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LEGACY MULTICHANNEL SUBSCRIPTIONS STILL UNDER PRESSURE
ADVERTISER NEWS 
   Walmart says its e-commerce business made a comeback 
in the fiscal first-quarter as the company reported earnings 
that topped expectations on the top and bottom lines. The 
retail giant credited U.S. online sales, which grew 33 percent. 
CNBC reports the rise implies Walmart is realizing the 
dividends of its investments in online grocery and website 
design. Walmart has been working to boost its efforts to sell 
groceries online—re-outfitting stores for online delivery…
Meanwhile: Bloomberg says Walmart is abandoning its 
scan and go checkout app. It enjoyed a successful rollout 
across the Sam’s Club warehouse chain, but too many 
customers found the process cumbersome…J.C. Penney’s 

struggles continued Thursday after the 
retailer said sales missed Wall Street 
estimates. The department store chain 
slashed its full-year earnings outlook, 
sending its shares falling. Reuters says 
the company’s strongest categories of 

late include jewelry, Sephora and its salon business—but 
Penney’s struggling apparel business has lost ground to 
Amazon and other players who sell directly to consumers. 
The stock is down more than 40 percent from a year ago… 
Money.com reports that Home Depot and Lowe’s aren’t 
waiting until Memorial Day to launch their Memorial Day 
sales. Both home-improvement retailers have unveiled 
their deals in advance of the big holiday weekend. Among 
the reduced items: grills and outdoor furniture……Internet-
based market research and data analytics firm YouGov says 
Target earned “most popular” honors in a survey that ranks 
U.S. department stores. Chain Store Age says 69 percent 
of Americans have a positive opinion about Target, which is 
followed by Dollar Tree, Kohl’s, Walmart and Costco.... 
There’s a price-fixing scandal in the tuna business—and 
the chief executive of Bumble Bee Foods is facing criminal 
charges. Fortune says Christopher Lischewski is charged 
with trying to eliminate competition in the packaged seafood 
industry by conspiring to set the price for canned tuna.  The 
company has also agreed to pay a $25 million fine.

VIRTUAL SERVICES SOFTENING OVERALL EROSION
  Traditional multichannel video losses in the first quarter 
showed modest improvement over the same period a year 
ago. That’s according to the Q1 2018 U.S. Multichannel 
Subscriber Report by Kagan—a media research group 
within S&P Global Market Intelligence. But the magnitude 
of the decline, the report says, remains elevated.
  The report says combined cable, direct broadcast satellite 
and telecom multichannel subscriptions fell to 93.2 million, 
including 90.3 million residential customers. But gains for 
virtual platforms DIRECTV NOW and Sling TV show an 
evolving sector: The quarterly subscription losses are cut 
in half when including DIRECTV NOW and Sling TV—and 
raise the overall residential figure to 
94.1 million.
  The Kagan report also found the 
residential multichannel penetration 
rate was 76.1 percent as of March 
31 when including DIRECTV NOW 
and SLING TV, the VSPs owned by 
AT&T and DISH Network. In addition, cable operators 
logged their largest first-quarter video subscriber decline 
on record. The top two MSOs—Comcast and Charter—
accounted for 59 percent of the drop.

FEWER SHOPPING FOR CAR INSURANCE
  Forbes says television viewers and Internet surfers might 
finally be falling numb to those ubiquitous ads urging 
people to switch their car insurance carriers. It reports 
that according to the Auto Insurance Shopping Index 
compiled by the global information solutions company 
TransUnion, the number of drivers who are in the market 
for auto coverage has dropped to a four-year low of 20 
percent. That’s down from a peak of 22.6 percent in 2015—
and the lowest rate since 2012.
  David Drotos, TransUnion’s vice president of insurance 
solutions, says it’s not as simple as viewers just growing 
tired of the constant push to find a better deal on insurance. 
Drotos says it’s in part due to a decline in ad spending by 
major carriers.
  “We believe that rising accident 
frequency in recent years, due in 
part to distracted driving, has led 
(auto insurance) carriers to reduce 
their advertising spend as they 
adjust rates to account for their 
increases in loss,” Drotos is quoted 
as saying.
  He points to a report by SNL 
financial from 2017. It says the 
auto insurance industry spent 1.6 
percent less in ad dollars than 
during the previous year.
  
  

mailto:sales%40spotsndots.com?subject=
http://www.spotsndots.com/classifieds/job/management/local-sales-manager---san-francisco/ad_19940932-546a-11e8-9d36-8fb87742bf3f.html


