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IAB: DIGITAL ADS TOP $100 BILLION FOR THE FIRST TIME
VIDEO NOW COMPRISES 15% OF DIGITAL ADS
  “A mind blow of a number.” That’s how Sue Hogan, SVP of 
Research and Measurement at the Interactive Advertising 
Bureau (IAB) described the final tally on how much was 
spent on digital advertising last year. The full-year 2018 
total represents a 22 percent year-over-year increase from 
the $88.3 billion spent on digital advertising in 2017. The 
IAB reports a record-breaking $107.5 billion 
was spent by marketers, marking the first time 
the $100 billion mark had been exceeded.
  The Internet Advertising Revenue Report is 
prepared by PricewaterhouseCoopers (PwC) 
for the IAB, and on a webinar yesterday PwC 
partner David Silverman said his headline 
isn’t the growth, but the consistency, pointing out digital ad 
dollars have now grown at a 20 percent or better clip in 
each of the past four years. To put that into perspective, 
he said that’s meant a five-fold increase during the past 
decade. “A large part of the growth in the past five or six 
years has been the shift to mobile. As consumers have 
shifted to mobile devices and multiple devices, it’s created 
tremendous opportunity for advertisers,” Silverman said.
  Mobile accounted for nearly two-thirds of 2018’s internet 
ad revenues, totaling $69.9 billion. That was up 40 percent 
from the previous year. Hogan said mobile ad spending 
is now more in line with the amount of time people are 
spending with the devices, noting time spent on mobile 
gadgets increased 31 percent last year. “The eyeballs have 
been followed by dollars much more closely than they have 
in the past,” she said.
  For TV stations making the investment in digital, the 
best news from the IAB came when the discussion turned 
to video. Advertising revenues from digital video saw the 
largest rise among all formats — an uptick of 37.2 percent 
— catapulting to $16.3 billion in 2018, up from $11.9 billion 
in 2017. Mobile is a big part of that. IAB says revenue from 
digital video ads on mobile devices totaled $10.2 billion in 
2018, a 65 percent increase from the prior year.
  “On desktop, most formats are experiencing flat or small 
revenue declines,” the report says. “Video is the only format 
with meaningful growth, up 6.6 percent from the prior year.” 
And even as most formats enjoyed sizable gains on mobile, 
the IAB says video once again was the leading growth 
format. The latest data available to the IAB showed 52 
percent of digital video starts are now starting on a mobile 
device. That’s up 13 points over the same period a year 
earlier. “Mobile is stimulating growth in video viewing,” 
Hogan concluded.
  The IAB’s annual revenue report doesn’t increase 
specific video revenue totals for OTT or other streaming 
video segments, but IAB executives said there’s growing 
discussions inside the organization about offering more 
granularity to the numbers going forward. Even without

(Continued on Page 2)

ADVERTISER NEWS
  Macy’s, J.C. Penney and Nordstrom held the top three 
spots for general apparel in average monthly traffic from 
July 2017 to June 2018, according to a recent SimilarWeb 
Retail Trend report, Retail Dive says. Digitally native brands 
Zulily, Zappos and Poshmark followed closely behind in 
the fourth through sixth spots among stores with the top web 

traffic. The report also found Poshmark’s traffic 
increased more than 55 percent of its traffic 
coming directly, supported by organic search 
and some paid search. Beauty retailers, like 
other stores, have faced some challenges as 
well, but some have been able to make strides. 
Sephora, Ulta and L Brands-owned Bath and 

