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E-COMMERCE GROCERY STILL AWAITING ITS MOMENT
PROGRESS SLOW, BUT GROWTH INEVITABLE
  Have e-commerce grocery sales in the U.S. turned the 
corner? According to Forbes, the answer is yes. And no.
  According to a 2019 Coresight Research study, some 
36.8 percent of U.S. consumers bought groceries online in 
the past year, up significantly from just 23.1 percent a year 
prior. Not surprisingly, it’s older millennials (30-44) who are 
leading the charge, with 45 percent having 
purchased groceries online.
  However, the study found that nearly 
three-fourths of millennials tend to buy just 
a small proportion of their grocery products 
online. So progress has been made, but 
there is a long way to go to significantly 
alter customer shopping patterns.
  Food retail is currently sitting at just 
2 percent e-commerce penetration, 
compared to 12 percent overall. And given that food is far 
and away the largest retail category, its laggard position 
represents both the biggest challenge and biggest 
opportunity for e-commerce.
  The reasons for the low penetration are well documented, 
from inherently low margins and bulky multi-temp products 
to the consumer need for selection (ripeness of banana, 
trim on meat, etc.).
  That said, there’s so much activity being directed to 
this space that growth (as evidenced by the survey) is 
inevitable. It’s also apparent that there is no one-size-fits-
all solution for grocery e-commerce, and companies will 
continue to attempt a multitude of approaches to “profitably” 
get groceries to American consumers.
  Equally important is who will ultimately prevail in the 
grocery e-commerce wars. Coresight’s survey tells us 
where customers are shopping today. Amazon was 
mentioned by 62 percent of shoppers with Walmart the 
next closest at 37 percent.
  Walmart, however, had the biggest gain, up a full 12 
points from a year prior, and Target jumped past Kroger, 
mentioned by 16 percent of consumers. Amazon is hitting 
customers on all fronts, from the immediacy of Prime Now, 
through full-service offerings from Amazon Fresh. Walmart 
has focused heavily on click and collect but also offers 
delivery options. Target bought Shipt to provide immediacy 
of delivery, and Kroger will soon have it all (ClickList for 
pick-up, Instacart for immediacy and a partnership with 
Ocado for automated home delivery).
  Will one of these delivery methods prevail? Not likely. 
Consumers reported an even split between pick-up 
and delivery, with pick-up mentioned by nearly half of 
consumers as their main source of fulfillment and delivery 
at 48 percent.
  There are continued efforts on both of these options 
with Walmart rolling click and collect to more than 2,100 
locations today and with plans to reach 3,000, and Kroger’s 
aggressive move with Ocado to streamline home delivery.

ADVERTISER NEWS
  Target rolled out a Vineyard Vines collection over 
the weekend with perhaps inevitable results: buyers 
snapped up lower-priced versions of the upmarket brand, 
irritating some shoppers looking for a less predatory retail 
experience, Bloomberg reports. “So it begins, everything 
is already sold out online and posted to eBay,” Kayla 

Griffin, 30, a photographer in Washington 
who wanted to purchase products from 
the new line, said on Instagram. The tie-in 
with Vineyard Vines is the latest for Target, 
which has collaborated in the past with 
a number of well-known, often high-end 
clothing and housewares brands. More 
than 300 products from preppy Vineyard 
Vines, at prices ranging from $2 to $120, 
went up on Target’s website Saturday and 

