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AUTO DEALER TV SPENDING, SHARE TICKED UP IN 2018
REPORT: DEALERS SPENT $9.4 BILLION ON ADS
  The National Auto Dealers Association’s (NADA) annual 
report detailing where local auto and truck dealerships made 
and spent their money shows that so-called “Tier 3” clients 
invested a combined $9.42 billion on advertising in 2018. 
That’s a decline of 3.2 percent, or $311 million, compared 
with what they spent in 2017. But last year’s tally was still 
$245 million ahead of what was spent in 2015.
  NADA says dealers sold a combined 17.22 
million new cars and light trucks last year. 
Despite worries of a slowing market, the year-
end tally was an uptick versus the 17.14 million 
reported in 2017. In terms of advertising, NADA 
senior economist Patrick Manzi says that 
means for 2018 advertising expenditure per new unit sold 
was $624. That’s $5 per vehicle less versus 2017. In recent 
years, the high point was $633. That came in 2015, when a 
record 17.3 million new vehicles were sold.
  Where did the ad dollars go? The average car dealer spent 
$99,013 on television advertising last year, according to 
NADA. That’s a 14 percent increase over 2017. And TV’s 
share of advertising was 18 percent last year, up from 15 
percent in 2017 but less than 2016’s 24 percent share.
  The report shows the typical dealer spent a total of $562,575 
on advertising overall last year. Once again, the largest 
portion of that money was allocated to digital media and not 
television. NADA says the average dealer spent $316,730 
on digital advertising. But after a big burst of growth, the data 
shows dealers actually pulled back slightly from digital last 
year, with the average spent online falling about $5,000.
  Nevertheless, in a year with lower ad spending levels, the 
internet’s share ticked up one point to 56 percent of all ad 
dollars. The remainder of dealer ad dollars went to radio, 
which captured a 10 percent share, direct mail (7%), and 
newspapers (6%). All three saw their shares hold steady.
  The data is collected by NADA from the nation’s 16,753 
franchised dealers. After the ranks of dealers shrank in 
recent years, that’s on par with the 16,802 reported in 2017. 
New car and truck sales contributed 57 percent of dealer 
revenue, with 31 percent coming from used vehicle sales, 
and 12 percent from the service and parts department.
  “As margins on the sale of a new car have fallen since the 
Great Recession, dealers have done an excellent job focusing 
on their service and parts business,” Manzi says. “Since 
2009, service and parts sales in the average dealership have 
increased by 5.5 percent per year on an average annualized 
basis.”
  NADA’s annual dealer report also reveals the average price 
paid on a new car hit a new high last year: $35,608. That’s 
up nearly $1,000 compared with 2017’s average retail price. 
And the average new car price has risen 15 percent between 
2011 and 2018, according to NADA. Used car sales averaged 
$20,586 last year. Prices on pre-owned vehicles have been 
trending up during the past decade as well, although it’s been 
at or near $20,000 for the past three years.

ADVERTISER NEWS
  Amazon may have scored points on Wall Street last week 
with plans to invest $800 million so its Prime subscribers 
can receive merchandise in one day. But analysts aren’t 
concerned the e-commerce giant’s brick-and-mortar 
competitors like Walmart and Target, with hefty online 
businesses themselves, have been caught off guard. Walmart 

issued its own news in a tweet, while taking 
a jab at Amazon: “One-day free shipping... 
without a membership fee. Now THAT would 
be groundbreaking,” the company said, 
teasing plans to cut its free two-day shipping 
(for purchases $35 and up) down to one, while 
making a reference to Amazon’s annual $119 

