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SINCLAIR TO ACQUIRE DISNEY’S SPORTS NETWORKS
DEAL FOR 21 RSNs VALUED AT MORE THAN $10B
  TV-station giant Sinclair Broadcast Group has struck a 
deal valued at more than $10 billion to acquire 21 regional 
sports networks from Walt Disney, people familiar with 
the matter tell The Wall Street Journal. The agreement is 
expected to be announced as early as today.
  For Sinclair, already is the nation’s biggest owner of local 
TV stations, the acquisition would instantly 
make it a force in cable programming. 
Among the properties it is acquiring are 
sports channels in Los Angeles and Detroit.
  Disney acquired the sports networks as 
part of its purchase of entertainment assets 
of 21st Century Fox and agreed to sell them to pave the way 
for approval of the deal.
  “Sinclair got a great deal and should be able to cut costs and 
leverage the RSNs and their stations together effectively” 
with distributors and advertisers, said Patrick Crakes, a 
sports media consultant.
  Sinclair has separately partnered with the New York 
Yankees to acquire the YES Network, another of the 
networks once controlled by Fox, in a deal valued at $3.45 
billion, people close to that deal said. That sale, which hasn’t 
been finalized, also includes Amazon.com as a partner.
  The price tag for the RSNs is less than some industry 
observers initially anticipated. When Disney began preparing 
to sell the networks, the price tag likely bidders and industry 
analysts forecast was $16 billion to $20 billion.
  RSNs carry popular local sports, primarily basketball and 
baseball. They typically are among the most expensive 
channels for distributors and customers. As more pay-TV 
customers have cut the cord, RSNs have suffered the same 
audience erosion as the rest of the television business. 
Younger viewers, in particular, now seek out sports content 
online, where highlights are ubiquitous.
  Pay-TV distributors also have become more willing to drop 
regional sports networks rather than pay high prices to carry 
them. But Sinclair sees value in local sports programming as 
it seeks to increase its content holdings.
  In Los Angeles, AT&T has never carried the Los Angeles 
Dodgers baseball network that was launched several years 
ago. Comcast didn’t carry the YES Network for all of the 
2016 season because of a fight over rates.
  The company already owns the Tennis Channel and is 
launching its own regional sports channel in Chicago in 
partnership with the Chicago Cubs.
  For Sinclair, the deal represents a big win after its efforts to 
buy Tribune Media last year were thwarted by the FCC.
  Fox Business reported last month that Sinclair and Disney 
had a “handshake agreement” for the networks that had yet 
to be finalized.
  Other suitors for the regional sports networks included Liberty 
Media Corp. and Big 3 Basketball, whose management 
includes entertainment executive Jeff Kwatinetz and rapper 
and actor Ice Cube.

ADVERTISER NEWS
  Nordstrom waited decades to expand in Manhattan, 
but now it’s making up for lost time, The New York Times 
reports. It introduced its men’s store last year and is opening a 
seven-story flagship store this fall. In September, the upscale 
department-store chain will open two small Nordstrom 
outposts in New York, in the West Village and on the Upper 

East Side, as part of its new Nordstrom 
Local chain, the retailer says. The two 
smaller stores will not carry merchandise. 
Rather, they will be hubs for online pickups 
and returns, as well as services like tailoring 
and personal styling... Fortune reports that 

