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INVENTORY FALLS, PRICES REACH RECORD HIGH
  The economic fallout from the coronavirus hit the housing 
market hard in April, CNBC reports.
  Sales of existing homes fell 17.8% month to month, and 
were 17.2% lower than April 2019, seasonally adjusted, 
according to the National Association of Realtors. That 
puts the annualized pace at 4.33 million units, the slowest 
sales rate since September 2011. 
  These numbers are based on closed sales, not signed 
contracts, so they represent contracts signed in late February 
and March. The April drop in closings is the 
largest one-month decline since July 2010, 
when the homebuyer tax credit, a federal 
stimulus resulting from the subprime mortgage 
crash, expired.
  “Certainly with the lock-down occurring from 
mid-March, and given the shakiness from the 
stock market in February, that hurt pending 
contracts, so now we are seeing an almost 
20% decline in existing homes sales,” said Lawrence Yun, 
chief economist for the Realtors. “April activity will be down, 
but what we are hearing from Realtors is they are getting 
busy as governors are opening the economy.”
  The supply of homes for sale fell 19.7% annually to 1.47 
million units for sale at the end of April. That’s the lowest April 
inventory figure ever. Not only did potential sellers decide not 
to list their homes, as job losses mounted and the economy 
shut down, but some sellers already on the market pulled 
their listings.
  That drop in inventory pushed prices to a new high. The 
median price of an existing home sold in April rose 7.4% 
annually to $286,800. That record does not account for 
inflation, but is a nominal record high.
  Regionally, sales in the Northeast fell 16.9% monthly and 
18.2% annually. In the Midwest, sales were down 12% 
monthly and down 8.3% from a year ago. In the South, sales 
dropped 17.9% monthly and 16.8% annually. In the West, 
where prices are highest, sales fell the most, down 25% 
monthly and down 27% from a year ago.
  Mortgage rates did not help buyers, as they not only jumped, 
but were highly erratic in March, and lending tightened 
dramatically due to coronavirus mortgage forbearance 
programs that allow homeowners to delay payments. That 
made it even harder for those few buyers out in the market to 
get the financing they may have needed.
  The numbers in April also showed a new trend away from 
condominiums. Single-family home sales dropped 16.9% for 
the month, but condo sales fell a much wider 26.4%.
  “This could be a short-term shock from the use of common 
rooms or elevators in condos, or it could be a long-term trend 
of people wanting to buy away from the cities and in the 
suburbs,” added Yun.
  Individual investors or second-home buyers, who often buy 
using cash, purchased 10% of homes in April, down from 
13% in March and 16% in April 2019.

HOME SALES: COVID-19 BRINGS 17.8% DECLINE IN APRIL
ADVERTISER NEWS
  Macy’s and sibling Bloomingdale’s have about 270 stores 
open for the weekend and expect to be almost fully open 
by the end of June. It will report quarterly sales on July 1 
but estimates sales will be down as much as 45%. On the 
positive side, CEO Jeff Gennett sees big opportunity ahead, 
estimating the bankruptcies and closures of stores like 
Neiman Marcus, J.C. Penney and Stage Stores put about 
$10 billion of annual sales up for grabs… TJX, parent of T.J. 
Maxx, Marshalls and Home Goods, almost always posts 

industry-leading sales results, but it too has 
been hurt by the pandemic and massive drop 
in demand for apparel. The company reported 
a quarterly loss and will not issue same-store 
sales results, but it was optimistic about early 
results from stores that have re-opened. It says 
among stores open for at least a week, sales 
are ahead of last year… L Brands, parent of 
Bath & Body Works and Victoria’s Secret, 

