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AMAZON: THE MOST VALUABLE GLOBAL RETAIL BRAND
IT’S A REPEAT PERFORMANCE FOR ONLINE GIANT
  The second annual BrandZ Top 75 Most Valuable Global 
Retail Brands ranking and report identifies Amazon as 
the world’s most valuable retail brand. The e-commerce 
behemoth, which took the top spot in 2018 as well, has a 
brand value of $315.5 billion, more than double that of 
China’s Alibaba ($131.2 billion), which took the No. 2 spot.
  Alibaba, which ranked third in 2018, edged out last year’s 
No. 2, McDonald’s, which slipped to third with 
a brand value of $130.4 billion. Rounding out 
the top five: The Home Depot ($53.5 billion) 
and Nike ($47.4 billion).
  According to the ranking, the world’s most 
valuable retail brands are worth $339 billion more this year 
than last, a total of $1.4 trillion. With a brand value of $315.5 
billion, Amazon accounts for nearly a quarter (23%) of the 
total brand value of the Top 75. But second-ranked Alibaba 
saw its brand value grow 48 percent in a year, which BrandZ 
analysis attributes to efforts such as partnering with seventh-
ranked Starbucks ($45.9 billion) to co-locate in all Alibaba 
properties and disrupting its logistics model to better facilitate 
super-fast delivery.
  McDonald’s continues to dominate fast-food. Despite slipping 
into third place in the retail ranking this year, having been 
overtaken by Alibaba, McDonald’s is still the most valuable 
fast food brand in the world. It has successfully tapped into 
the growing demand for healthier food and packaging, as well 
as improved its delivery business, including a partnership 
Uber Eats.
  In athleisure, innovative new fabrics and designs that double 
as sports and leisurewear has boosted Lululemon by 94 
percent. It’s now No. 35 in the ranking with a brand value of 
$6.9 billion. Nike is the most valuable apparel brand (No. 5 in 
the retail ranking) worth $47.4 billion, while Adidas (No. 20) 
grew 13 percent to $13.4 billion.
  The well-established denim brand Levi’s has entered the 
retail ranking ahead of its IPO this year. Levi’s refocused 
positioning with women in the last few years, which has led 
to strong growth in new markets including Italy and China. 
Levi’s brand value is $2.4 billion and enters at No. 74.
  Brand equity is still important to retailers focusing on price 
– Amazon, Ikea (No. 15) and Aldi (No. 19) all continue 
to grow their brand values in 2019 with their low-price 
propositions through building a strong brand and offering a 
great experience. Other retail brands like Adidas, Hermès 
and Lowe’s, justify their price premium with strong equity 
and continue to grow their brand value.
  Specialist retail brands have joined the rankings. Among 
the nine new entrants this year are outdoor sports brand The 
North Face (No. 66) and Indian jeweler Tanishq (No. 72).
  Commissioned by WPP and conducted by Kantar, the 
BrandZ ranking combines analyzed market data from 
Bloomberg with consumer insights from more than 3.7 
million consumers around the world, covering more than 
166,000 different brands in over 50 markets.

ADVERTISER NEWS
  Walmart says prices for shoppers will rise due to higher 
tariffs on goods from China as the world’s largest retailer 
reported its best first-quarter comparable sales growth 
in nine years. Walmart called out the impact of tariffs on 
consumers after Macy’s delivered a similar warning last 
week. The department store chain’s CEO Jeff Gennette 
said tariffs on Chinese imports are hitting its furniture 

business and warned investors that additional 
levies would leave its clothing and accessory 
categories vulnerable. The U.S. increased 
tariffs on $200 billion worth of Chinese 
imports to 25 percent from 10 percent last 

