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AUTO CRUNCH TO BOOST RATES, HURT RENTERS
  The semiconductor shortage has slashed vehicle production 
so much that rental-car companies can’t get the new cars 
they need, so they have resorted to buying used vehicles at 
auction.
  Bloomberg reports that this is uncharted territory for the 
likes of Hertz and Enterprise, which have made their profits 
by purchasing new vehicles cheaply in bulk, renting them 
out for as much as a year and selling them at auction. In 
the past, they have bought some used cars to shore up an 
occasional unforeseen burst in demand, but rarely for the 
mainstays of their fleets.
  “You would never go into auction to buy routine sedans and 
SUVs,” said Maryann Keller, an independent consultant 
who used to be on the board of Dollar Thrifty Automotive 
Group, which is now part of Hertz. “These are special 
circumstances. There is a shortage of cars.”
  The demand is sending used-car costs 
soaring. The Manheim Index, which 
measures prices at wholesale auctions, 
shows they’re 52% higher than they were a 
year ago.
  “We expect to see records in the Manheim 
Index through June before demand softens 
enough to align with supply trends,” said 
Jonathan Smoke, chief economist of Cox Automotive, 
which owns Manheim, the nation’s largest used-car auction. 
“We expect retail prices to continue to rise into the summer, 
as retail trends tend to follow wholesale trends with a six-
week lag.”
  Vehicle production fell 4.6% in the first quarter, and that’s 
compared to 2020 when factories had already lost weeks 
of work when the COVID-19 pandemic caused shutdown, 
according to LMC Automotive.
  Despite the acquisition expenses, the car crunch is a boon 
for rental companies, which likely will have strong profits 
because they’ll rent out every car they own at much higher 
rates than they charged before the pandemic. But consumers 
will take a hit if they want to rent a car, Keller said.
  Hertz says it’s adding as many cars as it can to support 
the travel rebound, including used cars. The same goes for 
closely held Enterprise.
  Supply is only getting tighter, 
Manheim’s Smoke said, and wholesale 
vehicle values have been increasing 
for 13 straight weeks thus far.
  Manheim’s midmonth report in April 
said that the rental cars coming to 
auction had an average of 79,000 
miles on them, up 54% compared with 
a year ago and up 18% month-over-
month.
  In normal times, rental companies 
like to sell cars before they hit 40,000 
miles, Keller said.

CHIP CRISIS: RENTAL COMPANIES BUYING USED CARS 
ADVERTISER NEWS
  Kroger has launched a pilot to deliver online grocery orders 
— to nearly any location — by autonomous drones. Under 
a partnership with Drone Express, a division of TELEGRID 
Technologies, Kroger will be able to deliver products not 
just to a street address but also on the spot, such as bringing 
picnic supplies to a park, sunscreen to the beach or con-
diments to a backyard cookout, the grocer said yesterday. 
The technology from Drone Express enables package de-
livery to the location of a smartphone, allowing customers 
to order via a mobile device and receive their goods where 
they are... Tiffany & Co. has created its first engagement 
ring line for men and named it after the luxury jewelry re-
tailer’s founder, Charles Lewis Tiffany. The rings, already 
available online and rolling out to some stores this month, 
represent the jeweler’s effort to court new customers amid 

a global rise in same-sex marriage, CNBC 
reports… Companies including Apple and 
Tempur Sealy International are warning 
that supply chain issues could affect future 
results as they struggle to keep up with grow-
ing consumer demand. “The very sudden 
stop to the economy, and then the very quick 
restart, has created a lot of havoc — a lot of 
businesses have gotten caught flat-footed,” 

said David Lefkowitz, head of Americas equities for UBS 
Global Wealth Management… Rite Aid is offering custom-
ers the option of walking in and receiving a COVID-19 vac-
cine at its more than 2,500 stores across 17 states. “Enabling 
walk-in appointments supports customers that may not have 
access to internet while also meeting the need for flexibility 
for customers,” according to an announcement by the drug-
store chain… CVS is adding licensed social workers to offer 
mental health therapy in its stores. Theresa Nguyen, chief 
program officer and VP of research and innovation at Mental 
Health America, believes that programs such as that offered 
by CVS could help get people currently falling through the 
cracks of the current system and get them the individual help 
they need… America is running low on its supply of chickens,

(Continued on Page 3)
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AVAILS
  KCCI, the market-leading Hearst Television CBS affiliate 
in Des Moines, Iowa, is seeking an experienced Account 
Executive. If you are motivated by an 
excellent product, great compensation 
and working with a talented team, look no 
further. KCCI-TV is one of the top CBS 
affiliates in the nation. We provide you every tool you 
need to deliver results-oriented, multi-platform marketing 
solutions. We need someone with superb sales skills, a 
positive attitude and a desire to WIN! CLICK HERE to apply.

  KMBC-TV, Hearst Television’s 
ABC affiliate in Kansas City, has an 
opening for an experienced Account 
Executive. We are looking for an AE 
who is highly motivated, can grow 
revenue on existing accounts and 
secure new advertisers to the station. 
Ideal candidate will have strong business 
development experience as well as the 
ability to effectively negotiate. If you 
have a proven track record of producing 
revenue on multiple platforms, CLICK 

HERE to apply. EOE.

