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RESTAURANT TRAFFIC MAKES BIG COMEBACK
  With nearly half of all Americans at least partially 
vaccinated and 100% of Americans tired of their own 
cooking, restaurant traffic is rocketing back, The 
Washington Post reports.
  Restaurant reservations, including diners who placed 
themselves on waiting lists, were up 46% in April compared 
with April 2019, according to the review site Yelp. Yelp’s 
competitor OpenTable paints a similarly rosy picture.
  In some states, restaurant traffic has blown by pre-
pandemic levels, prompting industry experts to draw 
parallels between now and the Roaring ’20s, which 
followed the 1918 influenza pandemic, bringing boom 
times for restaurants and other parts of the hospitality 
industry.
  The weather is getting better, vaccination numbers are 
rising and dining restrictions are slowly being lifted, all 
of which has helped to push the industry 
toward a surprising resurgence. The 
demand is also playing a role in shortages 
of restaurant workers across the U.S.
  Spring is ordinarily a strong part of the 
year, with Mother’s Day being one of the 
year’s single busiest days, said Devon 
Wright, GM of Yelp Restaurants. But 
this surge is anomalous, he says, more a 
reflection that “people have been cooped 
up and they want to get out.”
  “States that had restrictions on dine-in service have seen 
really big booms, like Texas,” he said. “Their numbers year 
over year are really impressive. And then there are states 
like Florida that had fewer restrictions for a long time.”
  While metro areas such as Los Angeles, New York and 
San Francisco have historically been where diner numbers 
are highest, this spring’s growth has been strongest in 
second-tier cities, which Wright suggests could be related 
to migration away from the biggest, most-expensive cities.
  Total U.S. restaurant traffic is 16.3% below its pre-
pandemic level in the week ending Tuesday, but it is rising 
fast, according to OpenTable. It recently reached its highest 
seven-day average nationally since the pandemic closures 
began. And among restaurants that have reopened from 
the crisis, things look even better — they’re nearly back to 
their pre-COVID levels.
  Restaurant traffic in Oklahoma, Nevada, Rhode Island, 
Florida, Connecticut, Texas, Maine and Indiana has 
completely recovered from the pandemic, OpenTable data 
shows.
  In many states, the pre-pandemic size of the restaurant 
industry doesn’t seem to be a limiting factor: They’re 
blowing right past “recovered” levels and into “growing,” 
with little indication of slowing. Five cities in Florida 
and three in Texas are well above their traffic before 
the pandemic, while other cities, including Seattle, San 
Francisco and Portland, Ore., languish.

FOR DINNER, AMERICANS ARE MAKING RESERVATIONS
ADVERTISER NEWS
  Under Armour will raise its minimum wage in the U.S. from 
$10 to $15 per hour on June 6 and raise pay for Canadian 
employees as well, moves that will increase paychecks for 
about 8,000 staffers. The company is the latest in a grow-
ing number of retailers and restaurants that have increased 
pay to attract and retain employees in a tight labor market 
and reward hard work during the pandemic... L Brands’ Q1 
earnings beat estimates with same-store sales growth of 
25% at Victoria’s Secret and 16% at Bath & Body Works. 
The company said it has selected Wendy Arlin to be CFO 
of Bath & Body Works and hired former Big Lots executive 
Tim Johnson as CFO at Victoria’s Secret in preparation for 
the lingerie brand’s spinoff later this year… Lowe’s reported 
a 25.9% increase in Q1 same-store sales, beating analysts’ 
forecasts, as consumers continued to spend on home-im-
provement projects. “Although all of us are looking forward 

to a post-COVID world, our research tells us 
that the importance of the home will remain 
elevated for many years to come,” CEO Mar-
vin Ellison said… Social commerce is pro-
jected to increase 35% in the U.S. this year 
to top $36.1 billion, with the growth attrib-
uted to pandemic-sparked media habits and 
emerging shopper-focused marketing tools 
on social platforms. Kate Spade reports ac-
quiring 700,000 new customers during Q1 