PAGE 2 The Daily News of TV Sales @ www.spotsndots.com 

NETWORK NEWS
  The showrunner for the CBS procedural drama NCIS: 
New Orleans has left the show. Variety is reporting that 
Brad Kern will no longer serve as executive producer or 
oversee the series production but will remain on board in 
a consultant capacity. It was first reported in December 
that Kern was investigated twice in 2016 by the CBS 
human resources department for his workplace behavior. 
Complaints against Kern included accusations of verbal 
harassment against women and making racially charged 
comments. An internal investigation by CBS concluded at 
the time that Kern had made “insensitive” 
and “offensive” comments but decided 
that there was no evidence of retaliation, 
harassment, discrimination or gender 
bias. The network told the staff that 
“appropriate” action has been taken, 
and that Kern had undergone sensitivity 
training. A representative of CBS 
Television Studios, which produces the 
series, declined to comment……The CW 
Network’s new fall schedule includes 
the final seasons of three dramas. 
Jane the Virgin, Crazy Ex-Girlfriend, and iZombie will 
end their runs during the 2018-19 season. The news was 
shared with reporters by CW president Mark Pedowitz on 
Thursday. The CW expands to Sunday nights this fall and 
announced that Supergirl will air on that night along with 
the reboot of Charmed. As far as the rest of the week, the 
network will air DC’s Legends of Tomorrow on Monday’s 
at 8 PM (ET), followed by Arrow at 9 PM (ET). The Flash 
airs on Tuesday at 8 PM (ET) followed by Black Lightning 
at 9 PM (ET). On Wednesday, Riverdale is scheduled for 
8 PM (ET), followed by the new series All American at 9 
PM (ET). Supernatural continues to air in the 8 PM (ET) 
slot on Thursday with the new drama Legacies, a spinoff 
of The Vampire Diaries franchise airing at 9 PM (ET). On 
Fridays, the CW has scheduled Dynasty at 8 PM (ET) and 
the last season of Crazy Ex-Girlfriend. The final seasons 
of Jane the Virgin and iZombie will be held for midseason, 
as well as The 100 and new series Roswell, New Mexico 
and In The Dark. Pedowitz also said that the network has 
decided not to pick up Wayward Sisters, the most recent 
attempt at a Supernatural spinoff. He noted, “We did not 
feel that creatively the show was where we wanted it to be 
and we had a better shot with Legacies.” ……ABC has 
announced the lineup for the season finale of American 
Idol. The show, airing on Sunday, May 20th and Monday, 
May 21st, will feature performances by all three judges, 
Katy Perry, Lionel Ritchie, and Luke Bryan, along with 
Bebe Rexha, Nick Jonas and Mustard, Patti Labelle, 
Darius Rucker, Gary Clark Jr., and Yolanda Adams. In 
addition, Kermit the Frog of Disney’s popular Muppets 
franchise is also set to appear. The top 10 finalists will also 
take the stage. The Sunday American Idol telecast will 
be mentored by iHeartRadio personality Bobby Bones 
and will include a look at the hometown visits for the top 
three finalists, Caleb Lee Hutchinson, Maddie Pope, and 
Gabby Barrett.

AVAILS
  WAVY-TV10 and WVBT FOX43 in the Norfolk, VA, 
market seeks a results-driven Account Executive. This 
experienced sales professional must have a winning 
attitude and a desire to succeed! Responsibilities include 
managing agency business, new business generation, client 
relationship building, proposal preparation and presentation 
to a diverse customer base. The ideal candidate should have 
a minimum 2 years of media sales experience. Bachelor’s 
degree preferred with an emphasis in Business/Marketing 
or Communications. To be considered for this job you 

must APPLY ONLINE. No calls. Pre-
employment background & DMV check.
  NBC 12, Richmond, VA, seeks 
Audience Development and Brand 
Manager (ADBM) responsible for 
growing audiences on every screen, 
including broadcast, mobile, OTT, 
desktop and social media. The ADBM 
will expand NBC12’s rapidly-growing 
broadcast and digital media presence, 
create non-news sponsored content 
opportunities and work with content 

team to improve engagement on all digital platforms. 
Must be expert visual storyteller, creative, strong writer, 
cinematographer and Adobe Creative Cloud editor.  
Qualified applicants (only) CLICK HERE to apply, and link 
to your most recent work.  No calls please.  EOE-M/F/D/V.
  Radio Account Executive needed for sales of Sunrise 
Broadcasting cluster of stations in the Wilmington, 
NC area.   The ideal candidate is an experienced sales 
professional with incredible drive, and a thirst to learn. 
3+ years outside sales experience preferred.  You must 
possess a high degree of self-motivation, the ability to 
work well on your own and within a team environment.  
All candidates APPLY ONLINE. EOE M/F.  All Sunrise 
Broadcasting properties are tobacco free.  
  NBCUniversal Owned Television Stations (OTS) is 
looking for a dynamic, creative, leader to helm its Digital 
Research team. Reporting to the VP of Research, the 
Digital Research Director will manage three quantitative 
and qualitative specialists, guiding the reporting and 
analytics across the division’s portfolio of digital properties. 
Bachelor’s Degree or equivalent experience, a minimum 
of 4 years of Research and/or 
Analytics experience using Adobe 
Analytics, and a minimum of 2 
years of management experience preferred. CLICK HERE 
for more info or to apply now.  EOE

CBS FIGHT COMES TO A HEAD
  CBS Corporation is in a battle for its future—and yesterday 
its board of directors chose sides. Money.com reports that 
11 of the 14 board members, including chief executive Les 
Moonves, supported the idea of a dividend that would 
dilute the controlling stake held by Shari Redstone. The 
network wants to break free of the Redstone family, which 
has had control for decades. CBS says the move would 
“protect stockholders’ interests and would unlock significant 
stockholder value.” On Thursday,  a Delaware judge 
sided with Redstone in ruling against a CBS request for a 
temporary restraining order.  Shares fell on the news.
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Jimmy Fallon