See your ad here tomorrow! CLICK HERE for details.

FUBOTV ALLIANCE TO BOLSTER ADDRESSABLE
  Sports-focused platform FuboTV is launching a branded 
content studio for advertisers, and pumping up its 
addressable capabilities via a partnership with LiveRamp.
  Through the studio, advertisers will be able to work with 
FuboTV’s creative team to create custom-branded long- and 
short-form content and original integrations for Fubo Sports 
Network. Integrations will feature talent from the network. 
  The addressable partnership will allow the streaming 
service’s advertisers to activate data and measure across 
all connected TV campaign strategies through LiveRamp’s 
advanced TV products. The platform offers video and custom 
executions as well as ads airing in livestreamed sports.
  FuboTV closed 2020 with nearly 548,000 subscribers, up 
73% year-over-year.

HUB: CONSUMERS HAVE 5+ VIDEO SOURCES IN ’21
  U.S. consumers are tapping their video from an average 
of 5.7 sources, up from 4.8 in 2020, according to the latest 
survey from Hub Research.
  The current average is almost twice as high as the 2019 
figure, which was 3.7.
  These sources include everything from pay-TV services 
to over-the-air antennas to SVOD streaming platforms. The 
proliferation of the latter, however, seems to be driving the 
growth. 
  Hub also said that the percentage of households using two 
or more of the top subscription streaming services is now 
at 59%, up from 51% in 2020. Hub defines “top SVOD” as 
Netflix, Amazon Prime, Hulu, Disney+ or HBO Max.
  Forty percent of homes subscribe to three or more top-five 
SVOD services vs. 28% last year.
  It’s not just SVOD use that’s increasing: 48% of U.S. 
households report regularly using an AVOD platform like 
Roku Channel or IMDb TV vs. 40% in 2020.

NETWORK NEWS
  ABC has renewed medical drama The Good Doctor, which 
stars Freddie Highmore, for a fifth season, marking its first 
scripted renewal of the broadcast season. The Good Doctor 
was also ABC’s first renewal of last season. The series 
follows Dr. Shaun Murphy (Highmore), a young surgeon 
with autism and savant syndrome, who continues to use his 
extraordinary medical gifts. It ranks as the No. 1 show in the 
Monday 10 PM slot with 7.1 million total viewers... NBC has 
given a pilot order to Night Court, a follow-up to the classic 
legal comedy series, starring The Big Bang Theory’s 
Melissa Rauch and the original series’ 
co-star John Larroquette, reprising his 
role as Dan Fielding. The multi-camera 
reboot centers on unapologetic optimist 
judge Abby Stone (Rauch), the daughter 
of the late Harry Stone, who follows in her 
father’s footsteps as she presides over 
the night shift of a Manhattan arraignment 
court... Jamie McShane (Bloodline) is 
joining CBS’ CSI: Vegas, a sequel to 
the mothership CSI series, CSI: Crime 
Scene Investigation, in a recurring role. 
Additionally, Paul Guilfoyle, who played Jim Brass on the 
original, will return to reprise his role in the sequel series, 
appearing in two episodes... NBC has given a straight-to-
series order to Law & Order: For the Defense, a new legal 
drama from Law & Order creator Dick Wolf, which will take 
a look inside a criminal defense firm. The series will put 
the lawyers under the microscope, along with the criminal 
justice system, with every week delivering the promise 
of a contemporary morality tale. The Law & Order brand 
launched in 1990 with the original Emmy-winning Law & 
Order, which ran for 20 seasons... The CW has picked up 
freshman series Kung Fu for a second season and handed 
a third season of DC’s Stargirl ahead of its sophomore 
debut. This comes as the youth-skewing network continues 
to look for stability in its scripted lineup – bringing the number 
of renewals for the 2021-22 season to 15 with only The 
Republic of Sarah, which launches in June, still pending... 
NBC is staying in business with Dwayne Johnson and 
Kenan Thompson. The network has renewed comedies 
Young Rock and Kenan for second seasons. It marks the 
latest comedy renewals at the broadcaster, having ordered 
a second season of Mr. Mayor last month. NBC said Young 
Rock, which debuted in February, is the No. 2 new comedy 
of the season in the 18-49 demo and that the pilot episode 
has been seen by 13.4 million viewers. The network also 
noted that it is its top comedy debut across digital platforms 
on record through 60 days with 3.6 million views. Meanwhile, 
the network said Kenan, which also premiered in February, 
ranks as its No. 4 digital comedy launch to-date and the first 
episode has been watched by 7.4 million viewers... Vanessa 
Lachey has been tapped as the lead of the upcoming CBS 
drama series NCIS: Hawai’i, the first installment in the NCIS 
franchise with a female character at the center. Yasmine 
Al-Bustami (The Chosen) and Jason Antoon (Claws) also 
have been cast as a series regulars in the spinoff, which 
recently received a straight-to-series order for next season. 
The show’s title, originally NCIS: Hawaii, has been tweaked 
to reflect Hawaii’s spelling in the Hawaiian language, which 
also is the official name of the island of Hawai’i.
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FunnyTweeter.com

