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REPORT: BUSY MOTHERS STILL FINDING TIME FOR TV
EDISON: THEY’RE WATCHING 2+ HOURS PER DAY
  Moms, for all the things they’re juggling, still find an average 
of 2 hours and 24 minutes per day for television. Edison 
Research’s annual Moms and Media report shows that only 
the internet gets more of mom’s time each day, clocking in 
at two minutes shy of four hours. “The internet is showing 
its media dominance,” said Edison Research VP Melissa 
DeCesare during a webinar yesterday. 
“Moms are spending 24 more minutes daily 
with the internet in 2019 than 2018.”
  That comes into focus when their feet hit 
the floor each day. When asked which media 
they’re most likely to use first each morning, 
55 percent of moms said the internet. Television was second 
at 23 percent, followed by radio at 18 percent. Speaking of 
mornings, Edison notes half of moms use an alarm clock to 
wake up, while 12 percent said someone wakes them up — 
a husband or kids.
  The prevailing theme in Edison’s report isn’t time spent with 
each media. It’s that moms are more tech savvy than many 
think. “Moms embrace new media and technology, and they 
blend it rather seamlessly into their existing routines and 
often create new habits and behaviors as a result, especially 
when it comes to mobile,” DeCesare said.
  Smartphones are nearly at universal status: 94 percent 
of moms own one. That’s up from 92 percent last year. 
“The smartphone maintains itself as the must-have among 
moms. They can text, consume media, shop and take care 
of all kinds of tedious tasks without missing a beat. And if 
you want proof that a mom won’t part with it, just watch what 
happens when a mom loses her phone,” said DeCesare.
  TV already targets mobile users, and for those targeting 
moms there’s good reason to put more effort into smart 
speakers, too. Edison says 34 percent of moms own a 
smart speaker, up from 6 percent two years ago. “This is 
a big one for moms. It has the potential to be a real game 
changer,” DeCesare said. “Smart speakers can do so much 
already, but as their functionality continues to expand further 
I think even more moms will embrace them and find ways 
to integrate that technology into the household.” Amazon is 
leading the race, with 25 percent of moms saying they have 
an Amazon-powered device, compared with 16 percent who 
have a Google Home unit.
  “Video streaming is another habit that is quite popular 
among moms,” DeCesare said. Edison reports 71 percent of 
moms surveyed have a Netflix subscription. And 67 percent 
had watched a Netflix show in the past week. A majority 
(56%) also has an Amazon Prime Video subscription — 
often through an Amazon Prime membership. But just 31 
percent had actually watched a show on Amazon. There’s 
less of a gap with Hulu: 30 percent had a subscription, and 
29 percent watched a Hulu show in the past week.
  As overall use of Facebook has slipped during the past

(Continued on Page 2)

ADVERTISER NEWS
  Walmart, the nation’s largest employer, pays its U.S. store 
managers an average of $175,000 a year, according to a 
new company report cited by USA Today. The retailer’s 
inaugural Environmental, Social & Governance Report 
says all of Walmart’s 1 million-plus U.S. workers earn more 
than the federal minimum wage of $7.25, with the average 

wage for full-time hourly workers $14.26 
per hour. The report outlines the company’s 
goals, progress and achievements in key 
areas, including climate change initiatives, 
sustainability in supply chains and 
economic opportunity for employees and 

