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‘OFF-THE-CHART’ GAINS OVER 2020 SHUTDOWNS
  Retail sales were virtually unchanged from their strong 
performance a month before and grew dramatically year-
over-year in April as the recovering U.S. economy marked 
a full year since the pandemic shut down most stores during 
the spring of 2020, the National Retail Federation said.
  “In March, we saw a surge in spending as stimulus checks 
came in, and that spending declined slightly in April,” NRF 
President and CEO Matthew Shay said. “Year-over-year 
growth of 28.8% demonstrates that household finances 
remain strong, and the economic recovery will likely 
continue to gain steam as we head into the summer months. 
Consumers are demonstrating that when they feel safe, 
they are both willing and able to spend and are driving the 
economy forward.”
  The U.S. Census Bureau said overall retail sales in April 
were unchanged seasonally adjusted from March but up 
51.2% year-over-year. That compares with increases of 
10.1% month-over-month and 29% year-
over-year in March.
  The year-over-year increases for both 
March and April were unusually high 
because most stores were ordered to close 
beginning in mid-March last year. Despite 
occasional month-over-month declines, 
sales have grown year-over-year every month since June 
2020, according to Census data.
  NRF’s calculation of retail sales – which excludes automobile 
dealers, gasoline stations and restaurants to focus on core 
retail – showed April was down 1.3% seasonally adjusted 
from March but up 28.8% unadjusted year-over-year. That 
compared with a month-over-month increase of 7.6% and a 
year-over-year increase of 18.9% in March. NRF’s numbers 
were up 18.3% unadjusted year-over-year on a three-month 
moving average.
  Despite month-over-month declines in two-thirds of retail 
categories, April retail sales increased across the board on 
a year-over-year basis, led by massive increases in retailers 
like clothing, furniture and sporting goods stores that were 
ordered to close last spring. Specifics from key retail sectors 
include:
• Clothing and clothing accessory 

stores were down 5.1% month-
over-month seasonally adjusted 
but up 711.3% unadjusted year-
over-year.

• Furniture and home furnishings 
stores were down 0.7% month-
over-month seasonally adjusted 
but up 199.2% unadjusted year-
over-year.

• Sporting goods stores were 
down 3.6% month-over-month

(Continued on Page 3)

APRIL RETAIL SALES HOLD MOSTLY STEADY VS. MARCH
ADVERTISER NEWS
  American Eagle Outfitters has introduced a limited-edition 
line of sustainable denim pieces under the AE x The Jeans 
Redesign line. “Our denim is built to last across all categories. 
But this specific one [collection] is made to last just a little bit 
longer,” said Jennifer Foyle, American Eagle Outfitters’ chief 
creative officer and Aerie global brand president... General 
Mills has announced that it will acquire Tyson Foods’ pet 
treats business for $1.2 billion in cash. The deal would add 
Nudges, Top Chews and True Chews to General Mills’ 
portfolio, which includes Blue Buffalo. “Pet food is a high-
growth category, fueled by the humanization of pets, a trend 
that has only increased during the pandemic,” said Bethany 
Quam, General Mills’ pet food segment president… Mazda 
Motor Corp. says it expects a semiconductor crunch 
to affect around 100,000 of the Japanese automaker’s 
vehicles globally during the fiscal year. However, Mazda 
will fully leverage available inventory to minimize the hit to 

about 70,000 wholesale units, it said in a 
statement. The worldwide shift to remote 
work and learning during the pandemic 
had boosted demand for laptops and 
other gadgets, exacerbating a global chip 
shortage… Infiniti is idling production of 
the QX50 compact crossover because of 

the semiconductor supply crunch, leaving the brand’s U.S. 
dealers short of two volume models. QX50 assembly at 
Infiniti’s COMPAS factory in Aguascalientes, Mexico, will be 
suspended in June, Automotive News reports. An Infiniti 
spokesman confirmed the stoppage and noted Q50 sedan 
output in Japan will also be idled next month... Amazon 
is adding 75,000 hourly logistics and fulfillment positions 
in North America at an average starting wage of $17 per 
hour, along with $1,000 signing bonuses in some markets, 
and it also plans to add 10,000 employees in the UK. The 
company’s global workforce grew by more than 500,000 in 
2020 and totaled 1.3 million as of the end of March... In a 
letter to employees, Whole Foods Market revealed plans to 
consolidate some areas of its global and regional operations,

(Continued on Page 3)
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AVAILS
  Are you a competitive sales professional who enjoys 
helping businesses grow? Come join us at ABC15, 
KNXV and the CW affiliate in Phoenix as 
a senior media Account Executive! You’ll 
work with local sales management to help 
businesses reach their potential through 
leading commercial and digital advertising 
solutions. We’ll give you the tools you 
need to excel, like our coveted Scripps 
Sales Process training, along with continuous professional 

development opportunities. Follow THIS 
LINK for details and to apply. EOE. 
  KCCI, the market-leading Hearst 
Television CBS affiliate in Des 
Moines, Iowa, is seeking an 
experienced Account Executive. If you 
are motivated by an excellent product, 
great compensation and working with 
a talented team, look no further. KCCI-
TV is one of the top CBS affiliates in 
the nation. We provide you every tool 
you need to deliver results-oriented, 

multi-platform marketing solutions. We need someone with 
superb sales skills, a positive attitude and a desire to WIN! 
CLICK HERE to apply.
  Are you a competitive sales professional who enjoys 
helping businesses grow? Join KJRH Channel 2 News as 
a media Account Executive! 
This E.W. Scripps news station in 
Tulsa, Okla., seeks an experienced 
sales professional who has digital 
marketing and advertising experience. 
Someone hungry for new business development to partner 
with local businesses. As an Account Executive, you’ll 
work with local sales management to help businesses 
reach their potential through leading commercial and digital 
advertising solutions. CLICK HERE for more details or to 
apply now. EOE.
  Account Executive: Univision Chicago Local Media is 
looking for a candidate who is well connected in the market, 
an incessant client solutions provider, and a dynamic 
business developer all wrapped into one. Candidates 
should have a BA/BS degree, 3-5 years’ media or related 
industry sales experience, extensive experience creating, 
negotiating and executing cross-platform media and content 
partnerships, and a passion for digital and television! CLICK 
HERE for a full job description or to apply now. Univision is 
an equal opportunity employer.
  KLAS-TV Las Vegas / Nexstar Media sales team is looking 
for two (2) Broadcast & Digital Account Executives, 
responsible for generating and growing broadcast 
and digital marketing service revenue for the 
company. The AEs will work to achieve budgeted 
revenue goals to increase sales volume with 
assigned accounts while aggressively seeking 
new customers. For full job details and to apply, 
go to Nexstar.tv/careers. Nexstar Media Group, 
Inc. is the parent company of Nexstar, Inc. & Nexstar Digital 
LLC. EOE/M/W/V/D.

See your ad here tomorrow! CLICK HERE for details.

NETWORK NEWS
  ABC has pulled the plug on Rebel, American Housewife, 
mixed-ish and For Life. Rookie drama Rebel, starring Katie 
Sagal, premiered April 8 to a 0.5 among adults 18-49. Its 
most recent episode on May 13 nabbed a 0.3 in the key 
demo. The Season 5 finale of American Housewife aired on 
March 31, garnering a 0.4. Mixed-ish, a spinoff of recently 
renewed black-ish, drew a 0.3 among viewers 18-49 for its 
most recent new episode, according to Nielsen overnight 
numbers. Sophomore drama For Life reeled in a 0.3 for 
its season finale, which aired Feb. 24. Remaining season 
episodes of Rebel and mixed-ish will air 
as planned. The final episode of mixed-
ish is slated for May 18 while the last two 
episodes of Rebel will air May 20 and May 
27. Last week ABC renewed dramas A 
Million Little Things and The Rookie for 
fourth seasons as well as comedies black-
ish (Season 8), The Conners (Season 4), 
The Goldbergs (Season 9) and Home 
Economics (Season 2)... Staying with 
ABC: The network has picked up The 
Wonder Years to series, with the show to 
run in 2021-2022. Inspired by the series of the same name 
that was on ABC from 1988 to 1993, The Wonder Years is 
a coming-of-age story set in the late 1960s that features a 
Black middle-class family in Alabama. The show is from the 
perspective of 12-year-old Dean. The Wonder Years stars 
Don Cheadle, narrating the series as adult Dean Williams, 
Elisha “EJ” Williams as Dean Williams, Dule Hill as Bill 
Williams, Saycon Sengbloh as Lillian Williams and Laura 
Kariuki as Kim Williams... ViacomCBS says former CBS 
CEO Les Moonves will not get his $120 million severance 
package from his firing in 2018, ending a long-running 
dispute over the money. Moonves was ousted in 2018 
after a company investigation into allegations of sexual 
misconduct spanning three decades found Moonves violated 
company policy and did not cooperate with the investigation. 
But Moonves challenged the decision and his $120 million 
severance was set aside until the matter could be resolved.

UNIVISION SEES RISING Q1 TV AD REVENUES
  Growth in recovering advertising categories from the 
COVID-19 pandemic a year ago — automotive, healthcare 
and beverage, among other factors — gave Univision 
Communications an overall 7% rise in first-quarter 
advertising to $300.4 million for its media-TV networks.
  Leaving out political advertising showed better results — 
an 11% hike to $288.8 million for core advertising. Political 
and advocacy advertising sank by about half in the period to 
$11.6 million, down from $20.9 million.
  The Spanish-language media company also credits higher 
overall advertising revenue from new brand business, as well 
growth in low-volume accounts.
  At the same time, Univision’s radio advertising business 
sank 15% to $43.4 million from declining automotive and 
retail spending.
  Political and advocacy revenue was up slightly to $5.1 million 
in 2021, compared to $4.9 million in the year-ago period.
  Univision says its new free, ad-supported streaming platform 
— PrendeTV, which launched March 30 — grew to 900,000 
average users in its first month of operation.
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FunnyTweeter.com

“I just cleared out some 
freezer space” sounds 
way more productive 

than “I just polished off 
a bag of tater tots.”
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RETAIL SALES HOLD MOSTLY STEADY IN APRIL
(Continued from Page 1)
     seasonally adjusted but up 155% unadjusted YOY.
• Electronics and appliance stores were up 1.2% 

month-over-month seasonally adjusted and up 139.9% 
unadjusted year-over-year.

• Building materials and garden supply stores were 
down 0.4% month-over-month seasonally adjusted but 
up 32.9% unadjusted year-over-year.

• Health and personal care stores were up 1% 
month-over-month seasonally adjusted and up 24.6% 

unadjusted year-over-year.
• Online and other non-store sales 
were down 0.6% month-over-month 
seasonally adjusted but up 14.8% 
unadjusted year-over-year.
• General merchandise stores were 
down 4.9% month-over-month seasonally 
adjusted but up 13.6% unadjusted year-
over-year.
• Grocery and beverage stores were 
up 0.4% month-over-month seasonally 
adjusted and up 0.3% unadjusted year-

over-year.

ADVERTISER NEWS
(Continued from Page 1)
but said the upcoming changes would not affect “any store or 
distribution center-based roles.” The statement also said the 
grocer will continue growing its roster of workers and plans to 
add close to 40 new stores… Hudson’s Bay has taken the 
15 Percent Pledge, vowing to source at least 15% of its new 
brands from diverse-run and owned companies beginning 
this fall. The retailer will be the first department store chain in 
Canada to take the pledge that originated in the U.S., where 
several retailers including Sephora, Macy’s and Gap have 
signed on.

ACCOUNT ACTION
  United Airlines has named 72andSunny its global creative 
agency of record, following a review that dates back to 
February of this year. The move means it is parting ways 
with incumbent Dentsumcgarrybowen, which participated 
in the review. Bajkowski + Partners helped with the review. 
Dentsumcgarrybowen’s Olympics-related marketing for the 
airline will still roll out in June as planned. 72andSunny’s 
Los Angeles office will handle the new account. Carat will 
continue to handle media duties for the airline. MediaRadar 
recently found that regional tourism ad campaigns spent 
$67.7 million on print, TV and digital advertising in April, a 
136% increase compared to March of 2021.

THIS AND THAT
  Lionsgate’s horror thriller Spiral, a new chapter in its 
successful Saw franchise, cut its way to the top of the 
domestic weekend box office with a projected $8.7 million 
in revenue across 2,811 screens from May 14-16... Radio is 
trending to make back some gains vs. the pandemic-related 
declines of 2020. OTA advertising is projected to rise nearly 
10% in 2021 to $11.7 billion, according to BIA Advisory 
Services. A year ago, radio was hit with a 23.6% drop to $9.7 
billion. Radio advertising came in at $12.8 billion in 2019.
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U.S. Census Bureau

Overall retail sales in April 
were unchanged from March 
but up 51.2% year-over-year.

ENERGIZE YOUR SALES REPS BY GOING ROGUE
  After your reps spent the last year selling media from 
remote work locations, you may be ready to call them back 
to the office. And you may 
also be ready to roll out 
new initiatives to engage 
and motivate them to hustle  through the end of the year.
  If you ask reps to sell a new media format in addition to what 
they already sell, expect pushback. You can counter some 
of that pushback by going rogue, says Paul Rosenberg, 
author and a recent Manage Smarter podcast guest.
  Going rogue is all about changing 
behavior. If you typically use logical 
explanations to explain what you expect, 
you’ll reach some of your reps. They’ll 
theoretically understand what you want. 
To induce a real change in behavior, 
you’ll have more success by rolling out a 
game or a session of improv theater.
  Encouraging your reps to laugh at 
themselves is one way to help them break 
out of established patterns. Through 
role playing, they can learn how to take 
risks. And they can identify when they are falling back into 
comfortable and possibly unproductive routines.
  In addition to going rogue, give your reps time to adjust 
to the new normal. Introduce and roll out training logically, 
allowing your reps the opportunity to ask questions. Don’t 
just talk about “the how.” Be sure to explain the reasoning 
behind the change.
  When you introduce change by using a mix of traditional 
and rogue tactics, you’ll motivate your sales reps to exceed 
quota this year.
  Source: AudienceSCAN from AdMall at SalesFuel.

SMI: U.S. HELPS LEAD GLOBAL AD RECOVERY
  The major Anglo markets — and the U.S. in particular 
— appear to be leading the global ad economy out of 
recession, according to an analysis released by Standard 
Media Index.
  The analysis, which is based on a pool of data of actual 
ad spending representing nearly 90% of the national 
marketplaces for five Anglo markets — the U.S., the 
UK, Australia, Canada and New Zealand — shows they 
expanded 4% during the first quarter compared with the 
same quarter in 2020.
  That period included the beginning of a global ad recession 
that was triggered by the economic effects of the COVID-19 
pandemic beginning around March 2020.
  Not surprisingly, a month-to-month analysis by SMI shows 
the biggest gains in March 2021 vs. that recessionary base, 
especially for the U.S. (+18% in March), which accounts for 
the majority of Anglo market spending, as well as Canada 
(+20%), and New Zealand (+9%). Australia, up a tepid 2%, 
and the UK (-0.4%), still appear to be lagging.
  “Given the level of economic disruption from the COVID 
pandemic, it’s phenomenal to see such a positive increase 
in advertising expenditure back to pre-COVID levels even 
before the global pandemic has been arrested,’’ SMI Global 
CEO James Fennessy noted, adding: “It clearly highlights 
the resilience of the advertising industry in these key markets 
and points to a healthy future for all ad-supported media.’’
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