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BMW SERIES 2, MAZDA MX-5 MIATA FAST SELLERS
  The fastest-selling used vehicles in April were also, quite 
simply, the fastest vehicles, according to Auto Remarketing.
  As iSeeCars.com executive analyst Karl Brauer said of 
sports cars: “High-performance vehicles have been popular 
during the pandemic as a source of joy.”
  These “joy” rides were atop the list of what iSeeCars found 
to be the 20 fastest-selling used vehicles last month.
  Leading the way the BMW 2 Series, which had an average 
days to sell of 21.9 in April, according to iSeeCars. It was 
followed by the Mazda MX-5 Miata (22.2) as the second-
fastest seller and Chevrolet Corvette (23.2) No. 3.
  The Corvette was actually the fastest-selling new vehicle, 
the company said, taking just 9.2 days to sell. “The new 
mid-engine Corvette is the fastest-selling new car for the 
third consecutive month,” Brauer said in an analysis. “The 
Corvette C8 has been in short supply since its 2020 debut 
due to overwhelming demand and multiple production 
setbacks, forcing General Motors to 
stop taking orders for the 2021 model.”
  Meantime, the MINI Convertible (No. 
7 with 26.2 days) was the next sports 
car on the used-car list.
  The BMW 4 Series also cracked the 
top 10 with days to sell at 28, and the 
Kia Stinger was another pre-owned 
sports car on iSeeCars fast seller with 
an average time to sell of 29.3 days.
  Elsewhere in the top half of iSeeCars’ list of the 20 fastest-
selling pre-owned vehicles, the Hyundai Palisade came in 
at No. 4, with an average days to sell of 25.5 last month. Its 
corporate cousin, the Kia Telluride, was No. 5.
  “These vehicles debuted for the 2020 model year and have 
sustained their popularity, and while they aren’t yet widely 
available in the used-car marketplace, they had an increase 
in inventory in May over April,” Brauer said in the analysis. 
“Given the markup and scarcity of new Kia Tellurides, used 
versions are appealing to consumers unable to locate a new 
model or who want to save money.”
  Following those similar rides was the Tesla Model 3 in the 
No. 6 spot, with 25.7 days to sell.
  Honda had two vehicles crack the top 10, including the 
Civic hatchback at No. 8 (26.8 days to sell) and the Civic 
sedan at No. 10 (28.2 days).
  Overall, used cars took 37.4 days to sell in April, according to 
iSeeCars. New cars took 48.3 days. But as the new and used 
data shows, some cars are flying off the lots, both in terms of 
days-to-sell and the speed of the vehicles themselves.
  “Car buyers who are making a new or used-car purchase 
might have difficulty finding the most in-demand vehicles, 
and may end up paying a premium for them in the used car 
marketplace,” said Brauer. “While automakers are prioritizing 
their more popular vehicles and continuing production in the 
wake of the microchip shortage, demand for these vehicles is 
still likely to outpace supply in the coming months.”

PANDEMIC-ERA FUN: USED SPORTS CARS FLY OFF LOTS
ADVERTISER NEWS
  Goldman Sachs retail analyst Kate McShane thinks that 
Target’s ownership of Shipt, the same-day delivery service, 
provides it a competitive edge over retail rivals that rely on 
third-party providers. “Target’s ownership of Shipt reduces 
some of the cost disadvantages of using third parties and 
minimizes the barrier on data sharing,” said McShane… 
Speaking of Target, the retailer is following Walmart in end-
ing sales of trading cards in its stores as of May 14. The re-
tailer is pulling the cards from stores but will continue to sell 
them online. The decision is tied, in part, to a customer pull-
ing a gun in a Target parking lot after a dispute with the store 
over purchase limits… With online sales skyrocketing in the 
past year, Walmart is integrating a new virtual try-on feature 
to encourage more e-commerce sales in the future. The 
big-box retailer announced that it plans to acquire Zeekit 
— a female-founded startup based in Israel. The virtual try-
on experience will be available at Walmart.com. Consum-

ers can upload their photos or pick a 
model that represents their body type, 
height and skin tone, with the option 
to share their outfits with friends… Mc-
Donald’s says it will give hourly work-
ers at company-owned restaurants an 
average raise of 10%, which would 
boost pay rates to $11 to $17 based 
on location. The increase only affects 
5% of McDonald’s in the U.S., as most 

