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‘SALES LION’ BECAME ‘WEAKER LAMB’ IN APRIL
  Ford Motor, FCA and Toyota posted lower April U.S. sales 
while Nissan, Honda and Hyundai managed increases as 
the industry struggled to record its first gain of the year, even 
with the help of an extra selling day.
  Ford’s sales dropped 4.7 percent, with the Ford division 
down 4.7 percent and Lincoln off 6.2 percent, according 
to the Automotive News Data Center. 
Ford’s total car deliveries skidded 21 percent 
last month, while utility vehicle sales fell 9.1 
percent and pickup truck volume jumped 7.3 
percent, helped by healthy demand for the 
F-series and the revived Ranger.
  FCA reported a 6.1 percent decline, with 
an increase in Ram sales offset by weaker 
Jeep deliveries. Volume dropped 4.4 percent at Toyota 
behind lower car sales, while deliveries rose 0.1 percent at 
American Honda, 0.7 percent at Hyundai and 9 percent at 
Nissan. April snapped a 3-month skid for Nissan.
  “Forecasters have been expecting the market to slow as 
higher vehicle prices and higher borrowing costs squeeze 
many potential buyers,” said Charlie Chesbrough, senior 
economist for Cox Automotive. “And indeed, the sales lion 
that surprised many in March became a much weaker lamb 
in April, as revealed in [yesterday’s] numbers.”
  At FCA, sales rose 25 percent at Ram, with pickup sales 
jumping 25 percent to 49,106, but volume fell 7.6 percent at 
Jeep, 24 percent at Dodge, 37 percent at Chrysler and 34 
percent at Fiat.
  Sales at Jeep, FCA’s biggest division, have now slipped 
four straight months year over year. In April, Wrangler 
demand fell 25 percent and Cherokee volume dropped 13 
percent. The company’s U.S. sales have now declined three 
consecutive months. FCA dialed back on incentives last 
month, but the company is still offering some of the highest 
discounts among major automakers.
  “April marks the start of the spring selling season and we 
anticipate strong consumer spending as we move through 
May,” said Reid Bigland, head of U.S. sales for FCA US. “The 
industry may be shaking off the first-quarter sluggishness, 
but shoppers are coming into showrooms and buying.”
  At Toyota, April deliveries fell 4.8 percent at the Toyota 
division and 1.3 percent at Lexus, with car sales at the two 
brands falling a combined 14 percent in April and light-truck 
volume up 1.9 percent. U.S. deliveries at Toyota Motor 
Sales have now dropped 6 straight months year over year.
  American Honda said volume edged up 0.2 percent at the 
Honda division but dipped 1.7 percent at Acura. Nissan 
sales rose behind a 11 percent increase at the Nissan brand, 
offsetting a 5.2 percent decline at Infiniti.
  Among other automakers, Subaru extended its streak of 
year-over-year monthly gains to 89 with April volume rising 
7.7 percent. Hyundai’s sales rose 0.7 percent and Mazda fell 
15 percent, extending its streak of monthly declines to ten. 
Deliveries dropped 13 percent at Mitsubishi.

FORD, FCA, TOYOTA SALES FALL; NISSAN, HONDA GAIN
ADVERTISER NEWS
  McDonald’s is considering putting a plant-based burger 
on the menu as rival Burger King rolls out the Impossible 
Whopper, but the company hasn’t yet determined whether 
there’s enough demand to make it worthwhile, CEO Steve 
Easterbrook said. The Chicago Tribune reports the fast-
food chain reported a boost in first-quarter sales, fueled by 

new promotions and investments in restaurant 
renovations... Yum! Brands’ same-store 
sales were up 4 percent in last quarter, 
outpacing the 2.7 percent gain expected 
by analysts polled by Consensus Metrix. 
Bloomberg says the company’s sales were 
largely driven by improvements in its Taco 
Bell and KFC businesses, while revenues at 

