
www.cablespots.net
Published Daily

For Subscriptions,
call 1-888-884-2630

subscribe@cablespots.net
$300 Per Year

Copyright 2018

Wednesday, May 22, 2019

COX: SALES OF USED VEHICLES SURPASS NEW ONES
FORECAST ANTICIPATES A NEW RECORD IN 2019
  The hottest part of the car dealerships’ lots this summer 
might just be where the used cars are parked. Not only have 
inventories been boosted by more than 4 million vehicles 
coming off lease this year, but with tariff talk threatening 
to raise the price of new cars, the mid-year market seems 
primed for pre-owned models.
  Cox Automotive reports sales of certified pre-owned 
or “CPO” vehicles increased 6 percent year-over-year in 
April as 233,540 CPO units were sold. The 
latest numbers (see chart HERE) show more 
used cars were sold in March and April than 
compared with the same two months a year 
ago. Cox says that brings total CPO sales 
for 2019 to 910,578 units, up 2 percent year-to-date versus 
the same period last year. “This growth in CPO is in stark 
contrast to the weakness we continue to see with retail 
new-vehicle sales, which are down 4 percent for the year,” 
Cox reports in its monthly update.
  Interest rates are rising and credit tightening at the 
same time new car prices hit record levels. The average 
transaction price for a full-size pickup was $50,195 in April 
— the highest ever, says Cox. Now tariff talk has only 
helped to put an even bigger focus on affordability. As a 
result, some consumers who may’ve bought a new car or 
truck are being lured to the used department.
  Cox says the CPO market is “primed to continue its 
growth” and its analysts predict 2019 will be another record 
year, forecasting 2.75 million CPO sales. That would be up 
from the 2.7 million sold last year and would mark the ninth 
consecutive year of record-breaking sales. The biggest-
sellers of CPOs last year were Toyota, Honda, Chevrolet, 
Ford and Nissan. (See the rundown HERE.)
  Beyond the numbers, the way in which people are buying 
a used car is changing. In terms of advertising, it means a 
tighter timeline to reach shoppers. Cox’s 2019 Car Buyer 
Journey Study shows the average CPO buyer spends 85 
days in the market, about a month and a half less than in 
2017. And half of CPO buyers close in 30 days or less.
  The study also shows CPO buyers spend 10 fewer days 
in the market than new-vehicle buyers and eight fewer days 
than buyers of non-certified used vehicles. CPO buyers still 
spend more time researching a purchase than other types 
of shoppers, the study shows.

TV OPENING SHOPPERS’ EYES TO NEW TECH
  Poking yet another hole in the myth that young adults 
don’t watch television is a new survey about where 18- to 
29-year-olds discover consumer technology products.
  While three-quarters of the generation that was raised on 
mobile say they learn of new products on social media, their 
second source for initial product awareness is television. 
Among young adults, 42 percent said TV opens their eyes 

(Continued on Page 2)

ADVERTISER NEWS
  Nordstrom has chosen Oct. 24 as the opening date for 
its new seven-story New York City flagship, Bloomberg 
reports. The 320,000-square-foot luxury department store 
will be the retailer’s first full-line store in Manhattan, and 
earlier this month the company announced plans for two 
Manhattan service hubs where shoppers can pick up 
online orders and access services including tailoring...  
Urban Outfitters has launched a monthly clothing rental 

subscription service called Nuuly, which 
it hopes will attract new customers and 
spur brand fans to spend more. The Wall 
Street Journal reports subscribers will 
pay $88 per month to rent up to six items 