lost $296 million in its latest quarter compared with a profit 
a year ago. Victoria’s Secret total sales were down 46%, 
while B&BW was down 18% overall despite online business 
being up 85%. The company is planning to close about 250 
Victoria’s Secret and PINK stores... Best Buy’s same-store 
sales were down 5.7% domestically for its full fiscal quarter, 
despite a surge at the beginning of the stay-at-home orders 
as people set up home offices and remote schooling. In the 
last half of the quarter, as stores were only open for curbside 
delivery, the store managed to produce about 81% of 
comparable revenue for the period. The company managed 
a $159 million profit, down from $265 million last year… 
Ford needed to close down two plants only a few days after 
reopening them. Its Chicago plant that makes Explorer and 
Lincoln Aviator SUVs closed after a supplier needed to 
shut down its production line. And Ford’s Dearborn, Mich., 
plant that makes the F-150 closed to be disinfected after 
a worker tested positive for COVID-19… Hormel Foods 
was one of the winners in the current conditions, with total 
revenue up 3%. U.S. retail sales rose 16% with deli meat 
up 5%, but that was partially offset by declines of 21% in 
Hormel’s sales to foodservice distributors as restaurants 
shut down… Apollo Global Management has bought a 
17.5% share of Albertsons, valuing the chain at roughly 
$10 billion. Apollo is already heavily into the supermarket 
business, with big investments in Smart & Final and The 
Fresh Market… Havertys Furniture was having a terrific 
Q1 when the pandemic hit. After having same-store gains 
of 11.6% for January and February, the quarter ended up 
with a 4.2% decline in sales. Most stores reopened on 
May 1, but planned expansions have now been delayed… 
Dunkin’ (Donuts) was badly hurt in the breakfast daypart 
as fewer people were driving to work. But the chain of more 
than 9,600 locations has seen a pickup in the 11AM to 1PM 
hours, and most stores have returned to about 75% to 80% 
of normal business.
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AVAILS
  Nexstar Media Group, Inc. seeks an experienced television 
professional to serve as Vice President & General Manager 
of KOIN-CBS, KRCW-CW as well as all digital, mobile and 
social assets associated with KOIN.com in the Portland, Ore., 
area (DMA #22). To be considered, you must have a minimum 
of five years’ experience as a successful General Manager 
for a commercial broadcast station, plus significant depth of 
sales management experience in leading and driving sales 
revenue growth in broadcast and digital. Special emphasis 
on New Local Direct revenue growth, including self-created 

non-traditional revenue success and 
sports and community sponsorships. 
CLICK HERE for more info or to apply. 
EOE.
  Rare opening for a General Sales 
Manager in Greensboro/High Point/
Winston-Salem, N.C., at FOX8/WGHP, 
one of the top-ranked FOX affiliates in the 
country. We are a powerhouse producing 
11 hours of local news per day to better 
serve our communities, we lead the 
market and much of the country in digital 

success, and we constantly strive to improve in everything 
we do. Positive people, positive culture and room to soar. 
Phone calls encouraged. E-mail questions to Hiring@WGHP.
com and apply through Nexstar.tv/careers. EOE.
  Waterman Broadcasting of Florida is hiring! We’re looking for 
an Account Executive to develop a solid understanding of 
our marketing products and have solid consultative 
selling skills to be able to best develop solutions 
to meet client needs and close deals. Waterman 
Broadcasting of Florida LLC, licensee of WBBH-
TV (NBC-2) and operator of WZVN-TV (ABC-7) is 
a privately owned media company located in Fort 
Myers, Fla., home of some of the most beautiful beaches 
in Florida. Send details to: resumes@water.net. Equal 
Opportunity Employer.

See your ad here Tuesday! CLICK HERE for details.

THIS AND THAT
  Nexstar Media Group says total users of its websites and 
mobile applications in April increased 133% from the same 
time period a year earlier, to more than 96 million, generating 
more than 1.1 billion page views, up 250% from April 2019. 
Nexstar also announced that video plays surpassed 135 
million as traffic spiked due to increased user demand for 
local digital news and content related to the coronavirus 
pandemic... Nearly half of adults live in households that 
have lost income in the two months since the coronavirus 
pandemic led to a nationwide economic shutdown and more 
than a third expect to lose income over the next four weeks, 
the Census Bureau said in a new report. The results come 
from the initial release of a new weekly survey sponsored 
by several federal statistical agencies intended to show the 
changes in the well-being of American households over 
time... A quarter of Americans have little or no interest in 
taking a coronavirus vaccine, a Reuters/Ipsos poll published 
yesterday found, with some voicing concern that the record 
pace at which vaccine candidates are being developed could 
compromise safety.

