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TIGHTJOB MARKET PINCHES SMALL BUSINESSES MOST
ROBUST ECONOMY MAKES HELP HARD TO FIND
  Job growth at the smallest businesses has fallen to the 
lowest levels in nearly eight years as tiny companies 
struggle to attract and retain workers in the tightest U.S. 
job market in half a century.
  The number of people employed by companies with 
fewer than 20 workers grew by less than 1 percent in both 
March and April, compared with the same months a year 
earlier, according to an analysis by Moody’s 
Analytics for The Wall Street Journal. 
Hiring at the smallest businesses hasn’t been 
this low since May 2011, when the economy 
was still recovering from the financial crisis.
  Low unemployment and rising wages are 
creating hiring challenges for companies of 
all sizes. There were 7.5 million unfilled jobs 
on the last business day of March, according 
to the Labor Department.
  Smaller businesses often experience lower job growth, 
but they seem to be having a particularly tough time adding 
workers in today’s job market. Companies with fewer than 
20 workers boosted head count by just 0.9 percent in 
April compared with a year earlier, according to Moody’s 
Analytics, which examined data from payroll processor 
ADP. That trails the 3.5 percent increase at businesses 
with 500 to 999 employees and the 1.8 percent gain at the 
largest companies.
  Roughly 17 percent of private-sector workers — or nearly 
21 million Americans — work at companies with fewer 
than 20 employees, according to the most recent Bureau 
of Labor Statistics data.
  “The smaller the company, the greater the challenge,” 
said Mark Zandi, chief economist of Moody’s Analytics. 
As the labor market gets tighter, he said, “their problems 
are only going to intensify.” Growth at firms with 20 to 49 
employees also has slowed since the job market started to 
tighten in late 2016, Zandi said.
  Larger companies tend to pay more than small firms, and 
they are handing out bigger raises. Businesses with 500 
to 999 employees boosted wages in the first quarter by an 
average of 5.3 percent from a year earlier, according to 
the Moody’s analysis. That compared with a 4.1 percent 
average pay increase at companies with fewer than 50 
employees.
  As the job market tightens, some small firms are 
experimenting with new ways of recruiting. Judy Briggs, 
owner of a cleaning business in Boston with seven 
employees, has hired three people since she began 
providing bonuses for referrals in November. Workers can 
earn $100 if a new recruit stays 30 days, plus $250 after 
90 days and $500 after one year.
  “The bonus far outweighs the training costs” of bringing 
on a new employee, said Briggs, whose Men In Kilts 
franchise cleans windows and gutters and power washes 
buildings.

ADVERTISER NEWS
  Chain Store Guide says Kroger remains strong in all of its 
10 largest markets. It ranks first in eight of them and second 
in the other two: Houston and Dallas. Kroger gained share 
over the past year in nine of those 10 markets. Its biggest 
lead is in Cincinnati, where Kroger has a 48.1 percent share 
of the city’s grocery business. That’s the biggest share of any 
company in any of Kroger’s 10 largest markets. Charlotte, 

N.C., where Kroger ranks first, is the only market 
among its top 10 where its share declined. Los 
Angeles, Atlanta, Phoenix and Seattle all rank 
among Kroger’s top five markets by number of 
stores. It ranks first in market share in all four. 
Kroger has 2,800 stores in 35 states... After 
initial signs of success, Kohl’s will expand its 
Amazon returns program nationwide in July. 
The pilot program, which launched in Chicago 

and Los Angeles in 2017, performed particularly well, leading 
to 9 percent growth in new customers and 8 percent growth 
in revenues compared with national growth of 1 percent and 
2 percent, respectively, according to payment data analyzed 
by Earnest Research. Kohl’s began selling Amazon 
products like the Echo Dot in 2017 and now sells the rest of 
the e-tailer’s products in 200 stores... Overstock last week 
reported that Q1 total net revenue fell 17 percent to $367.7 
million from $445.3 million in the year-ago quarter, mostly due 
to a “significant reduction in sales and marketing expenses.” 
Gross profit declined 22 percent to $73.1 million from $93.9 
million a year ago, as gross margin shrank to 19.9 percent 
from 21.1 percent. The company’s net loss narrowed to $42.9 
million from $54.5 million a year ago. Overstock also said 
that Dave Nielsen will take over CEO and founder Patrick 
Byrne’s role as president of retail, effective immediately... 
With graduation parties on the horizon, a global helium 
shortage will likely make it harder to find celebratory balloons 
and yard ornaments, The Dallas Morning News reports. 
The shortage also is being blamed for a decision by Party 
City, the chain that specializes in party planning supplies, to 
close 45 stores this year. The New Jersey-based company 
announced the closings last week. Party City operates 
16 locations in Dallas-Fort Worth. It has 870 stores in the 
U.S. and Canada... LVMH announced last week that it will 
partner with Robyn Rihanna Fenty to create a new luxury 
fashion house under the label “Fenty.” This would put Fenty 
under the same umbrella as LVMH’s other luxury fashion 
houses including Louis Vuitton, Christian Dior, Fendi and 
Givenchy. LVMH said the Paris-based brand will launch 
its first line this spring. That line will feature ready-to-wear 
items developed by Rihanna, who becomes the first woman 
to launch an original brand at LVMH... Victoria’s Secret is 
“rethinking” its annual fashion show, which has been around 
for almost 20 years. L Brands CEO Les Wexner says in a 
memo to employees that network television is no longer the 
“right fit” for the event. Wexner says the lingerie retailer will 
instead focus on creating a “new kind of event.”
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IN-STORE ASSOCIATES, NO. PHONES, YES.
  The gap between online and offline shopping continues 
to close as more customers engage with their mobile 
devices in-store. Some shoppers choose to engage this 
way over personal interaction, but that doesn’t mean 
retailers should give up entirely on educating their store 
associates, eMarketer says.
  According to a March 2019 RetailMeNot study, internet 
users who are looking for more information in-store often 
skip approaching retail associates and go directly to their 
smartphones. Sixty-nine percent of respondents said they 
would look for reviews on their phone first, and 53 percent 

