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AUTO CRUNCH TO BOOST RATES, HURT RENTERS
  The semiconductor shortage has slashed vehicle produc-
tion so much that rental-car companies can’t get the new 
cars they need, so they have resorted to buying used ve-
hicles at auction.
  Bloomberg reports that this is uncharted territory for the 
likes of Hertz and Enterprise, which have made their profits 
by purchasing new vehicles cheaply in bulk, renting them out 
for as much as a year and selling them at auction. In the past, 
they have bought some used cars to shore up an occasional 
unforeseen burst in demand, but rarely for the mainstays of 
their fleets.
  “You would never go into auction to buy routine sedans 
and SUVs,” said Maryann Keller, an independent consultant 
who used to be on the board of Dollar Thrifty Automotive 
Group, which is now part of Hertz. “These are special cir-
cumstances. There is a shortage of cars.”
  The demand is sending used-car costs soaring. The Man-
heim Index, which measures prices at wholesale auctions, 
shows they’re 52% higher than they were 
a year ago.
  “We expect to see records in the Manheim 
Index through June before demand soft-
ens enough to align with supply trends,” 
said Jonathan Smoke, chief economist of 
Cox Automotive, which owns Manheim, 
the nation’s largest used-car auction. “We 
expect retail prices to continue to rise into 
the summer, as retail trends tend to follow 
wholesale trends with a six-week lag.”
  Vehicle production fell 4.6% in the first quarter, and that’s 
compared to 2020 when factories had already lost weeks of 
work when the COVID-19 pandemic caused shutdown, ac-
cording to LMC Automotive.
  Despite the acquisition expenses, the car crunch is a boon 
for rental companies, which likely will have strong profits be-
cause they’ll rent out every car they own at much higher rates 
than they charged before the pandemic. But consumers will 
take a hit if they want to rent a car for vacation, Keller said.
  Hertz says it’s adding as many cars as it can to support 
the travel rebound, including used cars. The same goes for 
closely held Enterprise, the nation’s largest rental company.
  Hyundai’s sales to fleet buyers fell 27% in April as the com-
pany dedicated its production to satisfying retail dealerships, 
said COO Jose Munoz.
  Supply is only getting tighter, Manheim’s Smoke. Manheim 
started the year with record-low supply, but further increases 
in demand have reduced that even further, he said. Whole-
sale vehicle values have been increasing for 13 straight 
weeks thus far.
  Manheim’s midmonth report in April said that the rental cars 
coming to auction had an average of 79,000 miles on them, 
up 54% compared with a year ago and up 18% month-over-
month. In normal times, rental companies like to sell cars 
before they hit 40,000 miles, Keller said.

CHIP CRISIS: RENTAL COMPANIES BUYING USED CARS 
ADVERTISER NEWS
  Kroger has launched a pilot to deliver online grocery orders 
— to nearly any location — by autonomous drones. Under 
a partnership with Drone Express, a division of TELEGRID 
Technologies, Kroger will be able to deliver products not 
just to a street address but also on the spot, such as bringing 
picnic supplies to a park, sunscreen to the beach or con-
diments to a backyard cookout, the grocer said yesterday. 
The technology from Drone Express enables package de-
livery to the location of a smartphone, allowing customers 
to order via a mobile device and receive their goods where 
they are... Tiffany & Co. has created its first engagement 
ring line for men and named it after the luxury jewelry re-
tailer’s founder, Charles Lewis Tiffany. The rings, already 
available online and rolling out to some stores this month, 
represent the jeweler’s effort to court new customers amid a 
global rise in same-sex marriage, CNBC reports… Compa-
nies including Apple and Tempur Sealy International are 
warning that supply chain issues could affect future results 

as they struggle to keep up with growing 
consumer demand. “The very sudden stop 
to the economy, and then the very quick 
restart, has created a lot of havoc — a 
lot of businesses have gotten caught flat-
footed,” said David Lefkowitz, head of 
Americas equities for UBS Global Wealth 
Management… Rite Aid is offering cus-
tomers the option of walking in and receiv-
ing a COVID-19 vaccine at its more than 
2,500 stores across 17 states. “Enabling 