Pizza Hut remained flat for the second quarter in a row... 
Shares of Royal Caribbean Cruises shot up 5 percent 
yesterday after the cruise operator reported Q1 earnings, 
revenue and net yields that beat expectations. Net income 
rose to $249.7 million, from $218.7 million in the same period 
a year ago. Total revenue rose 20.3 percent to $2.44 billion. 
The stock has rallied 23.7 percent year-to-date, while the 
S&P 500 has gained 17.5 percent... Mountain Dew is setting 
its sight on gamers, Digiday reports. The PepsiCo brand is 
looking to be a first-mover in a niche industry, subbing in 
gamers and e-sports for extreme sports. The company will 
spend 40 percent of its marketing dollars this year to reach 
gamers, said Nicole Portwood, VP of marketing. In 2018, 
Mountain Dew spent $119.5 million on paid media alone, 
up from $89 million in 2017, according to data from Kantar 
Media... CVS Health will expand its new health hub concept 
store throughout the Houston market after seeing promising 
early results in the initial pilot stores. CVS earlier this year 
began to pilot three “HealthHUB” locations in Houston that 
dedicate more than 20 percent of the store to health services 
that include new durable medical equipment, supplies and 
various new product and service combinations... There’s a 
new way to get the daily recommended dose of vitamins B3, 
B5, B6 and C, thanks to Propel. The brand has debuted 
its latest beverage — Propel Vitamin Boost, which is a 
fitness water that’s enhanced with the aforementioned 
vitamins. In addition, the product is made without the use 
of artificial sweeteners, colors and flavors, the company 
said. Each 20-oz. bottle contains only 10 calories. Propel 
Vitamin Boost is available in three fruit flavors — apple 
pear, strawberry raspberry, and peach mango... Cannabis 
aficionados everywhere may finally get their wish as Oreo-
maker Mondelez eyes adding CBD-infused snacks to its 
product line, which includes Chips Ahoy cookies, Cadbury 
chocolate, Nilla Wafers and Nutter Butter cookies, CNBC 
reports. A number of start-ups have already started selling 
CBD-infused food and drinks, but larger companies such as 
Mondelez and Coca-Cola are still sitting on the sidelines 
while federal health officials weigh new rules regulating the 
industry.
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AVAILS
  WPHL Philadelphia (Tribune) seeks NSM / LSM: Tribune 
will soon combine with Nexstar to become the world’s 
largest television ownership group. Here’s an opportunity 
to join this industry-leading company in the No. 4 market. 
WPHL is known as the best place to work in Philadelphia 
media. Position can be Philadelphia or NYC based. Client/
Agency relationships and a strong digital background a plus. 
CLICK HERE to apply. Search for Job ID: 2019-49332 for 
complete details.
  Telemundo 47, New Jersey, seeks a Local Sales Manager. 

The ideal candidate has a minimum of 10 
years of broadcast sales management 
experience, with a proven 
track record of successful 
revenue generation as 
well as growing station 
shares. Candidates 
must understand how to communicate 
effectively and build strong internal and 
external relationships. Strong computer 
skills with particular proficiency in Excel 
and PowerPoint, as well as knowledge 

of traffic systems, required. Please follow THIS LINK for 
more info or to apply now.
  KMBC-TV/Hearst Television’s ABC affiliate in Kansas 
City has an opening for an experienced Account Executive. 
We are looking for an AE who is highly motivated, can grow 
revenue on existing accounts and secure new advertisers 
to the station. Ideal candidate will have strong business 
development experience as well as the ability to effectively 
negotiate. If you have a proven track record of producing 
revenue on multiple platforms, click HERE to apply. EOE.

See your ad here tomorrow! CLICK HERE for details.

U.S. FACTORY ACTIVITY HITS 30-MONTH LOW
  U.S. manufacturing activity slowed to a 2-1/2-year low in 
April amid a sharp drop in new orders while construction 
spending unexpectedly fell in March, suggesting economic 
growth was moderating after surging in the first quarter.
  One of the reports from the Institute for Supply 
Management (ISM) yesterday showed businesses 
increasingly anxious that U.S. threats to close the border with 
Mexico would further disrupt the supply chain. Washington’s 
trade war with China has created bottlenecks at factories.
  The ISM said its index of national factory activity fell to 52.8 
in April, the lowest reading since October 2016, from 55.3 
in March. A reading above 50 indicates expansion in the 
manufacturing sector, which accounts for about 12 percent 
of the U.S. economy.
  Economists polled by Reuters had forecast the ISM index 
dipping to 55.0 in April. The slowdown in manufacturing 
partly reflects sluggish global economies and continued 
uncertainty over the trade talks between the U.S. and 
China. A stockpile of unsold goods is also seen slowing 
manufacturing.
  The ISM said 13 industries, including machinery, computer 
and electronic products, furniture, and electrical equipment, 
appliances and components reported growth last month. 
Apparel, transportation equipment and three other industries 
reported a contraction.