locations are operated by franchisees… Chick-fil-A is limit-
ing to one the number of sauce packages that customers 
can get with their purchases due to supply shortages. “We 
are actively working to make adjustments to solve this issue 
quickly and apologize to our guests for any inconvenience,” 
the company said… Ralph Lauren has announced the sale 
of its Club Monaco brand to private equity firm Regent for 
an undisclosed amount, a deal expected to close by the 
end of June. The apparel company acquired the upscale 
apparel brand in 1999 in a cash transaction with an equity 
value of about $52 million; Polo Ralph Lauren also paid in 
full some $35 million in Club Monaco Inc. debt, according 
to a filing with the SEC... Ford is baking Alexa into more 
vehicle dashboards, part of its new Power-Up OTA updates 
that will see some drivers get three years of free cellular 
data with which to interact with Amazon’s assistant. The 
new feature builds on Ford’s existing Alexa support as part 
of its SYNC infotainment platform… H&M has launched 
its first — and a unique — rental service in the U.S. The 
global fashion giant’s One/Second/Suit program includes 
a free, 24-hour suit rental service that allows anyone at-
tending a job interview to make a powerful first impression. 
The initiative launched in the UK on April 15 and in the U.S. 
yesterday. It will run for a test period of three months. The 
program’s name was inspired by research showing it takes 
only one second for potential employers to get a first im-
pression of a candidate, according to H&M.
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AVAILS
  Digital Account Executive: We’re looking for an 
experienced Digital Account Executive, OTT salesperson 
to manage, develop, assist and service 
business for the Fox local extension 
OTT platform (FLX). We’re looking for 
someone within the Pittsburgh area to 
work remotely. This person will prospect 
for new business and present FLX capabilities via Zoom 
and in-person. 2-3 years of successful experience in the 
digital media industry; Digital Video Advertising and/or Digital 

Agency/Digital Publisher experience 
preferred. Send resume to: fox29hr@
foxtv.com or call (215) 982-5215. 
  The No. 1-ranked news station FOX13 
KSTU in Salt Lake City, Utah, has a newly 
created Digital Sales Strategist role. 
This person will have the responsibility to 
drive revenue growth by providing expert 
product knowledge, creating custom 
campaign presentations, and providing 
sales expertise and campaign strategy/
guidance to a team of account executives 

and their respective clients. 3-5 years of sales experience, 
closing business and managing clients, and a working 
knowledge of Google Analytics, AdWords, DFP and Facebook 
Audience Insights preferred. CLICK HERE to apply. EOE. 
  KMOV-TV, the CBS affiliate in St. Louis, has an opening for 
an Account Development Consultant. The ideal candidate 
has a winning attitude to work in a competitive, collaborative, 
supportive and fast-paced marketing environment. Must be 
able to provide multi-platform solutions to complex marketing 
demands. This team-oriented position will be responsible for 
continually recruiting potential clients, determining marketing 
needs and selling to prospective clients. CLICK HERE to 
apply. EOE.
  KCCI, the market-leading Hearst Television CBS affiliate 
in Des Moines, Iowa, is seeking an experienced Account 
Executive. If you are motivated by an 
excellent product, great compensation 
and working with a talented team, look 
no further. KCCI-TV is one of the top 
CBS affiliates in the nation. We provide you every tool you 
need to deliver results-oriented, multi-platform marketing 
solutions. We need someone with superb sales skills, a 
positive attitude and a desire to WIN! CLICK HERE to apply.

See your ad here tomorrow! CLICK HERE for details.

TIVO WINS MOBI TV BANKRUPTCY ASSET AUCTION
  TiVo has edged out a competing bid from Roku and others 
for the intellectual assets of bankrupt MobiTV, a distributor 
of software for on-demand programming, live TV, catch-up 
TV, network DVR and content recommendations without the 
need of a set-top box.
  TiVo’s winning bid of $18.5 million, which includes $17.4 
million in cash, beat a collective $18 million offer from Roku, 
patent licensor RPX and Amino Technologies. TiVo’s initial 
bid during the two-day process had been $13 million.
  MobiTV, based in Emeryville, Calif., filed for Chapter 11 
bankruptcy protection on March 1, citing $10 million to $50 
million in assets and $50 million to $100 million in liabilities.