communities... Staying with Walmart: It has joined other 
retailers that still sell cigarettes and other tobacco products 
in raising its minimum age for purchase to 21... Office 
Depot will close three stores in South Florida later this 
month, the latest contraction at a major employer where 
sales have plummeted. On a conference call with analysts, 
CEO Gerry Smith said the company plans to close more 
stores this year than last year. By the end of 2018, Office 
Depot had shuttered 154 of the 300 stores it planned to 
close over three years. It operates 1,350 Office Depot and 
OfficeMax stores nationwide and employs about 2,000 
people at its headquarters in Boca Raton... The Campaign 
for a Commercial-Free Childhood and the Center for 
Digital Democracy have said Amazon.com’s Echo Dot 
Kids Edition puts children at risk of divulging sensitive 
information such as their names and home addresses. The 
two companies have joined a coalition of groups that have 
lodged a complaint with the Federal Trade Commission 
that accuses Amazon of violating the Children’s Online 
Privacy Protection Act, a federal law that protects the 
personal information of kids under the age of 13... Nike is 
adding Nike Fit to its mobile app this July, Forbes reports. 
The service, which allows people to take a photo of their 
feet to get the right shoe fit, is part of Nike’s overall effort to 
directly connect with consumers. The athletic wear brand’s 
direct-to-consumer sales were up 12 percent in 2018, 
roughly 30 percent of the company’s total sales... Samuel 
Adams brewer Boston Beer Company has signed on 
to buy Dogfish Head Brewery in a merger agreement 
valued at approximately $300 million, the companies 
announced yesterday. The deal would put Samuel Adams 
beer and Dogfish Head’s 60-, 90- and 120-Minute IPAs 
and sour beers all under the same company and combine 
two high-end craft breweries. The transaction is expected 
to close towards the end of the second quarter of 2019... 
Edgewell Personal Care Company, owner of the Schick 
and Wilkinson razor brands, is purchasing online shaving 
products retailer Harry’s in a mostly cash and stock 
transaction that values the brand at $1.37 billion. In addition 
to selling direct to consumers, Harry’s sells its razors and 
other products in Target stores under a 2016 partnership. 
Most recently, it began selling in Walmart stores.

http://www.edisonresearch.com/wp-content/uploads/2019/05/Moms-and-Media-2019-FINAL.pdf
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SINCLAIR: RSN CONTENT COULD LAND ON STIRR
  Sinclair Broadcast Group, just days after announcing 
plans to purchase 21 former Fox regional sports networks 
from Disney, tells analysts that content from the RSNs 
could find its way onto the broadcaster’s fledgling 
streaming service STIRR.
  Sinclair agreed to pay $9.6 billion for the former Fox 
RSNs in a deal that values the channels at $10.6 billion. 
On a conference call to discuss its Q1 results, Sinclair 
CEO Chris Ripley said non-game programming from 
the RSNs could be carried by STIRR initially, on an 
authenticated basis. “We very well might populate games 

as well, but that’s to be determined,” 
Ripley said.
  Sinclair launched STIRR in January, 
a free ad-supported service that has 
about 40 channels of local news, 
sports, movies and entertainment 
programming. Ripley said the goal is to 
add “well over 100 channels to STIRR, 
and we have a lot of those deals in the 
queue.”
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year, moms remain loyal. “Facebook is doing just fine 
among moms,” DeCesare said. “The percentage of moms 
currently using Facebook is at a very healthy 81 percent.  
It’s not quite as high as in 2017, when 84 percent were 
using Facebook, but it’s not the consecutive declines like 
we see overall — in fact, mom’s Facebook usage has 
rebounded this year, coming in higher than we saw in 
2018.”
  She says that’s likely because lots of schools and 
activities that kids are involved in only communicate with 
parents through Facebook. Yet there are cracks showing. 
The number of moms who said they used Facebook 
more than any other form of social media dropped five 
points from last year. Even so, 64 percent of moms said 
Facebook still gets most of their social media time.
  “Moms still use Facebook to get what they need from 
it, but it is losing favor as the one they use the most,” 
DeCesare explained. Interest in Pinterest keeps growing, 
with nearly two-thirds of moms this year saying they use 
the site. Instagram is growing too, with a majority saying 
they’re on the photo sharing site too.