walk-in appointments supports customers that may not have 
access to internet while also meeting the need for flexibility 
for customers,” according to an announcement by the drug-
store chain… CVS is adding licensed social workers to offer 
mental health therapy in its stores. Theresa Nguyen, chief 
program officer and VP of research and innovation at Men-
tal Health America, believes that programs such as that of-
fered by CVS could help get people currently falling through 
the cracks of the current system and get them the individual 
help they need… America is running low on its supply of 
chickens, The Washington Post repots. The popularity of 
fried chicken sandwiches sold by fast-food chains has cre-
ated a significant increase in demand and processors have 
had difficulty finding the number of workers needed to fill the 
need. Chicken, which was already the most popular meat in 
the U.S. before the pandemic, has only seen sales increase 
since, with more Americans picking up sandwiches from lo-
cal fast-food locations or having the items delivered to their 
homes... Coinciding with its 100th year in business, Lowe’s 
yesterday unveiled Lowe’s House of Curators, a series of 
curations by designers and other influential names. The se-
ries kicks off with fashion icon Iris Apfel, who has curated 
a collection of “bold décor items that mirror her unique aes-
thetic,” the company said. With the initiative, Lowe’s aims to 
make stylish pieces available at accessible price points.
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2021 NFL DRAFT SEES 18% DECLINE IN VIEWERSHIP
  The opening round of the NFL draft drew a collective 
12.5 million viewers in the Nielsen live program-plus-same 
day metric across ESPN, ABC and the NFL Network, the 
second-best results ever for the event.
  The downside: This was down 18% from 15.3 million in 
the Nielsen live program-plus-same day metric a year ago, 
which was its all-time best result.
  Looking at specific network performances, ESPN was 
down 18% from a year ago to 6.5 million, while ABC went 
backward, down 26% to 4.2 million. Only the NFL Network, 
saw an increase. It was 7% higher to 1.9 million.

  Disney Advertising Sales says that 
for ESPN and ABC it signed on 40 new 
advertisers for the three-day, multi-hour 
event, totaling over 100 brands.
  This included major marketers attached 
to specific presenting sponsorships 
and programming segments including: 
NFL Draft on ESPN – presented by 
Courtyard by Marriott; NFL Draft on 
ABC – College GameDay Built by 
The Home Depot; SportsCenter Draft 
Specials – presented by IBM; NFL 
Draft Countdown – presented by 
ZipRecruiter; Trade Alert – Subway; 

Draft Moment – Pizza Hut; Salute to Service – USAA; Draft 
ID – Volkswagen; in-person player interviews – Snickers.
  ESPN pulled in an estimated $5.23 million in ad revenue for 
the three-day event, with ABC at $3.3 million and The NFL 
Network at $3.7 million, according to EDO Ad EnGage, a TV 
advertising research and data service. 

VERIZON DEAL A FAREWELL TO MEDIA BUSINESS
  Verizon is leaving the media brands business. The telecom 
and Apollo Global Management yesterday announced an 
agreement for Apollo to acquire a majority stake in Verizon 
Media for $5 billion.
  Verizon will retain a 10% stake in the company, which will 
be known as Yahoo at the close of the transaction. It will 
continue to be led by CEO Guru Gowrappan.
  Verizon Media brands include Yahoo, AOL, Huffpost, 
TechCrunch, Yahoo Finance and Yahoo Sports, among 
others. Under the terms of the agreement, Verizon will receive 
$4.25 billion in cash, preferred interests of $750 million 
and retain a 10% stake in Verizon Media. The transaction 
is subject to satisfaction of certain closing conditions and 
expected to close in the second half of 2021.
  Apollo Global Management also owns Redbox and Redbox 
Live TV, which it acquired in 2016 for $1.6 billion.