through social commerce, while Hidden Valley recently sold 
6,000 limited edition, personalized bottles of its dressing via 
social channels… Kroger plans to use some of its new Oc-
ado e-commerce centers to deliver online orders directly to 
stores for pickup, in addition to the home delivery service it 
now offers from the Ocado sites. Kroger officials say the pilot 
program could help reduce the number of e-commerce pick-
ers working on click-and-collect orders in stores, which they 
believe will grow capacity and enhance the in-store experi-
ence for shoppers… General Motors confirmed yesterday 
it will halt production at its Chevrolet Corvette plant in Ken-
tucky the week of May 24 for a temporary parts supply issue 
that’s not related to the global semiconductor shortage. GM 
didn’t provide specifics on the parts supply issue. “Our sup-
ply chain, manufacturing and engineering teams are working 
closely with our supply base to mitigate any further impact 
on production, and we expect the plant to resume normal 
operations on Tuesday, June 1,” GM says… Ford took about 
20,000 reservations for the 2022 F-150 Lightning within 12 
hours of the electric pickup’s debut and will limit production 
in its first year on sale, according to CEO Jim Farley. Ford 
is banking on the Lightning to draw in new customers and 
convert EV skeptics... McDonald’s is promising to more than 
double its U.S. investment in diverse-owned media compa-
nies, production shops and content creators by 2024. Over 
the next four years, it will increase its U.S. advertising spend-
ing with platforms owned by Black, Hispanic, Asian Ameri-
can, female and LGBTQ people from 4% to 10%.
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AVAILS
  Digital Account Executive: We’re looking for an 
experienced Digital Account Executive, OTT salesperson 
to manage, develop, assist and service 
business for the Fox local extension 
OTT platform (FLX). We’re looking for 
someone within the Pittsburgh area to 
work remotely. This person will prospect 
for new business and present FLX capabilities via Zoom and 
in-person. 2-3 years of successful experience in the digital 
media industry; Digital Video Advertising and/or Digital 

Agency/Digital Publisher experience 
preferred. Send resume to: fox29hr@
foxtv.com or call (215) 982-5215.
  KLAS-TV Las Vegas / Nexstar 
Media sales team is looking for two 
(2) Broadcast & Digital Account 
Executives, responsible for generating 
and growing broadcast and digital 
marketing service revenue for the 
company. The AEs will work to achieve 
budgeted revenue goals to increase 
sales volume with assigned accounts 

while aggressively seeking new customers. For full job 
details and to apply, go to Nexstar.tv/careers. Nexstar 
Media Group, Inc., is the parent company of Nexstar, Inc. & 
Nexstar Digital LLC. EOE/M/W/V/D.
  Meredith’s Arizona television and digital properties, 
KTVK-3TV and KPHO-TV CBS5, are looking to add to a 
great team! We need dynamic, motivated 
individuals who will present, develop, 
manage and solicit new and existing 
business accounts. This position assesses 
the market potential of prospective 
accounts and meets with local businesses to learn about 
their marketing needs. The AE achieves assigned revenue 
goals through sale of airtime, digital or other products and 
services to new and existing accounts. Apply HERE. EOE.

See your ad here tomorrow! CLICK HERE for details.

LOCAL NOW, SCRIPPS IN NEWS CONTENT DEAL
  Local Now, the free streaming platform from Byron 
Allen’s Allen Media, has made a deal to add local news on 
10 channels from E.W. Scripps Co.’s TV stations.
  “The addition of Scripps channels offers Local Now users 
access to the quality stations that they know and love 
— regardless of where they are viewing,” said Michael 
Senzon, senior VP and GM of Local Now. “Scripps’ focus 
on growing audiences and revenue in the free streaming 
space is smart and we’re happy to be in business with 
them.”
  Local Now offers more than 300 streaming channels, 
including one in every market in the U.S. with local news, 
sports and entertainment programming.
  The stations included in the new agreement are: KNXV-
TV (ABC), Phoenix; WFTS-TV (ABC), Tampa, Fla.; WXYZ-
TV (ABC), Detroit; KMGH-TV (ABC), Denver; WEWS-TV 
(ABC), Cleveland; WTVF-TV (CBS), Nashville, Tenn.; 
KGTV-TV (ABC), San Diego; KTSU-TV (Fox), Salt Lake 
City; KSHB-TV (NBC), Kansas City; and WPTV-TV (NBC) 
West Palm Beach, Fla.

NATIONAL TV AD SPEND UP 14.7% VS. A YEAR AGO
   In the second month to report an explicit year-over-year 
comparison impacted by the COVID-19 ad recession, the 
U.S. advertising marketplace surged 52% over April 2020, 
another strong indicator that the ad recovery is sustainable.
  The month, however, still has not caught up with April 2019, 
which was the best April since Standard Media Index has 
tracked the U.S. advertising via a market composite index, 
the U.S. Ad Market Tracker.
  The April 2021 index is 7.4% lower than April 2019.
  April 2021, interestingly, also is the first post-recession 
month to show stronger gains for smaller 
ad categories than the biggest ones, an 
indication that the recovery is gaining 
momentum across a broader range of 
advertisers.
  While the top 10 ad categories’ ad 
spending jumped 44% year-over-year 
in April, all other ad categories surged 
69.1%.
  In terms of the media mix, the national 
TV advertising marketplace continues to 
rebound, but digital is driving most of the 
aggregate U.S. ad market recovery.
  National TV ad spending increased 14.7% over April 2020, 
but is still down 32.1% vs. April 2019.
  The U.S. digital advertising marketplace is up 82.7% vs. 
April 2020, and up 31.7% vs. April 2019.

NETWORK NEWS
  CBS is the latest broadcaster to ramp up its holiday 
programming. The network has ordered a pair of holiday 
movies, Christmas Proposal and Christmas Takes 
Flight. The former featurs CSI: Miami’s Adam Rodriguez 
and All Rise’s Jessica Camacho. It follows a down-on-her-
luck chef who dreams of starting her own line of food trucks 
whose holiday romance begins when she agrees to pose 
as the girlfriend of a hotshot Seattle attorney visiting his 
family for Christmas. Christmas Takes Flight, meanwhile, 
centers on a handsome but frugal CEO who takes over a 
family-owned regional airline and plans to cut the annual 
Christmas charity event. But the original owner’s daughter, 
a pilot for the airline, rallies the community to save the 
event, finding unexpected love in the process... The eighth 
and final season of Brooklyn Nine-Nine begins on NBC on 
Aug. 12, airing at 8 and 8:30 PM. The comedy will air each 
Thursday in those time slots. Andy Samberg plays Det. 
Jake Peralta and Andre Braugher portrays uber-serious 
Capt. Raymond Holt. Melissa Fumero, Terry Crews, 
Joe Lo Truglio, Stephanie Beatriz and Joel McKinnon 
Miller are also in the cast. In Season 7, Brooklyn Nine-Nine 
reached 24 million viewers and averaged a 5.1 in viewers 
18-49 and 9.5 million total viewers, according to NBC... Fox 
has given a straight-to-series order to drama Accused. 
The program will premiere in the 2022-23 season as part 
of Fox’s year-round programming strategy. Each episode 
of Accused, which is based on a BBC crime anthology, 
opens in a courtroom, with the trial told from the defendant’s 
point of view. Viewers discover how an ordinary person got 
caught up in an extraordinary situation, ultimately revealing 
how one wrong turn leads to another, until it’s too late to 
turn back. No casting has been announced.
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FunnyTweeter.com

My hobby is misidentifying 
dinosaurs so my daughter 

can correct me.
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CBS, TOPS IN PRIMETIME, STICKS WITH CLASSICS
  CBS’ new 2021-2022 primetime schedule leans on the 
tried and true — three new crime procedural shows, with one 
each for the FBI and NCIS franchises and the return of CSI.
  In all, CBS will have three different versions of the FBI 
franchise, adding FBI: International this year to FBI and 
FBI: Most Wanted.
  There will now be three versions of NCIS — with NCIS: 
Hawaii replacing NCIS: New Orleans, as well as returning 
shows NCIS and NCIS: Los Angeles.
  CBS is bringing back the initial CSI franchise, now called 

CSI: Vegas, with the return of many 
original cast members. The original CSI, 
called Crime Scene Investigation, first 
launched in 2000.
  Through 32 weeks of the season (May 
2) CBS’ best-rated primetime show is 
The Equalizer, averaging 13.1 million 
viewers from the Nielsen live program-
plus-seven days of time-shifted viewing 
metric. Six episodes have run since its 
debut after the Super Bowl in February.
  NCIS is next at 12.8 million, while FBI is 

at 11.1 million, 60 Minutes comes in at 11 million, and Blue 
Bloods has 10.2 million.
  Of the seven top non-sports TV shows that pulled in more 
than 10 million viewers on average this season, CBS has five 
shows, while NBC has one, Chicago Fire (10.3 million) and 
Fox has one — 911 (10 million).

