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COSTLY MATERIALS, LABOR SHORTAGE TO BLAME
  Despite a historic shortage of homes for sale, homebuilders 
are actually slowing production, handcuffed by skyrocketing 
commodity prices and shortages of land and skilled labor.
  Single-family housing starts dropped more than 13% in April 
compared with March, the U.S. Census Bureau reported 
yesterday. That’s the sharpest decrease since last April, 
when the pandemic shut down the economy, CNBC reports.
  “I have to blame the difficulty in procuring lumber and other 
products, along with labor issues for the miss, in addition 
to likely cancellations due to skyrocketing costs for single-
family starts,” said Peter Boockvar, chief investment officer 
at Bleakley Advisory Group.
  Prices of new and existing homes are at record levels, and the 
increases are accelerating at the fastest clip in more than 15 
years. Nearly half of all builders say they’re adding escalation 
clauses to their sale prices because of 
rising material costs, according to a recent 
survey from the National Association of 
Home Builders.
  “Escalation clauses specify that if 
building materials increase, by a certain 
percentage for example, the customer 
would be responsible for paying the 
higher cost. Including such a clause 
allows all parties to be on notice that the 
contract costs could change if materials 
prices change due to supply constraints outside the builder’s 
control,” according to a recent NAHB post.
  In a monthly sentiment survey, they also noted that builders 
said they were slowing production to deal with higher costs 
for lumber, steel, gypsum and copper, some of which have hit 
record highs this year. A broad mix of residential construction 
materials is up in aggregate 12.4% over the previous 12 
months, according to the producer price index. The NAHB 
estimates the increase in lumber alone has added $36,000 
to the cost of building the average single-family home.
  The industry is also facing a shortage of labor. Construction 
employment stalled in April and fell below its pre-pandemic 
peak, according to the Bureau of Labor Statistics.
  “Contractors are experiencing unprecedented intensity 
and range of cost increases, supply-chain disruptions, and 
worker shortages that have kept firms from increasing their 
workforces,” said Ken Simonson, chief economist with 
Associated General Contractors of America, an industry 
trade group. “These challenges will make it difficult for 
contractors to rebound as the pandemic appears to wane.”
  Supply-chain issues are also filtering down into all the things 
that go into a home. “Builders are also reporting difficulty 
obtaining other inputs like appliances,” said Mike Fratantoni, 
chief economist for the Mortgage Bankers Association. 
“These supply-chain constraints are holding back a housing 
market that should otherwise be picking up speed, given the 
strong demand for buying fueled by an improving job market 
and low mortgage rates.”

HOME CONSTRUCTION: BIGGEST DROP SINCE PANDEMIC
ADVERTISER NEWS
  Macy’s is growing its investment in new merchandise cat-
egories including pet care, health and wellness, toys and 
home goods in a bid to boost return shopper visits and attract 
new customers, the retailer said yesterday. The department 
store attracted 4.6 million new shoppers in Q1, and 47% of 
them made their first Macy’s purchases online... Walmart re-
ported a 6% increase in Q1 same-store sales in the U.S. as 
shoppers spent pandemic relief checks. Grocery sales were 
strong, e-commerce sales grew 37%, earnings beat analysts’ 
forecasts and the retailer raised its full-year guidance… Am-
azon plans to rebrand its Go Grocery locations to become 
Amazon Fresh sites, and also plans to shutter its Go Gro-
cery in Redmond, Wash., according to GeekWire. Amazon 
says employees from the Redmond Go Grocery will be tran-
sitioned to a new Amazon Fresh store coming to nearby Bel-

levue, while another Go Grocery in Seat-
tle’s Capitol Hill area will stay open and be 
rebranded as Amazon Fresh… Home De-
pot beat revenue and earnings forecasts 
for the quarter ending May 2, as consum-
ers continued the pandemic-era trend of 
spending more on home improvements. 
The retailer reported a 31% rise in global 
same-store sales, and its share price is 
up more than 20% so far this year… U.S. 
consumers chose Google as their Most 