NETWORK NEWS
  As it tries to become a known player in the emerging sports-
betting TV space, NBC is turning to a longtime wagering 
staple for its next venture: the Kentucky Derby. For this 
weekend, NBC is adding an online betting program that will 
appear on its website, NBCSports.com, and its app. The 
New York Post says the move is another preview of where 
the future of sports on TV is going. With seven states having 
legalized gambling, NBC Sports has added the 30-minute 
show, NBC Sports Bet: Derby Special on Saturday as a 
digital companion to its regular TV coverage... PBS is devoting 
much of its summer programming lineup 
to celebrate the 50th anniversaries of 
pivotal moments in U.S. history, with 
limited series and specials on the lunar 
landing, gay liberation and Woodstock, 
among other topics. PBS, now branding 
itself America’s home for documentary 
film, will tell the story of 1969. A special 
slate commemorates cultural milestones 
and technological triumphs from half a 
century ago, including The Lavender 
Scare in June, a three-part Chasing the 
Moon in July, and Woodstock: Three Days That Defined a 
Generation in August. The month of July will be dedicated to 
the previously announced Summer of Space multi-platform 
experience. PBS’ study of the summer of 1969 begins with a 
reprise of Stonewall Uprising from American Experience, 
exploring repercussions of a police raid on the Stonewall 
Inn in New York City on June 28, 1969, marking a major 
turning point in the modern gay civil rights movement.

‘GMA’ TOP MORNING SHOW AMONG ADULTS
  New polling shows that ABC’s Good Morning America is 
the favorite among the public. The Morning Consult/The 
Hollywood Reporter poll, which surveyed 2,201 U.S. adults 
from April 17-21, found that GMA was the most popular 
morning show, with 49 percent of adults having a favorable 
opinion of the program, with NBC’s Today coming in second 
(43%), followed by CBS This Morning (42%).
  Of the main morning shows on broadcast television, GMA 
has shown the most stability with hosts, with the same trio 
— Robin Roberts, George Stephanopoulos and Michael 
Strahan — anchoring the show since September 2016. 
The GMA anchors are also the most popular among adults 
compared to their counterparts at other networks, with 
Strahan (39%), Stephanopoulos (33%) and Roberts (31%) 
beating out Today’s Hoda Kotb, who has a favorability of 29 
percent. Gayle King had the highest favorability among CBS 
This Morning anchors, coming in one point behind Kotb at 
28 percent. The poll’s margin of error is 2 percentage points.
  Roberts was also the most trusted of the morning show 
hosts, with 41 percent of adults saying they trusted her “a 
lot” to tell the truth. King was second-most trusted (38%) and 
Kotb and her co-host Savannah Guthrie came in third (36% 
each).
  According to Nielsen data, GMA has been the top-rated 
morning show, in terms of viewership, since 2015. This year 
GMA is still beating out the competition, averaging more than 
4.1 million viewers as of April 21. CBS This Morning remains 
in second place, with an average of roughly 3.2 million 
viewers, and Today is third, with just over 3.1 million viewers.
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Dan Regan

‘We should get together soon’ 
is what you say to someone 
until the next time you bump 
into them and say it again.
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SCRIPPS CLOSES $521M CORDILLERA DEAL
  E.W. Scripps says it has completed the purchase of 15 TV 
stations in 10 markets from Cordillera Communications 
for $521 million. Scripps first announced the deal in October. 
The purchase gives Scripps 52 stations in 36 markets, 
reaching about 21 percent of U.S. TV households.
  The stations include WLEX (NBC) Lexington, Ky.; KOAA 
(NBC) Colorado Springs, Colo.; KATC (ABC) Lafayette, 
La.; KSBY (NBC) Santa Barbara-San Luis Obispo, Calif.; 
KRIS (NBC) and KAJA (Telemundo) Corpus Christi, Texas; 
KPAX and KAJJ (CBS) Missoula, Mont.; KTVQ (CBS) 

Billings, Mont.; KXLF and KBZK (CBS) 
Butte-Bozeman, Mont.; KRTV (CBS) 
and KTGF (NBC) Great Falls, Mont.; 
and KTVH (NBC) and KXLH (CBS) in 
Helena, Mont.
  Scripps also emerged as one of the 
buyers of Nexstar-Tribune stations 
being divested as part of that deal. In 
March, Scripps said it would purchase 
eight stations in seven markets from 
Nexstar-Tribune for $580 million, 
bringing its total number of stations to 

60 in 42 markets, covering about 30 percent of U.S. TV 
households. That deal is contingent on the Nexstar-Tribune 
merger closing.