would search for deals before speaking 
with an employee.
  A September 2018 survey from HRC 
Retail Advisory found that 59 percent 
of U.S. smartphone shoppers used 
their device in-store to compare costs 
or search for deals and coupons. And 
similar to looking up product reviews, 
more than half of respondents shared 
product pictures while in-store as a 
means of soliciting opinions from friends 
and family.
  Six in 10 U.S. internet users have used 
digital tools to compare product prices 

while shopping in-store, according to a November 2018 
survey from TD Bank.

MANY IN U.S. NOT READY FOR $400 EXPENSE
  One-third of middle-class American adults couldn’t 
afford a $400 surprise expense, and some 6 percent also 
couldn’t manage such a cost even by borrowing money 
or selling something, a soon-to-publish Federal Reserve 
survey of household economics is expected to conclude.
  Fed governor Lael Brainard said in a speech last week 
that the Fed’s 2018 Survey of Household Economics 
and Decisionmaking, expected to be released later this 
month, would show that while economic security has been 
“marginally” improving, many U.S. citizens — both inside 
and outside the middle class — were still in a position of 
“financial fragility,” The Wall Street Journal reports.
  Many people in the middle class rely on credit cards to 
cover unexpected costs, Brainard said. The middle class 
was defined as households with between $40,000 and 
$85,000 in annual income in 2018.

AMERICANS SPEND BIG ON THE ‘NON-ESSENTIAL’
  Whether or U.S. consumers think drinks with friends or 
Netflix are necessities, the reality is that Americans spend 
a lot on both of those activities. According to a survey 
commissioned by Ladder and conducted by OnePoll, 
respondents said they spend an average of $1,497 per 
month on “non-essential items.”
  It may come as a shock to some to learn that a gym 
membership or even watching Game of Thrones is non-
essential when it comes to budgeting, but those expenses 
add up — to approximately $18,000 a year.
  The survey interviewed 2,000 people revealing how 
much Americans spend on “luxuries,” and they found that 
the average person spends $20 on coffee drinks and $209 
on restaurant outings per month.
  While ordering takeout and delivery ranked third on 
the list of “non-essential” monthly expenses, 35 percent 
of those surveyed claimed they couldn’t afford a life 
insurance policy.
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CABLENET CHATTER
  ESPN generated its highest-rated NBA Western 
Conference Semifinals telecast ever on Friday as the 
Golden State Warriors eliminated the Houston Rockets 
in Game 6 of their series. The telecast drew a 5.8 metered 
market rating, peaking with a 7.2 rating from 11:15-11:30 PM 
(ET), according to Nielsen. It is also ESPN’s second-highest 
rated Conference Semifinals telecast ever. Overall, ESPN 
and ABC 2019 NBA playoffs metered market ratings are 
up 3 percent from 2018, through 23 games. It is averaging 
a 3.3 rating. ESPN and ABC’s coverage of the 2019 NBA 
Conference Semifinals is averaging a 4.1 metered market 
rating, up 17 percent from 2018... Fresh 
off its April monthly ratings win, Fox News 
continued its viewership momentum into 
the month of May with a weekly ratings 
sweep. Fox News topped the weekly 
cable primetime ratings list among total 
viewers for the week of April 29-May 5 
with 2.5 million viewers, according to 
Nielsen. NBA playoffs-infused TNT was 
second with 2.3 million subscribers, with 
MSNBC finishing third with 1.7 million 
watchers. ESPN (1.5 million) and HGTV 
(1.2 million) rounded out the top five most 
watched networks for the week. On a 
total day basis, Fox News led all cable networks for the 17th 
consecutive week, averaging 1.4 million viewers, besting in 
order, MSNBC, TNT, HGTV and Nickelodeon.

NIELSEN LOWERS PRICE, EXTENDS DEADLINE
  Ratings giant Nielsen Holdings is pulling out all the stops to 
keep its last remaining bidder at the table, including lowering 
its asking price and moving back the deadline for final offers, 
sources told The New York Post.
  The company, which has been in the market since early this 
year, recently lowered its asking price to keep private equity 
firm Advent, working with Goldman Sachs, interested, a 
source said. The company also agreed to push back the 
deadline for final bids to June after Advent and Goldman said 
they need more time to conduct due diligence, two sources 
said. Final bids had been expected in April.
  It’s unclear what pricetag Nielsen might fetch, but the deal 
could be as high as $20 billion given the company’s $8.5 
billion market cap and $9 billion in net debt.

VIACOM AD REVENUES DOWN IN LATEST QUARTER
  While Viacom’s domestic advertising continues to have 
some negative growth, it is slowly improving in its latest 
quarter, Television News Daily reports. More troubling 
results come as U.S. affiliate revenue slipped into a negative 
trend.
  In its fiscal year second quarter, Viacom’s U.S. advertising 
dropped 2.5 percent to $820 million. Advertising results 
improved over the last few periods, from a 4.3 percent 
decline to a 3.2 percent drop and now to a 2.5 percent fall. 
The company estimated it should show ad growth for the 
year.
  Viacom says in the current quarter, revenue from its 
advanced advertising unit rose 76 percent versus its fiscal 
first quarter’s 54 percent gain.

Conan O’Brien

If I look hung over, it’s 
because this year Mother’s 

Day and Cinco de Mayo 
were only seven days apart.