Body Works earned the top three spots for beauty in average 
monthly traffic measured during the same period... Walmart 
is looking to get a bigger share of the estimated $75 billion 
that U.S. consumers are expected to spend on their pets this 
year, Chain Store Age reports. The discount giant will give 
PetSmart’s Chewy.com and other rivals competition with the 
launch of its first-ever online pet pharmacy, WalmartPetRx.
com. The retailer is also adding more in-store veterinary 
clinics. Walmart, which operates 21 vet clinics in its stores 
across six states, plans to expand the total to 100 during the 
next 12 months. The in-store clinics offer vaccines, exams 
and treatment for minor illnesses, with savings as much as 
40 percent to 60 percent, the retailer said... Lyft reported 
better-than-expected sales in its first quarterly earnings report 
as a public company yesterday, but also disclosed massive 
losses that weighed on the stock until executives said on a 
conference call that they do see a path to profitability. Lyft 
reported Q1 losses of $1.14 billion, or a whopping $48.53 a 
share, on revenue of $776 million, up from $397.2 million in 
the comparable quarter a year ago, according to Lyft’s IPO 
filing. Much of that loss was due to stock-based compensation 
— typically an especially large expense in the quarter after 
an IPO — totalling $894 million. After adjusting for stock 
payouts and other factors, Lyft claimed adjusted losses 
of $211.5 million, or $9.02 a share. Analysts, on average, 
expected losses of $3.77 a share on sales of $739.9 million, 
according to FactSet... Tempur-Pedic is jumping into the 
bed-in-a-box game, USA Today reports. The mattress 
brand, part of Tempur Sealy International, is introducing 
its first bed-in-a-box as the mattress industry grapples with 
the fallout from over-expansion and digital competition. The 
Tempur-Cloud will range in price from $1,499 for a twin to 
$2,199 for a king, which is about three to four times more 
expensive than the cheapest bed-in-a-box options on the 
market... Mercedes-Benz recently pulled advertisements 
that say its new Sprinter vans are “Built in the USA” after 
a consumer watchdog group questioned the claims and 
threatened to file a complaint with the FTC, the Charleston 
(S.C.) Post and Courier reports. The vans are still mostly 
made in Germany, not at the company’s North Charleston 
plant, says the advocacy group, Truth in Advertising.
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ACA CONNECTS: DENY SINCLAIR-DISNEY DEAL
  Smaller cable operators don’t want the government to 
allow Sinclair to purchase the Disney regional sports 
networks any more than they wanted it to allow the 
broadcaster to buy the Tribune stations, and for the same 
reason, according to ACA Connects.
  The trade group, Broadcasting & Cable reports, says 
Disney RSNs under Sinclair would just boost prices to 
consumers, including the ones ACA Connects serves.
  RSNs, like network affiliates, are among cable operators’ 
must-have programming, ACA says. “By jointly negotiating 
these assets when they serve the same market, Sinclair 

can raise prices to cable operators for 
both offerings.”
  Sinclair scrapped the Tribune deal 
after pushback from regulators. ACA is 
hoping for a similar result with Disney.
  Disney announced last week it had 
struck a definitive agreement with 
Disney to buy its 21 RSNs and Fox 
College Sports, which Disney bought 
from 21st Century Fox but agreed to 
spin off for $10.6 billion.
  The deal includes rights to 14 Major 
League Baseball teams, 16 NBA teams 
and 12 NHL teams.

PAY-TV UNIVERSE SHRINKS, EVEN WITH vMVPDs
  Cable, satellite and telco-based TV companies are not 
converting a majority of traditional pay-TV subscribers to 
new virtual pay-TV subscriptions, Television News Daily 
reports. One analyst says the trend is getting worse.
  MoffettNathanson Research says only 40 percent of the 
1.4 million traditional pay-TV subscriptions lost in Q1 were 
“recaptured” by new virtual multichannel video program 
distributors. It was 59 percent over the last 12 months.
  Craig Moffett, media analyst of MoffettNathanson 
Research, points to a number of possible reasons: 
password sharing, increasing OTA broadcast TV 
antenna use, and a contraction of accounts for two-home 
households.
  As of the first quarter, Moffett estimates the total vMPVD 
universe at 8 million subscribers, rising by 563,000. Hulu 
with Live TV grew the fastest, adding 400,000. Other 
gainers in the group include YouTube TV, Sling TV and 
DirecTV Now.