convenience store chain 7-Eleven is testing beer delivery in 
18 local markets in Arizona, California, Florida, Illinois, North 
Carolina, Oregon, Texas, Virginia and Washington state. 
The service, which will be tied to its 7Now app, will make 
the convenience store chain the biggest retailer to enter the 
alcohol delivery market... CVS Health is closing 46 of its 
stores, saying the locations were “underperforming” as the 
drugstore chain continues to shift more of its retail presence 
toward health care services. USA Today says the move cost 
CVS about $135 million as a “store rationalization charge” in 
its first-quarter earnings report. The cuts represent less than 
1 percent of the approximately 9,600 CVS Pharmacy stores 
nationwide. CVS remains a solidly profitable business. The 
company expects to record an operating profit of $11.8 billion 
to $12 billion this year... Athletic wear brand Under Armour 
posted earnings of 5 cents per share in the first quarter, 
exceeding the break-even position forecast by analysts. The 
brand’s North American sales were down 3 percent during 
the quarter... Kellogg shares fell yesterday after the company 
posted sales that just missed projections last quarter, 
dragged down by continuing challenges with breakfast 
foods. The packaged-food giant reported revenue of $3.52 
billion in the first quarter, shy of the $3.54 billion analysts had 
estimated. Cereal sales have been on the decline for years, 
as the breakfast-food category has been getting increasingly 
competitive with on-the-go bars and restaurants making a 
bigger play for consumers... Discount Tire/America’s Tire 
has adopted a new marketing campaign featuring the tagline 
“Let’s Get You Taken Care Of,” a message the company said 
embodies its “culture of helping drivers feel at ease.” The 
message will be woven throughout all Discount Tire brand 
messaging going forward, including digital, print and radio 
advertising, billboards, in-store signage, web banners and 
more Tire Business reports... In the strongest market debut 
so far this year, Beyond Meat shares surged 163 percent 
yesterday, giving the maker of plant-based meat substitutes 
a market value of $3.77 billion. The company’s opening trade 
of $46 was later than expected, hitting after noon. Then, 
after shares soared 125 percent, trading was paused due 
to volatility. When trading resumed, the stock rocketed even 
higher. The company is trading on the Nasdaq under the 
symbol BYND.
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NCTA WANTS FCC TO TIGHTEN BIG 4 BAN
  NCTA, the trade group representing the nation’s largest 
cable operators, is urging the FCC not only to retain its 
ban on the common ownership of two full-power Big Four 
network affiliates in the same market, but also to close a 
“loophole” that allows affiliates to double up by carrying Big 
Four programming on low-power stations and multicast 
streams.
  In practice, TVNewsCheck reports, the rule targets 
ownership of Big Four network affiliates, which is what 
worries NCTA. “Even in today’s marketplace... the four 
top-rated television stations in a market retain a unique 

position because they are typically 
affiliated with the most popular broadcast 
networks that provide access to marquee 
programming, such as sporting events,” 
NCTA says.
  The low-power/multicast loophole is 
already a problem, the NCTA says. 
According to its count, it says there were 
as of 2018 103 instances across 85 
markets of broadcasters airing a second 
Big Four affiliate using either a low-
power station or multicast stream.
  The National Association of 
Broadcasters is calling for a lifting of 

the top-four ban in all markets or at least in markets 75 
and higher.

CHARTING THE IMPACT OF ‘GAME OF THRONES’
  There’s no doubt you know Game of Thrones is America’s 
most popular television show, whether or not you actually 
watch it. CivicScience says the numbers show what can 
only be explained as GOT’s direct impact on streaming 
service subscriptions.
  Hulu started offering HBO access, with explicit marketing: 
sign up now, watch new episodes of Game of Thrones each 
Sunday. The strategy appears to have worked quite well. 
The data show that, as of Q2 2019, Hulu subscriptions 
are at an all-time high since CivicScience began tracking 
adoption of the paid service. In Q2 2019, when the new 
GOT season premiered, 24 percent of U.S. adults are 
Hulu subscribers.
  HBO NOW, which allows users to watch HBO shows 
live, has seen the same uptick. Subscribers went from 7 
percent of U.S. adults to 11 percent of adults from the first 
quarter of the year to the second.

