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EMARKETER EXPECTS 33.1% GROWTH THIS YEAR
  Before the pandemic, linear addressable TV ad spending 
was soaring in the U.S., with annual growth rates of 50.7% 
in 2018 and 36.5% in 2019. But that spending increased by 
just 7.3% in 2020, amid advertising budget cuts in the TV 
industry.
  Research firm eMarketer expects TV ad spending to 
bounce back this year, which will help outlays on U.S. linear 
addressable TV ads increase by 33.1% to $2.85 billion. 
By the end of the firm’s forecast period in 2023, linear 
addressable TV ad spending will surpass $4 billion annually.
  eMarketer defines linear addressable TV as targeted 
TV ads delivered on a home-by-home basis via cable 
and satellite boxes. It includes video-on-demand content 
accessed through a pay-TV login. It excludes content 
streamed through connected TV and OTT devices.
   Although linear addressable TV ad spending is growing, 
the TV networks and video distributors selling this inventory 
face a formidable challenge in the form of cord-cutters. In 
2021, the number of linear addressable TV households in the 
U.S. is expected to shrink by 4.7% to fewer than 60 million. 
The firm defines these households as 
homes with a subscription to traditional 
pay-TV services and with a set-top 
box that allows for addressable TV 
advertising.
  Behind this linear addressable TV 
household shrinkage is the growing share of consumers 
who have left their cable and satellite TV packages.
  Because cord-cutting is reducing the number of pay-
TV viewers, it could in turn reduce the amount of 
addressable TV inventory that’s available. Numerous 
trade groups, coalitions, device-makers, measurement 
companies, vendors, TV networks and advertisers are 
trying to compensate for these trends by increasing the 
share of traditional TV inventory that is addressable and 
standardizing its measurement.

AAA SEES MEMORIAL DAY TRAVEL SURGING 60%
  Travel looks set to continue its rebound during the upcoming 
Memorial Day weekend, which traditionally marks the start 
of the summer vacation season, with 
AAA Travel predicting a 60% year-
over-year jump in the number of 
Americans hitting the rails, airports and 
roads — even as gas prices soar to 
levels not seen in seven years.
  Domestic destinations and motor trips 
will be the top picks for the more than 
37 million people expected to travel 
May 27-31, the organization predicts. 
The rebound reflects both pent-up 
demand and higher vaccination rates, 
according to AAA Travel SVP Paula 
Twidale.

OUTLOOK: LINEAR ADDRESSABLE TV AD SPEND TO RISE 
ADVERTISER NEWS
  David Simon, CEO of Simon Property Group and co-
owner of J.C. Penney, says he is encouraged by the depart-
ment store’s progress with sales that are trending above plan 
and a balance sheet in “very good shape.” Simon said that 
Penney is currently in “stabilization mode and capital preser-
vation mode” but he expects the retailer to expand its brand 
selection over time with a growing number of shoppers to fol-
low... Elliott Investment Management, the parent company 
of Barnes & Noble, has acquired Paper Source, a gift and 
stationery retailer. James Daunt, CEO of Barnes & Noble, 
will oversee both businesses, which will continue to oper-
ate independently, although future collaborations are likely. 
Paper Source will operate 130 U.S. stores, an e-commerce 
website and its Waste Not Paper wholesale business… 
ThredUP has released some trinkets of information from its 
2021 Resale Report to be published in July. Among them: 
80% of U.S. consumers are planning to either get rid of cloth-
ing or buying new items once the pandemic ends. The resale 
platform calls the move to dump clothes a “purge surge” that 
will be followed by a shopping spike for replacement items… 

eBay will allow sales of non-fungible 
tokens (NFTs) for digital collectibles in-
cluding trading cards, video clips and 
images, making it the first e-commerce 
platform to do so. The market for digital 
collectibles has exploded over the past 