Prime membership. Although Walmart declined to provide 
Fortune with further comment, research from A.T. Kearney 
shows the company would only need to add eight additional 
distribution facilities to its existing 156 to implement one-day 
service... Staying with Walmart: It will reportedly invest in at 
least six original shows in the next 12 months in an attempt 
to boost its Vudu streaming service and attract advertising 
dollars, Bloomberg reports. “They’ve struggled to figure out 
their role in the new streaming environment,” said Edward 
Yruma of KeyBanc Capital Markets... Neiman Marcus 
said it expects a decline in same-store sales of up to 1.9 
percent in the third quarter that ended Saturday, The Dallas 
Morning News reports. The decline follows six straight 
quarterly gains for the luxury retailer. Neiman Marcus also 
said it was considering a sale of its European subsidiary 
MyTheresa... McDonald’s posted its 15th consecutive 
quarter of global same-store sales increases. The fast-food 
giant reported earnings per share of $1.78 exceeding the 
$1.75 expected by analysts... Apple reported earnings for 
its March quarter yesterday that fell in line with expectations, 
although revenue was down from the same period last year. 
However, Apple’s guidance for next quarter was higher 
than analysts expected, and it said it planned to spend $75 
billion buying back its own shares. Apple stock spiked more 
than 4 percent as it approached a $1 trillion market value 
in extended trading... Weis Markets is boosting capital 
expenditures this year to fuel store remodels, supply chain 
improvements and information technology upgrades, as 
well as continued online grocery expansion, Chain Store 
Age reports. During 2018, Weis Markets opened two new 
stores, closed five  and completed expansions/remodels of 
three locations, finishing the year with 202 supermarkets in 
Pennsylvania, Maryland, Delaware, New Jersey, New York, 
West Virginia and Virginia. The supermarket chain now 
operates 200 stores, following the closure of two locations 
in January... A new study from branded payments company 
Blackhawk Network found that 41 percent of Gen Z 
consumers and 39 percent of millennials surveyed buy 
e-gift cards at least once every three months, compared 
to 26 percent of Gen X consumers and 14 percent of baby 
boomers, Retail Dive reports.
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ALTICE USA BUYS CHEDDAR FOR $200M
  In the latest land grab in ad-supported streaming, cable 
and broadband provider Altice USA is paying $200 million 
to acquire news network Cheddar. Cheddar’s business and 
news networks are available in 40 million pay-TV homes 
through a range of MVPD and internet bundles, including 
Altice, Charter and Comcast.
  The young-skewing networks are also available via free, ad-
supported services like the Roku Channel and Viacom’s 
Pluto TV, as well as on systems operated by some 600 
college campuses.
  The brand has a sizable social footprint across major 

platforms, generating more than 400 
million video views a month. Its OTT 
viewership is most concentrated in ages 
25 to 34, and its campus network has the 
largest out-of-home reach of any network 
aimed at 18-to-24.
  Jon Steinberg, an alum of BuzzFeed 
who is founder and CEO of Cheddar, 
will join Altice USA to lead Altice News, 
including Cheddar, News 12 and 
i24NEWS.
  The deal is expected to close in the next 
two months.

CHARTER Q1 PAY-TV SUBSCRIBER LOSS EXPANDS
  Charter Communications, in which John Malone’s 
Liberty Broadband owns a big stake, yesterday reported 
a bigger first-quarter pay-TV subscriber decline. The 
company, led by chairman and CEO Tom Rutledge, lost 
152,000 residential pay-TV subscribers in the latest quarter, 
compared with the loss of 121,000 in the year-ago period. 
As of March 31, Charter had 16 million residential video 
customers.
  The company added 7,000 small and medium business 
video customers, compared with 10,000 in the year-ago 
period. Overall, Charter lost 145,000 video subscribers, 
compared with a loss of 111,000 in the year-ago period.
  The broadband business led the way in the first quarter as 
Charter recorded 428,000 internet subscriber net additions. 
The company also added 176,000 mobile lines in the quarter 
on a net basis after adding 113,000 in the fourth quarter.