I really wanna cuddle with a 
great big bear, but the biggest 
shame is that I’ll probably only 

get to do it once.
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TUBI MAKING THE LEAP INTO ORIGINAL CONTENT
  Ad-supported video-on-demand streamer Tubi, which 
adhered firmly to a licensed-content strategy for its first 
seven years, is reversing course with the launch of a slate 
of original content this fall. 
  At yesterday’s NewFronts, Tubi previewed a slate of 
140-plus hours of original feature-length films and TV 
series, including documentaries from Fox Alternative 
Entertainment, animated titles from Fox Entertainment’s 
Bento Box Entertainment, and content in genres including 
Black cinema, thrillers, horror, sci-fi, romance and westerns. 

  Tubi originals will also be incorporated 
into seasonal and owned tentpole 
programming moments, such as its 
upcoming Hot Christmas and shark 
event programming later this year. 

ADVERTISER NEWS
(Continued from Page 1)
supply of chickens, The Washington 
Post repots. The popularity of fried 
chicken sandwiches sold by fast-food 
chains has created a significant increase 

in demand and processors have had difficulty finding the 
number of workers needed to fill the need. Chicken, which 
was already the most popular meat in the U.S. before the 
pandemic, has only seen sales increase since, with more 
Americans picking up sandwiches from local fast-food loca-
tions or having the items delivered to their homes... Coin-
ciding with its 100th year in business, Lowe’s yesterday 
unveiled Lowe’s House of Curators, a series of curations 
by designers and other influential names. The series kicks 
off with fashion icon Iris Apfel, who has curated a collec-
tion of “bold décor items that mirror her unique aesthetic,” 
the company said. With the initiative, Lowe’s aims to make 
stylish pieces available at accessible price points.
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Nielsen

The first round of the NFL 
draft drew 12.5 million viewers 

across ESPN, ABC and the 
NFL Network, down 18% from 

15.3 million a year ago.

SUNDAY NIELSEN RATINGS - LIVE + SAME DAY

2021 NFL DRAFT SEES 18% DECLINE IN VIEWERSHIP
  The opening round of the NFL draft drew a collective 
12.5 million viewers in the Nielsen live program-plus-same 
day metric across ESPN, ABC and the NFL Network, the 
second-best results ever for the event.
  The downside: This was down 18% from 15.3 million in 
the Nielsen live program-plus-same day metric a year ago, 
which was its all-time best result.
  Looking at specific network performances, ESPN was 
down 18% from a year ago to 6.5 million, while ABC went 
backward, down 26% to 4.2 million.
  Only the NFL Network, saw an increase. 
It was 7% higher to 1.9 million.
  Disney Advertising Sales says that for 
its ESPN and ABC networks, it signed 
on 40 new advertisers for the three-
day, multi-hour event, totaling over 100 
brands.
  This included major marketers attached 
to specific presenting sponsorships 
and programming segments including: 
NFL Draft on ESPN – presented by 
Courtyard by Marriott; NFL Draft on 
ABC – College GameDay Built by The Home Depot; 
SportsCenter Draft Specials – presented by IBM; NFL 
Draft Countdown – presented by ZipRecruiter; Trade 
Alert – Subway; Draft Moment – Pizza Hut; Salute to 
Service – USAA; Draft ID – Volkswagen; in-person player 
interviews – Snickers.
  ESPN pulled in an estimated $5.23 million in ad revenue 
for the three-day event, with ABC at $3.3 million and The 
NFL Network at $3.7 million, according to EDO Ad EnGage, 
a TV advertising research and data service.

GRAY TV BUYS MEREDITH TV STATIONS FOR $2.7B
  There is more consolidation among U.S. TV stations — 
and the latest is a $2.7 billion deal by Gray Television, 
which has acquired Meredith-owned TV stations.
  The deal includes 17 stations in 12 markets in Atlanta; 
Phoenix; Portland (Ore); St. Louis; Nashville, Tenn.; 
Hartford-New Haven, Conn.; Kansas City; Greenville-
Spartanburg, S.C.; Las Vegas; Flint-Saginaw, Mich.; and 
Springfield (Mass).
  Gray says it will have 113 local markets, reaching 
approximately 36% of U.S. television homes. The company 
says the deal creates either “the first- and/or second-
highest-rated television station, according to Comscore’s 
audience measurement data.”
  It will include 79 markets where TV stations are the top-
rated and 101 markets with the first- and/or second-highest-
rated TV stations.
  Gray is acquiring Meredith’s operating division, known as 
the Local Media Group, where its TV stations are housed.
  The all-cash deal will occur after Meredith spins off its 
National Media Group, which includes all its magazines 
and digital platforms.
  In Q4, Gray had a combined local and national broadcast 
advertising revenue of $284 million, with political advertising 
revenue of $245 million and retransmission revenue of $217 
million. For the 2020 year, political advertising revenue was 
$430 million, up from $68 million in 2019.
  Total 2020 broadcasting revenue grew 14% to $2.3 billion. 