week. The move is widely expected to raise prices on 
thousands of products including clothing, furniture and 
electronics. China has since retaliated, though on a smaller 
scale... The Children’s Place says it will close between 40 
and 45 stores this year as part of a multiyear plan to close 
300 stores by 2020. According to USA Today, the children’s 
clothing chain also plans to open 25 new locations over the 
next two years in areas where it currently doesn’t have any 
stores... Employee-owned Publix plans to spend $65 million 
to expand its corporate headquarters in Lakeland, Fla., by 
an additional 30,000 square feet over the 190,000-square-
foot addition it previously announced in 2018. The Lakeland 
Ledger reports that construction is expected to begin in the 
fall... Nike says it’s adding “written terms” to new contracts to 
support athletes during pregnancy days after being criticized 
for cutting the pay of some female stars who had children. 
The sneaker giant posted a statement on its website last 
week saying that while it changed its policy to support 
female athletes during pregnancy last year, it recognized it 
could “go even further.” The move comes after star runner 
Alysia Montaño’s May 12 op-ed in The New York Times 
in which she detailed her experiences with Nike. The shoe 
manufacturer told her it would pause her contract and stop 
paying her while she was pregnant, and she signed with 
a competitor afterwards... German discount grocer Lidl is 
planning to increase its presence on the East Coast. Last 
week Lidl U.S. announced plans to open 25 new stores 
in Maryland, New Jersey, New York, North Carolina, 
Pennsylvania, South Carolina and Virginia by spring of 
2020. By the end of next year, Lidl expects to have more 
than 100 U.S. stores. As part of its move to operate in what 
it termed the “most convenient locations,” Lidl said it will 
close two stores in Rockingham and Kinston, N.C., this 
summer... Fashion retailer H&M has debuted a new, two-
tier loyalty program with expanded rewards for its biggest-
spending customers. According to Business Insider, perks 
will include discounted blowouts at Drybar, invitation-only 
events and free-shipping offers... New York City will welcome 
its first outlet mall when Empire Outlets opens on Staten 
Island, Bloomberg reports. The 340,000-square-foot mall 
is currently around 80 percent leased and aims to win over 
shoppers with events and waterfront views.



www.CableSpots.net

PAGE 2

MARKETERS SPLIT ON HOW TO DEFINE OTT
  Marketers are having trouble agreeing on a set definition 
of over-the-top (OTT) video. In an Interactive Advertising 
Bureau (IAB) and Advertiser Perceptions poll, half of 
U.S. marketers defined OTT as streaming video other than 
live TV that appears on any screen (mobile, PC, TV, etc.). 
And 48 percent of respondents defined OTT as streaming 
video other than live TV that appears exclusively on a TV 
screen.
  Research firm eMarketer defines OTT as video that’s 
delivered over the internet independently of a traditional 
pay TV service, irrespective of device. It forecasts that 

61.7 percent of the U.S. population will 
use OTT services this year.
  Connected TV, by contrast, refers 
specifically to video watched on a TV 
set with internet connectivity. The video 
can be served via smart TV or another 
device such as a Blu-ray player, game 
console or set-top box such as Roku 
or Google Chromecast. Connected 
TV refers to a device — rather than a 
service — making it a subset of OTT by 
these definitions. eMarketer forecasts 
that 57.2 percent of the U.S. population 
will be connected TV users this year.

  While it’s possible that confusion over definitions could 
impede investment, OTT ad spend is growing quickly. In 
September 2018, IPG’s research unit Magna Intelligence 
forecasts that $2 billion would be spent on OTT ads in 
the U.S., a 40 percent year-over-year increase. But in 
April 2019, Magna revised its figures to show U.S. OTT 
ad spend grew 54 percent year over year to $2.7 billion. 
Under Magna’s adjusted forecast, U.S. advertisers will 
spend $3.8 billion on OTT this year and $5 billion by 2020.

MERCEDES PLANS TO REDUCE U.S. OFFERINGS
  Hoping to take some of the complexity out of a product 
portfolio that has proliferated in nameplates, model 
variants, trim packages and engine options over the last 
two decades, Mercedes-Benz told dealers this month that 
it will jettison some of its U.S. offerings in the coming year.
  Automotive News says the brand’s nameplates in the 
U.S. have nearly doubled to 15 since 2000. Factor in 
engine variants and body styles, and the luxury automaker 
sells nearly 90 models stateside.
  Mercedes also will prune options and equipment 
packages, eliminating poor-selling ones.