FUBOTV ALLIANCE TO BOLSTER ADDRESSABLE
  Sports-focused platform FuboTV is launching a branded 
content studio for advertisers, and pumping up its addressable 
capabilities via a partnership with LiveRamp.
  Through the studio, advertisers will be able to work with 
FuboTV’s creative team to create custom-branded long- and 
short-form content and original integrations for Fubo Sports 
Network. Integrations will feature talent from the network. 
  The addressable partnership will allow the streaming 
service’s advertisers to activate data and measure across 
all connected TV campaign strategies through LiveRamp’s 
advanced TV products. The platform offers video and custom 
executions as well as ads airing in livestreamed sports.
  FuboTV closed 2020 with nearly 548,000 subscribers, up 
73% year-over-year.Tuesday, May 4, 2021

CABLENET CHATTER
  The Sons of Anarchy spinoff Mayans M.C. has been 
renewed for a fourth season at FX, coming ahead of the 
Season 3 finale of the gritty biker drama on May 11. The 
fourth season will air in 2022. Mayans M.C. follows the 
life of Ezekiel “EZ” Reyes (JD Pardo), a newly patched 
member of the Mayans M.C. charter on the Cali/Mexi 
border... Hulu + Live TV is now carrying ViacomCBS 
channels Nickelodeon, Paramount Network, Comedy 
Central, MTV, VH1, BET, Nick Jr., CMT and TV Land, 
bringing its total number of networks to 75. Customers can 
also pay $8 extra to add MTV2, MTV Classic, BET Her, 
Nicktoons and TeenNick... Adult Swim 
has slotted Sunday, June 13 for the 
Season 2 premiere of animated series 
Tuca & Bertie, featuring the voices of 
Tiffany Haddish and Ali Wong as the 
title characters. Previously on Netflix, 
Adult Swim picked up the series after 
it was canceled after its first season 
by the streamer in 2019... More Tyler 
Perry’s House of Payne and Tyler 
Perry’s Assisted Living is on the way. 
Amid strong ratings, BET has renewed 
both series ahead of their upcoming 
season premieres, House of Payne for a 
ninth season and Assisted Living for a third season. The 
network also announced a May 25 premiere date for House 
of Payne’s eighth season and Assisted Living’s second. 
They’re moving to a new night, Tuesday, from their previous 
Wednesday slot, beginning May 25... Cruel Summer has 
posted Freeform’s most-watched overall series debut ever, 
averaging 3.81 million average multi-platform viewers in its 
first week. The Jessica Biel-produced drama also ranks as 
the network’s best-ever series debut among Adults 18-49 
(2.65 million) and Adults 18-34 (1.33 million)... Comedian 
Nikki Glaser will help MTV honor the year’s biggest 
moments in unscripted television as she hosts the inaugural 
MTV Movie & TV Awards: Unscripted ceremony. The first-
of-its kind event will air Monday, May 17 at 9 PM (ET/PT) 
and comes a day after the MTV Movie & TV Awards on 
Sunday. The first-ever MTV Movie & TV Awards: Unscripted 
event will celebrate the jaw-dropping, no-rules, drama-filled 
moments from a number of nominated reality TV shows. 
RuPaul’s Drag Race leads the unscripted nominations 
with a total of five nominations.

TUBI MAKING THE LEAP INTO ORIGINAL CONTENT
  Ad-supported video-on-demand streamer Tubi, which 
adhered firmly to a licensed-content strategy for its first 
seven years, is reversing course with the launch of a slate of 
original content this fall. 
  At yesterday’s NewFronts, Tubi previewed a slate of 
140-plus hours of original feature-length films and TV 
series, including documentaries from Fox Alternative 
Entertainment, animated titles from Fox Entertainment’s 
Bento Box Entertainment, and content in genres including 
Black cinema, thrillers, horror, sci-fi, romance and westerns. 
  Tubi originals will also be incorporated into seasonal and 
owned tentpole programming moments, such as its upcoming 
Hot Christmas and shark event programming later this year.
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