertainment 
Weekly and People en Espanol. Since its inception in 
2016, the studio’s projects have been bought by networks 
including ABC, A&E, Apple Worldwide Video, Paramount 
Network, Investigation Discovery and Netflix.
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Anonymous

Just tried to parallel park.  
5 people are injured,  
3 critical, 6 missing. 
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AMAZON TOPS IN TV NET SUBSCRIPTIONS
  New research from The Diffusion Group (TDG) finds that 
Amazon Prime Channels accounts for more than half of all 
direct-to-consumer (DTC) subscriptions. Its dominance is 
especially prominent among premium DTC apps, including 
HBO, Showtime and Starz.
  “While Amazon Prime Video continues to receive the lion’s 
share of attention from industry media, Amazon has quietly 
built a stronghold in the direct-to-consumer market,” notes 
Michael Greeson, president of TDG. “Even with Apple’s 
pending entry into this space, we expect this dominance to 
expand further in the next five years.”
  More than half (53 percent) of HBO 
DTC subscribers used Amazon Prime 
Channels to purchase their service. 
Rates are even higher for Showtime and 
Starz, with seven-in-ten DTC subscribers 
using Prime Channels, and only three-
in-ten using the TV network’s website or 
app. Amazon gets a slice of subscription 
revenue from DTC sales and owns the 
consumer relationship, while the TV 
network partner shoulders the costs of 
hosting, streaming, and customer support.
  If Apple can repeat this formula, notes Greeson, it could 
be successful, especially given that TV Network DTC 
subscriptions will increase four-fold in the next five years. As 
we recently reported, Apple plans to launch a new feature 
in its TV app that, instead of pushing interested viewers to 
download and purchase individual network apps from the 
App Store, will sell a la carte DTC apps directly to consumers.
 
TELEMUNDO SETS WORLD CUP EXTRAVAGANZA
  The 2018 FIFA World Cup in Russia is less than a month 
away and Telemundo, with the U.S. Spanish broadcast 
rights for the first time, is planning to go wall-to-wall with 
coverage from June 14 to July 15. Matches will air on 
Telemundo and cable sister Universo.
  Telemundo will also deploy the network’s top news 
and sports on-air talent from Un Nuevo Dia, Noticias 
Telemundo, Al Rojo Vivo and Titulares y Más to report live 
and on-site from Russia, in addition to the new primetime 
studio show Viva el Mundial y Más hosted by TV host and 
actress Jacqueline Bracamontes and Titulares y Más’s 
Karim Mendiburu. The all-day programming will include 
more than 100 hours of content, covering all angles of the 
tournament from 7 a.m. ET until as late as midnight.
   Fox has the U.S. English rights, with matches airing on 
Fox and cable’s FS1.

NETFLIX ESSENTIAL...(Continued from page 1)   Virtual MVPDs show no signs of slowing down as the 
“skinny bundle,” or “cable-lite,” one-stop shopping remains 
popular. The strongest growth in the vMVPD sector to date 
is Sling TV, PlayStation Vue and DirecTV Now.
  “We predict that the growth of vMVPDs will continue to 
gain momentum, particularly for providers who include 
broadcast and cable TV programming in their bundles. 
Those sources remain ‘essential’ to TV viewers and these 
services make that access cost effective for the consumer,” 
the researchers wrote.

ACCOUNT ACTIONS
  After a review that involved Omnicom’s Hearts & 
Sciences (incumbent on most of the business), Ad Age 
says Procter & Gamble has consolidated majority media 
duties for North American hair care business with Dentsu 
Aegis Network’s Carat. Measured media spending on 
P&G hair care brands last year—including Pantene, Head 
& Shoulders, Herbal Essences and Aussie—was $261 
million of company’s overall $2.7 billion outlay, or almost 10 
percent, according to Kantar Media… Adweek reports that 
Heineken has been quietly conducting a global, market-by-

market review of its media planning and 
buying for its namesake beer. Sources 
tell Adweek that Publicis Groupe’s 
Starcom and Dentsu Aegis Network 
are competing to lead the Heineken 
U.S. media account. Right now the 
review doesn’t appear to include other 
Heineken brands, such as Dos Equis, 
Tecate, Newcastle or Amstel Light…
EP+Co., Greenville, S.C., has been 
named AOR for John Deere, handling 
brand strategy, creative, content and 

social media—succeeding GSD&M. Mindshare continues 
as media agency.

THIS AND THAT
 A survey of business brokers finds that the Trump 
Administration’s tariffs aren’t expected to impact sales of 
businesses—and that business owner confidence is better 
than a year ago. But while trade wars aren’t a big worry, 
the Market Pulse Report finds growing concerns about the 
impact of rising interest rates… Spending on high school 
and college graduation gifts is pegged at $5.2 billion this year 
by the National Retail Federation and Prosper Insights 
& Analytics. That’s the third highest in the survey’s 12-
year history, but down from last year’s record $5.6 billion. 
Cash is the most popular gift, given by 55 percent of those 
surveyed… Freddie Mac reported that the average interest 
rate for a 30-year fixed-rate mortgage hit 4.61 percent last 
week. That’s the highest level since 2011.
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FunnyTweeter.com

Friend at Memorial Day BBQ: 
I see you wasted no time 

with the white pants.

Me: These are my legs.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY


