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BUT SURVEY SEES MONTH-OVER-MONTH DECLINE
  Although the U.S. online grocery market contracted month-
over-month in April 2021, it still showed significant growth 
from the prior year.
  That’s according to the latest Brick Meets Click/Mercatus 
Grocery Shopping Survey, which found U.S. online grocery 
sales totaled $8.4 billion in April,   a 10% contraction from 
$9.3 billion in March, but up 16% from April 2020.
  The study also found that 67.8 million U.S. households 
bought groceries online in April, a 12% decline compared to 
the same month in 2020. However, this decline in shopper 
base was offset by more engagement, as April’s monthly 
active users placed more delivery and pickup orders, which 
accounted for 78% of the month’s total online grocery sales.
  Monthly active users placed an average of 2.73 online orders 
in April, up from 2.68 a year earlier. Year over year, the share 
of orders received via the ship-to-home segment dropped 
nearly nine percentage points, with pickup and delivery 
gaining six and three percentage points, respectively.
  A growing share of the monthly active 
user base relied on two or more methods 
(pickup, delivery and/or ship-to-home) to 
receive online grocery orders during April, 
continuing a trend that began at the onset 
of the COVID-19 pandemic in March 2020. 
Over 35% of monthly active users received 
orders via two or three different methods in 
April, up almost three percentage points on a 
year-over-year basis and 20 percentage points higher than 
pre-pandemic August 2019 levels.
  The average order value (AOV) of pickup, delivery and ship-
to-home orders during April dropped 6% from the prior year 
on an order-weighted basis. This drop was driven largely by a 
7% decline in ship-to-home AOV. Pickup and delivery AOVs 
dipped 1% and under 3%, respectively but remained $8 
(10%) above pre-COVID order values measured in August 
2019.
  The repeat intent rate, which measures the likelihood that a 
monthly active user will make another order within the next 
month with the same grocery service, jumped to 55% for April, 
up five percentage points year over year, but significantly 
below pre-pandemic intent. Among less satisfied users in 
April, 11% are still searching for an acceptable alternative, 
as they are extremely or very likely to use another service in 
the next month.
  “Online shopping has remained an attractive way to buy 
groceries for a sizable segment of the U.S.,” said David 
Bishop, partner, Brick Meets Click. “Last year, retailers 
were in a race to meet the dramatic surge in demand. This 
year, it’s about executing a sound and sustainable strategy, 
with the imperative squarely on improving integration and 
implementation.”
  The survey is an ongoing independent research initiative, 
was conducted with 1,941 adults (18 years and older) who 
participated in the household’s grocery shopping.

ONLINE GROCERY SALES KEPT SOARING YOY IN APRIL
ADVERTISER NEWS
  Target posted a 23% gain in same-store sales during the 
first quarter, driven in large part by a 50% jump in online 
sales. The chain’s profits for the period came in at $2.1 bil-
lion compared to $284 million last year. “I think consumer 
confidence is on the rise as we think about the strength in 
the economy, certainly the federal aid that’s been distributed 
and vaccine distribution,” said Target CEO Brian Cornell… 
Walmart increased the number of price rollbacks in Q1 by 
about 30% compared to last year. The retailing giant is look-
ing to push its price advantage at a time when product pric-
es have risen simultaneously with the return of shoppers 
to stores in bigger numbers… Kia’s first dedicated battery-
electric vehicle, the EV6 crossover, will come to the U.S. 
with two battery options when it launches in early 2022, 
Automotive News reports. A loaded First Edition model 
limited to 1,500 will also be available. The global reveal of 
the EV6 was in late March, but Kia gave more details on the 
U.S.-bound models earlier this week. The EV6 will go on 

sale in all 50 states early next year, Kia said, 
but the performance GT version won’t show 
up until late 2022... Burger King is launch-
ing a new crispy chicken sandwich on June 
3, making it the latest in a growing line of 
fast-food restaurant chains, including BK’s 
sister business Popeyes, competing in the 
category. The Ch’King is the name of Burger 
King’s new sandwich and the company is 

looking to promote trial of the menu item by offering a free 
Whopper with every purchase. The chicken sandwich will 
be priced between $3.99 and $4.99, depending on where it 
is sold… Peloton has announced the release of a software 
fix to help protect young children from injury on its Tread 
and Tread+ treadmills, which were recently part of a nation-
wide recall. A new “Tread Lock” features requires a code to 
be inputted before one of the treadmills can be used and 
it locks the machines from being used after 45 seconds of 
inactivity following a class… Burberry and Dillard’s are 
both focused on driving full-price sales of new merchandise 
in their full-line stores, Forbes reports. Burberry is looking 
to accomplish the feat by focusing on high-demand cate-
gories, unveiling a new store concept and addressing the 
consumer desire for omnichannel shopping and fulfillment. 
Dillard’s is cutting back on marked-down merchandise and 
moving slow turners into carefully placed clearance stores 
separate from its main fleet… Delight Restaurant Group 
is expanding its footprint. The company has acquired 44 
Wendy’s restaurants on Long Island, N.Y. As part of the 
transaction, Delight plans to build several new Wendy’s 
restaurants in the area and remodel some of the acquired 
locations. The acquired restaurants were previously owned 
and operated by The Wendy’s Company. Earlier this year, 
Delight acquired 54 Wendy’s in North Carolina. Delight said 
it plans to continue expanding, both through acquisitions 
and new unit development.
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AVAILS
  Experienced OTT/Digital salesperson needed to manage, 
develop, assist and service business for the Fox local 
extension OTT platform (FLX). Work from 
home in Houston, Louisiana, South 
Texas and Arkansas only. Prospect for 
new business; present FLX capabilities via 
Zoom and in-person. Existing relationships 
with senior-level client or agency decision makers, bilingual 
in Spanish, and digital agency relationships are a plus. 2-3 
years of successful experience in the digital media industry 

required. Follow THIS LINK for details or 
to apply now.
  KMOV-TV, the CBS affiliate in St. 
Louis, has an opening for an Account 
Development Consultant. The ideal 
candidate has a winning attitude to 
work in a competitive, collaborative, 
supportive and fast-paced marketing 
environment. Must be able to provide 
multi-platform solutions to complex 
marketing demands. This team-oriented 
position will be responsible for continually 

recruiting potential clients, determining marketing needs and 
selling to prospective clients. CLICK HERE to apply. EOE.
  WPMI/WJTC in Mobile, Ala., is seeking a Digital Sales 
Manager who will ensure all digital objectives, including 
internet and mobile, exceed or meet company revenue 
growth goals. This person will become an expert in Sinclair’s 
digital capabilities and be able to deliver unique and valuable 
digital solutions to new and existing clients. 5 years of digital 
management experience, in TV preferred. CLICK HERE for 
details or to apply now. Equal Opportunity Employer/Drug 
Free Workplace!

See your ad here tomorrow! CLICK HERE for details.

STUDY: RESTAURANT VISITS UP 41% THIS YEAR
  On the 60th day of 2021, restaurant visits were 13% higher 
than they were on Jan. 1. On the 90th day, they were up 
33%. And on the 135th day of the year (Sunday), they were 
up 41% from New Year’s Day.
  That’s the post-pandemic climb that dining-out has made, 
according to Zenreach, a data company that measures store 
visits and in-store marketing results.
  The largest restaurant revivals took place in California, where 
Los Angeles County reopened indoor restaurants, gyms and 
movie theaters on March 16 (the 75th day of the year.) Dining 
out in L.A., Long Beach, and Anaheim was 124% higher last 
week than at the beginning of the year, but San Diego, Chula 
Vista and Carlsbad scored the biggest comeback at 136%.
  Doubling their restaurant business were Denver, Chicago, 
San Bernardino (Calif.) and Minneapolis, all of which 
experienced 92%-plus increases. “Retailers should leverage 
these cues to start planning their ramp-up strategies,” said 
Zenreach marketing VP Megan Wintersteen. “Barring any 
unforeseen setbacks, we anticipate that these trends will 
continue to gain momentum moving forward.”
  Lowest on the list were Cincinnati, Charlotte (N.C.) and 
Atlanta at around 30%, though the lower numbers most likely 
indicated a higher percentage of opened restaurants in those 
towns during December.

SUPER BOWL (IN SPANISH) HEADS TO TELEMUNDO
  Programmer Telemundo Deportes will air exclusive 
Spanish-language coverage of Super Bowl LVI live on 
Telemundo next year from Los Angeles, calling it the first 
time the event will be televised on a Spanish-language 
broadcast network in the U.S.
  Telemundo Deportes will also be the Spanish-language 
home of Sunday Night Football for the next 13 seasons 
under a new agreement that continues the Sunday Night 
Football package of parent NBCUniversal, including all 
Sunday night regular-season games, the NFL Kickoff game, 
the annual Thanksgiving primetime 
game, two Wild Card games, and one 
Divisional Playoff Game.
  The distribution will expand with select 
games shifting to broadcast television, 
with Telemundo Network featuring both 
Super Bowl LVI next February and the 
Sunday primetime Wild Card game this 
coming season.
  Telemundo Deportes’ game coverage 
throughout each NFL season will be 
complemented by NFL content across 
Telemundo Deportes platforms, including dedicated NFL 
segments on Zona Mixta, Titulares y Más and Telemundo 
Deportes digital platforms, along with highlights, features 
and specials.

HOMEBUYERS SEEKING BIGGER MORTGAGES
  Sky-high home prices mean demand for ever bigger 
mortgages, but those prices may also be causing a pullback 
in homebuying overall.
  Mortgage applications to purchase a home fell 4% last 
week compared with the previous week, according to the 
Mortgage Bankers Association’s seasonally adjusted 
index. Volume was just 2% higher than the same week 
one year ago, when the housing market was just starting to 
come back after the pandemic shut it down.
  “A decline in purchase applications was seen for both 
conventional and government loans,” said Joel Kan, an MBA 
economist. “There continues to be strong demand for buying 
a home, but persistent supply shortages are constraining 
purchase activity, and building material shortages and 
higher costs are making it more difficult to increase supply.”
  The extreme shortage has prices continuing to climb at 
the fastest pace in over 15 years, and as a result, average 
purchase loan balances are climbing in tandem. Last week, 
that average hit $411,400 — the highest since February.

NETWORK NEWS
  The Tim Allen comedy Last Man Standing ends tonight 
with a one-hour finale. The show wraps after 194 episodes 
and three seasons on Fox, which followed its initial six 
seasons on ABC. The cast also includes Nancy Travis, 
Amanda Fuller, Molly McCook, Hector Elizondo and 
Christoph Sanders... CBS’ reality slate continues to grow. 
The network has ordered The Activist, a competition series 
that features six inspiring activists teamed with three high-
profile public figures working together to bring meaningful 
change to one of three vitally important world causes: health, 
education and environment. The network has also renewed 
Undercover Boss.
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Jimmy Kimmel

Here at ABC we have two 
kinds of shows: canceled, 
and ‘I didn’t know that was 
still on.’ The good news is 
we have some very funny 
new shows. The bad news 

is they’re all dramas.
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SURVEY: AMERICANS RESUMING DRIVING HABITS
  There’s more evidence that Americans are hitting the road 
again. The most recent Hankook Tire Gauge Index reveals 
how Americans are resuming regular driving habits and their 
growing optimism about travel plans ahead of the upcoming 
summer season.
  Hankook found 45% of Americans say they’re driving 
every day, more than twice as many as the same time last 
year (20%). In fact, driving is nearly back to pre-pandemic 
levels, as 54% claimed to drive daily prior to the onset of 
the COVID-19 pandemic. Americans now say they’re again 

driving to the office (44%) or school 
(43%), the same as pre-pandemic.
  Most expect they will return to their 
normal driving habits by the end of the 
year (75%). Millennials may be the first 
to do so, as they are currently dominating 
the road. Six in ten say they have already 
returned to driving every day, making 
them significantly more likely to get 
behind the wheel than their Gen Z (45%) 
or Gen X (52%) counterparts.
  The latest data reflects an increased 

reliance on automotive transportation over other modes like 
public transportation and ride sharing. The index found 78% 
of Americans rank automotive as the mode of transportation 
they’re most likely to use through August 2021.