REPORT: RETAILERS FOCUS ON OMNICHANNEL
  Retailers are investing in omnichannel strategies for a 
number of reasons, including customer acquisition, cost 
efficiency and to gain a competitive advantage, according 
to a 2019 Shopgate report that says 67 percent of retailers 
say omnichannel is a priority.
  RetailDive says half of the respondents to the survey 
said mobile shopping apps are a top priority in their 
omnichannel plans, and 45 percent cited mobile points of 
sale as another high priority within their future omnichannel 
strategies. 
  The report also indicated that 46 percent of survey 
respondents said clienteling, the practice of tracking clients’ 
sizes, style preferences, wish lists, previous purchases 
and other shopping habit indicators, ranks in their top 
three preferred technologies, a sign that the practice will 
continue in the future.
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CABLENET CHATTER
  The Peabody Awards and FX are partnering on a TV 
special airing this summer where winning writers and 
producers explore key social issues, from race to rape 
culture to multicultural representation in media. The 
documentary-style show, called Stories of the Year, 
features comedian Hasan Minhaj moderating a roundtable 
with current and former Peabody winners including Steven 
Canals (Pose), Paula Lavigne (Spartan Silence: Crisis at 
Michigan State), Terence Nance (Random Acts of Flyness) 
and Tracy Heather Strain (Lorraine Hansberry: Sighted 
Eyes/Feeling Heart). The premiere date has not yet been 
announced... Syfy has given a series 
order to Vagrant Queen, a live-action 
adaptation of the star-spanning Vault 
Comics series. Adriyan Rae (Light as a 
Feather) has been cast in the lead role 
of Elida, Tim Rozon (Diggstown) as 
Isaac, and Paul du Toit (Maze Runner) 
as the menacing Commander Lazaro. 
Vagrant Queen follows Elida from child 
queen to orphaned outcast, as she 
scavenges the treacherous corners of 
the galaxy, always one step ahead of the 
Republic government out to extinguish 
her bloodline. It will premiere on Syfy in 
2020 as a 10-episode, one-hour science fiction adventure 
series... Breakout true-crime anthology series Dirty John 
will be moving from Bravo to sister NBCUniversal network 
USA for its second season, expected to premiere in 2020. 
Dirty John received a two-season straight-to-series order 
by Bravo in January 2018. With its first season, starring 
Connie Britton and Eric Bana, Dirty John became the 
highest-rated scripted series ever on the network, with 
ratings growing throughout its run. A move to a bigger 
network with established scripted footprint is expected to 
help the series expand its reach similarly to the ratings bump 
RuPaul’s Drug Race got on the unscripted side when it 
moved from Logo to VH1... Saturday night’s Golden State 
Warriors victory over the Portland Trail Blazers is now 
ESPN’s second highest rated NBA Conference Finals 
Game 3 ever, according to Nielsen. The telecast delivered 
a 5.4 metered market rating, up 17 percent from the 2017 
Western Conference Finals Game 3 – the last time ESPN 
televised the Western finals. It is also up 6 percent from 
ESPN’s Eastern Conference Finals coverage last year.

THIS AND THAT
  IFC Films is introducing a subscription channel for video 
on demand, a $6 monthly service that will feature several 
hundred movies from its three labels, Variety says. 
Amazon Prime Video Channels will initally house IFC 
Films Unlimited, but Lisa Schwartz, the company’s co-
president, added that the service will eventually add more 
platforms... The FCC may make major changes to the 
leased access rules for cable companies, if not eliminate 
them entirely, under a rulemaking notice posted on its 
website, Broadcasting & Cable reports. The agency cited 
First Amendment concerns in requesting comments on the 
rules’ future, given the “dramatic changes in technology and 
the marketplace.”

Conan O’Brien

How to get a Netflix special 
the hard way: do stand 

up for a decade. The easy 
way: be a serial killer.