Conscious Brand of 2020, followed by Glossier, Microsoft, 
Headspace and Amazon, according to an inaugural study 
from Wolff Olins and Hall & Partners. Brands were rated 
across several “Conscious Brand” categories including col-
lectivism, empathy, multisensory, morality and reform. Mi-
crosoft topped the list globally... Ralph Lauren will now give 
online shoppers the option of designing custom polo shirts 
in their choice of colors and monograms. New patterns, lo-
gos and other options for personalizing shirts are expected 
to roll out in the coming months as the brand expands the 
effort to cut waste and limit inventory overages and mark-
downs, executive David Lauren said… Focus Brands has 
opened a co-branded unit that brings together Jamba and 
Auntie Anne’s, giving the largely mall-based pretzel chain 
its first drive-thru location. The Texas location is the first of 
what’s expected to be a growing number of non-mall loca-
tions for Auntie Anne’s and Focus Brands plans to debut 
more co-branded stores, including locations that combine its 
Cinnabon and Carvel brands… Volkswagen of America 
said it will suspend vehicle production at its Chattanooga, 
Tenn., complex for two weeks beginning June 7 because of 
the global semiconductor shortage. Output will resume June 
21. VW builds the Atlas and Atlas Cross Sport crossovers 
and the Passat sedan in Chattanooga. Last year, it sold a 
combined 87,362 Atlases and Atlas Cross Sports in the U.S., 
a 7.2% increase over Atlas sales in 2019. (The Cross Sport 
went on sale in 2020.) Meanwhile, U.S. sales of the Passat 
rose 63% to 22,964.
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AVAILS
  KLAS-TV Las Vegas / Nexstar Media sales team is looking 
for two (2) Broadcast & Digital Account Executives, 
responsible for generating and growing broadcast 
and digital marketing service revenue for the 
company. The AEs will work to achieve budgeted 
revenue goals to increase sales volume with 
assigned accounts while aggressively seeking 
new customers. For full job details and to apply, 
go to Nexstar.tv/careers. Nexstar Media Group, Inc. is the 
parent company of Nexstar, Inc. & Nexstar Digital LLC. EOE/

M/W/V/D.
  Account Executive: Univision Chicago 
Local Media is looking for a candidate 
who is well connected in the market, an 
incessant client solutions provider and a 
dynamic business developer all wrapped 
into one. Candidates should have a BA/
BS degree; 3-5 years’ media or related 
industry sales experience; extensive 
experience creating, negotiating and 
executing cross-platform media and 
content partnerships; and a passion for 

digital and television! CLICK HERE for a full job description 
or to apply now. Univision is an equal opportunity employer. 
  Digital Account Executive: We’re looking for an experienced 
Digital Account Executive, OTT salesperson to manage, 
develop, assist and service business for 
the Fox local extension OTT platform 
(FLX). We’re looking for someone within 
the Pittsburgh area to work remotely. This 
person will prospect for new business, and 
present FLX capabilities via Zoom and in-person. 2-3 years 
of successful experience in the digital media industry, Digital 
Video Advertising and/or Digital Agency/Digital Publisher 
experience preferred. Send resume to: fox29hr@foxtv.com 
or call (215) 982-5215.

See your ad here tomorrow! CLICK HERE for details.

REPORT: ’21 SVOD REVENUE TO RISE 35% TO $40B
  New data from Convergence Research finds that of more 
than 80 OTT video services, led by Netflix, Hulu, Amazon 
Prime Video and HBO Max, estimated 2020 access revenue 
grew 35% to $29.6 billion.
  The total is forecast to grow 35% to $39.9 billion in 2021, 
and $59.4 billion in 2023 — double the amount in 2020. “We 
forecast average OTT subscriptions will increase to five per 
broadband household in 2023 from three in 2020,” read the 
report.
  The report estimates cable, satellite TV and telecom pay-
TV revenue declined 6% last year to $94.7 billion. The study 
forecasts a decline of 6.5% to $88.5 billion this year, and a 
decline of 10% in 2023 to $73.4 billion. At current run-rate 
SVOD access revenue will exceed pay-TV access revenue 
in 2024.
  “We estimate 2020 saw a decline of 6.49 million domestic TV 
subscribers, 2019 a decline of 6.36 million, and we forecast a 
decline of 7.35 million pay-TV subs in 2021, and 7.76 million 
in 2023,” read the report. “Hence, U.S. pay-TV subs declined 
8% in 2020, up from 7% in 2019, and will decline 10% in 
2021 and 13% in 2023.”