The Royal wedding is 
tomorrow! Which means in 
just one day, the world will 
finally get to see the queen 

do the Electric Slide.
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ROOM TO GROW FOR ONLINE PAY TV?
  Six percent of broadband households in the U.S. are highly 
likely to subscribe to an online pay-TV service within the 
next 12 months—a change that would more than double 
the number subscribing now. 
  Parks Associates, which conducted the research, says 
customers will have their eyes focused on convenience: 
“Currently, 78 percent of broadband households subscribe 
to a pay-TV service, and 5 percent of pay-TV households 
subscribe to an online pay-TV service,” said Brett 
Sappington of Parks Associates. 
  The research also found that 33 
percent of cord cutters would have kept 
their previous service provider had it 
offered a Netflix-style service bundled 
with broadcast television channels. 8 
percent of U.S. broadband households 
have recently downgraded their pay-TV 
service, supplementing their viewing with 
video on an Internet-connected device.

USAA, WEGMANS MOST TRUSTED
   The 2018 Temkin Trust Ratings—
based on a study of 10,000 U.S. consumers—puts financial 
services company USAA at the top for its banking business, 
with an 81% rating, followed by grocer Wegmans at 79%. 
Credit unions were tied with another grocer, H-E-B, at 77%. 
Rounding out the top five was USAA’s credit card and 
insurance businesses at 75%.
   Four TV/Internet service providers earned the lowest Temkin 
Trust Ratings out of 318 companies in 20 industries: Comcast 
(22%), Charter Spectrum (25%), Optimum (29%) and Cox 
Communications (29%).
   “When it comes to earning consumer trust, TV/Internet 
service providers are failing miserably. They let down 
customers so regularly that they’ve fostered an environment 
of deep mistrust,” said Bruce Temkin, managing partner of 
Temkin Group.

CNN TO TRIM COMMERCIALS IN TAPPER SHOWS
   Variety says CNN viewers will soon see more of anchor 
Jake Tapper—and fewer commercials while he’s on the air.    
  The cable-news network is planning to reduce the ad 
breaks in his two regular programs: The Lead with Jake 
Tapper, which runs on weekdays, and State of the Union 
on Sundays. The report says it’s the latest in an effort by 
media companies to enhance the marriage of advertising 
and content while still finding a way to make money. This 
isn’t the first time that Time Warner’s Turner unit—which 
includes CNN, TBS, TNT and Cartoon Network—has tested 
the idea. 
  Katrina Cukaj, executive vice president of portfolio sales 
and client partnerships for Turner Ad Sales, told Variety: 
“We’ve done it in pockets. This is the first time we will be 
doing it consistently.” Cukaj said the network often cuts back 
commercials during breaking news stories or newsmaker 
interviews. She said that CNN might employ the strategy 
on other programs if it proves successful. Ad buyers have 
cheered the approach, Variety says, although they’ve 
recoiled at what they view as overly aggressive pricing for 
some of the new ad concepts.

NIELSEN TO ADD TIME SHIFTING METRIC IN JULY
  Nielsen says it will offer a live program plus one day of 
time-shifted viewing metric for local TV stations, in addition 
to the standard live-only program ratings, says Mediapost.
   The company will offer the new metric via monthly reports 
starting in July. Additionally, there will be daily reports, 
starting in September, which Nielsen says will be “precisely 
reporting on each live [program] plus 27 hours of [time-
shifted] viewing.”
  Nielsen says the live-only program ratings would still 

be tabulated and available, but would 
not appear as a published stream in 
third-party processors’ systems. The 
TV measurement company says it is 
working with media-buying systems 
that work with TV stations, including 
Mediaocean, Strata and WideOrbit, to 
ensure smooth delivery of new TV data 
stream. 

BUZZFEED MAKING TV SHOWS?
 Business Insider says BuzzFeed 
wants to make the next Hollywood hit, 

but advertisers aren’t yet convinced it can transition from 
making viral videos to creating the next hit TV show or 
movie. The report says BuzzFeed’s decision to crank up 
original programming in its own BuzzFeed Studios is part 
of an effort to diversify its revenue: The publisher sees 
a future in licensing and content development from its 
television and film projects. 
  But advertisers have doubts about whether it can generate 
non-fleeting content. That might not matter to Netflix, but 
it’s key if BuzzFeed wants to succeed in ad-supported 
video outlets on cable networks and digital platforms. BI 
says BuzzFeed is already working with Oxygen on its 
first linear series—a true crime show that’s due later this 
year as part of its partnership with NBCUniversal. Also in 
reportedly production is a movie starring Big Bang Theory 
actor Jim Parsons.
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FunnyTweeter.com

American Airlines says that 
beginning this July, passengers 

will not be allowed to bring 
emotional support hedgehogs, 

goats, or spiders on flights. 
Or as Southwest calls them, 

“Group B.”

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY


