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FORD, FCA, TOYOTA SALES FALL; NISSAN, HONDA GAIN
‘SALES LION’ BECAME ‘WEAKER LAMB’ IN APRIL
  Ford Motor, FCA and Toyota posted lower April U.S. sales 
while Nissan, Honda and Hyundai managed increases as 
the industry struggled to record its first gain of the year, even 
with the help of an extra selling day.
  Ford’s sales dropped 4.7 percent, with the Ford division 
down 4.7 percent and Lincoln off 6.2 percent, according 
to the Automotive News Data Center. 
Ford’s total car deliveries skidded 21 percent 
last month, while utility vehicle sales fell 9.1 
percent and pickup truck volume jumped 7.3 
percent, helped by healthy demand for the 
F-series and the revived Ranger.
  FCA reported a 6.1 percent decline, with 
an increase in Ram sales offset by weaker 
Jeep deliveries. Volume dropped 4.4 percent at Toyota 
behind lower car sales, while deliveries rose 0.1 percent at 
American Honda, 0.7 percent at Hyundai and 9 percent at 
Nissan. April snapped a 3-month skid for Nissan.
  “Forecasters have been expecting the market to slow as 
higher vehicle prices and higher borrowing costs squeeze 
many potential buyers,” said Charlie Chesbrough, senior 
economist for Cox Automotive. “And indeed, the sales lion 
that surprised many in March became a much weaker lamb 
in April, as revealed in [yesterday’s] numbers.”
  At FCA, sales rose 25 percent at Ram, with pickup sales 
jumping 25 percent to 49,106, but volume fell 7.6 percent at 
Jeep, 24 percent at Dodge, 37 percent at Chrysler and 34 
percent at Fiat.
  Sales at Jeep, FCA’s biggest division, have now slipped 
four straight months year over year. In April, Wrangler 
demand fell 25 percent and Cherokee volume dropped 13 
percent. The company’s U.S. sales have now declined three 
consecutive months. FCA dialed back on incentives last 
month, but the company is still offering some of the highest 
discounts among major automakers.
  “April marks the start of the spring selling season and we 
anticipate strong consumer spending as we move through 
May,” said Reid Bigland, head of U.S. sales for FCA US. “The 
industry may be shaking off the first-quarter sluggishness, 
but shoppers are coming into showrooms and buying.”
  At Toyota, April deliveries fell 4.8 percent at the Toyota 
division and 1.3 percent at Lexus, with car sales at the two 
brands falling a combined 14 percent in April and light-truck 
volume up 1.9 percent. U.S. deliveries at Toyota Motor 
Sales have now dropped 6 straight months year over year.
  American Honda said volume edged up 0.2 percent at the 
Honda division but dipped 1.7 percent at Acura. Nissan 
sales rose behind a 11 percent increase at the Nissan brand, 
offsetting a 5.2 percent decline at Infiniti.
  Among other automakers, Subaru extended its streak of 
year-over-year monthly gains to 89 with April volume rising 
7.7 percent. Hyundai’s sales rose 0.7 percent and Mazda fell 
15 percent, extending its streak of monthly declines to ten. 
Deliveries dropped 13 percent at Mitsubishi.

ADVERTISER NEWS
  McDonald’s is considering putting a plant-based burger 
on the menu as rival Burger King rolls out the Impossible 
Whopper, but the company hasn’t yet determined whether 
there’s enough demand to make it worthwhile, CEO Steve 
Easterbrook said. The Chicago Tribune reports the fast-
food chain reported a boost in first-quarter sales, fueled by 

new promotions and investments in restaurant 
renovations... Yum! Brands’ same-store 
sales were up 4 percent in last quarter, 
outpacing the 2.7 percent gain expected 
by analysts polled by Consensus Metrix. 
Bloomberg says the company’s sales were 
largely driven by improvements in its Taco 
Bell and KFC businesses, while revenues at 

Pizza Hut remained flat for the second quarter in a row... 
Shares of Royal Caribbean Cruises shot up 5 percent 
yesterday after the cruise operator reported Q1 earnings, 
revenue and net yields that beat expectations. Net income 
rose to $249.7 million, from $218.7 million in the same period 
a year ago. Total revenue rose 20.3 percent to $2.44 billion. 
The stock has rallied 23.7 percent year-to-date, while the 
S&P 500 has gained 17.5 percent... Mountain Dew is setting 
its sight on gamers, Digiday reports. The PepsiCo brand is 
looking to be a first-mover in a niche industry, subbing in 
gamers and e-sports for extreme sports. The company will 
spend 40 percent of its marketing dollars this year to reach 
gamers, said Nicole Portwood, VP of marketing. In 2018, 
Mountain Dew spent $119.5 million on paid media alone, 
up from $89 million in 2017, according to data from Kantar 
Media... CVS Health will expand its new health hub concept 
store throughout the Houston market after seeing promising 
early results in the initial pilot stores. CVS earlier this year 
began to pilot three “HealthHUB” locations in Houston that 
dedicate more than 20 percent of the store to health services 
that include new durable medical equipment, supplies and 
various new product and service combinations... There’s a 
new way to get the daily recommended dose of vitamins B3, 
B5, B6 and C, thanks to Propel. The brand has debuted 
its latest beverage — Propel Vitamin Boost, which is a 
fitness water that’s enhanced with the aforementioned 
vitamins. In addition, the product is made without the use 
of artificial sweeteners, colors and flavors, the company 
said. Each 20-oz. bottle contains only 10 calories. Propel 
Vitamin Boost is available in three fruit flavors — apple 
pear, strawberry raspberry, and peach mango... Cannabis 
aficionados everywhere may finally get their wish as Oreo-
maker Mondelez eyes adding CBD-infused snacks to its 
product line, which includes Chips Ahoy cookies, Cadbury 
chocolate, Nilla Wafers and Nutter Butter cookies, CNBC 
reports. A number of start-ups have already started selling 
CBD-infused food and drinks, but larger companies such as 
Mondelez and Coca-Cola are still sitting on the sidelines 
while federal health officials weigh new rules regulating the 
industry.
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AMC NETWORKS’ U.S. AD REVENUE RISES
  AMC Networks, which operates AMC, IFC, WE tv, BBC 
America and SundanceTV, yesterday reported lower first-
quarter earnings but higher U.S. advertising revenue, thanks 
in part to more episodes of the hit series The Walking Dead, 
despite lower ratings.
  The company, led by CEO Josh Sapan, posted a first-
quarter profit of $143 million, or $2.48 per share, compared 
with $157 million in the year-ago quarter and EPS of $2.54. 
Wall Street had been looking for earnings of $2.25. Adjusted 
earnings hit $152 million, or $2.64 per share, compared with 
$163 million, or $2.65.

  Quarterly revenue rose 5.9 percent 
to $784 million, driven by a nearly 54 
percent improvement in the “international 
and other” segment, which was boosted 
by the acquisitions of comedy venue 
operator Levity Entertainment and RLJ 
Entertainment.
  During its latest quarter, AMC Networks 
posted a 2.7 percent U.S. revenue 
drop, driven by a 7.4 percent decline 
in distribution revenue, “primarily 
attributable to a decrease in content 
licensing revenues partially offset by an 
increase in subscription revenues.” This 

more than offset a 5.9 percent gain in advertising.

PODCASTS: A SMALL BUT SIGNIFICANT AUDIENCE
  Podcasts still have a ways to go before catching up with 
traditional radio. As marketers try to reach the growing 
audience of digital audio listeners, eMarketer estimates 
that 76.4 million people in the U.S. will listen to podcasts this 
year, accounting for 37.3 percent of digital audio listeners.
  By comparison, that’s less than one-third of traditional 
radio’s audience, which is expected to reach 234.7 million 
U.S. listeners this year, maintaining its 91.5 percent share 
of the adult population.
  eMarketer forecasts U.S. ad spending on traditional radio 
will reach $13.9 billion this year, though growth is in decline. 
While the research firm doesn’t currently forecast podcast 
ad spending, the Interactive Advertising Bureau (IAB) 
and PricewaterhouseCoopers (PwC) expect U.S. podcast 
ad revenues will grow 110 percent, to $659 million, by 2020.
  And a growing number of U.S. marketers and agency 
professionals have added podcasts to their budgets. In May 
2018, 32 percent said they already advertise in podcasts, 
according to Advertiser Perceptions and audio media 
company Westwood One.

HULU: WE HAVE 58M AD-SUPPORTED VIEWERS
  Hulu has provided an updated subscriber tally of a bit more 
than 28 million, including more than 1 million promotional 
accounts, while explaining that password sharing provides a 
total base of 58 million ad-supported subscribers, Deadline 
reports.
  Executives laid out the details during the company’s pitch 
to media buyers at the NewFronts, which Hulu has always 
described as its “upfront.” At CES in January, Hulu reported 
passing the 25 million subscriber mark, but has opted to 
include the number of promotional subscriptions it offers.
  Citing ComScore data, ad sales chief Peter Naylor said 
the 58 million figure shows the reach of Hulu. The median 
age of viewers is 31, he noted, and 21 million of the total 
base across the subscription and live TV services are 
classified as “cord-cutters” or “cord-nevers.”

Thursday, May 2, 2019

CABLENET CHATTER
  Paramount Network has put in development Coyote, 
a scripted drama series starring Michael Chiklis (The 
Shield). Coyote follows Agent Ben Clemens (Chiklis) who, 
on the day of his mandatory retirement from the U.S. 
Border Patrol, discovers an illicit tunnel used to mainline 
blac-market goods into the U.S. from Mexico. This soon 
puts Clemens in the crosshairs of the criminal mastermind 
he’s spent his career trying to destroy.

WALMART’S VUDU EYES ORIGINAL CONTENT
  Walmart-owned streaming service Vudu says it’s 
launching new interactive shows later 
this year, created through the company’s 
joint venture with interactive content 
startup Eko. The news confirms a 
Bloomberg report that Walmart plans 
to debut several interactive new shows 
produced with Eko, along with shoppable 
ads.
  According to TechCrunch, Vudu is 
offering few details about the interactive 
content. As for Vudu’s plans for non-
interactive, original content, the service 
is co-producing Albedo, a science fiction 
detective series that will premiere next 
year and mark Lost star Evangeline Lilly’s return to TV. In 
addition, the first three episodes of Nickelodeon’s remake 
Blues Clues & You will premiere on Vudu before they air 
on linear TV.
  Also in the works are unscripted shows like Turning Point 
with Randy Jackson and Friends in Strange Places, a 
travel show with Queen Latifah. In total, the service will be 
premiering around a dozen original movies and TV shows 
later this year.
  Shoppable ads are also in the mix, with the service already 
testing them. These ads, which allow you to purchase the 
featured products through a pop-up window, are dynamic, 
changing based on viewer preferences.
  Separately, the company announced Vudu Audience 
Extension, an ad network that will allow advertisers to 
buy campaigns through Vudu that will also run on other 
streaming media services.

THIS AND THAT
  Sales of iPhones have continued to drop this quarter, 
declining roughly 17 percent, but Apple has showed gains 
from wearables and services, as well as iPads. Results 
overall surpassed analysts’ estimates, partly due to a 16 
percent increase in services such as streaming music and 
wearables such as AirPods and smartwatches... The U.S. 
Postal Service has introduced a plan that would see it cutting 
mail delivery from six to five days a week while expanding 
packaging deliveries to seven days. The move, according 
to the USPS, would better reflect market conditions and 
save billions of dollars a year. Republican and Democratic 
members of Congress, however, are opposed to making 
a change to mail deliveries... Verizon is pausing its plans 
to charge an additional $10 per month for its mobile 5G 
service, Business Insider reports. Previously, the fee was 
only supposed to be waived for the first three months.

Dan Regan

‘We should get together soon’ 
is what you say to someone 
until the next time you bump 
into them and say it again.