KBB: NEW-VEHICLE PRICES UP 2.2% YOY IN APRIL
  The estimated average transaction price for a light vehicle in 
the U.S. was $40,768 in April 2021, according to the analysts 
at Kelley Blue Book. New-vehicle prices increased $864 
(up 2.2%) from April 2020, while increasing $92 (up 0.23%) 
from March 2021.
  The strength of the Volkswagen brand, up 6.8%, was driven 
by its two best-selling models, the Atlas and Tiguan, both 
increasing approximately $3,000 on average since last year. 
Audi, up 6.7%, reported a 30% year-over-year increase in 
the average transaction price of its second-highest-priced 
model, the A7, which also increased in 
sales from April 2020.
  While Volkswagen’s transaction prices 
rose last month, the story was different 
for Tesla. The Model X and Model Y, 
the brand’s two most expensive vehicles, 
dropped 9% in average transaction prices 
from last year.
  At the segment level, luxury full-size 
SUVs and crossovers had the largest 
year-over-year growth (up 14.4%). Luxury 
full-size utility vehicles posted the second-
highest average transaction prices at $98,017, just behind 
high-end luxury cars.
  All models in the luxury full-size utility segment experienced 
an increase, including the Cadillac Escalade, Lincoln 
Navigator, Lexus LX, Land Rover Range Rover and 
more. More than half of the vehicles in this segment also 
experienced large gains in sales year over year.
  Electric vehicle prices dropped 10.8% year over year, 
driven mostly by the drop in Tesla transaction prices. The 
electric vehicle segment average decline, down more than 
$6,000, was due to the introduction of more reasonably 
priced electric vehicles recently hitting the market, including 
the Volkswagen ID.4 and Mustang Mach-E.

UPFRONTS: STAR POWER DRIVES NBCU PITCHES
  NBCUniversal’s upfront presentations featured new 
series coming to Peacock, cable and the NBC network, and 
emphasized that it will host both summer and winter Olympic 
Games as well as the Super Bowl.
  Horror films and comedy TV alike are getting series reboots 
with Chucky and a dark version of The Fresh Prince of Bel-
Air, Deadline reports.
  Upfront presentations from Fox emphasized the Tubi and 
Fox advertisement-supported streaming services as well as 
non-fungible token firm Blockchain Creative Labs. The 
Fox video platforms lack paywall-facilitated premium tiers, 
a difference that the media conglomerate stressed via skits 
and interviews.
  Meanwhile, Disney called on advertisers to include 
multicultural commitments in their upfront deals. To this end, 
Ad Age reports, the company used its presentation to unveil 
programming and ad solutions across its networks and 
platforms to help brands better reach and more authentically 
connect with diverse audiences.
  These initiatives include a cultural index to measure 
cultural relevance in branded content and advertising; Onyx 
Collective, a content brand for creators of color on Hulu; 
investments in HBCUs and students; and partnership with 
Minorities in Shark Science.
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The only difference 
between a hoarder and 
a collector is the smell.
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CPO AUTO SALES OUTPACING RECORD ’19 BY 5%
  Certified pre-owned vehicle sales in 2021 have come out 
of the gate surging ahead of the record pace set two year 
ago, Auto Remarketing reports.
  In 2019, which was the strongest year ever for the certified 
pre-owned vehicle market, there were 910,578 CPO sales 
in the first four months of the year. The first four months of 
2021 beat that sum by more than 45,000 units.
  A Cox Automotive analysis of Motor Intelligence data 
finds there have been 956,070 certified sales year-to-date.
  Meanwhile, auto loan and lease statistics from Q1 2021 

underscore the “K-shaped” economic 
recovery, where borrowers with prime-
risk credit scores drive a big increase in 
demand, while borrowers with subprime 
credit are being left behind.
  Auto originations to consumers with 
subprime credit fell to just 15% of the 
total in Q1, WardsAuto reports. That’s 
the lowest subprime share of originations 
since the New York Federal Reserve 
started keeping track in 1999, according 
to the New York Fed’s latest Quarterly 

Report on Household Debt and Credit.

IT WAS A BLOWOUT QUARTER FOR HOME DEPOT
  Home Depot yesterday crushed Wall Street’s earnings 
estimates as consumers’ splurging on their homes lingers 
more than a year into the coronavirus pandemic, CNBC 
reports.
  The retailer reported fiscal Q1 net income of $4.15 billion, 
or $3.86 per share, up from $2.25 billion, or $2.08, a year 
earlier. Analysts surveyed by Refinitiv were expecting EPS 
of $3.08. Net sales rose 32.7% to $37.5 billion, beating 
expectations of $34.96 billion.
  In the first two weeks of May, U.S. same-store sales have 
climbed more than 30% compared with the same period 
two years ago. The company didn’t provide a year-ago 
comparison.
  This is the first quarter the retailer is facing year-over-year 
comparisons to its business during lockdowns. A year ago, 
its Q1 same-store sales grew 6.4%.