JOBLESS CLAIMS REACH A NEW PANDEMIC LOW
  The number of workers seeking and receiving unemployment 
benefits through state and federal programs has reached 
pandemic lows ahead of this summer, when 22 states plan 
to end a $300 federal benefit early, The Wall Street Journal 
reports.
  Initial unemployment claims through regular state programs 
dropped to 444,000 last week, marking a new low level since 
the pandemic hit in mid-March 2020.
  The number of people claiming benefits through state and 
pandemic-related programs also declined in the week ended 
May 1 to a pandemic low of 16 million people from 16.9 million 
a week earlier, the Labor Department said yesterday. That 
includes benefits through one of several programs, including 
regular state aid and federal emergency programs put in 
place in response to the pandemic.

THE CW, NEXSTAR INK AFFILIATION AGREEMENT
  The CW and Nexstar Media Group have reached a 
multi-year agreement to renew affiliations in 37 markets. 
The stations involved include WPIX New York, KTLA Los 
Angeles, KDAF Dallas and KIAH Houston. The markets 
cover more than 31% of the U.S.
  “As the nation’s largest CW affiliate group, Nexstar is 
very pleased to extend its longstanding relationship with 
the network,” said Tom Carter, Nexstar’s president. “The 
CW’s lineup of primetime entertainment shows, coupled with 
Nexstar’s highly-rated local news and other market-centric 
programming, enables us to deliver great content to millions 
of viewers and exceptional value to our advertisers.”
  Nexstar owns, operates, programs or provides services to 
198 stations.
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Whip Media survey

Among those who intend 
to return to theaters in 

2021, 24% say they plan to 
go less often, up from 12% 

in a similar 2020 survey.

U.S. SHOPPING LIKE IT HAS SOMEWHERE TO GO
  U.S. shoppers are buying up luggage, designer clothes 
and teeth whiteners, signalling that they’re ready to leave 
lockdowns behind as the vaccine rollout progresses, 
according to Bloomberg.
  America’s biggest retailers are reporting strong sales of 
products that have suffered in the pandemic age of face-
coverings and Zoom calls. While COVID-19 hasn’t gone 
away, many people across the U.S. are starting to think again 
about nights out and family vacations.
  “After a year of reduced activity, consumers are ready to 
get out, reconnect with family and friends,” 
Macy’s CEO Jeff Gennette said this 
week. “Our customers are ready to spend.”
  They’re also preparing to travel. Macy’s 
said luggage was one of its strongest 
categories last quarter, welcome news for 
tourist centers around the U.S. that have 
been bereft of travelers, domestic and 
international, since early 2020.
  Dresses are another dormant category 
that’s starting to revive. Macy’s said sales 
spiked for mother-of-the-bride dresses 
and prom outfits. With return-to-office efforts ramping up, 
Bloomingdale’s saw signs of improvement in dresses and 
tailored men’s clothing like suits and blazers.
  Walmart said it’s having trouble keeping adult bikes and 
some consumer electronics in stock. Teeth whitening products 
are also in high demand with masks coming off, a good sign 
for other cosmetic goods like lipstick and foundation.

SURVEY: MANY NOT READY FOR THEATER RETURN
  People are less willing to watch new movies in theaters 
than they were a year ago, despite the easing of COVID-19 
restrictions and an accelerated scheduled of big new feature 
films headed for the big screen.
  So says a new survey by Whip Media, which attributed the 
reluctance to continuing concerns about health, the surge in 
subscription streaming, and the emergence of PVOD.
  In the survey, twice as many people said they will see movies 
in theaters less often than they did in a similar survey a year 
ago. Among respondents who said they intend to return to 
theaters in 2021, 24% of respondents said they plan to go to 
the theater less often, vs. 12% in a 2020 survey.
  Also, in the 2021 survey, 68% said they plan to go to the 
movies with the same frequency as before the pandemic, 
compared to 80% in 2020.

IT’S A LONG ROAD TO RECOVERY FOR HOTELS
  STR, a hospitality industry data and analytics company, 
categorized most U.S. markets in a “recession” as of late 
March, or a RevPAR (revenue per available 
room) index of 54.8.
  The index for the “recovery” category is 80 
to 99.9. Despite more Americans planning 
summer vacations, half of all U.S. hotel 
rooms are expected to remain empty throughout 2021. 
Occupancy is forecast to increase 16.6% this year and 
another 24.1% during 2022.
— Media Group Online’s Golf Industry 2021 Profiler
  For more information and a one-week free trial, visit Media 
Group Online.

https://www.mediagrouponlineinc.com/2020/04/17/click-here-for-a-free-sample-package-and-a-one-week-free-trial/
https://www.mediagrouponlineinc.com/2020/04/17/click-here-for-a-free-sample-package-and-a-one-week-free-trial/