from Urban Outfitters, Free People and Anthropologie... 
Whole Foods Market will swap plastic straws for paper 
at its 500 stores in North America and the U.K. starting in 
July, the company says. CNN reports stores will also start 
using smaller plastic produce bags and replace hard plastic 
rotisserie chicken packages with bags that use about 70 
percent less plastic... Nike, Adidas and Under Armour are 
among the more than 170 companies that signed a letter 
urging the White House to rethink a plan to impose tariffs 
on about $300 billion in Chinese imports, including shoes. 
“The proposed additional tariff of 25 percent on footwear 
would be catastrophic for our consumers, our companies 
and the American economy as a whole,” the letter says... 
Men’s apparel brand Taylor Stitch has launched a new 
platform dubbed Restitch to sell refurbished preowned 
pieces at lower prices, Fast Company reports. The brand 
joined with Yerdle, which has created similar sustainability-
focused resale programs for bigger companies including 
REI and Patagonia... Maven, the mobility brand operated 
by General Motors, is ceasing operations in New York, 
Chicago and multiple other markets as part of a “shift 
in strategy,” a spokeswoman said. Maven car-sharing 
will remain in Detroit and Los Angeles, but details were 
unavailable on how the company plans to address 
services in other markets... General Motors is postponing 
the launch of a new inline-six turbodiesel engine in the 
Chevrolet Silverado 1500 and GMC Sierra 1500 until 
the 2020 model year. The EPA’s emissions certification 
process for the engine is taking longer than anticipated, 
creating a “slight delay,” according to a memo GM sent 
to dealers yesterday... Home Depot attributed adverse 
weather conditions to lower-than-anticipated same-store 
sales growth of 2.5 percent in Q1, well below the 4.3 percent 
gain expected by analysts. The home improvement chain’s 
earnings, however, exceeded expectations at $2.18 per 
share, 10 cents higher than estimates... Frito-Lay is co-
marketing three of its biggest brands — Lay’s, Doritos and 
Tostitos — as the perfect snacks for summer. “The Perfect 
Side of Summer,” from in-house agency D3, includes 30-, 
15- and 6-second spots that will run for an 11-week flight 
through Labor Day across TV, digital and social.
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CBS SEES CONSUMERS WITH 10 OTT VIDEO SUBS
  CBS has set big subscriber growth goals for CBS All 
Access and Showtime OTT. It’s also facing a lot of new 
streaming competition. But it’s no problem, according to 
one company executive.
  Marc DeBevoise, president and chief operating officer 
at CBS Interactive, says the average uptake of streaming 
services is going to expand a lot. He tells Ad Age the 
current average is already more than three streaming 
services per consumer, and while that number isn’t likely 
to grow as high as two dozen, he certainly sees it getting 
into the double digits.

  “We feel like we are on the right rocket 
ship. We don’t know exactly what seat 
we’re in, but we’re certainly on it and 
headed to good places,” DeBevoise 
says in a report from FierceVideo.
  Earlier this month, CBS said its direct-
to-consumer subscriber base had 
increased 71 percent year over year. 
That update came after the company 
in February said All Access and 
Showtime OTT had 8 million combined 
subscribers. CBS expects to have 25 
million combined DTC subscribers by 
2022.

  Parks Associates’ latest Top 10 U.S. OTT video service 
rankings has Showtime and CBS All Access at Nos. 7 and 
8, respectively, behind Netflix, Amazon Prime Video, 
Hulu, HBO Now, Starz and MLB.TV. But some major new 
competitors, including Apple, Disney+, NBCUniversal 
and WarnerMedia, are all launching new services soon. 

TV OPENING SHOPPERS’ EYES TO NEW TECH
(Continued from Page 1)
to new gadgets and technology. That’s higher than the 36 
percent who said they rely on online tech websites like 
CNET or The Verge, or the 17 percent who mentioned 
lifestyle-focused websites and magazines like Buzzfeed 
and GQ.
  The data released by Matter Communications — an 
agency that works with brands like JBL, Sylvania and HTC 
— is based on an April survey of 1,000 U.S. consumers.
  Another finding is that reliance on video content continues 
to rise, with the number of consumers who use video options 
like YouTube as a source for product recommendations 
and reviews more than doubled from 2018 (38% vs. 18%). 
It also found shoppers in the age 18-29 range are almost 
three times as likely to consult YouTube, compared with 
consumers over the age of 30.