THIS AND THAT
  Sales of iPhones have continued to drop this quarter, 
declining roughly 17 percent, but Apple has showed gains 
from wearables and services, as well as iPads. Results 
overall surpassed analysts’ estimates, partly due to a 16 
percent increase in services such as streaming music and 
wearables such as AirPods and smartwatches... The U.S. 
Postal Service has introduced a plan that would see it cutting 
mail delivery from six to five days a week while expanding 
packaging deliveries to seven days. The move, according 
to the USPS, would better reflect market conditions and 
save billions of dollars a year. Republican and Democratic 
members of Congress, however, are opposed to making a 
change to mail deliveries.
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Jim Gaffigan

It’s hard to do anything 
once you get in a hammock 

‘cause you can’t get out. 
It’s like a giant net for 
catching lazy people.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

WALMART’S VUDU EYES ORIGINAL CONTENT
  Walmart-owned streaming service Vudu says it’s launching 
new interactive shows later this year, created through the 
company’s joint venture with interactive content startup 
Eko. The news confirms a Bloomberg report that Walmart 
plans to debut several interactive new shows produced with 
Eko, along with shoppable ads.
  According to TechCrunch, Vudu is offering few details 
about the interactive content. As for Vudu’s plans for non-
interactive, original content, the service is co-producing 
Albedo, a science fiction detective series that will premiere 
next year and mark Lost star Evangeline 
Lilly’s return to TV. In addition, the 
first three episodes of Nickelodeon’s 
remake Blues Clues & You will premiere 
on Vudu before they air on linear TV.
  Also in the works are unscripted shows 
like Turning Point with Randy Jackson 
and Friends in Strange Places, a travel 
show with Queen Latifah. In total, the 
service will be premiering around a 
dozen original movies and TV shows 
later this year.
  Shoppable ads are also in the mix, with the service already 
testing them. These ads, which allow you to purchase the 
featured products through a pop-up window, are dynamic, 
changing based on viewer preferences.

PODCASTS: A SMALL BUT SIGNIFICANT AUDIENCE
  Podcasts still have a ways to go before catching up with 
traditional radio. As marketers try to reach the growing 
audience of digital audio listeners, eMarketer estimates 
that 76.4 million people in the U.S. will listen to podcasts this 
year, accounting for 37.3 percent of digital audio listeners.
  By comparison, that’s less than one-third of traditional 
radio’s audience, which is expected to reach 234.7 million 
U.S. listeners this year, maintaining its 91.5 percent share 
of the adult population.
  eMarketer forecasts U.S. ad spending on traditional 
radio will reach $13.9 billion this year, though growth is in 
decline. While the research firm doesn’t currently forecast 
podcast ad spending, the Interactive Advertising Bureau 
(IAB) and PricewaterhouseCoopers (PwC) expect U.S. 
podcast ad revenues will grow 110 percent, to $659 million, 
by 2020.
  And a growing number of U.S. marketers and agency 
professionals have added podcasts to their budgets. In May 
2018, 32 percent said they already advertise in podcasts, 
according to Advertiser Perceptions and audio media 
company Westwood One. Thirty-six percent had plans for 
podcast advertising in the next six months.

VERIZON SUSPENDING ITS 5G PLAN PREMIUM
  Verizon is pausing its plans to charge an additional $10 per 
month for its mobile 5G service, Business Insider reports. 
Previously, the fee was only supposed to be waived for the 
first three months.
  As the 5G wars begin to heat up, this pivot means Verizon 
is seeking to better lure customers to its service.
  The carrier is already providing incentives to make it easier 
to upgrade, such as a $200 prepaid Mastercard and free 
Galaxy accessories.