are aimed at attracting younger buyers. Prices compare with 
$14 to $400 on the Vineyard Vines website, separate from 
the Target collaboration. Vineyard Vines also has about 70 
retail stores... The number of customers using Walmart’s 
mobile app has grown to 58.5 million people, putting it ahead 
of Amazon (54.4 million), Uber (52.1 million), Starbucks 
(44.2 million) and others, according to a new study from 
Cornerstone Advisors and StrategyCorps... It’s closing 
time for a 57-year-old women’s apparel chain. Dressbarn 
announced it is winding down operations, including the 
eventual closing of its approximately 650 stores. The 
retailer, which is owned by Ann Taylor and Lane Bryant 
parent Ascena Retail Group, has retained A&G Realty 
Partners to assist on real estate-related matters. Currently, 
all Dressbarn stores are open and doing business as usual... 
The men’s personal care product category is expected to 
grow to $166 billion by 2022, according to Allied Market 
Research. Sales of skin care products for men has grown 
7 percent in the past year, according to NPD... Nordstrom 
has apologized to members of the Sikh religious group after 
selling a Gucci turban that many found to be offensive, The 
Washington Times reports. “We have decided to stop 
carrying this product and have removed it from the site. It 
was never our intent to disrespect this religious and cultural 
symbol. We sincerely apologize to anyone who may have 
been offended by this,” the department store announced 
on Twitter... Little Caesars is partnering with Impossible 
Foods to test plant-based sausage as a topping on one 
of the chain’s pizza menu items. The Impossible Supreme 
Pizza will have traditional sauce and include a blend of 
mozzarella and Muenster cheeses as well as caramelized 
onions, mushrooms and green peppers in addition to the 
fake sausage... A Whole Foods Market store in New York 
City is the test site for a convenience store concept called 
Whole Foods Market Daily Shop. According to Business 
Insider, local and organic products are paired with the ease 
of a convenience store, and shoppers can make their own 
acai bowls or get seasonal kombucha on tap.
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LESS TV SPENDING FOR STREAMING ADS
  Television News Daily reports that since the first of 
the year, national TV advertising touting video streaming 
services saw much lower overall spending, partly due 
to Winter Olympics comparisons in 2018. At the same 
time, according to iSpot.tv, it has yielded comparable 
impressions from the same number of airings.
  From the first of the year through mid-May, $191.1 
million was spent on national (and regional) airings of TV 
commercials versus $330 million a year ago. This year, 
Amazon Prime Video ($45 million); Hulu ($31.5 million); 
Sling TV, ($22.7 million); Netflix, ($21.9 million); and 

Amazon Fire TV ($14.8 million) were 
the leading spenders.
  This amounted to 15.4 billion 
impressions from 73,415 airings. A year 
ago, live video streaming marketing 
on national TV generated 16.7 billion 
impressions from 73,619 airings.
  In 2018 through five months, DirecTV 
Now totaled $86.5 million, with Hulu at 
$83.7 million; Netflix at $52.3 million and 
Amazon Prime Video at $26.9 million.
  A year ago, video streaming services 
bought heavily into much of sports TV 
programming, including the high-rated 

Winter Olympics on NBC, which alone amounted to $40 
million in media spend.
  For the most recent three-month period, Feb. 19 through 
May 19, Sling TV had 12,967 airings of its ads, with Hulu 
at 7,653; ESPN+ at 5,048; Curiosity Stream at 4,016; 
Amazon Prime Video at 3,679; and Amazon Fire TV at 
3,238.

MINECRAFT REACHES NEW SALES MILESTONE
  Minecraft is one of the most popular and commercially 
successful games in history. Microsoft has now shared a 
new sales update for the entire franchise, and according to 
GameSpot, it’s huge.
  Minecraft says in a blog post that the franchise, which 
debuted on PC 10 years ago in 2009, has now crossed 
176 million copies sold. This counts copies sold across 
all platforms. The game has sold a copy in nearly every 
country in the world, including at least four copies sold in 
Antarctica.
  Less than three years ago, in June 2016, developer 
Mojang announced that Minecraft lifetime sales stood at 
106.85 million copies, so sales have continued steadily 
since then.
  Not only have many people bought Minecraft, they’re also 
playing a lot. By Microsoft’s latest count, the game has 91 
million monthly players, which is many millions ahead of 
Fortnite.

