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LESS FACE-TO-FACE EQUALS MORE PAID MEDIA
  The reports of the death of political advertising revenue in 
2020, as it turns out, has been greatly exaggerated.
  That’s according to a joint report from Advertising 
Analytics and Cross Screen Media, which sees total ad 
spending for this year’s election cycle at $6.7 billion. That’s 
up 12% from their earlier estimate of $6 billion.
  So how is such a projection possible with the U.S. 
economy in tatters? As it turns out, the coronavirus taketh 
away — but the coronavirus also giveth, at 
least to an extent. The report cites a record 
level of primary spending (thanks to the 
participation of billionaires Mike Bloomberg 
and Tom Steyer), but also the COVID-19 
pandemic, with the absence of face-to-face 
campaigning pushing increasing shares of budgets into 
paid media.
  The $6.7 billion projection breaks down like this: $4.9 
billion on traditional media (broadcast television, cable, and 
radio) and $1.8 billion in spending on digital video, which 
primarily means Facebook and Google.
  The lion’s share of the 2020 traditional media spend is 
broadcast television ($3.56 billion), followed by cable TV 
($1.16 billion).
  The report also says 14 U.S. markets will exceed $100 
million in reveue. Phoenix ($218 million) tops the list, 
followed by Philadelphia ($199M); Atlanta ($158M); 
Charlotte, N.C. ($150M); Detroit ($146M); Denver ($141M); 
Boston ($135M); Los Angeles ($127M); Las Vegas ($120M); 
Tampa, FL ($113M); Orlando, FL ($108M); Raleigh, NC 
($104M); New York ($100M); and Minneapolis-St. Paul 
($100M).

U.S. RETAIL SALES FALL A RECORD 16.4% IN APRIL
  U.S. retail sales tumbled by a record 16.4% from March 
to April as business shutdowns caused by COVID-19 kept 
shoppers away, threatened the viability of stores across the 
U.S. and further weighed down a sinking economy.
  The Commerce Department’s report on retail purchases 
showed a sector that has collapsed so fast that sales over 
the past 12 months are down a crippling 21.6%. The severity 
of the decline is unrivaled for retail figures that date back 
to 1992. The monthly decline in April nearly doubled the 
previous record drop of 8.3% — set just one month earlier.
  The sharpest declines from March to April were at clothing, 
electronics and furniture stores. A long-standing migration 
of consumers toward online purchases is accelerating, with 
that segment posting a 8.4% monthly gain. Measured year 
over year, online sales surged 21.6%.
  Other than online, not a single retail category was spared 
in April. Auto dealers suffered a monthly drop of 13%. 
Furniture stores absorbed a 59% plunge. Electronics and 
appliance stores were down over 60%. Retailers that sell 
building materials posted a drop of roughly 3%. After panic 
buying in March, grocery sales fell 13%.

PANDEMIC COULD PUSH POLITICAL SPEND TO NEW PEAK
ADVERTISER NEWS
  As had been expected, J.C. Penney became the largest 
retail bankruptcy so far this year. The 118-year-old chain 
says it has secured financing to keep it operating during 
bankruptcy, but many store closings are likely to be a 
part of the process. At a court hearing Saturday, Penney 
proposed a plan to spin off its real-estate holdings to raise 
cash and concentrate on retail activities, trying to keep 
as many of its 850 stores open as possible… Ford says 

the redesigned 2021 F-150 will go on sale 
in the fall, a couple of months later than 
originally planned. The trucks will be made 
at factories in Michigan and Missouri. Ford’s 
Bronco SUV is now set for an early 2021 
introduction… Fox Business Networks 