year. “In the coming months, eBay will add new capabilities 
that bring blockchain-driven collectibles to our platform,” said 
Jordan Sweetnam, SVP and GM for eBay’s North America 
market… Bed Bath & Beyond has launched Simply Essen-
tial, a private label line of 1,200 bath, home and kitchen items 
at opening price points. The chain is looking to compete with 
Amazon.com, HomeGoods, Target and other competitors 
that offer low-price products in those categories… Crocs is 
conducting its “Free Pair for Healthcare” program again this 
year, this time donating 50,000 free pairs of its shoes during 
National Nurses Week. “Last year’s program reinforced for 
our brand that doing the right thing is the right thing for Crocs
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AVAILS
  Are you a competitive sales professional who enjoys 
helping businesses grow? Come join us at ABC15, KNXV 
and the CW affiliate in Phoenix as a senior 
media Account Executive! You’ll work 
with local sales management to help 
businesses reach their potential through 
leading commercial and digital advertising 
solutions. We’ll give you the tools you 
need to excel, like our coveted Scripps 
Sales Process training, along with continuous professional 

development opportunities. Follow 
THIS LINK for details and to apply. 
EOE.
  KCCI, the market-leading Hearst 
Television CBS affiliate in Des Moines, 
Iowa, is seeking an organized, detail-
oriented team player who wants to grow 
a career in sales and marketing. As a 
Sales Account Associate, you will 
work with the sales team on processing 
advertising contracts, obtaining creative 
materials, generating support materials, 

and coordinating the scheduling and launch of advertising 
campaigns. This individual will work closely with the 
advertising sales team, developing into a Sales Account 
Executive. CLICK HERE to apply.
  Experienced OTT/Digital salesperson needed to 
manage, develop, assist and service business for the 
Fox local extension OTT platform 
(FLX). Work from home in Houston, 
Louisiana, South Texas and Arkansas 
only. Prospect for new business; 
present FLX capabilities via Zoom 
and in-person. Existing relationships with senior-level 
client or agency decision makers, bilingual in Spanish, 
and digital agency relationships are a plus. 2-3 years 
of successful experience in the digital media industry 
required. Follow THIS LINK for details or to apply now. 
  KLAS-TV Las Vegas / Nexstar Media sales team 
is looking for two (2) Broadcast & Digital Account 
Executives, responsible for generating and 
growing broadcast and digital marketing service 
revenue for the company. The AEs will work to 
achieve budgeted revenue goals to increase 
sales volume with assigned accounts while 
aggressively seeking new customers. For 
full job details and to apply, go to Nexstar.tv/
careers. Nexstar Media Group, Inc. is the parent company 
of Nexstar, Inc. & Nexstar Digital LLC. EOE/M/W/V/D. 
  Account Executive: Univision Chicago Local Media is 
looking for a candidate who is well connected in the market, 
an incessant client-solutions provider and a dynamic 
business developer, all wrapped into one. Candidates 
should have a BA/BS degree; 3-5 years of media or 
related industry sales experience; extensive experience 
creating, negotiating and executing cross-platform media 
and content partnerships; and a passion for digital and 
television! CLICK HERE for a full job description or to apply 
now. Univision is an equal opportunity employer.

See your ad here tomorrow! CLICK HERE for details.

STUDY: LOCAL NEWS HIT NEW HIGH MARK IN 2020
  For the second year in a row, local TV stations produced 
a record amount of news in 2020 despite pandemic-related 
budget cuts and revenue shortfalls.
  Likely helping sustain that investment was the fact that, 
according to RTDNA, The Radio Television Digital News 
Association, at least in the early days of the pandemic the 
loss of TV station ad revenue did not exceed the gains in 
retransmission consent revenue.
  A record 1,116 TV stations aired local news, up 18 from 
last year’s record. Of those, 710 reported producing their 
own news, up five, four of them small 
independent broadcasters; 406 aired 
news, up 13 from 2019.
  RTDNA said increases in weekday news 
accounted for the boost, offsetting a slight 
decrease in weekend news. More than a 
third of stations (34.5%) said they aired 
more news in 2020.
  On network affiliates, news was up on all 
except Fox, with CBS affiliates most likely 
to have increased their news over 2019.
  That increase in news output came 
despite the fact that almost a third of stations (29.3%) 
reported budget cuts in 2020, compared to only 9.1% in 
2019, with most of those cuts coming in the top 50 markets.