HOUSEHOLDS BORROWING MORE THAN EVER
  Americans increased their borrowing to a record of $14.6 
trillion in March, driven by home and auto loans. But the 
growth masked what Federal Reserve Bank of New York 
researchers called a “confounding” decline in credit-card 
balances during a quarter when retail sales soared and travel 
resumed.
  The New York Fed report, the first snapshot of household 
balance sheets as the economy started to rebound from 
the pandemic, shows that mortgage, auto and student loan 
balances have continued to increase. So did the quality of 
new borrowers, many of whom were 
taking advantage of low-interest rates to 
refinance their home loans.
  Credit-card balances shrunk by $49 
billion in Q1, the second-largest quarterly 
decline since the data started being 
compiled in 1999. The largest was in Q2 
2020, when business activity was frozen 
by lockdowns.

NETWORK NEWS
  The 2021-22 NFL schedule is out, and 
Week 1 will feature the Super Bowl champion Tampa Bay 
Buccaneers at home against the Dallas Cowboys on 
Thursday Night Football. NBC will be airing the matchup 
on Sept. 9. Amazon will take over the Thursday night slot 
exclusively in 2022... The CW is becoming a full seven-
day-a-week broadcast network. The network, co-owned by 
WarnerMedia and ViacomCBS, is expanding its primetime 
schedule to include Saturday next season. This will mark 
the first time ever that the CW has programmed seven 
nights a week over its entire 27-year history, going back to 
predecessors the WB and UPN. Starting with the 2021-22 
season, the CW will air 14 hours of primetime programming 
a week (8–10 PM Monday-Sunday), just one fewer than 
Fox... ABC has renewed Shark Tank for its 13th season 
and America’s Funniest Home Videos for Season 32. The 
shows have been longtime anchors of ABC’s Friday and 
Sunday lineups, respectively. Shark Tank, which ranks as 
Friday’s No. 1 show this season in Adults 18-49 (tie), is up 
7% in total viewers on a year-over-year basis.

XANDR SELLING TIVO’S AD-SUPPORTED CTV ADS
  Xandr, the advanced advertising platform owned by AT&T, 
has reached a deal to make TiVo’s ad-supported connected 
TV inventory available to buyers in the Xandr Marketplace.
  The agreement includes TiVo’s pre-roll and in-stream 
content CTV advertising offerings and it means that TiVo will 
use Xandr Monetize for inventory management capabilities, 
yield optimization analytics and buyer demand.
  The agreement with TiVo comes as video advertising and 
CTV is becoming a bigger piece of Xandr’s overall business. 
The company said video now accounts for 35% of all spend 
on its platform, and that total video spend on its platform grew 
75% year over year in Q1, largely driven by CTV’s 235% 
increase over the same period.
  TiVo’s CTV products include pre-roll DVR focus on 
addressability for linear TV. Pre-roll DVR allows advertisers 
to reach primetime broadcast audiences that were missed 
due to time-shifted viewing and its CTV ad units are available 
across many AVOD streaming services.
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FunnyTweeter.com

I don’t understand parents 
who always think their kids are 

blameless. I always assume 
mine are guilty and hope to be 

pleasantly surprised.
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AMAZON PRIME LANDS WNBA STREAMING DEAL
  Amazon and the Women’s National Basketball 
Association (WNBA) have announced a multi-year 
agreement giving Prime Video exclusive global streaming 
rights to 16 WNBA games per season, as well as the 
Commissioner’s Cup Game on Sunday, Aug. 12.
  Prime Video’s WNBA coverage starts Saturday, May 29 
in New York with the Atlanta Dream facing the New York 
Liberty. The deal, featuring a WNBA game each week during 
the regular season, marks the first time Prime Video has 
exclusive global streaming rights to a women’s professional 

sports league. The matchup Saturday 
is also the service’s first for exclusive 
international streaming rights to any 
professional basketball game.
  Unlike Amazon’s NFL exclusive, this 
is a partial-season deal, as per its New 
York Yankees broadcasts, but a sign 
that it’s continuing to push into live sports 
streaming.

THIS AND THAT
  The Consumer Price Index was up 

4.2% in April, a 0.8% increase over March. Economists were 
expecting prices to rise 3.6%. The core index, which doesn’t 
include food and fuel, rose 0.9% in April from March, the 
biggest one-month jump since 1982... TCL will unveil its 85-
inch XL Collection of smart TVs, the first displays of this 
size with integrated Roku software. The collection will come 
in three models, with features including 4K, THX Certified 
Game Mode and Dolby Digital Plus output capabilities.

JOBLESS CLAIMS HIT ANOTHER PANDEMIC LOW
  Jobless claims continued a several-week slide to new 
pandemic lows, in a sign hiring is primed to strengthen as 
workers return to the labor market.
  Worker applications for unemployment benefits fell to 
473,000 last week from a revised 507,000 a week earlier, 
the Labor Department said yesterday. Claims remain 
above pre-pandemic levels but are now at the lowest point 
since mid-March 2020, when the pandemic shut down the 
economy and triggered widespread joblessness.
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Inmar Intelligence

27% of U.S. adults primarily 
shop in-store for groceries at 
Walmart. That’s followed by 

stores owned by Kroger (22%) 
and Albertson’s (9%).

WEDNESDAY NIELSEN RATINGS - LIVE + SAME DAY

SURVEY: WALMART TOPS FOR IN-STORE GROCERY
  One area where Walmart is far ahead of Amazon is its 
popularity as a brick-and-mortar destination for grocery 
purchases.
  According to results of the Inmar Intelligence Price 
Inflation Survey, a leading 27% of 1,000 surveyed U.S. 
adults said they primarily shop in-store for groceries at 
Walmart. The Kroger portfolio of grocery stores followed 
at 22%, with the Albertson’s portfolio coming in a distant 
third at 9%. Only 3% of respondents cited Amazon-owned 
Whole Foods, which also lagged behind chains including 
Aldi (8%) and Target (7%).
  When respondents were asked where 
they primarily shopped in-store for 
groceries before COVID-19, Walmart was 
still top choice with a 27% response rate. 
However, a slightly higher 25% favored 
the Kroger portfolio pre-pandemic. 
Grocers including Albertson’s portfolio 
(8%), Target (6%) and Aldi (5%) all gained 
some market share at Kroger’s expense, 
while Whole Foods (4%) slipped a little.
  Other reasons respondents would change 
where they regularly shop for groceries and household items 
include: location (40%); amount of incentives offered (24%); 
inventory (17%); loyalty program (15%); and other (4%).

SAMSUNG LOCKS IN NIELSEN DIGITAL AD RATINGS
  Samsung, a top purveyor of automatic content recognition 
data from smart TVs used by the ad industry, is hedging its 
audience-measurement bets by going with Nielsen.
  In a deal announced yesterday, the Samsung Ads division 
of Samsung Electronics has agreed to license Nielsen’s 
Digital Ad Ratings and will provide it to advertisers and 
agencies buying “Samsung TV Plus,” its free, ad-supported 
advanced TV advertising inventory.
  Samsung Ads said it is licensing the Nielsen data to make 
it easier for advertisers to buy and optimize its advertising 
inventory, but it also said it will not be the exclusive means of 
providing audience measurement to its customers.
  “With the largest ACR data set in the industry, Samsung 
Ads has and will continue to offer a myriad of measurement 
solutions to clients,” Samsung Ads SVP Tom Fochetta said, 
adding, “Nielsen DAR doesn’t replace any capability, it adds 
to the choices we provide advertisers. We believe this will 
be particularly compelling for those advertisers who rely on 
Nielsen demo measurement for their planning and buying.”

GOLF EQUIPMENT SALES BOOM OFF THE TEE
  With more golfers playing during 2020, it follows retail sales 
of golf equipment, apparel and accessories would increase 
proportionally. After being 31% behind 
2019 sales during early June 2020, the $1 
billion in sales during Q3 was the largest 
ever since 1997. A January 2021 Sports & 
Leisure Group Research survey found 52% 
of golfers said they would spend more for golf merchandise 
during 2021 than they did during 2020. Only 10% said they 
would spend less.
— Media Group Online’s Golf Industry 2021 Profiler
  For more information and a one-week free trial, visit Media 
Group Online.

https://www.mediagrouponlineinc.com/2020/04/17/click-here-for-a-free-sample-package-and-a-one-week-free-trial/
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