DOES PEOPLE STILL WANT TO OWN THINGS?
  The results of a new international consumer survey 
should give hope to subscription-based retailers, Chain 
Store Age reports. According to a survey of about 
13,500 adults across 12 countries conducted on behalf of 
subscription management platform Zuora by The Harris 
Poll, subscription services are experiencing growth on a 
global scale.
  Results indicate 71 percent of respondents have 
subscription services, up from 53 percent who had them 
five years ago. Roughly one-quarter of international adults 
(26%) report they have three or more subscriptions, 
compared to 14 percent who had three or more five years 
ago.
  The survey also found that 74 percent of respondents 
believe that in the future, people will subscribe to more 
services and own less physical goods. Thirty-four percent 
believe that they will be taking advantage of more 
subscription services two years from now.
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CABLENET CHATTER
  Paramount Network is expanding its popular Ink Master 
franchise across platforms, ordering two more 16-episode 
seasons (13 and 14) of its hit original tattoo-competition 
series, and new spinoff series, Ink Master: Grudge Match. 
Season 13 of Ink Master is slated to premiere in 2020. 
Season 12 of Ink Master, titled Ink Master: Battle Of The 
Sexes, will premiere Tuesday, June 11 at 10 PM (ET/PT). 
Ink Master remains a ratings powerhouse for Paramount 
Network. Season 11, which concluded in December, was the 
No. 1 reality series on ad-supported cable among Men 18-49 
and a top 10 reality series among Adults 18-49... With four 
episodes left to air in its freshman run, FX 
has renewed the vampire mockumentary 
series What We Do In the Shadows for 
a second season. The show is based on 
Taika Waititi and Jemaine Clement’s 
2014 film of the same name, however, the 
TV adaptation moves from Wellington to 
Staten Island, and follows three vampires, 
Nandor (Kayvan Novak), Lazslo (Matt 
Berry) and Nadja (Natasia Demetriou), 
who have been roommates for hundreds 
of years. Season 2 of the comedy, which 
explores the mundane, daily issues 
vampires would have to deal with living in 
today’s world, is slated to debut in 2020... Adult Swim has 
given a series order to live action Amy Poehler-produced 
comedy Three Busy Debras. The project is described as an 
“absurdist” half-hour that  revolves around three “disturbed” 
housewives who live in an affluent Connecticut suburb that 
exists outside of the reality of life for the rest of the world. 
Three Busy Debras is created and written by Sandy Honig 
(Isn’t It Romantic), Mitra Jouhari (Friends From College, 
High Maintenance) and Alyssa Stonoha, who also play the 
title characters... Discovery Family Channel and Spanish-
language network Discovery Familia have acquired pay-TV 
rights to multiple properties from 41 Entertainment. The two 
outlets will broadcast two of 41E’s major properties, PAC-
MAN and the Ghostly Adventures and Super Monsters; 
two holiday specials, Santa Pac’s Merry Berry Day and 
Pac’s Scary Halloween; and three full-length films based on 
well-known IPs: Kong - King of the Apes: The Adventure 
Begins, Tarzan and Jane: Genesis and Tarzan and Jane: 
Tale of Two Jungles... The Animal Planet series The 
Aquarium will open Sunday, May 19 at 8 PM (ET). The series 
introduces and shares the stories of the amazing animals who 
call the 10 million gallons of water at the Georgia Aquarium 
home.
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the data points, Silverman said there’s little doubt a 
convergence of TV and digital and mobile is already well 
underway. “Whether it’s television becoming digital or internet 
becoming more video, there’s going to be a place where all 
those come together and we’re seeing that happen,” he said. 
“There are a lot of opportunities of digital of television and 
the ability to target in ways you just haven’t been able to do 
under the prior television model.”
  Read the full IAB report on 2018 revenue HERE.

Seth Meyers

Duchess Meghan Markle 
gave birth to a baby boy who 
is now seventh in line for the 
throne, which if you ask me 
is just unfair. Making a baby 

kill six people?

https://www.iab.com/wp-content/uploads/2019/05/Full-Year-2018-IAB-Internet-Advertising-Revenue-Report.pdf