NETWORK NEWS
  NBC will air Annie Live! toward the end of 2021, with Robert 
Greenblatt executive producing the stage show alongside 
Neil Meron. Greenblatt was chairman of NBC Entertainment 
from 2011 to 2018. Meron has been executive producer on 
all of NBC’s live musicals, including Peter Pan Live! and 
The Wiz Live!, since the network did The Sound of Music 
Live! in 2013. Annie Live! will be available to stream on 
Peacock following the broadcast... Chicago Med star Yaya 
DaCosta is set as the lead of of Fox’s new drama series 
Our Kind Of People. Inspired by Lawrence Otis Graham’s 
provocative, critically praised book Our Kind of People: 
Inside America’s Black Upper Class, the drama, which 
received a straight-to-series order for the 2021-22 season, 
takes place in the aspirational world of Oak Bluffs on Martha’s 
Vineyard, a historical stronghold where the rich and powerful 
black elite have come to play for more than 50 years... The 
27th annual Critics Choice Awards will air live on The CW 
on Sunday, Jan. 9, 2022 from 7-10 PM (ET), delayed on the 
West Coast. The show will continue its combined film and 
television awards format, honoring the best in cinematic and 
televised/streaming achievement. Location and additional 
details for the January 2022 ceremony will be announced at 
a later date... Devan Chandler Long (Doom Patrol) is set 
as a series regular on the new CBS comedy series Ghosts, 
headlined by Rose McIver and Utkarsh Ambudkar. Ghosts 
follows a struggling young couple, Samantha (McIver) and 
Jay (Ambudkar), whose dreams come true when they inherit 
a beautiful country house, only to find it’s both falling apart 
and inhabited by many of the deceased previous residents... 
Modern Family alumna Sarah Hyland is returning to ABC, 
joining the cast of fairytale drama pilot Epic. Headlined by 
Brittany O’Grady and also starring Eleanor Fanyinka, Epic 
is described as a romantic anthology series that reinvents 
fairy tales for a new audience.
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FunnyTweeter.com

For $300 I’ll dress like a cop 
and tell your boss that I need 
you for questioning so that 
you can get a few days off.

https://scripps.wd5.myworkdayjobs.com/en-US/Scripps_Careers/job/Phoenix-AZ---KNXV/Senior-Account-Executive--KNXV_JR025393-1
https://eevd.fa.us6.oraclecloud.com/hcmUI/CandidateExperience/en/sites/CX_6/job/2011719/?utm_medium=jobshare
https://fox.wd1.myworkdayjobs.com/FOXTVST_Central/job/USA---Remote/FLX-Account-Executive_R50013911
http://www.nexstar.tv/careers
http://www.nexstar.tv/careers
https://univision.wd1.myworkdayjobs.com/External/job/Chicago-IL/Account-Executive_R007306
https://www.spotsndots.com/site/forms/online_services/classified_ad/
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IAB: PODCAST ADVERTISING TO TOP $1B IN 2021
  The Interactive Advertising Bureau says podcast ad 
revenue grew 19% to $842 million last year. And the trade 
group sees even stronger growth rates on the horizon, with 
revenue forecast to top $1 billion in 2021 and to double to 
$2.2 billion by 2023.
  “It’s pretty clear that podcasts are becoming a big part of 
media brands and buyers’ planning and execution,” said Eric 
John, VP of the IAB Media Center. “While podcasts have 
been growing by leaps and bounds, this past year we saw 
critical mass and the revenue numbers point to that.”

  Last year’s growth rate was smaller 
than the 48% recorded in 2019 as digital 
media was not immune from a pullback 
by some marketers. But the IAB and 
PricewaterhouseCooopers, with whom 
the trade group produces the report, 
estimate revenue will leap 60% this year.
  “It’s a perfect storm of a lot of good things 
happening,” said Chris Bruderle, Senior 
Director of Research & Analytics at IAB. 
“The big audio platforms have doubled 
down on the investment in podcasting 

from a content and from an ad tech standpoint. And consumer 
adoption continues to grow. The combination is really putting 
this platform poised to do exceptionally well.”