notes General Motors’ plant in Arlington, Texas comes 
back online today, building a new generation of large 
SUVs, the Cadillac Escalade and Chevrolet Suburban.  
To help resolve inventory shortages in pickups, GM hopes 
to resume three-shift production at its Fort Wayne, Ind., 
plant by June 1… Mercedes had re-started production at 
its plant in Alabama, but has now halted the work due to a 
parts shortage from Mexico… With live sports gone from 
the middle of March on, DraftKings lost $68.9 million in Q1.  
Currently it’s taking bets on events such as virtual NASCAR 
races and e-sports and (where allowed) has started an 
online casino. The first live NASCAR race in two months 
took place yesterday in Darlington, S.C., with no fans in the 
stands… Budweiser has started a music and storytelling 
series on YouTube called Budweiser Rewind, beginning 
with the Black Eyed Peas performing a live concert from 
Los Angeles… Jack in the Box recorded a 4.2% decrease 
in same-store sales for its fiscal quarter that ended April 
12, with a 10.5% decrease in transactions. The difference 
came from a 6.4% increase in average check as customers 
often bought meal packages and larger takeout orders. 
The good news is that since April 12, same-store sales 
have turned positive. As with other chains, the breakfast 
daypart has been negative, but the chain is seeing a trend 
to breakfast items being sold later in the day… Krystal, 
which had filed for bankruptcy in January, has found 
a buyer in Fortress Investment Group. Fortress will 
take over Krystal’s company-owned stores and continue 
operations… Denny’s says about 82% of its locations have 
now reopened, most with takeout, delivery and streamlined 
menus. Same-store sales losses are moderating slowly, 
with units averaging 32% of pre-pandemic sales for the 
week ending May 6… Here’s a positive: Helped by a new 
e-commerce site, Dickey’s Barbecue Pit had same-store 
sales up 14% for the weekend of May 9-10… Starbucks 
is asking its landlords for rent relief for the next year.  After 
global same-store sales were down 10% in its latest quarter, 
the chain with more locations than any other told landlords 
it “will require concessions to support modified operations 
and adjustments to lease terms and base rent structures.”

https://www.politico.com/f/?id=00000172-150d-d57a-ad7b-5f2fd9520000
https://www.politico.com/f/?id=00000172-150d-d57a-ad7b-5f2fd9520000
https://www.forbes.com/profile/michael-bloomberg/#695f42571417
https://www.forbes.com/profile/thomas-steyer/#5d6fc04573f5
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OUTLOOK: 25% OF RESTAURANTS WON’T REOPEN
  One in every four U.S. restaurants will go out of business 
due to the coronavirus quarantines that have battered the 
food service industry, according to a forecast by OpenT-
able.
  The bleak projection underscores the widespread pain for 
American restaurants as lockdowns have forced people to 
cook at home or order takeout rather than eat out. Total 
reservations and walk-in customers from OpenTable’s net-
work were down 95% on May 13 from the same day a year 
ago, according to data from the service, which is owned by 
Booking Holdings, Bloomberg News reports.

  This has been calamitous for the indus-
try. Restaurants lost more than $30 bil-
lion in sales during March and $50 billion 
in April, according to National Restau-
rant Association estimates. In 2019, 
U.S. Bureau of Labor data showed 9.6 
million Americans working in food ser-
vice.
  OpenTable tracks more than 54,000 
restaurants on its reservation site for on-
line and phone reservations as well as 
walk-in customers. Take-out and deliver-
ies are excluded.
  Even where they’re allowed to reopen, 

some restaurants have not done so. “Restaurants are com-
plicated beasts,” says Steve Hafner, CEO of Booking Hold-
ings’ OpenTable and Kayak. “You have to order food and 
supplies. You have to make sure you’ve prepped the kitch-
en and service areas to be easily disinfected.”

APRIL FURNITURE STORE SALES DROP 66.5%
  Furniture and home furnishings store sales plummeted 
in April, dropping nearly 67% year-over-year, continuing a 
trend started in March, which saw a revised 18.3% drop in 
sales in the wake of COVID-19, Furniture Today reports.
  Hit hard by store closures made in an effort to stem the 
spread of the COVID-19 coronavirus, the home furnish-
ings sector posted only $3.3 billion in sales for the month 
of April, according to a report by the U.S. Department of 
Commerce. In April of last year, the sector posted $9.85 
billion in sales for the month.
  Sales for April were off 58.7% from a preliminary estimate 
of $7.99 billion in March, the latter figure was revised up 
from the previously reported $7.34 billion.