19M+ TUNE IN FOR ‘GAME OF THRONES’ FINALE
  The Game of Thrones series finale was watched by 19.3 
million viewers across HBO’s platforms (linear, HBO Go, 
HBO Now) on Sunday, setting a record for the network, 
Broadcasting & Cable reports.
  The finale beat the previous series high of 18.4 million set 
by Game of Thrones the week before. Fully 13.6 million 
watched the 9 PM airing, breaking the 13.4 million that the 
Season 4 premiere of The Sopranos tallied in 2002.
  Season 8 of Game of Thrones is averaging 44.2 million 
viewers per episode in gross audience, more than 10 
million better than the Season 7 average.
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CABLENET CHATTER
  Man v. Food is shifting from Travel Channel to Cooking 
Channel, Broadcasting & Cable reports. The new season 
will begin July 2, with Casey Webb hosting. He’ll travel the 
U.S. in search of delicious dishes and “epic eating challenges,” 
according to Cooking Channel. This season he’ll take on a 
30-pound bagel sandwich and a plate of six ghost pepper 
tacos. Adam Richman hosted the original Man v. Food, 
which debuted on Travel Channel in 2008 and lasted for four 
seasons. Webb began hosting in 2017. Travel Channel and 
Cooking Channel are part of Discovery... Drunk History is 
back on Comedy Central with eight new episodes starting 
June 18. The season begins with an 
episode entitled Derek Waters’ Believe 
It or Not, paying homage to Ripley’s 
Believe It or Not and looking at some of 
the most bizarre events in history. Season 6 
guests include Emily Deschanel, Sophia 
Bush, Josh Charles, Dave Foley, Elijah 
Wood, Aubrey Plaza and Cheryl Hines... 
ESPN, ESPN2, ESPNU and the ESPN 
App will combine to present more than 24 
live hours of the 2019 Scripps National 
Spelling Bee from National Harbor, Md., 
May 28-30. This is ESPN’s 26th straight 
year of televising the finals... Fox News 
Channel’s Sunday town hall with Democratic 2020 hopeful 
Mayor Pete Buttigieg scored 1.1 million viewers, 172,000 
in the news demo, at 7 PM (ET). Buttigieg’s sit-down with 
Chris Wallace clocked bigger numbers in both metrics than 
combined time-slot stats for MSNBC’s Kasie DC (621,000 
77K) and CNN’s Newsroom (447K, 96K). Buttigieg’s FNC 
encounter also outstripped his earlier town hall on CNN, 
which logged 545,000 total viewers, including 169,000 in the 
demo, on a Sunday back in March. Sen. Bernie Sanders’ 
April FNC town hall remains the most watched town hall of 
this election season to date. But Sanders scored his nearly 
2.6 million viewers from 6:30-7:30 PM on a Monday night, 
instead of a more challenging Sunday... The spin-off series 
Love After Lockup: Life After Lockup, which follows five 
couples as they face parole restrictions, temptation and 
turbulence in their lives outside of prison, will debut Friday, 
June 14 at 9 PM (ET) on WE tv.

REPORT: STRONG WEARABLES GROWTH AHEAD
  The latest report from market research firm Technavio is 
presenting a solid outlook for the global wearables market, 
Dealerscope reports. According to the firm’s findings, 
wearables are expected to see a compound annual growth 
rate of around 15 percent between 2019 and 2023.
  A key factor driving that level of growth, according to 
Technavio, will be the increasing digitization of the global 
economy. In layman’s terms, the proliferation of things like 
artificial intelligence, VR and contactless payments into 
wearable devices will help to drive their growth. In addition, 
the expanding ecosystem of Internet of Things devices — 
buoyed by the launch of 5G — will help push wearables into 
more homes and onto more consumers’ wrists.
  Technavio also predicts further development in the mobile 
app ecosystem, which could play a role in the segment’s 
growth as well.

Jim Gaffigan

Am I the only one that finds 
it odd that Heaven has 

gates? Gates? What kind of 
neighborhood is Heaven in?