ADVERTISER NEWS
(Continued from Page 1)
Crocs, and we are honored to be able to take this moment 
to once again provide our shoes, this time as a thank you 
for the incredible work these individuals do each and every 
day,” said CEO Andrew Rees… Ollie’s Bargain Outlet 
keeps expanding its footprint and entering new markets. The 
closeout retailer has opened its 400th store, in Springfield, 
Vt. The new location is the first Ollie’s in the state of Vermont, 
officially expanding the company’s footprint into 26 states… 
Toyota shrugged off the pandemic slump and global 
microchip crunch to nearly double its operating profit in the 
latest quarter and book a 9% profit margin on rebounding 
sales. That margin was up from 5.2% a year earlier as Toyota 
fortified its bottom line despite the global headwinds.
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DEG

Consumer home 
entertainment spending in Q1 
2021 rose 10% to $7.8 billion. 
Subscription streaming saw a 

27.2% gain to $5.95 billion.

TUESDAY NIELSEN RATINGS - LIVE + SAME DAY

SURVEY: SHOPPERS EXPECTING OMNICHANNEL
  Retailers who introduced features like curbside pickup 
during the COVID-19 pandemic should plan to keep them 
long-term.
  According to a new survey of 600 U.S. online shoppers 
from shipping software provider ShipStation, 62% of 
respondents say they now expect retailers to offer curbside 
pickup from now on, and 71% expect buy-online-pickup-in-
store (BOPIS) to be permanently available. 
  More than two-thirds have used curbside (69%) and more 
than half have used BOPIS (57%) since the start of the 
pandemic. In addition, consumers will be 
less likely to shop with retailers that don’t 
offer BOPIS (44%) or curbside pickup 
(43%) options indefinitely.
  Online shopping has also grown 
dramatically during the pandemic. 
Seventy-seven percent say they’re 
shopping online more as a result of 
COVID-19, and were 235% more likely to 
say this when surveyed in April 2021 than 
at the onset of the pandemic. Seventy 
percent say they prefer to shop online 
rather than in stores right now to avoid germs, and 63% 
are less likely to shop in stores than online due to specific 
concerns about COVID-19.

DEG: Q1 HOME ENTERTAINMENT SPEND SPIKES
  Consumer home entertainment spending in the first quarter 
of 2021 rose 10% to $7.8 billion, according to the latest 
estimates from DEG.
  Spending in Q1 2020, mostly before the pandemic, was 
$7.1 billion, the trade association estimates. Estimates for 
Q1 2021 don’t include premium video-on-demand (PVOD), 
which since the pandemic began has been a key source of 
revenue to Hollywood as theaters were mostly dark.
  As expected, the biggest gains came from subscription 
streaming, which according to DEG estimates chalked up a 
27.2% consumer spending gain, to $5.95 billion from $4.68 
billion in Q1 2020. The segment is led by Netflix, Amazon 
Prime Video, Hulu, Disney+ and HBO Max, services that in 
March 2021 were joined by Paramount+ and Discovery+.
  Streamers gobbled up nearly 77% of the quarter’s total 
spend, according to DEG estimates. SVOD numbers, the 
trade group says, come from Omdia, a technology research 
firm that is part of Informa, a British multinational publishing, 
business intelligence, and exhibitions group.

ACCOUNT ACTION
  As more consumers return to travel and the industry sees 
a long-awaited rebound, travel brands are mapping out 
their strategy to be top of mind for booking. To that end, 
Travelocity has tapped Doner as its new agency-of-record, 
following a review that began in January, Ad Age reports. 
In addition to other online travel agencies, Travelocity, a 
25-year-old brand, is also competing with airlines and hotels, 
which have long been encouraging direct booking from 
consumers; Airbnb; and Google. Travelocity most recently 
worked with Proof, which did not participate in the review. 
New creative messaging will be seen by consumers in July. 
Travelocity will return to broadcast TV and push messaging 
on social channels and digital video.