THIS AND THAT
  Social commerce is projected to increase 35% in the U.S. 
this year to top $36.09 billion, with the growth attributed to 
pandemic-sparked media habits and emerging shopper-
focused marketing tools on social platforms. Kate Spade 
reports acquiring 700,000 new customers during Q1 through 
social commerce, while Hidden Valley recently sold 6,000 
limited edition, personalized bottles of its dressing via social 
channels... Skyrocketing home prices have resulted in a 
record amount of home equity on hand. By the end of last 
year, roughly 46 million homeowners held a total $7.3 trillion 
in equity to tap, the largest amount ever recorded, according 
to Black Knight, a mortgage technology and research firm... 
The number of gas stations without fuel on Monday dropped 
by 25% from last Thursday after the restart of Colonial 
Pipeline following a ransomware attack that set off needless 
panic buying by consumers across the Eastern seaboard.

NO JOKE: LOCAL TV NEWS EMPLOYMENT UP IN ’20
  Against what would seem to be long odds, local TV news 
employment actually increased during the pandemic year 
of 2020, according to the latest data out of the RTDNA/
Newhouse School Newsroom Survey.
  The study found that 500 jobs were added in 2020, compared 
to the 300 lost the previous year. Total TV news employment 
stands at 28,000. But that good news doesn’t look like it is 
holding. RTDNA also said more than 400 jobs have been lost 
in the early months of 2021.
  RTDNA earlier reported that despite budget cuts and the 
challenges of operating in a pandemic-battered economy, 
more local TV news aired in 2020 than ever before.
  The latest data from the survey, released yesterday, showed 
that full-time local TV news employment was up 1.8% in 
2020, a record for local news employment.
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Jimmy Kimmel

My kids don’t even know 
what commercials are. 

When we go on vacation 
and [watch something], 
they’re like, ‘Why is this
woman doing laundry in 
the middle of our show?’

CBS TAKES AIM AT ADDRESSABLE COMMERCIALS
  Of the nation’s top broadcast networks thinks it has come 
up with a way to slow the flow of ad dollars from traditional 
TV to streaming-video rivals.
  CBS plans in the second half of 2021 to start making 
available new technology that will let advertisers buy 
commercials that are sent only to a particular subset of the 
network’s viewing audience, Variety reports.
  Advertisers running an ad campaign on CBS can “give 
it a protein shot,” says John Halley, COO of advertising 
revenue at ViacomCBS, by using the new technology.
  Addressable ads have been around 
for some time, but largely available only 
to marketers who buy commercials via 
digital or cable. Most TV advertisers 
have long purchased them from cable 
and satellite distributors, who place them 
in the two minutes per hour they get from 
the networks they distribute.
  The new-tech CBS ads will surface on 
screen when the network runs promos for 
its own shows, which usually appear in 
the moments between the last scene of a 
comedy or drama segment and the first ad in a commercial 
break.

HBO MAX AD-SUPPORTED TIER: $9.99 A MONTH
  HBO Max will debut its ad-supported subscription tier 
in the first week of June, providing consumers choice 
between the existing ad-free version of HBO Max at $14.99 
per month, or an ad-supported experience for $9.99 per 
month.
  The announcement was made earlier this week at the 
2021 WarnerMedia Upfront.
  Subscribers to the ad-supported tier of HBO Max will have 
access to the full HBO Max content catalog, as well as 
originals, but will not have access to Warner Bros. same-
day premiere films debuting in theaters and on HBO Max.
  HBO Max previewed new ad experiences coming to 
the platform later this year and shared its commitment to 
having the lightest ad load in the streaming industry.
  Its advertising plans include Brand Block (available now), 
where brands own a block of content and consumers get a 
limited commercial experience; Pause Ads (coming soon), 
featuring ad engagement opportunities when a consumer 
takes a break; and Branded Discovery (coming soon), 
during the content discovery process.

AUTO DEFAULTS DIP AGAIN, NEAR ALL-TIME LOW
  The auto portion of the S&P/Experian Consumer Credit 
Default Indices declined again in April and now sits just 3 
basis points away from the all-time low recorded by S&P 
Dow Jones Indices and Experian.
  According to data through April released this week, the 
auto default rate dropped another 5 basis points to 0.43%. 
It’s now 21 basis points lower than December’s reading of 
0.64%, Auto Remarketing reports.
  Fueled in part by extensions, deferments and other 
accommodations offered by finance companies because 
of the pandemic, analysts noted the all-time low arrived 
last summer when a 16-basis-point drop from May to June 
created the unprecedented low reading of 0.40%.