THIS AND THAT
  Comcast has bought Wi-Fi network installer and 
manager Deep Blue Communications for an undisclosed 
amount, the cable company said, adding that the deal will 
provide greater efficiencies for its Comcast Business 
subscribers. Deep Blue reportedly generated $38 million 
worth of revenue in 2018 and had 125 employees... 
Charter Communications customers who only subscribe 
to internet service use upward of 400 GB of data each 
month on average, company leader Tom Rutledge told 
analysts, saying that number is “rising rapidly.” All Charter 
customers consume a median of 200 GB and more per 
month, he added, while mobile subscribers average less 
than 10 GB... Peter Mayhew, the actor known for playing 
Chewbacca in the original Star Wars trilogy and two other 
films in the series, has died. He was 74. Mayhew died 
Tuesday at his North Texas home, his family announced 
on Twitter.
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CABLENET CHATTER
  The ninth (and final) season of Suits will open on USA on 
Wednesday, July 17 at 9 PM (ET). It leads into the debut 
of spinoff Pearson at 10 PM, which focuses on the world 
of recently disbarred New York City powerhouse lawyer 
Jessica Pearson (Gina Torres) as she adjusts to down-
and-dirty Chicago politics. Both dramas hail from UCP 
and will have 10-episode seasons... Paramount Network 
is expanding the Jon Taffer-led Rescue franchise with 
Marriage Rescue. The new original non-scripted series 
follows Taffer as he helps couples whose relationships are 
on the brink of failure. The one-hour six-episode series 
premieres Sunday, June 2 at 10 PM (ET/
PT). In addition, the network has ordered 
a 12-episode seventh season of Bar 
Rescue. New episodes of Season 6 air  
at 10 PM Sundays. Bar Rescue follows 
Taffer across the U.S. as he works with 
restaurant, bar and nightclub businesses 
to help give failing establishments one 
last chance to transform themselves 
into profitable enterprises. The series 
continues to be a powerful ratings driver, 
(.72) among P18-49 in L+3 through six 
weeks, up 2 percent vs. last cycle’s 
average (through six episodes)... PBS 
and Smithsonian Channel will simultaneously debut 
When Whales Walked: Journeys in Deep Time, a two-
hour film tracing the evolutionary secrets of some of the 
world’s most majestic creatures, from crocodiles and birds 
to whales and elephants, on Wednesday, June 19 at 9 PM 
(ET). Also debuting on June 19, at 8 PM (ET), the three-
part Rivers of Life will explore the animals, landscapes 
and people who live alongside three iconic rivers: the 
Amazon, the Nile and the Mississippi... SpongeBob 
SquarePants turned 20 this week, and there are plans for 
a celebration. The beloved Nickelodeon show premiered 
May 1, 1999, and quickly became a pop-culture institution 
that shaped a generation of humor. Its anniversary will 
be marked this summer on Nick with SpongeBob’s Big 
Birthday Blowout, a new special mixing live action and 
animation... UPtv will air new episodes of the reboot of 
tween-targeted variety show Wonderama at 8 and 8:30 
AM (ET) beginning tomorrow. Hosted by David Osmond, 
Wonderama blends musical performances, science 
experiments, cooking demonstrations, messy games, fun 
facts and much more in each episode... ESPN’s morning 
lineup – including its flagship SportsCenter, as well as 
Get Up! and debate show First Take – saw year-over-year 
viewership increases across the board in April, according 
to Nielsen. SportsCenter and Get Up! propelled ESPN 
to lead cable from 7-10 AM (ET) across the 18-49 demo. 
Then, driven by First Take, ESPN continued its hold on 
the top spot in cable from 10 AM-noon among all key male 
demos for the sixth consecutive month. Meanwhile: ESPN 
Films’ 30 for 30 series continues Tuesday, May 28 with the 
documentary Qualified at 9 PM (ET) on ESPN. Qualified 
chronicles the roadblocks and hardships Janet Guthrie 
overcame in becoming the first woman to compete in both 
the Indianapolis 500 and the Daytona 500 – en route to 
becoming an auto racing legend.

Conan O’Brien

I told my therapist, ‘I just 
want to be as happy as a 

Trader Joe’s cashier.’