THIS AND THAT
  The Diffusion Group reports that 60% of people who pay 
for TV services viewed more video-on-demand programming 
in April. More than three-quarters of survey respondents use 
VOD generally, and 18.5% described their increased interest 
during the pandemic as “significant,” with those under 45 
years old expressing especially strong engagement... 
Cable companies added the most net Q1 broadband 
subscribers since 2007, and the largest companies more 
than doubled their year-to-year gains with 1.23 million new 
customers, the Leichtman Research Group reports. The 
combined cable and telecom broadband market added 
1.17 million subscribers in the period, the largest increase 
since 2015... HBO Max will see $4 billion from AT&T during 
the upcoming three years as the platform attempts to build 
an exclusive library of content. Insiders say the goal is for 
HBO Max to distribute WarnerMedia content together with 
AT&T services, but there is significant pressure to produce 
something consistent with the HBO brand.
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CABLENET CHATTER
  The queens of RuPaul’s Drag Race Season 12 are ready 
to slay the stage and runway, but virtually. The season 
finale of the reality drag queen competition on VH1 will spill 
all the tea in a virtual reunion slumber party on Friday at 8 
PM (ET/PT). The following week, on Friday, May 29 at 8 
PM, VH1 will air the virtual grand finale, where America’s 
Next Drag Superstar will be crowned... MTV and Michelle 
Obama’s non-partisan When We All Vote organization 
will host a virtual prom event for the Class of 2020, 
whose proms and graduations have been canceled due to 
COVID-19. The event will air live on MTV on Friday. Prom-
athon is a daylong on-air takeover on 
MTV featuring all things prom, including 
throwback movies and short-form original 
content in the lead-up to the 90-minute 
virtual prom party, which will livestream 
digitally at 9 PM (ET) on MTV YouTube... 
ESPN host and NBA commentator 
Stephen A. Smith will host a one-hour 
primetime special, After the Dance with 
Stephen A. Smith: A SportsCenter 
Special, tomorrow Tuesday, May 19 at 8 
PM (ET) on ABC. Smith will be joined by 
basketball Hall of Famer Magic Johnson 
and several other NBA legends to 
discuss their biggest takeaways from the The Last Dance, 
the 10-part documentary chronicling the life and career 
of basketball Hall of Famer Michael Jordan and the six-
time champion Chicago Bulls teams of the 1990s... USA 
Network has opted against new seasons of dramas The 
Purge and Treadstone. The Purge aired for two seasons 
and Treadstone just one. Debuting Sept. 4, 2018 and based 
on the movie franchise of the same name, horror anthology 
The Purge revolved around an alternate dystopian U.S. 
ruled by a totalitarian government that sanctions a 12-hour 
period which legalizes all crimes, including vandalism, theft, 
arson and murder. Twenty episodes in total were produced. 
Treadstone launched Sept. 24, 2019 and was based on the 
Bourne film series. It explored the origin story and present-
day actions of a fictional CIA black-ops program known as 
Operation Treadstone. The series produced 10 episodes. 
The Purge and Treadstone join drama Dare Me, which was 
recently also canceled by USA after one season… The 
animated One Day at a Time special will premiere on Pop 
TV on Tuesday, June 16 at 9:30 PM (ET). Titled “The Politics 
Episode,” the half-hour telecast will be executed remotely 
following a marathon of the current season. The special will 
center around a visit from Penelope’s (Justina Machado) 
conservative cousin Estrellita (Melissa Fumero), Tia Mirtha 
(Gloria Estefan), and Tio Juanito (Lin-Manuel Miranda). 
With the impending election, they won’t be able to avoid 
fighting over politics... And Frank Bielec, a quirky interior 
designer who was a key part of the reality TV show Trading 
Spaces, has died. His death was confirmed by his wife, 
who said he passed last week at a Houston hospital. Bielec 
was part of Trading Spaces between 2000 and 2008. The 
show involved swapping houses between two homeowners, 
who then would work with a team of designers to revamp 
a room on a $1,000 budget. Bielic’s funny, warm style was 
an instant hit with viewers. Frank Bielec was 72 years old.

Conan O’Brien

Every day I count the 
trees in my yard and 

the number is never the 
same. Anyway, I’m fine.