THIS AND THAT
  Entertainment mogul and broadcast host Nick Cannon 
is confirmed for two NAB Show signature events. On 
Sunday, Oct. 10, Cannon will appear during an NAB Show 
Main Stage celebrity session and on Saturday, Oct. 9, he 
will discuss his long-running career in TV during NAB’s 
Sales and Management Television Exchange (SMTE). 
As previously announced, SMTE, taking place Oct. 8–9, will 
co-locate with NAB Show in Las Vegas, held Oct. 9–13... 
The economic fallout from the coronavirus pandemic was 
concentrated among minorities, women and workers who 
hadn’t finished high school, according to a new survey 
from the Federal Reserve. Among adults with less than 
a high-school diploma, 45% reported doing at least OK 
financially, down from 54% in 2019. Among those with a 
bachelor’s degree or higher, the percentage rose to 89% 
from 88%, the Fed said in its annual Survey of Household 
Economics and Decisionmaking, which polls more than 
11,000 individuals.
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Motor Intelligence

The first four months of 2019 
saw 910,578 sales of certified 
pre-owned vehicles. The first 
four months of 2021 beat that 

sum by more than 45,000.

VIACOMCBS RETAINS NATIONAL TV AD DOMINANCE
  The proposed merger of Discovery and WarnerMedia 
would boost the combined new company in terms of total 
national linear TV spend, TV ad impressions and linear TV 
advertising airings to improved levels among all major U.S. 
TV network groups, Television News Daily reports.
  Through the first four months of this year, Discovery/
WarnerMedia TV networks accounted for $2.3 billion of 
national TV spend — a 15.7% share, according to iSpot.tv 
estimates. This would rank second to ViacomCBS — $3.7 
billion, and a 25% share.
  After these two companies comes 
NBCUniversal at $2 billion (13.8% share) 
and Disney at $1.9 billion (13.2% share).
  Discovery-Warner would lead all major 
U.S. TV-based companies — higher than 
ViacomCBS, Disney, NBCU — in TV ad 
impressions over that period at 427 billion, 
a 20.4% share.
  At the same time, Discovery-WarnerMedia 
would also lead in total linear TV ad airings 
— 2.5 million over the first three months of 
the year.

SCRIPPS ENLISTS AMAZON ON LOCAL BIZ OTT ADS
  E.W. Scripps says it’s working with Amazon Advertising 
to bring its OTT advertising offerings to local businesses, 
Next TV reports.
  Scripps Octane OTT sales unit and Amazon Advertising 
will also collaborate to sell Amazon OTT inventory on IMDb 
TV, Twitch and Amazon’s News apps to local businesses. 
  “Scripps’ collaboration with Amazon Advertising underscores 
our commitment to help local advertisers engage hard-
to-reach consumers and extend the value of their media 
investment,” said Missy Evenson, VP of sales for Scripps’ 
Local Media.
  “As television advertisers look for ways to reach cord-cutter 
and cord-never audiences, incremental reach becomes key 
to any campaign’s success. This initiative is consistent with 
our commitment to deliver the highest quality brand-safe 
inventory to our customers while helping them engage these 
essential audiences,” Evenson said.
  Scripps Octane OTT’s recent partnerships to streamline 
buying integration and campaign performance also include 
Freewheel, Strata and Mediaocean Prisma.
  Octane OTT was launched in 2019 to help local advertisers 
reach cord cutters with premium OTT programming.

DONE DEAL
  Nexstar Media Group has named former ABC News Senior 
Executive Producer Michael Corn the president of news for 
NewsNation, the company’s national cable network reaching 
75 million TV households across the U.S. In the newly 
created position, Corn will be responsible for the long-term 
strategy and day-to-day operations of NewsNation’s current 
news programming and any future content expansion. Corn 
will begin his new role immediately. For the last seven years, 
Corn served as senior executive producer of ABC News’ 
Good Morning America. Prior to GMA, Corn served as the 
executive producer of ABC News’ flagship evening news 
broadcasts, World News with Diane Sawyer and World 
News Weekend with David Muir.