THIS AND THAT
  Roku’s stock price jumped 28 percent yesterday to close 
at a record of $83.17, a day after the company reported 
stellar Q1 results. The streaming specialist posted 
stronger-than-expected revenue Wednesday as well as 
sharp increases in streaming time and active accounts. 
Roku says its smart TV operating system has surpassed 
Samsung’s to become the leading such platform for U.S. 
homes, reporting a gain of 2 million active accounts on its 
devices, reaching a total of 29 million... Conroy Media, a 
boutique advertising media buying agency headquartered 
in suburban Chicago, has entered into a multi-year 
agreement with Nielsen for Local TV and Audio electronic 
ratings services in multiple markets across the U.S., the 
companies said in a news release... AT&T, looking to shed 
debt after its Time Warner acquisition, offered employees 
at WarnerMedia units buyout offers that at least 100 CNN 
Worldwide staffers accepted.
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CABLENET CHATTER
  There will not be a fifth season for Angie Tribeca, TBS’ cop 
spoof comedy series created by Nancy and Steve Carell and 
starring Rashida Jones. There had been chatter that Angie 
Tribeca was done after it wrapped its fourth (and now final) 
season in December. A number of cast members already 
have moved on. Angie Tribeca was in the same situation 
as two other TBS comedy series, Wrecked and The Guest 
Book. Wrecked was recently officially canceled, and there 
still isn’t a formal decision on anthology The Guest Book... 
FX has boarded the BBC’s adaptation of Charles Dickens’ 
classic A Christmas Carol. FX will air the three-part series 
in December, the latest collaboration 
between the two broadcasters following 
Taboo. The project was first announced 
by the BBC in November 2017. The 
remake stars Guy Pearce as Ebenezer 
Scrooge, Andy Serkis as Ghost of 
Christmas Past, Stephen Graham as 
Jacob Marley, Charlotte Riley as Lottie, 
Joe Alwyn as Bob Cratchit, Vinette 
Robinson as Mary Cratchit, Rutger 
Hauer as the Ghost of Christmas Future, 
Kayvan Novak as Ali Baba and Lenny 
Rush as Tim Cratchit... TruTV has placed 
orders for its first animated series and a 
sports-themed studio show from comics Clayton English 
and Noah Gardenswartz. Ahead of its first WarnerMedia 
upfront next week, the network also renewed At Home 
with Amy Sedaris, Laff Mobb’s Laff Tracks and The 
Carbonaro Effect, and ordered more episodes of Adam 
Ruins Everything. New series This Functional Family 
and Game Changers (working title) will bow in 2020, with 
the new seasons of returning shows premiering this year 
or next... The DIY Network’s Nashville Flipped star Troy 
Shafer died April 28 at age 38 in his hometown of Erie, Pa. 
His brother said he passed away in his sleep and had no 
known medical conditions. The show aired for two seasons 
in 2016 and 2017, following Shafer as he restored historical 
homes in Music City.

FOX SPORTS ATTACHES ITS BRAND TO BETTING
  Fox is planning to debut a legalized sports betting product 
in partnership with Canadian gambling company The Stars 
Group, marking the first time a large legacy media company 
is branding a betting product, CNBC reports.
  Fox Bet will launch in the fall of 2019, the company said. 
Initially, Fox will debut two products, a free-to-play game 
and a real money wagering platform in states with legalized 
gaming, which will rival FanDuel and DraftKings.
  Fox will invest $236 million in The Stars Group in exchange 
for about 5 percent equity in the company. Fox Sports says it 
will grant an exclusive license to The Stars Group for the use 
of certain Fox Sports trademarks to online sports wagering. 
Prior to the 10th anniversary of the commercial agreement, 
Fox Sports has the right acquire up to a 50 percent equity 
stake in The Stars Group’s U.S. business.
  Sports gambling has been legalized in eight states. A total of 
15 could legalize by the end of the year and 30 by next year, 
according to Patrick Keane, CEO of The Action Network, a 
research and analytics company.

Jim Gaffigan

I didn’t eat cake 
today. That counts 

as a diet, right?