NETWORK NEWS
  ABC has renewed 13 more series for 2020-21, eight of 
them scripted, including freshmen Stumptown and mixed-
ish. The broadcast network has picked up American 
Housewife, black-ish, The Conners, The Goldbergs, A 
Million Little Things, The Rookie; reality stalwarts The 
Bachelor, Dancing with the Stars and Shark Tank; as 
well as the Who Wants to Be a Millionaire revival and 
newsmagazine 20/20. They join previously renewed flagship 
Grey’s Anatomy, which is in the middle of a two-season 
pickup, spinoff Station 19, The Good Doctor, American 
Idol, America’s Funniest Home Videos, 
as well as newly picked up scripted series 
Big Sky, Call Your Mother and the 
recently ordered Supermarket Sweep 
reboot. This takes it to a total of 22 shows 
confirmed for the upcoming season. 
Freshmen For Life and The Baker and 
the Beauty remain on the bubble, while 
Emergence, Single Parents, Schooled, 
Bless This Mess and Kids Say The 
Darndest Things have been canceled. 
ABC, which is expected to unveil its 2019-
20 schedule next month, is the latest broadcaster to make 
a significant number of renewals in light of the COVID-19 
production shutdown... Fox has picked up serial killer 
thriller Prodigal Son for a second season. The network is 
likely to air the second season of the series, which stars 
Michael Sheen and Tom Payne, in midseason, as a result 
of the COVID-19 production shutdown. The renewal comes 
after the network unveiled its fall schedule last week and 
the renewal of The Resident and Last Man Standing 
earlier this week. Prodigal Son was the season’s No. 2 new 
scripted series after 9-1-1: Lone Star... The CW is set to 
air a music collaboration special Iconic: TLC featuring the 
groundbreaking female music group TLC. Hosted by Jordin 
Sparks, Iconic: TLC premieres Monday, June 1 at 8 PM, 
followed by an original episode of Roswell, New Mexico 
at 9 PM. Based on the hit Korean format Immortal Songs: 
Singing the Legends, Iconic: TLC features four artists – 
country music duo Locash, R&B/hip-hop duo Ceraadi, 
pop singer MAX and singer-songwriter Ally Brooke — 
performing covers of TLC’s biggest hits. TLC and the artists 
will be connected by video chat to watch the at-home 
performances, then TLC will select one of the artists to 
collaborate with in the final performance of the show.

LATEST JOBLESS CLAIMS TALLY: 2.4 MILLION
  First-time filings for unemployment insurance totaled 
2.44 million last week as the tail effects of the coronavirus 
shutdown continued to impact the U.S. jobs market.
  Economists surveyed by Dow Jones had been looking for 
2.4 million claims.
  The seasonally adjusted total, while still well above anything 
the nation had seen in pre-coronavirus America, represents 
the seventh straight week of a declining pace following the 
record peak of 6.9 million in late March.
  In addition, a review from last week brought the number 
down substantially, from 2.98 million to 2.69 million. In the 
nine weeks since the coronavirus-induced lockdown has 
closed large parts of the U.S. economy, some 38.6 million 
workers have filed claims.
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Jim Gaffigan

Shampoo and conditioner, 
always in identical bottles 
for no other reason but to 

confuse us.
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TRUMP, BIDEN SPEND SPARINGLY IN APRIL
  The COVID-19 pandemic took a big bite out of presidential 
campaign spending in April. According to newly filed Federal 
Election Commission reports, President Trump and former 
Vice President Joe Biden — the presumptive Democratic 
nominee — spent a combined $20.6 million during the month. 
That’s the lowest monthly output of the year so far.
  Spending by the Biden campaign accounted for $12.9 million 
of the total, with Trump’s campaign spending $7.7 million. 
Their combined total was nearly $13 million less than what 
Trump and former Secretary of State Hillary Clinton spent 

in April 2016, according to FEC reports 
cited by The Wall Street Journal.
  Overall, the Journal says, the Biden 
campaign spent $19.5 million less in April 
than March; Trump’s campaign spent 
about $1.9 million less.
  The newspaper, citing Kantar/CMAG, 
says Biden hasn’t invested in TV or 
radio advertising since March 10. The 
campaign spent almost $12 million on 
legacy media in March.
  Trump’s campaign, meanwhile, spent 

minimally on TV in March and April but has stepped it up of 
late. The spending the week of May 12, nearly $5 million, 
was the campaign’s biggest ad buy since late January.