NIELSEN SEES REDUCED EARNINGS IN Q1
  Nielsen reported lower first-quarter earnings as its strategic 
review continues. Net income fell 40 percent to $43 million, 
or 12 cents a share, in the quarter, from $72 million, or 20 
cents, a year ago. Revenue dropped 2.9 percent to $1.6 
billion. The company said that revenue was up 0.4 percent 
minus the effect of currency changes.
  The company didn’t talk about its ongoing strategic review, 
which could result in the sale of parts of the company or the 
whole company, other than to say that it aims to complete 
the review in a timely manner.
  The company said it was maintaining its financial guidance 
for the year and that revenue growth would be flat to up 1.5 
percent on a constant currency basis, with net income of 
$230 million to $285 million.
  First-quarter revenue for Nielsen’s Global Media 
segment was up 0.2 percent to $826 million, and Audience 
Measurement revenue was up 1.5 percent as demand for 
its Total Audience Measurement system was offset by 
pressure in local TV measurement. Plan/Optimize revenue 
was down 3.1 percent. Revenue for the Global Connect 
segment was down 6.2 percent to $737 million.
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CABLENET CHATTER
  Fox News Channel finished April as the No. 1 basic cable 
network for a 34th consecutive month in total day. FNC also 
celebrated its 208th consecutive month as the most watched 
cable news network, in total day and primetime. In total 
viewers, FNC topped basic cable with 2.395 million viewers 
in primetime and 1.351 million in total day. MSNBC was No. 
2 among all basic cable networks in both dayparts, averaging 
1.66 million viewers in primetime and 919,000 in total day. 
CNN was more competitive in total day than in primetime. In 
total day, CNN ranked No. 9 among cable networks, averaging 
545,000 viewers, behind the other two news networks as 
well as Investigation Discovery, HGTV, 
Nickelodeon, TNT, ESPN and USA... 
Paramount Network has ordered 10 
one-hour episodes of comedic drama 
68 Whiskey, an adaptation of Israeli TV 
series Charlie Golf One. The adaptation 
follows a multicultural mix of men and 
women deployed as Army medics to a 
forward operating base in Afghanistan 
nicknamed “The Orphanage.” Together, 
they endure a dangerous and Kafkaesque 
world that leads to self-destructive 
appetites, outrageous behavior, intense 
camaraderie and occasionally, a profound 
sense of purpose... Viacom will bring its channels to Pluto 
TV starting May 1. The company is planning different types 
of channels for its Pluto TV offerings, including co-branded 
flagship channels, which are “lite” versions of its linear 
cable channels. Those channels will include MTV Pluto TV, 
Comedy Central Pluto TV, BET Pluto TV, Nick Pluto TV, 
Nick Jr. Pluto TV, and Spike Pluto TV. The Pluto channel 
marks the return of Spike TV, which was rebranded as 
Paramount Network for its linear channel. Viacom completed 
its acquisition of the free streaming video service Pluto TV in 
March. The deal was valued at $340 million... One of John 
Singleton’s last projects was the FX drama series Snowfall, 
which he co-created, directed and executive produced. The 
series about the 1980s crack epidemic in Los Angeles is in 
production on its third season and remains on track for a 
summer premiere, despite Singleton’s death Monday in Los 
Angeles. The groundbreaking film director, screenwriter and 
producer, who suffered a stroke on April 17, was 51 years 
old.

THIS AND THAT
  Amazon has unveiled a voice model for Alexa that will 
allow developers to build skills for Spanish-speaking users 
in the U.S. Engadget says in addition to being available in 
Echo devices, Alexa in Spanish will be supported by devices 
from companies including Bose, Facebook and Sony... 
ESPN has arrived at the same conclusion as many other 
magazine publishers in a challenged marketplace, deciding 
to halt publication of its monthly print edition in September 
after a 21-year run. ESPN began publishing its magazine in 
1998, giving Sports Illustrated a run for its money during 
the infancy of the internet... YouTube and Major League 
Baseball have set a groundbreaking deal that will see 13 
games live-streamed for free across the Google-owned 
video platform in the U.S., Canada and Puerto Rico.

Seth Meyers

Joe Biden has officially 
announced he’s running for 
president. And he’s already 

a front-runner, which is 
ideal because nothing good 

happens when he comes 
from behind.