THIS AND THAT
  The FCC yesterday launched a new consumer video 
about the ongoing frequency changes happening to some 
TV channels between now and July 2020. Some channels 
are changing frequencies as part of the incentive auction 
repack process. Consumers who watch over-the-air TV 
using an antenna should consider rescanning their TVs 
to find missing channels, the FCC says... T-Mobile has 
won the backing of Ajit Pai, chair of the FCC, and fellow 
Republican Brendan Carr for its merger with Sprint after 
the carriers agreed to several conditions, but the Justice 
Department reportedly wants more concessions. The 
carriers agreed to wire rural areas, bring 5G wireless 
service to most of the U.S. within a few years and sell off 
Sprint’s Boost prepaid service.
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CABLENET CHATTER
  CNN will give four Democratic presidential candidates a 
chance for an hour of national airtime each with separate 
town hall appearances over the next two weeks. The network 
has scheduled Sen. Michael Bennet (D-Colo.) for May 30 
and three other candidates, including Reps. Seth Moulton 
(D-Mass.), Tim Ryan (D-Ohio) and Eric Swalwell (D-Calif.), 
for back-to-back shows on June 2... Cartoon Network 
has ordered a pair of new adventure comedy series, Mao 
Mao, Heroes of Pure Heart, and Tig ‘N’ Seek, as well as 
renewing Summer Camp Island and picking up a full series 
of Apple & Onion. All of the shows came from the channel’s 
Artist Program, an effort to develop up-
and-coming creators, The Hollywood 
Reporter says... Nickelodeon on 
June 10 will debut its reboot of the Fox 
broadcasting game show Are You 
Smarter than a 5th Grader?. The series, 
hosted by the WWE’s John Cena, will 
follow the original premise of kids helping 
adult contestants put their knowledge to 
the test with questions taken directly from 
an elementary school curriculum. After its 
premiere, the series will air new episodes 
June 17-19 before moving to its regular 
Monday timeslot on June 24, network 
officials say... Deadline says the Smithsonian Channel is 
on the brink of closing a deal for Damian Lewis: Spy Wars 
(w/t), a spy documentary series. Spy Wars, which is the 
Homeland star’s first foray into factual television, is an eight-
part documentary series that tells the stories behind some of 
the most important international spy operations of the past 40 
years... Bravo Media has given a green light to Indian-ish, 
described as a lighthearted and comedic docuseries, which 
follows multi-generational families from India who have 
relocated to America. Featuring the first-ever all Indian cast 
in an American docuseries, Indian-ish follows several families 
over three generations who’ve shared close friendships for 
decades, having all relocated to the Miami area around the 
same time... Monday night’s NBA Western Conference 
Finals Game 4 delivered a total metered market rating of a 
5.9 across ESPN and ESPN2, which was up 40 percent from 
a 4.2 rating for Game 4 of the 2017 Western Finals – the last 
time ESPN televised the Western Finals. It peaked with a 7.1 
metered market rating from 11:30-11:45 PM (ET), according 
to Nielsen. ESPN’s metered market ratings for the 2019 NBA 
Western Conference Finals, the network’s fourth highest 
rated conference finals ever, were up 23 percent from the last 
time it televised the Western Finals, in 2017. The four-game 
sweep, in which the Golden State Warriors defeated the 
Portland Trail Blazers to advance to their fifth straight NBA 
Finals, averaged a 5.8 metered market rating, up from a 4.7 
rating in 2017, which was also a Warriors sweep. Monday’s 
Game 4 telecast drew a 20.8 in the Portland market, making 
it the highest-rated NBA game on ESPN ever in the market. It 
delivered a 21.7 in the San Francisco-Oakland market... AMC 
and U.K. outlet Channel 4, which co-produced the scripted 
drama Humans, have opted against a fourth season of the 
AMC drama. Based on the Swedish science fiction drama 
Real Humans, the series explored the themes of artificial 
intelligence and robotics.

Stephen Colbert

No spoilers, but the ‘Game 
of Thrones’ finale had 

everything: heartbreak, 
betrayal, desolation — and 

that’s just how fans feel 
about the writers.

https://www.youtube.com/watch?v=wVxI6L9eCvk&feature=youtu.be