DONE DEAL
  Shawn Oswald, who since 2014 has served as president 
and general manager of KHBS-TV/KHOG-TV and The 
Arkansas CW, the Hearst Television ABC and 
CW affiliates, respectively, serving the Fayetteville 
and Fort Smith, Ark., television market, has been 
appointed president and GM of KETV, Hearst’s 
ABC affiliate in Omaha, Neb. The appointment 
is effective June 29. Oswald succeeds Ariel 
Roblin, who has been named president and GM 
of KCRA-TV and KQCA-TV, Hearst’s NBC and 
MyNetworkTV affiliates serving the Sacramento-Stockton-
Modesto, Calif., television market. Oswald’s 2014 move to 
KHBS/KHOG marked a return to Hearst. From 1997 to 2000 
he served as national sales manager at WISN-TV, the ABC 
affiliate in Milwaukee. Before that, he held industry sales 
and general management positions in Fort Myers, Fla., and 
Wichita, Kan.
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FunnyTweeter.com

If you clean the pile of 
receipts out of a purse and 

stack them together, it makes 
a teeny-tiny book about why 

you’re broke.

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

BIA LOWERS 2020 OUTLOOK FOR LOCAL STATIONS
  It’s another revised spending forecast, courtesy of 
COVID-19. This time it’s BIA Advisory Services, which is 
lowering its 2020 outlook for U.S. local TV advertising. Its 
new estimate in early Q2 of $18.5 billion is down from $19.4 
billion forecast earlier this year.
  That breakdown: $17 billion for OTA revenue and $1.5 for 
digital. Overall, BIA says, the latest figures still reflect election-
year spending and represent a slight increase over 2019.
  “Local television stations, like all media, will see significant 
decreases in advertising from many business verticals like 
travel, leisure and retail,” said Mark 
Fratrik, senior VP and chief economist at 
BIA. “Political advertising will buffer those 
decreases in many markets that have 
competitive Senatorial and Gubernatorial 
races and in Presidential battleground 
states. Plus, continued growth in OTT and 
digital will help to soften the impact of the 
pandemic on advertising revenue.”
  BIA’s analysis finds political, OTT and 
digital represent the safest spaces for 
local television in the current advertising 
marketplace. BIA projects that $7.1 billion will be spent on 
political through Q4 2020 — with OTA getting 45.8% of the 
action.
  The outlook also reflects $10.44 billion in retrans consent 
agreements this year. BIA predicts those fees will keep rising, 
mostly due to rate increases in each market.
  Says Fratrik: “Since we completed this forecast in early 
April, over 25 million Americans have filed for unemployment 
insurance and there is continuing economic concerns as 
the country moves to open back up. We expect political 
advertising will increase very quickly, and we anticipate 
certain verticals will rebound more quickly than others. It is 
going to be a dynamic marketplace this year, and we will 
continually monitor the nationwide and local economies to 
update our forecast based on new information.”

OUTLOOK: RETAIL RENTS TO FALL UP TO 15%
  Some retail shops, restaurants, fitness centers and movie 
theaters that survive the pandemic panic may be paying 
much lower rents in the coming years, Chain Store Age 
reports.
  CoStar, the commercial real estate research group, predicts 
conditions put into play by COVID-19 will cause retail rents to 
plummet 13% to 15% year-over-year in 2020. The company’s 
April forecast had also predicted a steep drop, but a much 
lower one at 8% to 13%.
  “The big thing that influenced our call this month is all the 
vacant space. At the beginning, when all the temporary 
closures started, retailers weren’t announcing permanent 
closures the way they did before,” said CoStar consultant 
Robin Trantham. “Now, in the last couple of weeks, we have 
a number of permanent closures by J.C. Penney and we 
have Pier 1 liquidating.”
  CoStar puts its forecasts together with data gathered from 
a wide range of landlords and then incorporates employment 
trends and demographic data.
  “How centers will perform in the next six months will be 
about how comfortable people feel going to a mall and being 
surrounded by other people,” Trantham said.
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